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Ayartntot eihoy,

Mpwv amod 47 xpoévia, To gakpvo 1970, o 1EpUTAC TNE «MMAQoTKA
Kotpwvney, Kwvatavtivog Kotpwvng Tpoxwpnae oty ayopd tng
TPWTNG HNXAVAE TTAPAYWYNG TAACTIKWY SOXELWV e OKOTIO VA Ka-
AUWEL TIC avayKeg ouoKeuaaoiag TTAGTEALOUY, TIOU ATAV TO AVTIKEL-
LEVO TNE Blotexviag Tou ekelvn TNV emoxn. Eva xpovo apyotepa
Kal apoU petaBiBace tnv etatpla tpowiuwy, Eekivnoe Tnv Topeia
TOU OTO YWPO TN OUTKeUaatac.

YTa 46 xpovla Tou PecohdafBnoav amd ToTE €wg onuepa, n Etat-
pela oTABNKe TPWTOTIOPOC KAl altia va teBolv véa SeSopéva oTLg
OUOKEUAGLEG TTOAWY aTtd Ta TPOPLHA TIOU CrUEPT CUVAVTOULE
0Ta PAPLA: TO TIACTEAL aTd TO XAPTLVO KOUTL TIEPACE GTNV TAA-
OTIK KAl Ao@OAECTEPN OUOKEUAGLA, Ol CUCKEUAGLEG TNG PETAG
Twv 400 ypapuaplwy kat Tou evdc KU axesSldotnkay yla va
XWPAVE LSQVIKA TOV ETILLEPLOUO TNG PETAG EVW, Ol CUCKEUAGLEC
VLA TLC VEEC, TOTE, 0aAATEC Hellmann's, Tou oxeSlaotnkav arno tnv
Etatpela pag, dMagav kat 6ploav Tov TpOTIo CUCKEUACLAG Kat TV
ELPAVLON TWV TIPOLOVTWY TOU CUYKEKPLUEVOU £(50UC.

Y€ OLUVEXELQ QUTAC TNE aloonuelwtng Topelac, Ta teheutala xpo-
VIO CUVTEAE(TAL pia pLKpr) EavAcTach oTo XWPOo TNG CUCKEUAOT-
aC yLaouPTLoU e pla heyahn oelpd Tipolovtwy Tou avaBdabutae
EVTUTIWOLAKA TO TILO SUVAULKO €EQYWYLUO TTPOLOV JAC, TO ENANVL-
KO 0TPayyLoTo ylaouptl

Ta QVWTEPW ATMOTEAECHATA NPBaV WG YUOLKN €EEALEN TNG eVow-
patwpévng oto DNA tng «MAaoTiké K.Kotpwvng» poTig Tpog thv
TpwroTopia. Aev elvat Aoutév tuyata n emioyr) Tou Bactkol) oke-
Aoug Ttou T{thou Tou TEPLOSIKOU pag TIou Tovidel autd akpLBwe
TIOU pag 08ryNOE OTn CnUEPLVH ETTOXN Kat pag Stvel wbnan yua
TO PENoV: innovation.

Oa Ntav TapdAeupr| Hou watdoo va pnv avagepbuw oe évav armo
TOUG TILO KaBOPLOTIKOUG TIAPAYOVTEG TNG ETILTUXOUE HAC QVATTTU-
£NG, To avBPWTILVO SUVAULKO, TTOU a@odlwéva atnpilel tnv Etat-
pela kat evatepviletal KOWEC agleg, LSaVIKA Kal OTOXEVOELC.

To VEO TIEPLOSIKO TNG «[MAQCTIKA KoTpwvng» AOLTToV, 0ag HETa-
(PEPEL OAN TNV EVNUEPWON YLA TOV TPOTIO TIOU SOUAEVOULIE, TTOU
ouVePYAlOUAOTE KAl PETEXOUHE OTNV Kowwvla. Xag avolyel éva
TapaBbupo g€ KABE TTTUYr TNG SNULOUPYLKAC Uag okéync!

EATTiCw va to amoAavoste!

editorial

Dear friends,

47 years ago, in the distant 1970, «Kotronis Plastics» founder
Konstantinos Kotronis purchased the first machine manufacturing
plastic containers in order to meet the packaging needs of
sesame candy, which his company produced at the time. A year
later, he transferred the food company and began his career in
the packaging sector.

For the last 46 years «Kotronis Plastics» has been a pioneer and
innovator in the packaging of many foods that we find on store
shelves today: the sesame candy paper box has been replaced by
safer plastic packaging, feta packages of 400 gr and 1 kg have been
specifically designed to be a perfect fit for feta in pieces, while
the packaging designed by our Company for Hellmann's salads -
new at the time - have changed and defined the packaging and
appearance of similar products.

Following this remarkable progress, in recent years there has
been a minor revolution in the field of yogurt packaging with a
wide range of products, dramatically boosting our most dynamic
export, Greek strained yoghurt!

These results came as a natural development of the propensity
«Kotronis Plastics” has for innovation, which is embedded in
the company DNA. So the choice of the magazine s name is far
from random; it highlights exactly what has led us to today and
constitutes our driving force for the future: innovation.

I ' would be remiss, however, not to mention one of the most
decisive factors of our successful development, our staff, who
devotedly support the Company and embrace common values,
ideals and goals.

The new «Kotronis Plastics» magazine brings to you detailed
information about the way we work, we cooperate and participate
in society. It opens a window to every aspect of our creative
thinking!

I hope you enjoy it!
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Giorgos K. Kotronis
President and CEO «Kotronis Plastics»



Me 1o BAéppa oTpappévo otnv eMOpeVN PEPQ, N «MAaotikd Ko-
TPWVNG» AVATITUCOETAL SLAPKWG ETILSLWKOVTAG Va oTABEL TTpw-
TOTIOPOG OTLG OAOEVA KAL TILO ATIALTNTIKEG EEEALEELG TNG ayopdG.

To 2016, UAoTIoLE(TaL pla VEQ ETTEKTACN TWV EYKATAOTATEWY TNG
Etatpelag kat To Aén umdpyov LELOKTNTO KTr)pLo ETTEKTEIVETAL KaTtd
5.500 T.y., yla va ateyaotouv To Mnxavoupyelo Kat ot aroBnkeu-
Kol YWPOL. YAUEPQ, Ol OTEYAOUEVEC UTTOSOWEG TNG ETalpelag Ka-
AUTTToLV éva €0pog 12.500 T.J. 08 pla OUVOALKT) €Ktaon 33 oTpe-
HATWV.

“MpwTOTIOPOL OTLG OAOEVA
KOIL TILO OTTALTNTLKEG

e&eAi&elg tng ayopag”

Ztoxol, eEEALEN kaL pwtotopia

Mapd tn SUCHEVT) OLKOVOILKI GUYKUPLA TTOU ETIKPATEL OTNV EANG-
8a, N «MAaotka Kotpwvng» BETEL 0TOXOUC, £EENOOETAL KAL TTPWTO-
mopel. Exovtag wg Baotkn emslwén tnv €£01kovounon Twv ToOpwY
HE TNV TTApAANAN HELWON TOU EVEPYELAKOU ATTOTUTIWHATOC, KATa-
OKEUACEL TN VEQ TNG TITEPLYA HE YEWBEPHIKA CUOTAHATA TTOU EKLE-
TaMevovTal TNV aBadr| yewbepuLKr eVEPYELD VW, TIPOXWPA OTNV
QAVTIKATAOTAoN TWV AQUTITAPWY TOU GUVOAOU TWV ECWTEPLKWY KAl
EEWTEPIKWV XWPWV He Aauteg led. TIAéov, N ev AOyw KATAOKEULN
amoTeAel éva amod ta peyaAltepa ISLWTIKA €pya TOU €(50UC TTOU
€xouv yivel otn xwpa!

|

With an eye to the future, «Kotronis Plastics» is constantly
evolving, seeking to be at the forefront of ever more
demanding market developments.

In 2016, during an extension of Company premises, the existing
privately owned building expanded by 5500 m2 to house the
mould shop and warehouse. Today, company built facilities cover
12,500 m2 in a total area of 8 acres.

“ Pioneers in increasingly
demanding market
developments”

Objectives, development and innovation

Despite current unfavorable economic conditions in Greece,
«Kotronis Plastics» sets goals, develops and innovates. Aiming to
save energy while simultaneously reducing its carbon footprint,
the company has replaced all indoor and outdoor light bulbs with
led bulbs and has built the new wing with geothermal systems that
exploit shallow geothermal energy. Now, this construction is one
of the largest private projects of its kind in the country!

It is precisely this bold course that over the years has made
«Kotronis Plastics» one of the leading companies in Greece, with
significant presence in Eastern and Central Europe.



Kotronis Plastics SA | the Company

ETtevéUOUE 0TO HEAAOV

To papa TTou €yLVe TIPAEN KaL HaG 08NYEL GTNV EMOMEVN HEPQ

We invest in the future

The vision that became reality and is leading us to tomorrow

Kau efvat akptBwg n toAgnen tng autry Sladpopr| Tou JE To Tié-
PAOUA TWV XPOVWY EXEL KATAOTAOEL TNV «[MAQCTIKA KOTpWwVNG» We
pla amod Tg onpavtikoTePEC etalpeieg otnv EAASA, pe Tautdypo-
vn agLohoyn Ttapouota atny AvatoAkn Kat Kevtpikr) Eupwrn.

“Molotnta Kat tayvutnta
TO dimtuyo tng emLtuyiag”

To onpepa Kat n emOpevVn pEpa

YApepa, aracyolel 140 dtopa TTPoowTkG KAl 0 KUKAOG Epyact-
wv TNG to 2016 ayyilel ta 16 ekatoppupla EUpw, Au§nuEVOg katd
20% og oxéon pe tov Tepuovo. Emevdlovtag oto avBpwrivo
SUVAULKO TNG, 0TN SNULoupyla VEWY LSEWY, aMdA Kat ato Simtuyo
TIoLOTNTA Kat Tayutnta, ouvepyddetal OTeVA UE TOUG TIEAATEG TNG
KatopBwvovtag va Bploketat éva Bripa Pmpoatd otig eEENEELG.

STIC BAOIKOTEPEG ETUSIWEELG TNG «[TAACTIKA KOTpWwVNG» TEEpAap-
Bdvovtal auTr| TN OTLypn, N TIEPALTEPW EVEUVARIWAN TN B€ang TNg
oTNV EMNVLK ayopd cuokeuaaotag Tpo@ipwy, KaBwg Kal n emekTa-
0N TV 5pacTNPLOTIATWY TNE OTLG AyOPEC TOU EEWTEPLKOU.

“ Knowledge, technology,
and innovation:
fundamental pillars
of the dialogue with the
academic community ”

Today and tomorrow

Today, «Kotronis Plastics» employs 140 people and its turnover in
2076 was around 16 million euros, an increase of 20% compared
to the year before. Investing in human resources, the creation of
new ideas, as well as both quality and speed, the company works
closely with its customers managing to stay ahead of the curve.

The main aims of «Kotronis Plastics» currently include further
strengthening its position in the Greek food packaging market, as
well as expanding business in foreign markets.

L5
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> UVOULAWVTAG PE

TOV Bao[Xr] oOooa. '
Chatting with Vassilis Roussas

ARTISAN CHEESE MAKERS

Me €to¢ (Spuong to 1952 kat akoAoubwvtag ToTd TG Tapa-
S00LaKEG PEBOSOUC TTAPAYWYNG PETAC KAL OPOELSWY TUPLWY, N
Roussas Dairy S.A. amoteAel pla amod T onpavtikdtepeg eEayw-
YWKEG SUVApELG TNG xwpac. O Avturipdedpocg tng Etatpeiag, Baot-
AngG Polooag pag PG yLa TV SLALTEPWCE ETLTUXNHEVN TIopEla
NG, TG PEYOAUTEPEG TIPOKANOELG TIOU AVTLHETWTILOE OTO TEPAS
TWV €TWV Kal e€nyel Toug Adyoug cuvepyaoiag tng pe Tnv «MAa-
OTLKA Kotpwvng».

Ke. Pouooa, wg Egkivnoe tnv Topeia tng n “Roussas Dairy”
yla va @TdoeL orfjpepa va amoteAeL pia amo TLg o Kep§oWo-
PEG KaL peyaAutepeg Etalpeieg otov kKAASO TNG;

H yahaktoBlopnyavia «Povooag A.E.» 16pUBnke to 1952 aro tnv
OlKoyevela PoUooa Kat amo TOTE APLEPWONKE ATTOKAELOTIKA oTNV
TIAPAyWYr PETAG KAl OPOELSWY TUPLWVY. [a va ETILTUXEL Eva TIpay-
PATIKA aUBEVTIKO TIpOldV Ue armapduAN yevan akohouBel Tiotd
TLC TTAPASOOLAKES PEBOSOUC TTapaywWynG, TA JUCTIKA TG orotag
QTEKTNOE amod TOUG VOUASEC TIPOYOVOUC TNG, TOUG 2apaKatod-
VOUG, TTIOU YLa QLWVEG HETAKLVOUVTQV HE Ta Komadla Toug armo ta
XEWWadLd ota opewvd BookoToTila TWV Aypdgwy Kat Tng Mivéou.

AVNKETE OTNV Katnyopia €Kelvn TWV ETALPELWV TIOU ATIOTE-
AoUv e€aywylkég SuvapeLg, €xovtag PAALoTa peydAn Sieio-
Suon OTLG EUPWTIALKEG ayopég Kal OXL pHovo. MNwg To €xete
KOTAPEPEL AUTO;

H Etawpela pag, YETd amod pLa KataoTpo@LKr) TIUPKayLd Tou Tupo-
Kopelou To 1992, peTakoploe To 1994 0plOTIKA OTO KAWOUPYLO

Founded in 1952 and faithfully following the traditional
production methods for feta and similar cheeses, Roussas
Dairy S.A. is one of the major exporters in the country. The
Company Vice Chairman, Vassilis Roussas, talks to us about
the very successful course of Roussas Dairy S.A, the greatest
challenges it has faced throughout the years and the reasons
for cooperating with «Kotronis Plastics».

Mr Roussas, how did “Roussas Dairy” manage to become one
of the largest and most profitable companies in its field?

“Roussas Dairy” was founded in 1952 by the Roussas family and has
been exclusively dedicated to the production of feta cheese and
similar products ever since. To achieve a truly authentic product
of incomparable taste, we faithfully follow traditional production
methods, the secrets of which were passed down by our nomadic
ancestors, the Saracatsani, who moved their flocks from winter
pastures to the mountain pastures of Agrafa and Pindos for
centuries.

“Roussas Daily” is a major exporter, with a large penetration
into European markets among others. How did you manage
that?

After a devastating fire in 1992, our company moved to the new
state-of-the-art production plant in Aimyros, in the prefecture of
Magnisia, central Greece, in 1994. After production was normalized,
we started to look for a commercial outlet outside the confines of



UTIEPOUYXPOVO EPYOOTACLO TNG oTov AA\Jupd Mayvnotag. Agou
n Tapaywyr) opgaAotoOnke, apxloape va avalntoUpe EUTIOPLKN
S1EE080 eKTOC VopoU, OTIou pEpL TOTE N Etalpeia mouholoe to
eUTIOPEUHA TNG. KAVAPE TIG TIPWTEG ETTAPES, MG avTAn@OnKape
OXETIKA YPryopa OTL N ECWTEPLKT) ayopd ftav SLaltepa Kopeope-
VN KAl amopactoape OTL yLa va TIPayUatwooUE TO 0papa Jag yia
™ Snuoupyla plag elpWOoTNG, LYLOUE KAl AVTAYWVLOTIKAG HOVA-
8¢, ETIPETTE VA OTPAPOUE TTPOC AANEC KATELOUVOELG. ETOL, Kvn-
BrKape TPOG TNV KateLBuvon Twv eEWTEPIKWY ayopwy. H apxn
BéRata rtav amoyonTeuTikd SUOKOAN, aAA Eeklvwvtag amo Tig
XWPEG PE PEYAAN opoyevela OTwg n Meppavia, to BéAyto, n AyyAla,
ol HMA, n AuctpaAia, olyd olyd Katagepape va eVEUVAUWOOULE
NV mapouadia pag téoo otnv Eupwrn 600 Kat oe AMEG HEYANEC
QYOpPEC TOU EEWTEPLKOU.

Yfpepa map’ ot n Etatpela pag egdyel mavw amd to 95% Tou
OYKOU TNG OTNV TtaykoopLa ayopd, Slatnpel TG (SIEC apxEg Kal
e€akoAouBel va Bewpel To gpyootdolo amd we éva peco BeAtl-
WONG TWV TIAPASOOLAKWY TEXVIKWY KAl TNG TIApaywyn¢ o€ aboyeg
OUVBNKEG UYLEWNG, KabBwg Sev emBupel oe kapla meptmtwon va
SLaKWSUVEUOEL TNV Kopuala TIoLdTNTA TV TUPLWVY TNG, TTIOU ATTo-
TeAel KAl TO ONPAVTIKOTEPO QVTAYWVLOTIKO TNG TIAEOVEKTNHA.

“ KaBopLotiko poAo otnv
ETILAOYN TOU KATAVOAWTN
maideL n mootnTa”

lMNa molo Adyo Tiotelete OTL Tta Tpoiovta tng Etaipeiag
“Roussas” amoteAolV TNV €MAOYI TWV KATAVAAWTWY CE TO-
OEG SLOPOPETLKEG XWPEG;

MLoTeEVOUHE TTWG KABOPLOTIKG POAD OTNV ETIAOYT TOU KATAVAAWTN)
matlel n moldTNTA Kat ylauto to Aoyo n Stadikaocta mapaywyng
TWV TIPOLOVTWY PG TTapépewve avaiolwtn. Map’ 6Ao Tou o €8o-
TAMLOPAG, Ta epyalelq, TA pNYavVAPATA Kal YEVIKWE OAa Ta epodla
yla T SleukdAuvon g avBpwrivng epyactag aratav dpdnv
OAa auTd Ta Xpovia, N KapSLd TNG Tapaywyng EUELVE anmapdia-
xTn. OA\a ta potdvta tng Etatpeiag mapdyovtal Je TapadooLakes
TEXVIKEG. Y€ OAEG TLG (PATELC TTAPAYWYNE TOUC Ta TTpolovIa €xouv
T0 XPOVO TOUC WOTE VA WPLHAZOUV apyd, Va AToKTOUV TO BEATLOTO
YELOTIKO TTPOPIA Kal va Slatnpolv Ta apwHatd Kat Tov TAoUTOo
NG EMNVLIKNAG YAwp(Sag oTo TEAO TIpolodv TIoU yeUETaAL O Kata-
VOAWTAG.

Mola TILOTEVETE WG TAV £WG O HEPA N HEYOAUTEPN TIPOKAN-
on Tou avtipetwioate wg Etalpeic;

Otav &ekwvrioape tn SLepeuvnan EVKALPLWV YLA TO TIPOLOV HAG OTO
€EWTEPLKO, N YETA TIOU ATAV TO KUPLO TIPOLOV pag Sev ATav ywwaotrh
OTLG AYOPEG TOU EEWTEPLKOU KaL N ayopd ATAV KATAKAUCHEVN aTtd
QATTOULHATELG EMNVIKWY TUPLWY, TTAPAYOHEVWY Kuplwe otn Meppa-
vig, tTnv OMavéla, tn Aavia, TTOAU xapnAotepou KOOTOUG amod ta
EMINVIKA Kal PE PeYAAEC Suvatdtnteg TAAoap(opatog oto pagL.
‘Hrtav, tn Sekaetia Tou 90, oxedov adlvato va PNAoEL Kavelg armo
v EMASa og ayopaotr) Tupuwy ptag ahuolsag tou eEWTepLKoy
Kal (UOLKG akatopBwto va Eekvroetl kKamola Souleld. Map' oAa
QUTA N OLVEXNAC KAl EMipovn TTapouata Twy EMAVWY TTapaywywv
oTLG SLeBvelc ekBETELC TpOoYlPWY TNG EUpWTING, TNG AHEPLKNG, TNG
Auotpahiag, tou Kavadd kATt kabwg Kat n auvexrg Gvodog Tou

our clients - our partners

the prefecture, where the company sold its products until then.
We made the first contacts, but realized relatively quickly that the
domestic market was highly saturated and decided that in order to
realize our vision and create a robust, healthy and competitive unit,
we had to turn to other directions. So we moved towards foreign
markets. The beginning was certainly disappointingly difficult,
but starting with the countries with a large Greek diaspora such
as Germany, Belgium, England, the USA, and Australia, we slowly
managed to strengthen our presence in Europe and other major
markets abroad.

Today, although our Company exports more than 95% of its
production worldwide, we maintain the same principles and still
consider the factory a means of improving traditional techniques
and production in excellent hygienic conditions, as we do not
wish to jeopardize the top quality of the cheese, which is our most
important competitive advantage.

“ Quality plays a key role in
consumer choice”

In your opinion, why are “Roussas Dairy” products chosen by
consumers in so many different countries?

We believe that quality plays a key role in consumer choice and
for this reason the manufacturing process of our products has
remained constant. Although the equipment, tools, and machinery
used have changed dramatically over the years to facilitate human
labour, the heart of production has remained unchanged. All
Company products are produced using traditional techniques. In
all production phases products have the time to mature slowly so
as to acquire the optimum taste profile and maintain the flavours
and richness of Greek flora in the final product that the consumer
tastes.

What do you think was the biggest challenge you have faced as
a company so far?

When we began exploring opportunities for our products abroad,
feta cheese, which was our primary product, was not known in
foreign markets. The market was flooded by imitations of Greek
cheese, produced mainly in Germany, Holland, and Denmark, at a
much lower cost compared to original Greek cheese and with great




Kotronis Plastics SA

pepLSlou ayopds Twy AEUKWV eAQ@PUTEPWY TUPLWV Ot BAPog
WV Ktpvwy, dpxloav va Sivouv Send Sel\a To TEpLBWPLO TNG
Tapouclag KATTOWWY PKPWY, aTNV apXr, TTOCOTATWY EANVIKWY
TIPOLOVTWY OTaA pA@La Twv EEVWV aAUOLSWY Kal 0T CUVEXELA OTO
TPATECL TWV KATAVOAWTWY. ME TnVv Ttpoamdbela tng MoALTelag va
KOTOXUPWOEL TNV ovopaota TipogAeuong TNG vetag to 1996 kat
TNV €V ouveyela évataon Twv Aavwy, To Bepa eAafe TO00 peydAn
SNUOCLOTNTA WOTE £QTacE va Bewpeltal orPEPQ, amd GAOUC TOUG
OXETIKOUG LIE TOV KAAS0, OTL 0 6A0G BOPUROG ESpaae WE ATANPWTN
SlaprpLon yua ta eAANVIKA cUHEEpoVTa.

BeBata, TapdMnAa, ESwaoe emapkr) XpOvVo OTOUG VTLTAAOUG TOU
TIPOLOVTOC VA TIPOETOLUACOLY TNV ApUVA TOUC, VA KATOXUPWOOUV
KaL va SLagopoTtolrjaouy T B€on Toug 0To pagt e tn Snutoupyla
AWV TIAPEPPEPWV TTPolOVTWY TIou Se Blyovtal armd tnv Katoyu-
pWon Tou ovopatog KATL ‘Opwe oe K&Be ouvavtnon pe evéla-
(PEPOLEVOUG ayOPaOTEG, TIAEOV TO BEpa ATav apKETA YWWOTO, TO
TIPOLOV KATEDTN N ALy Hr) TOUG 5OPATOG TwV EMNVIKWY E6AYWYLHWY
TIPOLOVTWVY Kal OAQ ATAV EVKOAOTEPA.

EToL, orjpepa N @eta exel KablepwBel wg éva emtparedlo tupl yla
TO yeupa N to Selnvo kdbe Eupwratou, Apepikavou r) Auotpaiou
KOTAVOAWTR, TOUAGXLOTOV KATIOLEG (PopEG TNV £BSopdda kat oxt
LOVO ETTOXLAKA TO KaAoKalpL Ue TNV EAMNVLKI VTopatooaldta.

MNa oo Adyo emAéyete va ouvepyddeote pe tnv Etatpeia
«MAaotikd Kotpwvng»;

Ol OLVEPYATEC pag amoteAoVV BACLKO OTOLKELD TNG ETILTUXNUEVNG
TIOPElaG Pag Kal emAEyovTal HE BACN TNV ETALPLKT TOUG (PLNOCO-
¢la, TNV TTOLOTNTA KAl TNV TIPOCHAWGT TOUG 0TO XTlolo plag uyt-
oUg Kal Jakpoxpoviag oxeone. H Etatpela «MAaotika Kotpwvne»
€XEL OAQ QUTA TA XOPAKTNPLOTIKA TIOU CUPTIAEOUV E TIG SLKEG HIAG
apxeg, emevduovtac otabepd oty €EENEN TWV TTPOOPEPOUEVWY
TIPOLOVTWY KAl UTINPECLWV Kal atnpilovtag amoAuta TG poaTtd-
Belég pag yla to Aavodplopa VEwv Tipoldvtwy, pe Bdon Tig auga-
VOHEVEG QTIALTIOELG TWV AyOPWY TOU EEWTEPLKOU.

MNwg a&LomoLeite tov eAeVBEPS oag xpovo, Ke. Pouooa;

ETteldn) 0 eAeUBePOG XpOVOG elvat EEALPETIKA TTIOAUTLHOG, ouVABWG
APLEPWVW TO PEYQAUTEPO PEPOG TOU OTa TTALSLA KAl TNV OLKOYe-
VELG OV YEVIKOTEPA. Ayamnuévn evacyoinon elvat To meprdtn-
ga otn euon dtav o Kalpog TO ETILTPETTEL, KABWE KAl N CUVEXNG
EVNUEPWON HEOW OXETIKWV Sites Kuplwg, yLa TLg eEENEELC OTLC Sla-
TPOWPLKEG OUVNBELEC TWV KATAVAAWTWY ava TovV KOOLO. Td TeEAEL-
Tala xpovia, TTPayHAToTIOLWVTAG €Va OVELPO ETWV, N ETTAYYEAUATL-
KI HOU EvaaXOANON ETMEKTABNKE KAl OTO XWPO TNG OWOTTOLELaG.
MAéov, n Etalpeia Roussas Wine, €xel EEKLVIATEL TNV EUTIOPLKY) TNG
SpaotnpldtnTa Kat atoBavopacte WSlaltepa Uteprpavol Tou oL
TIPWTEG Slakploelg oe Slebveg emimedo emBpafevouv TNV TIpo-
omabela pag.

KAelvovtag, 6a 6éAape va polpacteite padl pag toug oto-
XOUG 0ag yLa to PEAAOV.

Ol Baaotkot pag otdyoL yLa To HEAMOV elvat oL TIapaKaTw:

- AUgnon kUkhou epyactwv 10-12% avd £1og

- JUVEXNC ETEVSUCN 08 avBPWTILVO SUVAULKO, VEEC £yKATAOTA-
O€LG KAl EOTTALOHO

- BvSuvapwon tng ETapkng pag mapoualag oTig ayopeg Tpo-
TepaldTnTag

- Aelobuon og VEeg ayopeG/XWPES

- AQvodpLopa VEWY KaWOTOHWY TIPOLOVTWY PE Bdon TG Slatpo-
(PLKEC QVAYKEG TWV KATAVOAWTWY

* |

potential for shelf placement. In the 90s it was almost impossible to
speak of Greece to a cheese buyer of a foreign chain and of course
impossible to do business. Nevertheless, the continuous and
persistent presence of Greek producers in international food fairs
in Europe, America, Australia, Canada, etc. as well as the constant
market share increase of lighter white cheese, began to timidly
provide a margin for the presence of some small, initially, quantities
of Greek products on the shelves of foreign chains and then onto
the consumer table. With the effort of Greece to secure protected
designation of origin for feta cheese in 1996 and the subsequent
appeal of the Danes, the issue received so much publicity that it
acted as unpaid advertising for Greek interests.

Atthe same time, product rivals were given sufficient time to prepare
their defence, to guarantee and diversify their position on the shelf
with the creation of other similar products not affected by the
registration of the name etc. But in every meeting with interested
buyers, the issue was now well-known, feta cheese became the
spearhead of Greek export products and everything was easier.

So today feta cheese has been established as a table cheese for
lunch or dinner with every European, American or Australian
consumer, at least a few times a week and not only in Greek tomato
salad in the summer.

Why have you chosen to work with «Kotronis Plastics»?

Our partners are a key element of our success and are selected
based on their corporate philosophy, quality and commitment to
building a healthy and long-term relationship. «Kotronis Plastics»
has all those features that are in line with our principles, investing
steadily in the development of products and services and fully
supporting our efforts to launch new products, in order to meet
increasing demands of foreign markets.

How do you spend your free time, Mr Roussas?

Because free time is extremely valuable, | usually spend most of
it with my children and my family. My favourite pastime is walking
in nature weather permitting, and keeping up to speed with
developments in consumer dietary habits worldwide, mainly by
consulting relevant sites. In recent years, | realised a lifelong dream
and extended my professional interests to wine-making. “Roussas
Wine" has started its commercial activity and we feel very proud that
the first international awards are rewarding our efforts.

Finally, we would like you to share your goals for the future
with us.

Our main objectives for the future are the following:

- Turnover increase of 10-12% per year

- Continuous investment in people, new facilities and equipment
- Strengthening our corporate presence in priority markets

- Penetrating new markets/countries

- Launching new products based on consumer nutritional needs
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“ OL OUVEPYATEC PaC ATTOTEAOUV BACLKO
OTOLYELO TNC ETILTUYNUEVNC TTIOPELAC pac ”

“Our partners are a key element of our success”







Employees
in the Spotlight

Nrvwpidovtag tov Aeutepn AVTWVAKAKN
Meeting Lefteris Antonakakis

To 6papa Kat n @llodo&ia tng Stoiknong, n €TalpLkr) KOUA-
Toupa o€ OAa ta eMinmeSa KAl n SLapkrg EmMEVSUCN GTNV T&-
XVoAoyia Kal Og VEOUG ETILOTIUOVEG ATtoTEAOUV TO TPLMTUXO
NG emLtuyiag yla tnv «Kotronis Plastics», cUpgpwva pe tov
Project Manager, MnxavoAdyo Mnxaviko Msc Aeutépn Avtw-
VOKAKN, 0 omoiog potpddetal padl pag TG okEPELG Kal Toug
OTOX0UG TOCO TOUG TIPOCWTILKOUG 0G0 KAl TOUG ETALPLKOUG.

Mwg Taipvouv popn oL LEEEG, KE. AVTWVAKAKN;

APXLKA OKOUME TLG aVAYKEG TOU OLVEPYATN PAG KAl XPnolpo-
TIoLWVTag TNV 40€Tr EUTELPLA PAG OTO XWPO TNG CUoKeudalag
TPoWiPwv oplloupe TIG TIPOSLAYPAPEG TOU TIPOLOVTOG. ZUXVA
avayvwpi{oupe TLG avayKeg TNG ayopdg TpLv pag ¢ntnbet omdte
Taipvoupe TNV TMpwToBoulAia tng avamtuéng TTpaypatika Kat-
VOTOHWV TIPOLOVTWV.

AapBavoupe urtogn KABe Aemtopépetla Tng Stapkelag (wrg Tou
TPOLOVTOG, amod T OTLyUr TNG CUCKeuaoiag, maAetormoinaong,
amoBrKEUONG, XPrONG OTLG EYKATAOTACELG TOU TIEAATH, EHPAVL-
ong oto pAWL, XProNG Ao TOV TEAKKO KATAVOAWTN KAl avaKy-
KAWoNG.

H TipakTikéTNTa Kat N SnULoUpyLkOTNTA OTN PACH TOU OXESL-
acpol gyyuwVTal KaLVOTOHEG ouoKeuaaoleg UPNANG AeLttoupyL-
koTNTag mou pocoBétouv afla oto TEPLEXOUEVO TOUG. ATIO TLG
KaBnUEPLVEG EPTIELPLEG TWV CUVEPYATWV pag elpaote BERatot
OTL 0 TIAEOV ATIOSOTLKOG TPOTIOG TIPOROANG TOU TPOYipou glval
n &ExwpLotr) Tapoucia oTo PAPL KaL N AELTOUPYLKOTNTA.

Tn @don tou oxedlacpol akoAoubel dpeoa n Snuloupyia Sety-
Hatog SLaKOOUNUEVOU HE ETIKETA TIAVOHOLOTUTIOU PE TO TEALKO
TPOLOV WOTE 0 CUVEPYATNG Hag va elval og B€on va alooyr ot
TO OXESLAOPO PE TIPAyHATIKA SeSopeva.

Y& oUVTOUO XPOVLKO SLACTNUaA TTIApEXOUPE Eva UNANG texvo-
Aoylag KaAOUTIL KAL POUTIOTLKO QUTOHATLOHO TIOU EEA0YAALOUV
amoSoTLKN Ttapaywyr UnAng akpiBeLag kat oLotntag.

Elval evtumwolakd To WG eVIOXUETAL N EUTIOPLKOTNTA EVOG
OWOTA CUCKEUAOPEVOU TIPoiovTog. NolwBoupE Tepripavol TIou
€L8LKA otnVv TteAeutala SUCKOAN yla tn xwpdad TEPLOSO CUVEL-
OPEPOUE EVEPYA OTNV TIPOWBONON TWV EEALPETIKWV TIPOLOVTWV
TPOYPWV TToU Ttapayovtat otnv EAAGSa.

The management’s vision and ambition, corporate culture
at all levels and constant investment in technology and new
scientists are the three reasons for the success of ‘Kotronis
Plastics’, according to Project Manager Lefteris Antonakakis,
Mechanical Engineer, Msc, who shares his personal and
corporate thoughts and goals.

How do ideas take shape, Mr Antonakakis?

We begin by listening to our partner's needs. Using our 40-year
experience in the field of food packaging, we define product
specifications. We often identify market needs beforehand, so
we take the initiative of developing truly innovative products.

We take every detail of a product’s service life into account, from
the moment of packaging, palletizing, storage, customer on-site
usage, shelf display, to use by the final consumer and recycling.

Practicality and creativity in the design phase guarantee
innovative packaging of high functionality that adds value to
content. Our partners’ everyday experiences have convinced
us that the most efficient way of promoting a product is
outstanding shelf presence and functionality.

After the design phase, the creation of a sample with a label
identical to the final product allows our partner to evaluate the
design in practice.

In a short time we provide a state-of-the art mould and robotic
automation to ensure efficient production of high precision and
quality.

It is impressive how a well packaged product enhances its
marketability. We feel proud that, especially in this difficult
period for our country, we actively contribute to the promotion
of exceptional food products produced in Greece.

What makes ‘Kotronis Plastics’ stand out?

The vision and values of the company founder K. Kotronis and
the current administration that has succeeded him have built a
business culture so powerful and authentic that all employees
spontaneously identify with and follow.

It is impressive that each of us feels the need to-offer customer
service and products of highest quality and assist in the ongoing
development of the company.
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TL ka@vel TNV «MAaotikd Kotpwvne» va Eexwpilet;

To dpapa kat ot agleg Tou &puth TG Etatpeiag kou K. Kotpwvn
KaL TnG TpExouaag Sloiknong Tou tov SLadéxOnKe, EXOUV OLKO-
SoUnoEL pla ETLXELPNHATLIKY KOUATOUpa Td00 LoXupr KAt au-
Bevtikn TIou auBdppnta dAol oL epyalopevol Tautifovtat Kat
akoAouBouLv.

Elval evtunwolakd mwg o kabe évag amod epdg volwbeL Ttnv ava-
YKIN Va TIPOCWPEPEL OTOV TIEAATN UTINPECLEG Kal Tipolovta udn-
AWV TtpoSLaypagwy Kat va cuvSpapel otn Stapkn eEEALEN TG
etawpiac.

To amotéAeopa Twv Tpoomabelwy lval n evell&ia, n pooap-
HOOWEVN OToV KABe TTEAATN EExWPLOTA EEUTINPETNON, N TaXUTN-
Ta apddoong kat n SLapkng uroothplEn ot emimneda mou Sev
pTopel va akoAouBroeL 0 avTaywviopog.

H Etalpeia kKataypdagel pia LELALTEPWG ETLTUXNHEVN TTOpELa
Ta televtaia xpdvia. Molo eivat Katd Tn yvwun oag To HUoTL-
KO Tng emituyiag;

H euehiéla tng Etatpelag, n tkavotnta va avayvwpllet Tig ta-
OELG KAL TLG AVAYKEG TNG ayopdq eyKalpwg Kat n kawvotopia sivat
Baolkd cuotatika tng emttuxolg Topetag. Eipaote oe Béon va
petatpéPoupe pla L8ea o€ EeXwpPLOoTr cUoKeuaaoia o€ EAAXLOTO
XPOVO. AUTO €xeL YIVEL EPLKTO XAPN OTLG ONUAVTLKEG ETTEVSUOELG
TWV TEAEUTALWY ETWV, TTAPA TLG TIPOKANCELG TNG ETIOXNG, O€ €§0-
TIALOPO Ttapaywyng teAeutalag texvoloylag Kal og eEALPETLKO
avBpwrivo SUVapPLKO. Katd yevIK:) OpoAoyla ETILOKETITWY Hag,
SlaBgtoupe amo TG TIAEOV OUYXPOVEG KAl KABAPEG TTAPAYWYLKEG
€YKATAOTAOCELG OTOV TOPEQ PAG TIAVEUPWTIATKA.

Mapd\\nAa @povti{oupe SLaPKWG yLa TOV TIEPLOPLOPO KATavA-
AWONG TTIOPWV PELWVOVTAG TOCO TO EVEPYELAKO Hag AmoTUTIWHA
000 Kal TO KOOTOG TIAPAYWYHG, OYENOG TIOU HETAKUALETAL GTOV
TIEAATN. EVSELlKTIKA, €MEVSUOELG TIPOG auTH TNV KateuBuvon
elval n eykataotaon YewBepLKAG EVEPYELAG YLA TLG PUKTLKEG
avdyKeg TNG Iapaywyng, To teAeutatag texvoloytag €§utvo ou-
OTNHA KALPUATLOPOU KAl AEPLOPOU TWV EYKATACOTACEWY, N ATo-
KAELOTLKN Xprion Aapmtipwy LED, o Tipooeypévog oxeSLacpog
Spopoloyiwv Tou olyxpPOVoU GTOAOU PETAPOPLKWY PHECWY HaG
K.a. Q¢ amotéheopa ta teeutala xpdvia €XoUpE TIAEOV Kata-
HETPNHEVN HElwon evepyeLaKoU ATIOTUTIWHATOG OF TIOCOOTO
peyaAutepo tou 30%.

Ektdg Etaipeiag, mwg emiAéyete va Samavdte tov eAeUBgpo
Xpovo oag;

ATIOAQpPBAVW Tov EAEVBEPO XPOVO UE PLKPEG KABNUEPLVEG Spa-
oTNPLOTNTEG PE TNV OLKOYEVELA POU KAl PE @IAouG. Evag Kageg
OTO YPAPLKO ALpavL Tng Nautdktou, yeupa o pua yapotaBép-
va SimAa otn BdAacoaq, pla €E6pPNON OTA PAYEUTIKA OpELVA
ToTIla TNG TEPLOY NG, HLla BOATaA otV Ttapalia PE TNV OLKOYEVELD
amoteAoUV OTLypEG XaAdpwong. NowwbBw Tuxepog Tou {w Kat
epyadopal og PLa OGPOPPN TIEPLOXT TIOU TIPOOWYEPEL KAB' OAN TN
SLAPKELA TOU XPOVOU TIOMEG ETILAOYEG.

MapdM\\nAa mpoomabw va Pplokw xpdvo yla abAnon kat ava-
yvwon BLBAlwv Ttou oxetifovtal PE TO QVTIKELYEVO poU.

]

The result of these efforts is high flexibility, customized
customer service, shortest possible delivery times and constan
support at such high levels that the competition cannot follow.

‘Kotronis Plastics’ has been particularly successful in recent
years. What is the secret of success, in your opinion?

Company flexibility, the ability to promptly identify market
trends and demands, and innovation are key components of
this successful course. We are able to transform an idea into
an outstanding package in minimum time. This has become
possible thanks to substantial investment in recent years,
despite the challenges of the times, as well as state-of-the-
art production equipment and exceptional manpower. It is
generally admitted that we have one of the most modern and
cleanest production facilities in our sector, which all of our
visitors can attest to.

At the same time, we are constantly trying to limit resource
consumption by reducing both our carbon footprint and
production costs, for the benefit of the customer. Investments
in this direction include a geothermal energy installation for
production cooling needs, our facilities' hi-tech intelligent air
conditioning and ventilation system, exclusive use of LED lamps,
optimized scheduling of our modern transport fleet etc. As a
result, in the last three years we have a proven carbon footprint
reduction of more than 30%.

How you choose to spend your free time outside of work?

| enjoy spending my free time with my family and friends. A
coffee in the picturesque port of Nafpaktos, lunch at a tavern by
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Y€ TIPOCWTILKG emimeSo, WG Ba opilate to kEPSoG oag armod
T Spaoctnplomoinon oag otnv «MAactikd Kotpwvng» Kat
TIoLoL €lval oL 6TOXOL 0ag yLa To HEAAoV;

Méavta évolwba LKavoTIoLNPEVOG HE TO EMAYYEAHA POU KAl TO
€Eaokw pe euxapiotnon kat tdbog. H Suvatdtnta tng SnuLoup-
ylag kat tng Stapkoug &€AENG TTou UTIApyeL otn Blopnxavia
elvat gua SLapkrg poOKANGoN TIOU ETILELWKW.

Ytnv «MAaotikd Kotpwvng» pJou £xouv S00el eEQLPETLIKEG OUV-
Onke¢ epyaociag, uttootrpLlén Kat EPTILOTOCUVN OTIOTE, PE PEYA-
An euxaplotnon Kat LkavoTtolnon, £Xw TAUTLOTEL PE TLG AVAYKEG
ne.

To 6papa kat n eLhodo&ia tng Stoiknong, N EEALPETLKN KAl VEQ-
VLKI) Opada oTEAEXWY, N ETALPLKT KOUATOUpa o€ OAd ta emineda
KaL n SLapkng emévéuon otnv texvoAoyia Snutoupyolv pia Su-
VALK Kat éva epLBAMov oto oTtolo £xw eEEALXBEL WG pnyavt-
KOG KAl WG AvBpwITog.

H evioxuon tng avtaywviotkdtntag tng Etatpeiag, n Snutoup-
yla kawotdpwv AUoswv kat n pootiBépevn a&la oe poidvta
TIOU TIaPAyoVTaAL OTOV TOTO Hag elval n SLapkng pou emSlwen.
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the sea, a trip on the majestic mountain landscapes of the area,
a walk on the beach with the family are relaxing moments. | feel
lucky that | live and work in a beautiful area that offers many
options throughout the year.

At the same time | try to find time for sports and reading books
related to my field.

On a personal level, what have you gained from your
involvement in ‘Kotronis Plastics’ and what are your goals for
the future?

| have always felt really satisfied with my profession and |
practice it with pleasure and passion. The possibility of creation
and continuous development that exists in the industry is an
ongoing challenge that | seek.

‘Kotronis Plastics’ has provided me with excellent working
conditions, support and confidence, so it is with great pleasure
and satisfaction that | have identified with its needs.

The management’s vision and ambition, an excellent team of
young executives, corporate culture at all levels and constant
investment in technology create a dynamic environment, in
which | have evolved as an engineer and as a person.

13
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>UOKevaola:

‘Eva onUAvTLKO epyaAelo marketing

NEeg TexvoAoyleg,
TIoLoTNTA Kat Kawvotopia

MemolBnon Twv TEPLOCOTEPWY OTEAEXWY OTN Plopnxavia Tpoi-
HWV lval Tw¢ N ToLdTNTA TOU TIPOLOVTOG KAL N QVTAYWVLGTIKN TLUN
TOU, OUVBETOUV TOUG KupLlapyoug Ttapdyovteg Tiou kabopllouv tn
Suvarotnra Sleloduong TG EKACTOTE €TALPELAG O VEEG QYOPEC N
KaL TN SLatr)pnon twv HEPLSiwY TNG OTLG N UTIAPXOUTEG.

AvamooTaoto KOPpATL TtoldétnTag
Kal TtpowOnong Twv Tpoioviwv

O poAOG NG cuokeuaalag, TOMEC Popeg, uttoRabuiletal wg Seu-
TepeUOUONG oNuaoctag Kat avtleETWTTZETAL TIEPLOTOTEPO WG Sarmd-
VN, TTApA WG EVag TTAPAyoVTag TToU APevOG CUUTIANPWVEL TNV agla
TOU TIPOLOVTOC Kal APeTEPOL avaBabullel TV elkovVa TNE ETALPEL-
aG WG EVa ONUAVTIKO QVTAYWVLOTIKO TIAEoVEKTNUA. MapdnAa, N
TIOLOTLKI) OUCKEUAOLa amoTeAEl avamdomaoTto KOUPATL TNG TIOLO-
TNTAG TWV TTPOLOVIWY, KABWG Stac@allleL:

A. TNV acar) amoBrkeuon Kat SLakivnaon Twv Tpoiloviwy,

B. Tn &Latfipnon Twv TOLOTIKWY XOPAKTNPLOTLKWY TWV TPO-
@iPWV EVTOG TOU TIPOPBAETIOPEVOU XPOVOU KATAVAAWOT|G
Toug,

[. TNV KaAUTEPN TIPOCEAKUCH TWV SUVINTLKWV TIEAATWVY,
o€ OUYKPLON PE TIPOLOVTA TOU avtaywviopou «catch
the eye of the potential customer», AapBdavovtag
uTtoyn, yLa apadeLypa, OTL 0 TIEAATNG APLEPWIVEL
ALyotEpO amd €va AeTTo yia va eTAEEEL éva TTpoiloV
Yuyeiou.

H ouokevaoia amotehel onuavtikod epyaielo marketing pLacg kat
ETILKOWVWVEL €va GUVOAO TIANPOPOPLWY CXETIKA HIE TA TIAPEXOUEVA
TPOPLHQ, OTIWC: CUCTATIKA TOU TIPOLOVTOC, SLatpowikr a&la, cuv-

‘|

Packaging: An important marketing tool

By Dr. Georgios Kampouridis*

“ H TIOLOTLKA CUOKELACLA ATIOTEAEL AVATIOOTIACTO

KOMMATL TNG TIOLOTNTAG TWV TIPOlovVTWY ”

“ Quality packaging is an indispensable part
of product quality and promotion ”

Novel technologies,
quality and innovation

Most executives in the food industry believe that a product’s
quality and competitive price are the dominant factors that
determine whether the company penetrates into new markets or
even maintains its existing market share.

Indispensable part of product quality
and promotion

The role of packaging is often downgraded and treated as an
expense rather than a factor that complements product value and
enhances company image as a significant competitive advantage.
At the same time, quality packaging is an integral part of product
quality, since it ensures:

A. safe storage and handling,
B. preservation of product quality until
expiration date,
C. attraction of potential customers
- “catch the eye of the potential
customer”- considering, for example,
that customers spend less than a minute to choose a
cooler product.

Packaging is an important marketing tool as it provides a set of
information on the product (product ingredients, nutritional value,
preservation conditions, source of raw materials, production site,
etc.), which bonds consumers with the company more than the
product itself.

Customer choice

According to the findings of the European survey FLABEL (Food
Labelling to Advance Better Education for Life), the time a



BrKeg SLatrpnang, TTPOEAEUAN TIPWTWY UAWY, XWPaA Kal eTalpeia
TIaPaywynG KATL, Ta ottola Kataépvouy va UVSECOUV TIEPLOCOTE-
PO TOV TEAKO KATavaAWwTH HE TNV etatpela ard to (SLo to TTpolov.

H emAoyn Twv meAatwv

JUP@WVA PE TA ATMOTEA(OpATA TNG TAVEUPWTIALKAC E€PELVAG
FLABEL (Food Labelling to Advance Better Education for Life), o
XPOVOG TIOU OTIATAAG €vag TIEAGTNG YLa TNV ETIAOYT KATIOLOU TIPO-
{6vtocg elval ehdylotog Kat Kupatvetat amd 25 €wg 100 xootd
TOU SeUTEPOAETITOU. QG €K TOUTOU, N TIOLOTNTA, N EPJEAVLON KAl
oL aVaypaPopEVEG TTANPOWOPLEG 0T CUOKELAG(A TWV TPOWIHWY,
o€ oLVSUAOUO TIAVTA PE Ta KivNTpa Tou KABe katavalwtr), kabo-
pllouv Ta kpltApLa €mAoOYNG TG TAELOPNQLAC TWV EVPWTIAlWY
ayopacTwV.

H eloaywyr| TPWTOTIOPLAKWY TIPOlOVTWY OTnv ayopd TPo@ipwy
Baolletal to00 oTIg ukalpleg Kat SuVATOTNTEG TTOU UTTIOCYOVTAL
OL VEEG TEXVONOYLEG TOU KAASOU TWV TPo@iHwY, 000 KAl OTn CUVEP-
YATLKY) KAWOTOPa PE pLa TTPWTOTIOPLAKN, TIPONYHEVNG TTOLOTNTAG
Kat uhnAou eméSou oxedSlaocpol cuokeuaota, n ottola evtaooe-
Tal og pla amo TG TTapakdtw VEEG TexVoAoyle ouakeuaaotag (oUp-
PWVa e To TIpoypappa RECAPT):

-'EEumtvn cuokeuaota

- Tautotolnon cuokevaotag pe pastoouyvotnteg (RFID)
- Bpwoaotun emkdiudn

- Bvepyry cuokeuacota

- BloamowkoSopunolun Aemtry otBada cuckeuaaotag

H cuvepyatikn kawvotopia wg pocopd agiag

Ta PEXPL TWPA EVPMLATA TIEPLOPLOPEVWY TIEPUTTWOEWY CUVEPYQ-
TIKNG Kawotopiag ouokeuaotac Tpoeipwy, €SelEav TPoaTIBEEVN
a€la otov TEAKO Katavawtr) KaBwg, oL VEEG Texvoloyieg Eaapd-
Aloav TpOELUa eEAeUBepa amod TPOCHETA Kal CUVTNPNTIKA KAl E
TIOPATETAPEVO XPOVO WNG OTO PAPL.

TENOG, oL PLOOTIAOTIKEG VEEC TEXVOAOYLEG OTn CuOKeuaala tpo-
elpwv kaTéoTNoav SLVATA TA AVWTEPW OPENN QAAG, TIAPEANAQ,
emeTpedav Kal og GAOUG KAAS0UG TG Blopnyaviag va melpapatt-
OTOUV HE QUTEG PE OKOTIO TNV ETTEKTATN XPrONG TOUG KAl O€ GANEG
EQPAPHOYEC.

FMNYaVoAOYOG UNYavVikog, Mba, Phd, KaBnyntric Turuatog Mnya-
VOAOYWV Mnavikwy TEI AUTIKAG EAAASAG, ZUPBOUAOG ETTLXELPHOEWY

*Mechanical engineer, Mba, Phd, Professor, Department of Me-
chanical Engineering, TEl of Western Greece, Business consultant

we think together

customer spends on choosing a product is minimal (25-100
milliseconds). Therefore, the selection criteria of the majority
of European shoppers are determined by quality, appearance
and information on food packaging, always in conjunction with
individual consumers” motivation.

The introduction of innovative products in the food marked is
based both on the opportunities created by promising novel.

technologies in the food sector and on collaborative innovation
with innovative, high-quality design packaging, which fits into one
of the following packaging technologies (according to RECAPT):

- Smart packaging

- Identification with radio frequency (RFID)
- Edible coating

- Active packaging

- Biodegradable packaging films

Collaborative innovation as value offer

So far there have been few cases of collaborative innovation in
food packaging, but findings have shown that it provides added
value to the final consumer, as novel technologies have procured
products free of additives with extended shelf life.

Finally, radical new technologies in food packaging have not
only made the aforementioned benefits possible, but have also
enabled other industry sectors to experiment with them in order
to extend their use to different applications.
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Naumaktog: Movortatia MoALtiopou

PetxLe T¢apl | Exkel mou n lotopia cuvavta tov MoAlTtiopo

Nafpaktos: Trails of culture

Fethiye Mosque | Where History Meets Culture

H Naumaktog taéléevel tov
ETILOKETITN OTO XPOVO

Navmaktog. O TOTOG TOU KATAKAUZETAL amod LOTOPLKOTNTA Kat
OpopPYLA O€ KABE YWwVLA TOU KAl PEPEL OTLG TINATEG TOU HEPEG EVEO-
£€C KaL OTLYPEG TTOU KaBOpLOav TO pou TNG TaykoopLag Lotoplag,
oaynVveUEL TOV ETILOKETTN Ao TO TPWTO KLOAAG PAEPpA, amomAa-
VWVTAG TG aleBroeLg tou Kat Ta&Ltdelovtdg Tov oto Xpovo.

To 6vopa tng apyalag kaotporoALtelag ouvséetal e Tig Baldoot-
€G JETAKLVAOELG TV AwpPLEWV TIOU TIEPL Ta TEAN Tou 1B’ TL.X. awwva,
Bé\noav va epacouy otnv avtinepa 6xOn tng Mehomovvrioou Kat
VauTIynoav otV otpatnyLkig ongactiag mepLoyrn ta mAola Toug.
ATIO TN 0LVOEON TWV ALEEWY «VaUG» KAL «TIHYVUHL» TIPOEKUWE ...
«NaUTaKtog». Méoa 0TOUG ALWVEG, N TIOAN AkPaoe, Bpebnke oto
ETKEVTPO EUTIOPLKWV KL OLKOVOHLKWY CUVAAQYWVY, ATETEAEDE TO
pRAov TG €pLdog petafl nyepoviwy Adyw tng kaiptag B€ong tng,
KataktrOnke, UPvARBnke, evémveuoe. Kat lvat autr akptpwg n a-
Kp& kat TThoucLa TIopela TIoU ElYE WG ATTOTEAECHA TO PUOLKO TNG
KGAMOG va eVIoXUBEL e onpavtikd pvnpeia SLa@dpwy TTOALTLOPWV.
KaBe kataktntrig Kat nyegovag, KEbe TOALTIOPOG Kal KoUAToupa
B€\noe va agrioeL To ko Tou otiypa.

ETol kat o ZouAtavog Baytadnt o B'. Kataktwvtag tn Naumakto
amo Toug Bévetoug To 1499, €8WOE EVTOA VA KATAOKEUAOTEL TO
TILO ONHAVTLKO SLACWIOHEVO TEPEVOC TNG TIEPLOXNG. PEPEL TO GVopa
«DeT(LE TTapi» N «TTapl TG KATAKTNONG» KAl UTIOPEL O ETILOKETTNG
Va TO oUVAVTACEL Katnpoplfovtag amo To KAGTPO He KatelBuvaon
TIPOG TO LOTOPLKO EVETIKO ALPAVL TNG TIOANG KAt TOV avatoALkd Bpa-
xlova. Aeomolel oto (8lo onpeio e6w kat 518 £tn.

“ Meta tnv TARPN avakaivicr tou
To PeTLyLE TCapl amoteAel eva
amo ta mo {wvtava Kuttapa
TIOALTLOMOU TNG TIEPLOXNG ”

Nafpaktos takes visitors
back in time

Nafpaktos. A land that is flooded with history and beauty in every
corner, carrying the weight of glorious days and moments that
have determined the course of world history, captivates you from
the very first look, seducing the senses and taking visitors back in
time.

The name of the ancient castle town is associated with sea transport
of the Dorians. Wanting to cross over to the Peloponnese, they
built their vessels in this strategic region at the end of 12th century
BC. “Naumaktog” (Nafpaktos) is a compound of the ancient Greek
words «waug» (boat) and «Ttriyvupw (construct).

Through the centuries, the town flourished, found itself at the
center of commercial and financial transactions, constituted
the bone of contention between hegemonies because of its key
position, was conquered, praised, and inspired. It is precisely
this long and rich course that resulted in its natural beauty being
enhanced by important monuments of different cultures. Each
conqueror and ruler, each civilization and culture wanted to leave
their mark.




MeTd tnv TARPN avakaivior Tou, To KTpLo amoteAel éva amnd ta
L0 {WVTavd KUTTaPa TTIOALTLOHOU TNG TIEPLOXIG, KABWG UTIO T OKE-
TN tN¢ Epopeiag Apxatottwy Altwloakapvaviag Aeukadag @uo-
Eevouvtal ekel ekBETELG {WYPAPLKAG, YAUTITIKAG, pwToypapiag on-
HAVTIKWY KAALTEXVWY, EVW AQUBAVOLV XWPa ELSLKEG EKSNAWOELG.

*H Etatpeia «MAaotikd Kotpwvng» Tl oelpd eTwv otnpilel epmpd-
KTWG TIOALTLOTLKEG SpAcELg TTou AapBavouy xwpa oto «DetiyLé TCa-
pi» Kat €xet AaBetl MPWTOBOUALEG yLa TNV avASeLlEn Tou LOTOPLKOU
XWPOU evioxUoVTag TLG EPYactieg amokatdotacng.

So did Sultan Bayezid Il. Conquering Nafpaktos from the Venetians
in 1499, he gave the order to construct the most important
surviving mosque in the area. It bears the name «Fethiye Mosque»
or «Mosque of the Conquest» and visitors see it as they descend
from the castle towards the historic Venetian harbor and the
eastern arm. The mosque has stood at the same place for 518
years.

“ After its complete renovation,
Fethiye Mosque is one of the most
vibrant culture cells in the region ”

After its complete renovation, the building is one of the most
vibrant culture cells in the region. Under the auspices of the
Ephorate of Antiquities of Aitoloakarnania and Lefkada, it hosts
painting, sculpture and photography exhibitions of major artists,
as well as special events.

* The Company «Kotronis Plastics” has actively supported cultural
activities taking place in «Fethiye Mosque» for many years and has
taken initiatives to showcase the historic building by contributing

U

to restoration work.
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H ...eKTOG Twv cuvopwv NauTaktog
Nafpaktos ... abroad

Me el8ikeuan otov Topéa TG Aslpopou Alayelplong ATtoRANTwY
KalL €Upaacn otnV evepyelakn atloroinon, o ABavdacilog Mmoup-
ToAAag ToU yewnBnke kat peydhwoe otn Naurakto, otadto-
Spopel otig Hvwpeéveg MoMteleg wG AékTopag oto Turpa Mnya-
VKWV MeptBdMovtog tou Maveriotnuiou Columbia (Earth and
Environmental Engineering Department) kat eivat AleuBuvtrc Tou
Kévtpou MeptBatovtikng Mnyavikig (Earth Engineering Centre).

Ataypdgovtag pla afloonueiwtn mopela, o koG MmouptodAag
Spaotnplotoleltal o€ évav TopEA TIoU HTTOPEL va BpeL epappoyr
otn NauUTakto oto €mimeSo TG eVEPYELAKNG EKHETAMEUONG TWV
amoBANTWY ToU opyavwpEVoU Xwpou Staxelplong Tou Stabetet
(XYTA BAayopavépag), He Bactkd okoTo T HEAMOVTLKI ATTOKOHLON
TIOMATAWY 0QEAWV YLa TNV EUPUTEPN TIEPLOXT, TIEPLBAANOVTOAO-
YLKNG KAl OLKOVOULKNG KaTd BAcn QUOEWCG.

Nwg amopdcLoeg va oTaSLOSPOUNCELG ETIAYYEAPATIKA OTO
€EWTEPLKO;

H améeaor| pou va Spactnplomotnfuw oto eEWTEPKO ATaV (OWG
OUVUQAGCEVN HE KATIOLA OLKOYEVELOKA TIPOTUTIA TTOU £y a Kat fTav
pla ouveldntr pou amdégaocn. Htav ouoLAoTIKA 0a Va akoAouBw
TO OVELPO HoU.

Mola elval Ta XapaKTNPLOTLKA TIou Katd Tr yVWUN ooU Ka-
VOUV TOUG €AANVEG Va SLATIPETIOUV OTO EEWTEPLKO;

H amogaototikdtnTa kat Ba eheya atyoupa o Tpdmog okedne. Eva
(SLalTepo XapaKTNPLOTIKO TwV EMAVWY glvat OTL £X0uV TIOAU ave-
TITUYHEVO €VOTIKTO, KATL TIOU TOUG BonBdel WOTE va avTPeTwrl-
00UV KaL Va SLAXELPLOTOUV TILO EUKOAA KATIOLEG KATAOTATELG.

T elval auto Ttou Gou AELTIEL TTIEPLOGOTEPO ATIO TNV TIOAN GOV,
tn NalvTmakto;

Y{youpa Ba éAeya n oKoyEVELd HoU Kal oL @{AoL pou. BéBala yww-
pllw ot pe avBpwrtoug Tou eloal apketd Sepévog, Se yaveaat
000G KaLpOG KAl va TIEPATEL Kal elvat KATLTTOU Hou Sivel KoupdayLo.

Se 10 xpovia amod orpepa, ToLeG Ba rTav yLa €0éva oL TipouU-
TI0BEOELG EKELVEG TTOU LEaVLKA Ba pTtopouce va Anpoti n Nau-
TIOKTOG, WOTE évag AvBpwTog Pe Tn 8K cou otadlodpopia
va e€eTAoeL oBapd TO EVEEXOUEVO ETILOTPOYNG;

H aAnBela etvat ot Sev €xw opapatiotel tn Cwry pou 10 xpovia
HETA, MG Savikd Ba pou dpeoe va W KATIOLEG EUKALPLEG Kat
TpwToRouUAleg TTou Ba onpatvouv Tpaypatikr BéAnon ya avd-
mrrugn. O top€ag pou, yia apadetypa, elvat n Stayelplon armop-
PLUPATWY Kal Sev €xw Ttapatnprost kapla Wlaitepn mpoomabela
o€ €BVLKO 1 TOTIKO eTtedo.

]

Specialising in the field of Sustainable Waste Management with
a focus on energy recovery, Athanasios Bourtsalas, who was
born and raised in Nafpaktos, now pursues a career in the United
States as Lecturer Professor at Columbia University (Earth and
Environmental Engineering Department) and Director of the Earth
Engineering Centre.

Carving out a remarkable path, Mr Bourtsalas is active in a field
that can be applied in Nafpaktos on energy recovery of the town’s
waste disposal site (Vlachomandra landfill), with the aim of reaping
multiple environmental and economic benefits for the region.

How did you decide to pursue a career abroad?

My decision to work abroad was probably linked to some family
models | had and it was a conscious decision. | was essentially
following my dream.

What are the features that make Greeks excel abroad in your
opinion?

Determination and | would certainly add their way of thinking.
Greeks have a highly developed instinct, which helps them to cope
and manage certain situations more easily.

What is it that you miss most from your town, Nafpaktos?

| would definitely say my family and my friends. Of course | know
thatyou don”tlose people you are quite close with, no matter how
much time passes, and that gives me courage.

In 10 years from now, what would be the ideal conditions that
might make a man of your career seriously consider returning
to Nafpaktos?

The truth is that | haven 't envisioned my life after 10 years, but
ideally | would like to see some opportunities and initiatives
that would mean a real will for development. In my field, waste
management, for example, | have not seen any particular effort at
national or local level.



AlaSpopéc Mapaywyng

Production routes

Tpowodotwvtag Tn yvwon Kal Tn oKEYPn Twv pa-
ontwv

YAOTIOLWVTAG TO TIPOYPAUUa «AlaSpopEG Mapaywyncy SeKASEC
masld €xouv TNV eukalpta va EevaynBolv atoug XWPoug TNG
«MAQOTIKA KoTpwvng» WATe va avakaAUPouv ToV TOPEA TNG EMN-
VIKAG Blognyaviag kay, eL8IKOTEPA TOV TOHEA TN EMNVIKAC BLopn-
yaviag ouokevaotag TpoPiwy.

‘Evag apoLBaia wéALpog SLaAoyog

IStattepn Baputnta Stéetat Kat oTig TIPOYPAUATIOUEVEG ETTLOKE-
(ELC TTOU TTPAYHATOTIOLOUV (POLTNTEC KAl OTIOUSACTEC OTLG EYKATA-
OTACELG TNG «MMAQTTIKA KOTpwvng», 0To TAAOL0 TWV CLUVEPYACLWY
TIOU QVaTTTUCOoVTAL e akadnUAikd TUApATa Kat IXoAEC Mavertt-
otnuiwv.

OL EKENAWGCELG pag

Our events

al

Prodaction routes

Broadening students” knowledge and thinking

The programme «Production Routes» gives dozens of children
the opportunity to tour the premises of «Kotronis Plastics» and
discover Greek industry, in particular, the sector of Greek food
packaging industry.

A mutually beneficial dialogue

Particular attention is also given to organized university student
visits at «Kotronis Plastics» facilities within the partnerships
developed with academic departments and faculties.

awranarpy

Wil |

TUWVTAG TOUG TTAAALOTEPOUC KAl ETLRPABEUOVTAG TOUG KAAUTEPOUG
epyalopevoug avd topea, n Etawpela «MAaotikd Kotpwvne» oe pla
Staitepn ekSAAWON EKOWE TNV TIPWTOXPOVLATIKN BACAGTILTA TG yid
10 2017.

“Kotronis Plastics” welcomed 2017 with a special event, where the
Company honored its oldest staff members and rewarded its best

employees per department.

Y€ ELSIKN) EKSNAWON TEAETTNKE 0 QYLACHOG TNG VEAC TITEPUYAC EKTACE-
WG 5.500 T.p. TIOU TIPOCTEBNKE OTLG &N UTIAPYOUCEG EYKATACTATELG
NG «MAaoTIkA KoTpwvng» yia va QLAOEEVITEL TO VEO HNYAVOUPYELD
KQL TOUG QTToBNKEUTIKOUG XWPOUC,

In a special ceremony, “Kotronis Plastics” inaugurated the new
5,500 m2 wing, which was built to house the new mould shop and

warehouse.
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