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Ayartntot eihoy,

Ta 18latépwe Betika oxoOAla Tou AABae yla tnv €k§oon tou
TIPWTOL TeUXOUC Tou TteploSikol tng Etalpeiag pac INformag
LAG TPOPOSOTNOAV e OAN TNV 0pUI KAl TNV anapaltntn evépyela
yla pla akopn kaAUtepn, Béhoupe va eAtti{oupie, GUVEXELQ.

Y€ QUTO TO TEVYXOG EXETE TNV €UKALPLA, PETAEL AMWY, va ywwpl-
O€Te WG N «MAacTika Kotpwvne» cuvéRae kaBoplatikd atnv
avaBdBuion tng cuokevaaolag Tou To SuVAPLKOU EANVLIKOU TTPO-
{6vTog, Tou EMNVIKOU ylaoupTioy, adalovag ta SeSopéva Tne
ayopdc.

la TIC PEYQAUTEPEC ETALPEEC TOU XWPOU, TO EMNVIKO yLaoUpTL
amoTeAEL TN vauapylsa tne emwvupiag Toug, yeyovog Tou auto-
HATWG QUEAVEL TIC ATTALTACELG TOUC OTO KOPPATL TNG oUokeuaotiag
Tou Ba emm\éEouv. Aev elvat Tuyalo AoLov To yeyovog TG TipoTi-
NoNG Toug otnv Etatpeia pag yla tnv mpowbnan twv mpoloviwy
TOUG OTO EEWTEPLKO.

Q¢ Etalpela, €xoupe avtAngBel wg n cuokeuaota kplvetal amo
T0 TIO0O0 KAVOTIOLNWEVOL €lval O TTEAATNE HAC KAl O TEALKOG Ka-
TaVOAWTNG. Me BabLd yvwon twv avaykwy tng ayopds Kat ouv-
Sualovtag T BEATLOTN TIOLOTNTA E TN HEYLOTN AoPAEAEL yia TO
oUVONO TWV TIAPAYOUEVWY TIAACTIKWY TTPOLOVIWY Jag, avtaro-
KPLVOLAOTE OTO SITTO autd oTdY0 LE Slaltepn emituxia, KATL TTou
amodelkvUeTal amnd tn otabepdtnTa TWV CUVEPYACLWY HAg OTO
TEPAOHA TWV ETWY, AMA Kal TNV TIPOCEAKUON VEWV Ta TeAeuTala
Xpovia.

‘Exovtag tn Suvatdtnta va LETATPEPOULE TIG LEEEG OE TIPAEN Kat
va SWOOUUE HOPEH) GTO TIAACTLKO TTIOU TIPOOTATEVEL KAl TIPOWOEL
TA TIPOLOVTA TWV TIEAATWY HAG, KATAPEPVOULE OXL UOVO va aTa-
BoupEe avtaLol Twv oUYXPOVWY ATTALTOEWY, GANG KAl TIPWTOTIO-
pOL TwV EEEALEEWV.

QC €MOTéYaOUa auTWy, €wg To TéAo¢ tou 2017 Ba €youpe Te-
TPATMAACLACEL TO TTOCOCTO TWV £EQYWYWV Uag Kat apdMnia Ba
€XOUUE TIPOWONOEL OTNV ayopd 75 €K. CUCKEUATLEC YLaoUpTLOU.
Evw, Ba €youpe Aavodpel GUVOALKE OKTW VEOUG KWSIKOUG, KaTd
KUPLO AOYO 0TNV ayopd yLaoupTLoy, alAd Kat atny ayopd tou €&l
00U CNPAVTLIKOU TTPOLOVTOC YLa TG EMNVIKEG EEAYWYEC, TNG PETAG.
Me euehi&la ouvexi{oupE Va LETATPETIOUHE KAWVOTOUES LEEG OE
OUOKEUAGLEG TpoRipwyY PEoa og ENAYLOTO XPOVO, TIPOCAPHOCHE-
VEG OTLG EEXWPLOTEC AVAYKEG TOU KABE TIEAATN pag, kaBoTL Baot-
KOG OKOTIOC LG lval va amoTEAOULE TOV I8AVIKO GUVEPYATN yLa
autouc.

Koy oag avayvwaon!

editorial

Dear friends,

The very positive comments we received for the publication of
the first issue of our company magazine INformag have given us
the momentum and energy necessary for an even better second
issue.

In this issue, you have the opportunity, among other things, to
see how “Kotronis Plastics” has contributed decisively to upgrad-
ing the packaging of the most dynamic Greek product, the Greek
strained yoghurt, changing the market.

For the largest companies in the dairy sector, Greek strained yo-
gurtis their brand name " s flagship, which automatically increases
their demands from the packaging they choose. It is not a coinci-
dence that they prefer our Company to promote their products
abroad.

As a Company, we understand that packaging is assessed by
how satisfied our customer and the final consumer are. With a
deep knowledge of market needs and the combination of optimal
quality and maximum safety for all of our manufactured plastic
products, we respond to this two-fold goal with great success, as
evidenced by the stability of our collaborations over the years, as
well as the new ones we have attracted in recent years.

Having the ability to put ideas into practice and shape the plastic
that protects and promotes our customers' products, we manage
not only to meet today's demands, but also to pioneer develop-
ments. With flexibility, we need minimum time to transform inno-
vative ideas into food packaging, tailored to the individual needs
of our customers, as our primary goal is to be a useful instrument
for them.

As a result, by the end of 2017 we will have quadrupled our ex-
port share, and we will have introduced 75 million yogurt pack-
ages into the market. At the same time, we will have launched a
total of eight new products, mainly in the yogurt market, but also
in the market of feta cheese, which is equally important for Greek
exports. With flexibility, we continue to transform innovative ideas
into food packaging in minimum time, tailored to the individual
needs of our customers, as our primary goal is to be a useful in-
strument for them.

Hap‘py'readingl
i/

Gidrgos K.Kotronis
President, “Kotronis Plastics”



Kotronis Plastics SA

ALQUOPEWVOVTAC TLC €EEAEELC O0TN OcuoKevaola ylaoupTLoU

AMaloupe ta Sedopeva avaBaduidovrag tn cuokeuaota Tou To SUVAPLKOU EAANVIKOU TIPOIOVTOG

Shaping developments in yogurt packaging

We revolutionise the packaging of the most dynamic Greek product

To eMNVIKO ylaoUpTL amotelel éva amo ta o Suvapikd egayo-
Heva Tpolovta. FUp@wva pE emionua otolyela, TNV TEPACHEVN
xpovid n afla Twv egaywywv Tou dyyl&e ta 160 ekat. eupw, aplo-
HOG TToU TTAEoV Sev aTexel TIOAU amo ta 200 ekat. eupw ota orola
uttohoyldeTal To peyeBog TNG eyxwpLag ayopdg ylaouptLou.

META TNV TEPACTLA ATTNXNON TIOU €LXE TO EMNVIKO YLAOUPTL aTNV
AUEPLKAVLIKT ayopd, N Meyd\n Bpetavia ametélece tnv utt aptb-
HOV éva ayopd yla TG EMNVIKESG yaAakToBlopnyavieg ou Bén-
oQv va evioxuoouy Tn SLebvr| amrynan Tou TTPolovTog, OUWE Of-
LEPA TNV TIPWTLA PAVETAL TIWE KATEXEL N YELTOVLKN ITaAla. To 2015
TO YLAOUPTL ATAV TO OYS00 KUPLOTEPO €EQyOUEVO TIPOIOV TNG EA-
AGSag pog TNV Italia, pe tnv agla twy eEaywywy va avgavetal tTo
2015 o€ oUykpLon e to 2014 katd 41%, pTavovtag ota 51,9 ekat.
EUPW aTTO 36,8 eKat. eupw To 2014. MapdMnAa, o€ OAeG, axeSov,
TLG EUPWTIALKEG XWPEC EEGYOVTAL GNUAVTIKEG TIOGOTNTEG EANVIKOU
yLaouptiou.

«Kalvotopec toeec odnynoav ot
KQLVOTOPEC AUCELC CUOKEUAGLAg»

Néa SeSopéva atnv LkOVA TOU yLaouptLoU

Me TtV koUAToUpa tng Stapkoug eGEALENG EVIUTIWHEVN 0T GLAO-
ocopla e «MAaoTIkd KoTpwvng» 0g ouvbuaopd HE TOV AmoAUTO
0€BaoPO TIPOG TOV TTEAATN KAl KAT EMEKTAON TOV TEAKO Katava-
AW, Kad' 6An tn Sldpkela tng 47xpovng Topetag tng, n Etatpela
EXEL OUVTEAETEL KATAAUTIKA 0T SLAPOPQWON KAWOTOHWY OUCKEU-
AoLWV TPOPLHWY, OTIWE TIG CUVAVTOULE OrUEPA OTO PAPL. MeTagy
autwy, poe&eyouoa Béon katahapBavel n cuokeuaaota Tou EMn-
VIKOU yLaoupTLou.

H mpootacta tou brand name tou EMNVIKOU yLaouPTLOU, UTIO
TO QWG TWVY EEALPETIKWY ETILEOCEWY TIOU ETILSEKVUEL WC TIPOLOVY,
OUUBAMEL OTO va eVioXUBel akdun TEPLOCOTEPO N €EQYWYLK TOU
mopela. H avaBabuion 8¢ tn¢ ouokeuaoiag Tou oe GAa Ta emieda,
oTNV oTtola OLVERAAE KATAAUTIKA N «MMAQOTIKA KOTpwvngy, EXEL
avapeloBrtnTa Swoel eTimAéov wnon Kat éxel Béoel véeg BATELG
Kal SeSopéva aTNV ELKOVA TOU TTPOLOVTOG.

InUavtikeég eTatpeieg emAéyouv «MAaotika Kotpwvng»

ISlaltepa ta teleutala tpla xpovia, N «MAAoTkA Kotpwvngy, ah-
Aadovtag ta 5eSopéva TNG ayopds, CUVETELVE KABOPLOTIKA TNV

Greek yogurt is one of the country's most dynamic exports. Ac-
cording to official data, last year the value of Greek yogurt exports
reached 160 million euros, a figure which is not that far from 200
million euros, the estimated size of the domestic market of yogurt.

After Greek yogurt”s great success in the US market, the UK was
the number one market for Greek dairy companies that wanted to
boost the product internationally, but today nearby Italy seems to
be at the top. In 2015, yogurt was Greece's eighth largest export
to Italy, with export value increasing by 41% in 2015 compared to
2014, reaching 51.9 million euros compared to 36.8 million euros
in 2014. At the same time, significant quantities of Greek yogurt
are exported to almost all European countries.

‘Innovative ideas have led to
innovative packaging solutions”

Changing yogurt image

“Kotronis Plastics” embraces a philosophy and culture of constant
development and absolute respect for the customer as well as for
the final consumer. During its 47-year course, the Company has
made a major contribution to innovative food packaging we see on
the shelf today, with Greek yogurt holding a prominent position.

Protecting Greek yogurt's brand name, in light of the product's
exceptional performance, helps to further enhance its exports.



aloBnt) avaBdaduion Tou TILo ETILTUXNHEVOU EEAYWYLHOU TIPOLO-
VTOG TN XWPAC AQUBAvVOVTAC TIPWTOROUALEG yia TNV avartuén
TIPQYHATIKA KAWOTOHWY TIAQOTIKWY GUOKEUAOLWY. AnpLOUpYW-
VTAG KWSIKOUC amoAUTA TIPOCAPHOCHEVOUG OTLG EEXWPLOTEG Kal
(SLalTEPEC AVAYKEG TOU EKAOTOTE TIEAATN, TIPOTABNKAVY KALVOTOHEC
L&EEC TTOU 081 YNOQAV O€ KALVOTOHEC AUOELG OUOKeVaolag.

YNHAVTKEC etatpelec, omwe n OAYMIMOZ, n MEBIAA, n KPI KPI, n
®dppa Koukdkn, o KoAdg, n AEATA Kal TIOAEC aKOUN, ETINEYOUV
OUOKEUAOLEG «MAAOTIKA KOTpwvng» yla To AavodpLopa Twy Tipo-
{OVTWY TOUG OXL HOVO 0TNV EANVLKY, AMA Kal T SLebvr) ayopa,
He amotéAeopa n Etatpela va mpootateVel, va Tpowbel kat va
eVLOYVEL TNV EKOVA TOU EAANVLKOU yLAoUPTLOU OTO €EWTE-
PLKO PLyOUPAPWVTAG OTLG HEYOAUTEPEC SLEBVELG aAUG(SEC super
markets. Tapd@AnAa, otnv Kumpo, ot etaipeteg Charalambides
Christis, Petrou Bros, Koupolon kat Zita Tpoopépouv ta upnAwv
Q€LWV SLATPOPLKA TTPOLAVTA TOUG O OUOKEUAOLEC «MAaoTIKA Ko-
TPWVNG.

JTIC ayopEC TNG EAASAC, YWWOTEG, MG Kal QVeEPYOLIEVEC ETALPEL-
€C OTIWC Anuntplou, Ttauou, Tlppng, Aypoktnua EKAEKTO, Mav-
Spékag, Mayytvag, LIBER - AMAQZ, eumioteviovtal TV «MAaoTikd
Kotpwvne» yla TNV Tpootacta Twy SIKWY Toug TTPOoloVIWY, eV
HEPLKA QMO TA TILO YWWATA Kal SNHO@Ar Tipotdvta ylaouptoU
PEPOLV €TTlONC 0TN cuokeuaata Toug TV UTtoypawn TnG Etalpel-
ac: Harmony plus, Harmony gourmet, KpEa KAPAUEAE KAl KPEUEG
Bavilla kat Yokohata amd tnv MEBIAA, Kepip, OAYMTMOZ 100
amo ta EANVIkd FaAakToKopela, Ta TpwTtomopLlakd polovia mini
meals tng AEATA, ta Super Spoon tng KPI KPI, n Kpépa BaviAla kat
00KOAATQ, T puldyaro amd tn Pdppa Koukdakn.

Kotronis Plastics SA - The Company

Upgrading its packaging at all levels, which has been the greatest
contribution of “Kotronis Plastics”, has undoubtedly added impe-
tus and laid the foundations for a better product image.

Major companies choose “Kotronis Plastics” packaging

Particularly in the last three years, “Kotronis Plastics” has been a
game changer in the market, contributing to a significant boost
of the country's most successful export and taking initiatives to
develop truly innovative plastic packaging. By creating products
perfectly tailored to the individual and specific needs of each cus-
tomer, “Kotronis Plastics” has proposed innovative ideas that have
led to innovative packaging solutions.

Major companies such as OLYMPOS, MEVGAL, KRI KRI, Koukakis
Farm, Kolios, DELTA, and many more, choose “Kotronis Plastics”
packaging to launch their products not only in Greece, but also in
the international market. The Company protects, promotes, and
strengthens the image of Greek yogurt abroad by appearing in
the largest international supermarket chains. At the same time, in
Cyprus, Charalambides Christis, Petrou Bros., Kourousi and Zita
offer their high nutritional value products in “Kotronis Plastics”
packaging.

In Greek markets, well-known, as well as emerging companies,
such as Dimitriou, Stamou, Tzifri, EKLEKTO Farm, Mandrekas, Man-
ginas, and LIBER - APLOS, among others, trust “Kotronis Plastics”
to safeguard their products. Some of the most famous and pop-
ular yogurt products also include the Company signature on their
packaging: Harmony plus, Harmony gourmet, creme caramel and
vanilla and chocolate cream by MEVGAL, Kefir, OLYMPUS 100 by
Greek Dairies, Delta's innovative products, KRI KRI“s Super Spoon,
vanilla and chocolate cream and rice pudding by Koukakis Farm.




2UVOMLAWVTOC UE TNV AVTUTPOEOPO
kal AtevBuvouoa 2UUBOoUVAO TNC
MEBIAA, Maipn Xat{akou

Talking with Mary Hatzakou,

MEVGAL Vice President and CEO

«Babld avBpwinokevtpikn, Le pulodopla eatiacuévn ae atabepéc allec
KaL ToLSTNTA OV SLATPEYEL GAQ Ta EMIMESA AELTOUPYLAG TNG», XAPAKTH-
pLoe TN MEBIAA n AvTupdespoc kat AleuBuvouoa FUHBoUAOC TNG
Etaipetag, Maipn Xat{dkou yla va TipooBedeL TIwG 0 oUyXpovog
KOTAVOAWTAG PTIOPEL va Bpet aTn ywwoTtr| yahaktoBlopnyavia oAa
60a {nNtdel: «oldtnTa, mpoatBéuevn afla kat aubevtikr yeuan ata
TPOIGVTA, KAVOTOUEG TIPOTATELS, aéleC oav ETalpElq, KOWWVIKO TTPO-
WMo Kat onuavikr atopla atnv eMNVIKN EMYEPNUATIKOTNTA...».
Muwvtag oto INformag, n kaXatldkou Sev tapehelde va -
O€L yLA TOUG APPNKTOUG TIPOCWTILKOUG Se0poUg TG tolag kat Tng
OLKOYEVELAG TNG pE TN MEBIAA onpelwvovTag Twg elval «&va Kou-
par Suvaté» NG CwnG TG, AMA Kal va KAveL AGYo yLa TLG APECEG
ETLSLWEELC TNG ETALPELAG TTOU €lval N ELOAYWYI) OF VEEG QyOPEG KAl
N LoyupoTIoinon TNG mapouaiag TNG o ekelveg TTou &N Spaatn-
ploTToLe(TaL.

ka. Xat{dkou, molo Bswpeite €0€l¢ MPOOWILKA TO OUYKPLTIKO
mAgovéktnua tng MEBIAA atnv ayopd;

Oa Pmopovoa yla apKETEC WPEG VA amaplOpw OAA TA TIAEOVEKTH-
pata tng MEBITAA TToU TNV €x0Uv KAvel va Eexwploel, aMda Ba e-
PLOPLOTW OTA CNUAvVTKOTEPQL.

AG EEKIVIOOUPE PE TO TIAEOVEKTNHA TNG YEWYPAPLKNG Hag BeEang,
agoU PBplokdpacte otnv Kapdld TG Tapaywyng Tou PPESKOU
EMNVLIKOU YEAGKTOG, Yeyovdg TIOU HAG ETILTPETIEL VA OUMEYOULE
TNV KAAUTEPN TIPWTN UAN YLa Ta TTPOLOVTA PAG KAl Va TNV €TEEEp-
yalduaote GUEDA OTLG £YKATAOTATELG AG, OEBOUEVOL amdAuTa ta
(PUOLKA OUOTATIKA TOU YAAQKTOC. ETiUmAgoV Slabetoupie Tielpa kat
TEXVOYVWOLA TIOU EXEL TLG PLLEC TNG OTNV OLKOYEVELAK HAG TTapa-
So0on. ¥ta 67 xpdvia Aettoupylag tng MEBIAA ogelloupe va Ttpo-
0O€00ULE KAL TN YVWon TIoU Hag KANpoSAotnaav: oL TiponyoUEVEG
YEVEEC «yOAATASWVY» TNG OLKOYEVELAG XATCAKOU Kal ) TTapadoan
TIOU €XOUpE 0T OECOAAOVIKN.

E&loou onuavtiko elval To yeyovog OtL e@apHOCOULE Texvoloyia
TIoU pag Stvel tn Suvatdtnta va apdyoupEs TIPOLoVEd Tou Slatn-
poUv amoAUTA TOV TTAPASOOLakod TOUG XaPAKTAPA Kal Tnv aube-
VTLKT) EMANVIKT YeUon, aAAA TTapdMnAa oxeSLACOURE KAl TTpolovTa
KQLVOTOHA, TIOU KaBLoToUV TNV ETALPELT HAG TIPWTOTOPO GTOV TO-
péa Tng.

“Deeply people-centred, with a philosophy focused on stable values
and quality that runs through all levels of operation”. That is how
Mary Hatzakou, MEVGAL Vice President and CEO, described the
company, adding that modern consumers can find everything they
want in the well-known dairy company: “quality, added value and
authentic taste in products, innovative proposals, values as a com-
pany, a social face and a significant history in Greek entrepreneur-
ship ...”. Talking to INformag, Ms. Hatzakou did not fail to discuss
her own and her family“s close personal ties to MEVGAL, noting
that the company is ‘a strong part’ of her life, but also spoke about
the company s immediate objectives, which include entering new
markets and strengthening its position in the markets where it is
already active.

Ms. Hatzakou, what do you personally consider MEVGAL “s com-
parative advantage in the market?

| could spend several hours enumerating all of the advantages
that have made MEVGAL stand out, but | will limit myself to the
most important ones.

Let's start with the advantage of our‘geographi
we are located at the heart of the productio

| position, since

its roots in our family tradition. To MEVGAL s 67 yeafs.of opera-
tion we have to add the knowledge that has been pass s down by
the previous generations of the Hatzakos family s ”rﬁvden” and
the tradition we have in Thessaloniki.

Equally important s the fact that we apply technology’ thét enables
us to produce products.that preserve their traditional character
and authentic Greek ﬂavour’,\yvhile also designing innovative prod-
ucts, which make our company-a leader in the-field. .

With a clear focus on innovation and the creation of new orlgmal
products on the market, MEVGAL has manage

terms of exports. What are the medium-ter
for overseas markets?

1985, cooperating initially With Greek businessmen who operat-
ed abroad and imported Greek products. The quality and high




«H MEBTAA ntawv kat elval Babla
avOPWTOKEVTPLKY), UE dLAocoPpla
E0TLAOEVN O€ otabepec aglec kal
moLoTNTA oU SLATPEXEL OAQ TA
enimeda Aeltoupylac tTne»

“MEVGAL is deeply people-centered,
with a philosophy focused on stable
values and quality that runs through
all levels of operation”




Kotronis Plastics SA

Me oagr) mpooavatoAloué otnv Katvotopia Kat T Snuioupyia
VEWV MPWTOMOPLAKWY TPOoIoVTwY otnv ayopd,  MEBIAA éxet
Katagépel va Kweltat g€ moAU KaAd emimeSo 600V apopd oTiLg
e€aywyéc tng. Motot gival ol yeoompoBeauoL aTOXOL TIOU EXETE
BéaeL 60ov apopd ati§ ayopég Tou ewtepLkoy;

H MEBTAA elvat évag armd Toug anpavIlkOTEPOUG TIPECREUTEG TNG
HECOYELAKNG SLATPOPNG OTO £6WTEPLKO. H eTatpela pag eayetl amd
T0 1985, ouvepyaldpevn apxikd pe EANVEG emyelpnuatieg mou
5paoTnPLOTIOLOUVTAVY OTO EEWTEPLKO KAl ELOT)yayav EANVLKA TTpo-
(dvta. H owdtnTa kat n uPnAr Statpowikn) agla Twv mpotdvtwy
Hag klvnoe To evSLAWEPOV TWV ayopwV Tou eEWTEPLKOU Kal aTTto-
TEAEOQV TO SLaBatrplo yla pLa Beon ota pagLa Twy PeYaAUTEPWY
aAuolSwv ALavIKnG o€ 36 XWPEC 08 OAO TOV KOGLIO.

YApepa ot eEaywyeg pag ayyllouv To 35% Tou CUVOALKOU KUKAOU
€PYAOLWV Kal elHAOTE TEEPHPAVOL yLa TNV AVAyVWPLON KAl TLG ETTL-
TUXleG Twv TIpolovVTWY pag. Agllel va avagepBel OtL povo yia To
2017 emtd mpoidvra pe tnv umoypagr tng MEBIAA Eexwploav
ota BpaBeta Avwtepng l'eviong 2017 (Superior Taste Award 2017),
TNV €tr)0La Stopyavwon tou AteBvoug IvatitoUtou Meviong kat Mot-
otntag -iTQi- pe €6pa T Bpugeeg. MapdMnAa ripactav n po-
vasLKr eMNVIKN yohaktoBlopnyavia mou BpaBeutnke pe BpaBeto
kawotoplag (Innovation Award Wabel 2017) yia to Lactose Free
ytaouptt pag, oto Wabel Chilled & Dairy Summit, Ttou Tipaypato-
TownBnke etog oto Maptat.

H apeon erblwer pag elval n eLoaywyr| o€ VEEG ayopEq KAl N LoYU-
pottolnon tng Tapouastlag pag os autég Tou én SpactnpLoToL-
oUpaoTe.

To teAeutaio Stdotnua, Petd T petaBatikn gdon amod tnv omoia
SUABs n MEBTAA, otadlakd avaktd tnv mapouoia tng Kat atnv
gAAnvikn} ayopd. To evtunwatako kat déto oxoAlacuou yeyovog
glval mwg mapaywyol kat epyafdpevol Sev yupLoav tnv mAdTH
otnv Etatpeia. Mwg 1o £ényeite autd;

H MEBIAA rtav kat elvat Babla avBpwokevTpLkn, Le procopia
€0TLACHEVN OF 0TaBepE agleg kat ToLoTNTa TTou SLatpéxel OAA ta
enteda Aettoupylag tng. Mévta AeltoupyoUoaUE 0av OLKOYEVELA
HE TOUC avBpwToug pag (epyaldpevouc, TIPOUNBEUTEG, KTNVOTPO-
(POUC, EPTIOPLKOUG OUVEPYATEC), TTAVTA Hpactav Simha oTLC OLKo-
YEVELEC TV £pYAlOPEVWV NBLKA AMG Kal pe Beop0OETNEVEC TIPO-
0OETEC TTAPOXEG KAl (PUOLKA OTO TIAEUPO TWV CUVEPYATWV HAC YLa
KaBe {NTnUa TIou TTPOEKUTTTE. Kal autr) n oxéon etvat aupiSpoun.
Otav pla etatpela Selyvel auto To TIPOOWTIO YLa TIEPLOTOTEPO ATIO
pLod awwva, onpatvel mwg éxet xtloet tnv apolBata epmotoolivn
Kal autr) Suokoha TipodiSetal.

Mw¢ éxeL AsLTOUPYOEL O £0AG TIPOOWIILKA TO YEYOVO§ OTL 1) OL-
Koyéveld aag glval Loyupd auvseSepévn Pe tnv mopeia Kat tnv
£&EN&N tng MEBTAA;

H MEBTIAA elvat éva koppdtt suvatd tng (wng Hou. ATt Ta Ka-
Aokatpla Tou e ematpve padl tou o mateépag pou, Kwaotag Xa-
T{dKoG, Kalt SoUAEUa EpyATPLA OTO EPYOCTACLO, OTAV HOLV pabr)-
TPLA, £WG TLG TILO UPNAEG SLOLKNTIKEG BETELG TLG OTTOleG UTINPETNaQ,
n etatpela frav o edapog Ttou 08nyoUsE TLG TIEPLOTOTEPES ATIOPA-
O€LG oU. ATTTH artOSELEN N ETILOTPOWN HOU O QUTNV £TELTA ATTO
10etr) amouota, N av&non PETOXLKOU Ke@aAalou Kat o aywvag va
@epoupe T MEBIAA otn B¢on Ttou g a§ldeL.

nutritional value of our products have prompted the interest of
overseas markets and have been the passport for a place on the
shelves of the largest retail chains in 36 countries around the
world.

Today, our exports reach 35% of our total turnover and we are
proud of the recognition and success of our products. It is worth
mentioning that justin 2017 seven MEVGAL products were award-
ed at the Superior Taste Awards 2017, the annual organization of
the International Taste and Quality Institute - iTQi, based in Brus-
sels. At the same time, we were the only Greek dairy company that
was awarded the Innovation Award Wabel 2017 for our Lactose
Free yogurt at the Wabel Chilled & Dairy Summit held this year in
Paris.

Our immediate objective is to enter new markets and to strength-
en our position in the markets where we are already active.

After the transitional phase MEVGAL went through, the compa-
ny has gradually regained its presence in the Greek market as
well. It is impressive and worth mentioning that producers and
employees did not turn their backs on the Company. How do you
explain this?

MEVGAL was and is deeply people-centred, with a philosophy fo-
cused on stable values and quality that runs through all levels of
operation. We have always functioned as a family with our peo-
ple (employees, suppliers, breeders, commercial partners), always
beside our employees’ families with moral support, but also with
institutionalized additional benefits and of course next to our as-
sociates for any issue that might come up. And that is a two-way
relationship. When a company has shown this face for more than
half a century, it means it has built up mutual trust, which is hard
to betray.

What impact has the fact that your family is strongly linked to
MEVGAL'’S course and evolution had on you personally?

MEVGAL is a strong part of my life. From the summers when my fa-
ther, Kostas Hatzakos, took me with him and | worked as a factory
worker when | was a student, to the highest managerial positions
I'have held, the company was the lighthouse that led most of my
decisions. My return to MEVGAL, after 10 years of absence, the
increase in share capital, and the struggle to bring the company to
the place it deserves provide tangible proof of this fact.

“Kotronis Plastics is a company
with insistence on quality, with
inspirational proposals and
innovative packaging ideas, as well
as customer-focused flexibility [...]
Kotronis Plastics does not stand
still, it is always developing, which
represents our company too”



Our clients - our partners

«H «MAaotika Kotpwvno»
elval pla etalpela pe epgpovn otnv
TIOLOTNTQ, UE EUTIVEUOUEVEC TIPOTA-
OELG KAl KAWVOTOWEC LOEEC OTN OU-
okeuaola kat eueAl&la eotlaopevn
OTNnV €EUTINPETNON TOU TtEAATN [...]
EXEL EVTOVO avamrtuélako xapaktnpa,
YEYOVOC TIOU LAC QVTUTPOCWTIEVED

H ouvepyaoia oag pe v «MAaotika Kotpwvne» yapaktnpiferat
and atabepdtnta. Moto dAA0 YapaKTNPLOTIKO EVIOTII{ETE £0EL
o€ autr) tn ouvepyaoia Kat o€ Tl Bswpeite opeideTal auti) n ota-
Oepotnta;

Me tnv eTatpeia «MAaoTIkd KoTpwvng» £XOUHE APKETA KOWA Xapa-
KTNPLOTIKA. MPOKELTAL LA L ETALPELA EMINVLKT), OLKOYEVELAKT), LE
EUHOVI OTNV TIOLOTNTQ, HE EUTIVEUCHEVEG TIPOTATELG KAl KAVOTO-
HEG L&€eC 0Tn ouokeuaota kal eveALEla eoTlaapevn atny eEuTnpe-
TNoN Tou TeAdTn. MAnpol 6Aa Ta KpLtrpLa Kat TG TpodLaypages
TIou N MEBIAA €xeL B€0€L yLa Toug TTIpoUNBeUTEG TG, Ta omola -

Your cooperation with «Kotronis Plastics» is characterized by sta-
bility. What other feature do you identify in this cooperation and
what do you think this stability is a result of?

With Kotronis Plastics we have several common features. It is a
Greek, family-run company, with insistence on quality, with inspi-
rational proposals and innovative packaging ideas, as well as cus-
tomer-focused flexibility. It meets all the criteria and specifications
that MEVGAL has set for its suppliers, which are particularly de-
manding, as they regard food packaging. In addition, Kotronis Plas-
tics does not stand still, it is always developing, which represents
our company too.

What do you think is the biggest challenge your Company has to
face in the market today?

Although it affects us directly, I will avoid talking about the crisis
and repeating the much talked about present-day difficulties. |
believe that MEVGAL has everything that the modern consumer
is looking for: quality, added value and authentic taste in its prod-
ucts, innovative proposals, values as a company, a social face and
a significant history in Greek entrepreneurship. The challenge is to
take advantage of those qualities in the best possible way so that
more and more consumers choose us for their daily table, certain
they are choosing the best!



Kotronis Plastics SA

val Slaltepa amattnuikd, epocov agopd cUCKEUAala TPOMIHoU.
ETtumAéov N «MAQOTkA KOTpwvne» 8ev EVEL OTAGLUN, £XEL EVTOVO
QVATTTUELOKO XAPAKTAPA, YEYOVOG TTOU HAG QVTUTPOCWTTEVEL.

ota mioTeveTe MW glvat n peyalltepn mpokAnan anuepa otnv
ayopd mou kaAeiote wg Etatpeia va Stayetpioteite;

AV Kal apeoa pag emnpeddel, Ba armopuyw va pfow yia Ty Kpt-
on Kat va Teplypddw TG XALOEUMWHEVEG SUOKOALEG TOU orjpepa.
Oewpw TwG N MEBIAA Slabetel OAa 6oa avalntdel o oUyXpovog
KOTAVOAWTAG: TToldTNTa, TTpoatiBépevn agla kat auBevtikr yeu-
on ota TPolovTa TNG, KAWOTOHEG TTIPOTACELG, agleg oav etalpela,
KOWWVLKO TTPOOWTTO KAl GNHAVTLKT LoTopla TNV EMNVLKI ETILXEL-
pnuatkotnTa. H TpokAnon etvat va ta eKPIETAMEUTOUE pE TOV
KaAUTEPO SUVATO TPOTIO, WOTE VA PAG ETIAEYOUV OAO KAl TIEPLOTO-
TEPOL KATAVAAWTEG YyLa TO KABNUEPWO TOUC TPATTECL, BERALOL TTWG
ETIAEYOUV TO KAAO!

hormanc/ E ‘

gourmet

INCECAR
Wi

gourmet

& !

4 7
AVO apOOpEVEG YeVTELS, NpBav kat adalouy ta SeSopéva
TNC YEUOTIKNG EUTELPLAG: Ta VEQ ETILEOPTILA YLAOUPTLOU b w
Harmony gourmet tng MEBIAA.
H mm\ouoLa yeon Tou TIOPTOKAALOU Kal N ApWHATKN §po- S
Old TNG PEVTAG €XOUV OUVSUAOTEL APHOVIKA LE VIPASEC
pavpng ookoAdtag, aveBdalovtag Tov Tirxn ota gourmet |
YAAQKTOKOPLKA. Mg HOALG 1% AuTapd Kat e BAcn TO TIOAUTIHO EANNVLKO
yLaouptt xaptlouv amoAauon povo pe 183 BepuiSeg to KUTEEAO. \—/
Ma @A Pl eopd n MEBIAA TpwToTtopel yia Ta SeSopéva TnG EAMNVLKAC ayopac,
TIPOGPEPOVTAC SUO KAWVOTOHA TIPOLOvVTa pe EExwPLaTr YeUOoN Kal TToldTtnTa, aMd Kat
Slatpopikn agla oe premium cuakeuaoteg «MAaoTika Kotpwvney!

Unexpected delight!

Two unexpected flavours have come to deliver a unique taste experience: the new MEVGAL Harmony gourmet yogurt desserts.

The rich flavour of orange and the aromatic freshness of mint have blended in harmony with dark chocolate flakes, raising the bar in
gourmet dairy products. With just 1% fat and based on precious Greek yogurt, Harmony gourmet yogurt desserts offer pleasure at
just 183 calories per cup.

Once again, MEVGAL is a pioneer in the Greek market, introducing two innovative products with a distinctive taste and quality, but also
high nutritional value in “Kotronis Plastics” premium packaging!
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Kotronis Plastics SA

To Aladiktuo Twv Avtikelpgevwy (1oT) kat N pkpr «E§uttvn» MoAn
The Internet of Things (loT) and the small “Smart” City

To Aladiktuo twv Avtikelpevwy (Internet of Things, 10T) elvat n
EMEPYOUEVN €EENEN TOU ALASIKTUOU TWV UTINPECLWY, TIOU UTIAP-
XEL ONPEPA. TIpOKELTAL yLa €va SIKTUO OXL HOVO UTIOAOYLOTWY CAAG
Kal SLaouVSESEPEVWY QVTIKELPEVWY. Ta avTlkelpeva autd Ba Te-
PLEXOLV EVOWUATWHEVA NAEKTPOVIKA CUCTHLATA KAl UTTopouV va
elval SLAPOPEC OLKLOKEG OUOKEUEC, LEOQ PETAPOPAS, PEOA TNAE-
mkovwvlag, BBAla, autokivnta, akopa Kat TPOPLUA, «EEUTTVEGH
OUOoKeUaoleG TPOWIHWY, aoBNTAPEG OWHATOG, KAUEPEG, HLKPO-
Pwva, K.a. Mépa amod tnv eEaopaAlon TN KAANG Aeltoupylag Twv
SLaoLVSEESEPEVIWV QUTWV QVTIKELPEVWY, Ba TIPETEL va eTiteuyBel
KaL ouvepyaota PETAgU TWV CUCTNUATWY AQUTWY. ATtapaltntn mpo-
UmoBeon yla TNV €MLTUXia TOU Katvoupylou autol AlaSiktuou el-
VAL VA KATAOTEL TO onpePVO ALaSIKTUO TILo ao@aléc. To Atadiktuo
WV AVTiKelpevwy Ba elvat n kopUpwon g TTPooTtabeLag yia Tnv
OAOKAPWAN KAl QUTOUATOTIONGN TWY UTINPECLWY TTIOU TIAPEXOUV
TQ EVOWPATWHEVA ouoThpata mavtog etdoug. To Swadiktuo Ba
ylvel 8laSpaaTiko, €va TEPATTLO LEPAPXLKA OPYAVWHEVO «WEUPLKO
oUoTnua» TIou Ba aToAr)yeL OE CUOKEUEG HE aloBnTrpeg (sensors)
KaL EVEPYOTIOLNTEG (actuators) Ttou Ba cuvepyddovTat yla EEUTIVEG
UTINPEOLEG yLa TNV LYELQ, TLG HETAPOPEG, TN SLAVOHN KAl KATAVAAW-
On EVEPYELAG KATL. 2TLG HETAYOPEG CUVTOHA Ba £XOUPE cUOTAHATA
QAUTOHATNC 08rYNONG KAl 0pyAVWaNG TWV JETAPOPLKWY HECWV YLa
TIEPLOOOTEPN ACTPANELA KAL OLKOVOpLa. STOV Topéa TG Lyelag Tipo-
BAgmovtal pta oelpd amd kawotopteg, amd tn Stadpactikr| TnAe
- TTapakoAoUBNoN Twv aoBevVWY, LEXPL TNV TNAE - XELPOUPYLKN KAl
Ta €EUTIVA (PApHaKa.

Me dMa Adyta To loT elvat éva TEXVOAOYLKO PALVOPEVO TIOU TIPO-
EPYETAL ATIO TIC KALVOTOLEC €EEAEELC KAl EVWOLEC OTOV TOPEQ TNG
TEXVOAOYLAG TTANPOPOPLWY KAL ETIKOWVWVLWY KAl OXETIZETAL LIE:

- Ubiquitous Communication / Connectivity (Yuvexrq KoL
vwvla / SLacuVEECLOTNTA) TIOU QVAPEPETAL OTN YEVIKT] LKAVOTNTA
TWV QVTIKELHEVWVY VA ETIKOLVWVOUV JETAEV TOUG KAl HE TOV AvBpw-
TIO O€ TIPAYHATIKO XpOvo (RT), OTIOUSHATIOTE KAl OTIOTESATIOTE.

- Pervasive Computing (Adyutn YmoAoylotikry Abvaun) Tou
QAVAQEPETAL OTNV EMEEEPYATTLKI/UTIOAOYLOTIKN LOXU TWV QVTIKEL-
HEVWY, 0T SLVATOTNTA TOTIKNG EMEEEPYATiag Kal EKTEAEONG QA-
YOPLOUIKWY SLASKATLWV.

- Ambient Intelligence (MepBaMouca Nonpoouvn) Tou ava-
(PEPETAL OTNV LKAVOTNTA TWV QVIKELHEVWY va avT\apBdavovtat
aM\ayEC OTO PUOLKO TEEPLBEM OV TTou TtapakoAouBoUV Kat va aA-
AnAoemiSpouv evepyd ot pla Stadikaota. Ta avtiketpeva tou Tn-
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Tou Etavpou Koupritd, Kabnyntr) Turpatog HAEKTpoAdywy Mnxavikwy & Texvoloylag YTToAoyLoTwy
Maverotnulou Matpwy, pwnv Mputavng MNaverotnulou Matpwv

by Dr. Stavros Koubias, Professor, Department of Electrical and Computer Engineering, former Rector
Chairman of the Department of Electrical and Computer Engineering, University of Patras

The Internet of Things (IoT) is the upcoming evolution of the Inter-
net of Services that exists today. It is a network not only of comput-
ers but also of interconnected objects. These objects will contain
embedded electronic systems and can be various home applianc-
es, means of transport, telecommunication devices, books, cars,
even food, smart packaging, body sensors, cameras, microphones,
and more. Proper functioning of these interconnected objects
needs to be ensured, but another thing that needs to be achieved
is also cooperation between these systems. A prerequisite for the
success of this new Internet is to make the current Internet safer.
The Internet of Things will be the culmination of the effort to inte-
grate and automate services provided by embedded systems of all
kinds. The Internet will become interactive, a huge hierarchically
organized “nervous system” that will terminate in devices with sen-
sors and actuators, working together to provide smart services for
health, transportation, energy distribution and consumption, etc.
Transportation will soon see systems of automated driving and
transport organization for greater security and economy. There
will be a number of innovations in the health sector, from interac-
tive patient telemonitoring, to telesurgery and smart medicines.

In other words, 10T is a technological phenomenon whose origin
lies in innovative developments and concepts in the field of infor-
mation and communication technology and it is connected to:

+ Ubiquitous Communication / Connectivity, which refers to
the general ability of objects to communicate with each other and
with people in real time (RT), anywhere and anytime.

- Pervasive Computing, which refers to the processing / compu-
tational power of objects, the localization and execution of algo-
rithmic processes.

- Ambient Intelligence, which refers to the ability of objects to
understand changes in the physical environment they are moni-
toring and actively interact in a process. Objects that meet these
requirements have been established in the literature as “smart
objects”. Therefore, 10T is defined as the ability of smart objects to
communicate with each other and to build the Internet of Things.

Wireless Sensor Networks (WSNs) are also one of the cutting edge
technologies in the interconnection of objects. The most widely
used communication protocols for interconnectivity within the
ecosystem are BLE, Zigbee, RFID, Z-Wave, LoRa, WiFi. A relevant



POUV QUTEC TIC ATIALTAOELG €xouv KablepwBel otn BLBAoypapia
wg «E&uTva Avtikelpevar (smart objects). Qg ek toutou, To 10T opl-
ZeTal WG N (KAVOTNTA TWV EEUTTVWV AVTIKELLEVWY VA ETILKOWVWVOUV
HETAEV TOUG KAl va OLKOSOHOUV TO SLASIKTUO TWV QVTIKELHEVWV.

Ta AoUppata Alktua AwoBntripwv (Wireless Sensor Networks,
WSNSs) amote ol emUmAéoV pla amod TG TEXVOAOYIEC alyunG otn
SlaoLvSeon TWV QVTIKEWHEVWY. Ta TAéov €UpEwS SladeSopéva
ETILKOWVWVLAKA TIPWTOKOAA yLa TNV SLAcUVEESLIOTNTA EVTOG TOU
olkoouotrpatog elvat ta BLE, Zigbee, RFID, Z-Wave, LoRa, WiFi.
Mua oxetkn) kplown amailtnon ota mhalola autd eival n dnut-
oupyla evog ETKOWVWVLAKOU TIPWTOKOMOU eAéyxou Kat tn Sla-
XelpLoNG Twv KOPPWVY KAl TWV CUCKEUWV TIou Bplokovtal evtog
TOU OLKOOUOTAPATOC ULa HIKPAC «€EUTVAG» TIOANG, OTIWE TIY. N
TIAVETILOTNHLOUTIOAN EVOG PEYANOU Traverilotnuiou. ETmAéov ot
ETEPOYEVE(G ETILKOWWVLAKEG SUVATOTNTEG EVTOG TOU OLKOOUOTH-
LATOC amattolv TNV QVATTTUEN EVOC TIPWTOKOMOU UETAPPAONG
Ttou Ba EMUTPETIEL T OUVEPYATIKOTNTA EVTOG TOU OLKOOUOTHLATOG
LKQVOTIOLWVTAG OUYKEKPLUEVEG QTTALTHOELG OF TOHELG OTIWG ETTLKOL-
vwvla epaypévng kaBuatépnong kat roldtntag utnpeotag (QoS).
Ta Tapamavw amooKoTIoUV 0Tn Ye@UPWOon TOU OLKOOUOTHLATOG
pe TV texvoAoyla tou loT. Ot KUpLeg Texvolayleg, Tou xpnot-
poTtoloVVTalL TIPOG QUTHV TNV KateuBuvan, oxeti{ovtal pe to fog
computing kat pe uttnpeoteg vépoug (cloud computing). O TeEAKOG
oTOX0C elval yla Tov oXeSLaopd PLag ApXLTEKTOVIKAG (Sensor-to-
Cloud Infrastructure) StacUvéeon TOU OLKOCUCTHHATOG TIPOG
HENETN PE TLC UTINPECLEG VEPOUG, TIPOKELLEVOU VA ETILTEUXOEL pla
OALOTIKR) AUON 0T SLacLVSECIUOTNTA TWV OLKOCUOTNHATWY acUp-
HOTNG PETAS00NG PE TOV KOOHO Tou 1oT.

OL €TKPATOUTEC TEXVOAOYLKEG TACELG yld TNV TIpOoBean euu-
tag o€ pa (OXETKA) PKpr) €EUTIVN TTIOAN A@opolV ota HAeKTpo-
VIKA Fuotnpata Alaxelplong kat Tuvtripnong (Computerized
Maintenance Management Systems, CMMS), kat Autopatoroln-
pévng Alaxelplong Kriplwvy (Building Automation Management,
BAM). H texvoAoyla tou loT pmopet va cupBAMeL onpavtikd otnv
Behtlwon tng amddoong twv SLAadkaolwy autwy.  EVSEIKTIKA
avagépovtal N SLayvwon attoewy TIapox NG UTINPECLWY €€ aro-
OTACEWG, N OTTTikoTIolnon Kat TapakoAouOnon TPOYPAHHATWY
KaBapLOpPOU E0WTEPLKWV KAl EGWTEPIKWV XWPWV, N TIAPAKOAOU-
Bnon cuotnudtwy acpalelag. Xaplg atnv texvoloyia tou loT, ot
TEXVIKEG UTINPEOLEC Kal oL UTINPEDLAg AoPAAELag HTTOPOUV TTAEOV
Va TIAPaKoAOUBOUV OUCLACTIKA TNV QUOLKH KATAOTAAN OAOKAN-
PNG TNG TTOANG. MeptBaovTikol alaBnTrPES, HETPNTEC EVEPYELAG
Kal QUTOPATLOPOU KTplwy propolv va petadiouv mnpopopleg
OXETIKA PE TIG €TLOOCELG, TNV KATACTAON KAl TO TEPLBAMOV Toug
0 TIPAYUATIKO XPOVO yla TOUG SLAXELPLOTEC Kal TEXVIKOUG. Me
auta ta SeSopéva, EMTUYYXAVETAL AMOTEAECHATIKA N Stayelplon
TWV KTLPLwV TNG TTOANG, TWV HNYAVIKWY KAl NAEKTPIKWY CUOTNHA-
TWV, TNG KATAVAAWONG EVEPYELAG, TNG AOPAAELAG EGOTIALOHIOU OUY-
XPOVWVY £pYacTnplwy, TNG ACEANELAC XWPWVY UPNAAC ETIKVEU-
voTNTag. EmumAéov o éAgyX0G TwV CUOTNUATWY A0PCAELAC PEOW
EEUTIVWV Kapepwy, augdvel To Pabud acpalelac. H aviyveuon
OavAG PWTLAG ) AOTWV {NPLWV ETILONG PELWVEL CNPAVTIKA TLG
KOTAOTPOMLKEG OUVETTELEG TTOU UTTOPEL va TipokAnBolv amd tétola
TIEPLOTATIKA. ETITAEOV, N TTapakoAoUBnon twv Kadwv amoppLdpa-
TWV, KAl QVAKUKAWGONG ETILTRETIOUV TOV AUTOHATO EAeyxO Touc. H
SLaXelpLon TwV APSEUTIKWY OUCTNUATWY OTLC TIPACLVEG TIEPLOXEG
TWV TIAVETILOTNHLOUTIOAEWY, BonBd atn AN amopacewy OXETIKA
e To TTOTe TIPETEL va TtotidovTal e BAan TLG cuvOrkeg eSAPoUg
KL TLG KALPLKEG OLVONKEG, kKaBWG emtiong Kat otn cuAoyr| SeSoE-
VWV OXETIKA PE TNV KATAVAAWGON VEPOU.

We think together

INTERNET OF THINGS

critical requirement in this context is the creation of a commu-
nication control protocol and the management of the nodes and
devices within the ecosystem of a small “smart” city, such as the
campus of a large university. In addition, heterogeneous communi-
cation capabilities within the ecosystem require the development
of a translation protocol that allows for ecosystem co-operation to
meet specific requirements in areas such as bounded-delay com-
munication and quality of service (QoS). The above aim to bridge
the ecosystem with 10T technology. The main technologies used
in this direction are related to fog and cloud computing. The ul-
timate goal is to design a Sensor-to-Cloud Infrastructure in order
to achieve a holistic solution to the interconnectivity of wireless
transmission ecosystems with the loT world.

The current technological trends for adding intelligence to a (rel-
atively) small smart city pertain to Computerized Maintenance
Management Systems (CMMS) and Building Automation Manage-
ment (BAM). loT technology can make a significant contribution
to improving the performance of these processes. Indicatively,
diagnosis of remote service requests, visualization and monitor-
ing of internal and external cleaning programmes, monitoring of
security systems. Thanks to IoT technology, technical and security
services can now effectively monitor the physical condition of the
whole city. Environmental sensors, energy and building automa-
tion meters can deliver real-time information regarding their per-
formance, condition and environment for managers and techni-
cians. This data allows for effective management of city buildings,
mechanical and electrical systems, energy consumption, modern
laboratory equipment security, and security of high-risk areas.
In addition, monitoring security systems through smart cameras
increases security. Detecting possible fire or other damage also
significantly reduces the catastrophic consequences that such in-
cidents may have. In addition, monitoring waste containers and re-
cycling bins allows for their automatic control. The management of
irrigation systems in campus green areas helps in deciding when
to water according to ground and weather conditions, as well as in
the collection of water consumption data.
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Ye kaBnuepwvr) Baon n «MAAoTiké Kotpwvng» Tapayel TepLaco-
Tepa amod 300.000 mpoldvta TMAAOTIKAG cuokeuaotag Tpo@ipwy
Kal Ta Turpata MootikolU EAéyxou Kat Ataxelplong Motdtntag
kahouvtal va eEaopaiioouv OTL Ta Tpoldvta autd elvat aroAu-
Ta A0PAAr), AELTOUPYLKA Kat atobnuikd dpoya. O Quality Control
Manager-MnxavoAdyog Mnxavikdg MSc MixdAng Avtwvakakng
Kat o Quality Assurance Manager-Xnutkog Mnyavikdg MSc Adda-
POG Zapwtng, uteUBUVOL Twv avtiotolwy TunuAtwy T Etat-
petag potpadovtat padl pag TG KUPLEG OTOXEVTELG TNG O€ eTtimeSo
TIoLOTNTAG, AANA KAl TLG TIPOOWTILKEG TOUG ETILOLWEELG.

Moteg eivat ot moAttikég motdtntag mou akoAouBel n Etatpeia;

M. Avtwvakdkng: Baotkr apyry kat Séopeuon tng «MAaotikd Ko-
TPWVNG», CAAA Kal LA0CO®(a TOU TIPOCWTIKOU TNG OTO GUVOAO
Tou, elval va TapeyeL aToug TTEAATEG TNG UWNANG TToldTnTag mpot-
6VTa Kal Utnpeoteg TTou KAAUTITOWV TIANPWG TLG ATTALTHOELG TOUG.
Eyyudrtat emtlong, OtL Ta TpolovIa TIoU TIPOCPEPEL OTOUC TTEAATEG
KaL KT’ MEKTACN OTOUG KATAVOAWTEC, Elval Ao@alr Kat cUP@wva
LE TNV EVPWTIALKN Kal eBVIKR vopoBeata.

TENOG, OAEG OL 5paCTNPLOTNTEG TNG ETILXELPNONG yivovtal pe ogfRa-
opo TIPOG To TEPLBAMOV Kal pe guatoBnota Tpog Tov AvBpwrto
KL TNV TOTILKN Kovwvia.

Oa Oédaue va pag evnUEPWOETE GYETIKA pe TG [TioTomOoL)oELg
mou éxet AdPet n Etatpeia «MAaotikd Kotpwvng».

A. Zapwtng H Etalpela pag otoyxeviovtag otny amoAuTn EUTN-
PETNON KAl LKAVOTIONON TWV ATIALTAOEWY TOO0 TWV TIEAATWY TNG
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Employees
in the Spotlight

Nvwpifovtag toug
MnyavoAdyo Mnxavikd MSc MixdAn AVTwvakakn
KAl Xnuko Mnyaviko MSc Ad¢apo Zapwtn

Meeting
Mechanical Engineer Michalis Antonakakis, Msc
and Chemical Engineer Lazaros Sarotis, Msc

“Kotronis Plastics” produces more than 300,000 plastic packaging
products on a daily basis. The Quality Control and Quality Assur-
ance Departments need to ensure that these products are per-
fectly safe, functional and aesthetically impeccable. Quality Control
Manager - Mechanical Engineer Michalis Antonakakis, Msc, and
Quality Assurance Manager - Chemical Engineer Lazaros Sarotis,
Msc, responsible for the respective Company Departments, share
with us their main objectives in terms of quality, as well as their
personal goals.

What are the Company quality policies?

M. Antonakakis: The basic principle and commitment of “Kotro-
nis Plastics”, as well as the philosophy of its personnel as a whole,
is to provide customers with high quality products and services
that fully meet their requirements. The Company also guarantees
that the products offered to customers and to consumers are safe
and in accordance with European and national legislation.

Finally, all company activities respect the environment and show
sensitivity to people and the local community.

We would like you to inform us about the Certifications received
by “Kotronis Plastics”.

L. Sarotis: With the aim of providing the best service and satis-
fying customer needs and the requirements of the modern food
industry, our Company implements certified ISO 9001 Quality As-
surance and Food Safety Systems in accordance with 1SO22000 /
HACCP and BRC/ loP, applicable at all levels of organization. In this
way, we ensure efficiency and continuous improvement of compa-
ny operations in order to achieve company objectives.




000 Kal NG ouyxpovng Blopnxaviac tpo@ipwy, epappolel Ti-
otomolnpéva Juotrpata Alayetplong Mowotntag kata 1SO 9001
Kat Aoparelag Tpowipwy katd 1SO22000/HACCP kat BRC/IoP, ta
ottola Bplokouv epappoyr) oe dAa ta emineda opy&vwaorng tng.
EtoL, €6ao@aAilel TNV ATTOTEAEOHATIKOTNTA KAl TNV SLapKr| BeAtt-
Waon TG AeLtoupylag tTng yLa tnv iTteugn Twy OTOXWY TNG.

Emtlong pe tv ampookoTtn THPnon Twy SLadKaolwy Twy TiLaTto-
TIONHEVWY CUOTNHATWY, eEac@allleTal évag oTtabepdg mapayw-
YLKOG pUBHIOG KAl UPNAOU ETILTIESOU LYLELWVH KAl TIOLOTNTA TIPOL-
OVTWV.
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SUCCESS

UCTiON
TEAM PRODUCT
Moto elvat to otoiynua mou kaloUvtal va kepSioouv to Tunua
MototikoU EAéyyou kat to Tunua Awayeiptong Motétntag pag
Etaipeiag omwe n «MAagtika Kotpwvneg»,

M. Avtwvakakng: To atolynua mou kahouvtal va kepSloouv ta
ev AOyw Tunpata glvat va eacpaiicouv OTL Ta Katd HECO OpO
300.000 Trpoidvra cuokeuaotag TpoeHWY TIoOU  TTapayovTal Ka-
BOnpepva otnv «MAaotika Kotpwvng» elvat amoAuta ao@aAn, Aet-
TOUPYLKA AMA Kat atoOntikd dyoya.

H cuokeuaaola TIOU TIPOCPEPOULE OYEINEL VA TIPOOTATEVEL TO TTE-
PLEXOHEVO OANA KAl VA TIPOOWEPEL OUYKPLTIKO TIAEOVEKTNUA O
OXEQN HE TOV QVTAYWVLOHO AOYW TNG AUENHEVNG AELTOUPYLKOTNTAG
Kat Tng aboyng eppavionc. Amotelel Tautdypova To HECO TIPO-
otactag Tou TPoeipouU aMdA Kat TNV ELKOVA TOU TTIEAATN HAG TTPOG
TOV KatavoAwTr. Elval evTtumwaolakod To Twg pid Opopen Kat Ast-
TOUPYLKN ouokeuaala propel va SWaeL wONon OTLG TIWANTELG EVOG
TIPOLOVTOG,.

ETopévwe KaAoUPAOTE va SLaoPAAMOOUPE yla éva TIOAU PeyaAo
OYKO TIPOlOVTWY TNV UPNAR ToLdTNTA Plag TANBwpag Xapaktn-
PLOTIKWV.

Elpaote Slaitepa umeprjpavol Tou elpaote og B€on va aviarte-
EepXOUAOTE OE QUTNA TN ONUAVTLKY) TIPOKANCN e  aTTOAUTN ETTLTU-
xla oTwg GA\woTte paptupd kat n afloAdynaon Tou Sexouacte ano
TOUG TIEAATEG PAG.

A. Zapwtng: Mapd\nAa, ETTAKTIKA €lvat n apakoAoubnaon, n
petpnon kat n Stapkng aglohoynon twv Kplopwy TapapeTpwy
TOU OUVOAOU TWV SLEPYACLWV Kal AelToupylwv NG Etatpetag, pe
OKOTIO TN SLACEANLGN TN EQAPHOYNC KAl TNE CLUVEXOUC BeATiwong
TWV TTPOPAETIOHEVWY SLASIKAOLWY aTtd Ta XUoTrpata Alaxelplong
MotdtnTag Kat AopaAelac Tpowlpwy, wote va eEaopaiiletal ma-
VTA N UYLELVH, N QOQAAELQ, N TIOLOTNTA KAL KAT EMEKTACN N (KAVO-
molnon Twv MeEAQTWY Pag.

Kotronis Plastics SA

Furthermore, strict adherence to the certified systems procedures
ensures a stable productive rate and a high level of hygiene and
product quality.

What is the wager to be won by the Quality Control and the
Quality Assurance Departments of a Company such as “Kotronis
Plastics"?

M. Antonakakis: The wager that these departments are asked to
win is to ensure that the 300,000 food packaging products that are
produced on average daily in “Kotronis Plastics” are perfectly safe,
functional, but also aesthetically impeccable.

The packaging we offer must protect the content and offer a com-
parative competitive advantage due to its increased functionality
and flawless appearance. It is the means of protecting the food
but at the same time it is also our client”s image towards the con-
sumer. It is striking how a beautiful and functional packaging can
boost product sales.

We therefore have to ensure the high quality of a multitude of
features for a very large volume of products.

We are particularly proud to be able to deal with this major chal-
lenge with absolute success as evidenced by our customers” as-
sessment.

L. Sarotis: At the same time, it is imperative to monitor, measure
and continuously assess the critical parameters of all Company
processes and operations in order to ensure the implementation
and continuous improvement of the procedures prescribed by the
Quality and Safety Management Systems, so as to always ensure
hygiene, safety, quality and, consequently, customer satisfaction.

In addition, I would like to mention the very important role of the
following:

- provision of all the necessary material,

- necessary human resources to achieve the objectives,

- continuous personnel training,

- equipment improvement and modernization,

- continuous flow of know-how and,

in general, meeting all the necessary requirements for the contin-
uous optimization of processes.
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TUPTIANPWHATIKG, Ba HBEAa va avageépw TOV ONUAvTKOTATO POAO
TIou €xeL tatéeL n eEaopaAon;

- TNG TIAPOX NG OAWVY TWV ATIALTOUHEVWY UNKWY HECWV,

- TNG umapéng tou amapattnTou tkavou avBpwrivou Suvapkou
yLa TNV €TLTEVEN TWV OTOXWY,

- TNG SlapkoUg ekTtatseuonG GAOU TOU TTIPOCWTILKOU,

- TNG BeATiwoNC Kal EKoUYXPOVLGHOU ToU €EOTTALOLIOU,

- TN OLVEXOUG PONG TEXVOYWWALAg Kay,

YEVIKOTEPQ TNG KAAUPNG OAWV Twy amapaltnTwy avaykwy Tou
TIPOKUTITOLV yLa TN cuveyr BeAtlotomolnon Twv Stepyactwv.

Motot ivat ot kotvol otéyot mou Btete ata Tunuard oag Kat
TTOLEG OL TTPOTEPALOTNTES Tag;

M. Avtwvakakng: Ot otdxoL pag otnv KabnpepLvotnta Kivouval
og 5V0 AEoveC:

ErStwkoupe Tn otabepr) apaywyn polovtwy UPNARG ToLotn-
Tag ta omola elvat ac@ar] yLa Tpo@LUaA e CUVEXELG EAEYXOUG TTOL-
OTNTAG, XPron VEWY HEBOSWY KAl QUTOPATIOPWY, ETILOTNHOVIKWY
epyalelwv Kal eEELSIKEVEVOU TIPOCWTTLKOU.

MapdMnAa, emdlwkoupe T Stapkn BeAtiwon Twv Sladkaotwv
Kal TNV €EEALEN TOU TTPOOWTTLKOU LECW CUVAVTAOEWY, EKTIALSEVTE-
WV KAl €pELVAC WOTE Va £lacTe KABe popd og BEon va TIPooPE-
POUE OTOV TTEAATN KATL KAAUTEPO, TaXUTEPA KAL OLKOVOULKOTEPQ.

A. Zapwtng: EmumAgoy, n ouvexng BeAtiwaon oAwv twv Spactnplo-
TATWV Kat amd dAoug Toug epyalopevoug, Bewpeltal adtdomaoto
HEPOG TOU EMYXELPNHATIKOU oxedlacpou tng Etatpeiag kat twv
OTOXWV TWV TUNUATWY TNE TIOLOTNTAG.

Mavta €XoupE KATé Vou OTL N LKavoTtolnan Twy TIEAQTWY Hag, arto-
tehet otowyelo Cwtikng onuaotag yia tnv Etatpela kat 6t n udnAn
TToLOTNTa KAt Uytewvr) &g Starpaypatevovtal.

OAa autd BéRata Se Ba pmopovoav va emteuxBolv xwplg Tov
o Baotkd cuvteleatn emtuxiag tne Etapetag pag mou Sev el-
vat AMog¢ amo toug (Sloug toug epyaldpevolg TG, Exovtag we
ayarnueévn pag A&En to «pall kat AapBdavovtag utddn ot n pe-
yaAUtepn emévduaon pag elvat o avBpwrtvog Ttapdyovtac, factkn
TIPOTEPALOTNTA ATTOTEAEL N SLapkng ekmatSeuon, n BeAtiwan twv
LKQVOTHTWV KAl N EVEPYT) CUPHETOXT OAOU TOU TIPOCWTTLKOU.

«Epyalopacte o€ eva Suvapiko, ouy-
XPOVO Kal SLAPKWE QVATTTUCOOLEVO TIE-
pLBANOV TToU EVBAPPUVEL TLC KALVOTO-
UEC LOEEC, TNV TIPOCWTILKN TTIPOOoTIABELa

KAL TNV ETTAYYEAUATIKN pag eEEAEN»

Me motoug tpomous n «MAaotikd K.Kotpwvne» KaAUTTEL TI§ avd-
YKEG 0QG OTO KOUUATL TNG EMayyeAuatiki eEEALENG;

M.Avtwvakdkng: H Etaipeia mapotpuvovtag kat otnpidovag tn
ouveyn exmtatSevon kat TNV tapakoAounon cepvapiwy aglomot-
wvtag olyxpoveg peBOSoUG ekmaldeuons Kal KavaAla pddnong
(webinars), kabwg emiong Kal PEOW TWV KAWOTOHWY projects Kat
EPYACLWV HAG EXEL BonOroeL va eEEMEOUPE TLG YWWOELG KAL TLG LKa-
VOTNTEG pag. Exoupe TNV TIARPN uTtootr)pLén va avartuyBoUpe we
EMAYYEAUATIEC KAl WC AVBPWTTOL avamtuooovTag VEOUC TPOTIOUG
oKEPNC KaL EKPPAONG, cUVEPYACLac Kat SLayelpLonG KATAOTATEWV.
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What are the common goals you set for your Departments and
what are your priorities?

M. Antonakakis: Our daily goals move along two axes:

We strive for a stable production of high quality products that are
safe for food with constant quality checks, use of new methods
and automation, scientific tools, and specialized personnel.

At the same time, we strive for continuous improvement of pro-
cesses and staff development through meetings, training and re-
search so that we are always able to offer the customer something
better, faster and more cost-effectively.

L. Sarotis: Moreover, we consider continuous improvement of all
activities by all employees to be an inseparable part of the compa-
ny's business plan and the quality departments’ goals.

We always keep in mind that customer satisfaction is a vital el-
ement for the Company and that high quality and hygiene are
non-negotiable.

None of this, of course, could be achieved without the Company’s
most basic success factor, which is none other than its employ-
ees. "Together” is our favourite word and, bearing in mind that our
greatest investment is people, our main priorities include continu-
ous training, skill building and active participation by all staff.

«We work in a dynamic, modern and
constantly developing environment
that encourages innovative ideas,
personal effort and professional
development»

How does “Plastics K. Kotronis” meet your needs in terms of
professional development?

M. Antonakakis: The Company has helped us to develop our
knowledge and skills, encouraging and supporting continuous
training and attendance of seminars by using modern training
methods and learning media (webinars), as well as through inno-
vative projects. We have full support to grow as professionals and
as people, and develop new ways of thinking and expression, col-
laboration and situation management.

The vision and culture of “Kotronis Plastics” are so powerful that
they drive you to outdo yourself every day by wanting to partici-
pate actively in such a dynamic production process that creates
the means for safeguarding and displaying the food that arrives at
every household in Greece, but also in many households abroad.

L. Sarotis: The main incentive is that we work in a dynamic, mod-
ern and constantly developing environment that encourages inno-
vative ideas, personal effort and professional development.

This supports uniqueness and group dynamics, while at the same
time cultivating respect and mutual trust. Also, we are constant-
ly given the opportunity to improve our skills, to identify our
strengths, to cultivate combined action and to upgrade our tech-
nical knowledge.

Essentially, the words that would characterize the Company
“Kotronis Plastics” are Growth, Development, Cooperation, Safety
and Quality.



To dpapa kat n KouAtoupa tne «MAaotikd Kotpwvnes elvat téoo
LoXUPA TIOU O€ TIAPacUpOUV OTO Va EETIEPVAG TOV £QUTO 00U Ka-
BnpepLvd BEAOVTAG VA CUUHETEXELG EVEPYA OE LA TOOO SUVAHLKN
Tapaywykn Stadtkaota mou Snutoupyel To HEco SLaopaALonG Kat
TIPOBOANG TOU TPOPLHOU KAl YTAVEL OTO OTI(TL KABE VOLKOKUPLOU
otnv EAASA, aA\d KaL O€ TIOMA VOLKOKUPLA TOU EEWTEPLKOU.

A. Zapwtng: To Kuplotepo KivnTpo elvat otL epyaldpacte o€ va
SUVAULKO, OUYXPOVO Kal SLAPKWG AVATTTUGCOHEVO TIEPLRAAOV
TIOU VOaPPUVEL TLG KAWVOTOEG LEEEG, TNV TIPOCWTILKM TIPOOTIABELa
KOL TNV €MayyeAUATLK Hag eEENEN.

‘Etol urtootnplletal N povadikotnTa ald Kat n SUVAPLKN TNG OG-
5ag, evw TapdMnAa kaMepyeltal o ogBaopog kal n apolBata
eptlotoouvn. Emttong, ouvexwg pag Stvetat n eukalpla va BeAtw-
VOULE TLG S€ELOTNTEC A, va evtomi{oupe ta Suvatd pag onpeta,
va KaMLepyoUpEe Tn ouvduaaopévn Spdon kat va avaBabutloupe
TLG TEXVLKEG PAG YWWOELG.

OuoLaoTka oL AéEeLc Trou Ba yapaktripllav tnv Etalpela «MAaott-
KA Kotpwvng» elvat Avamtugn, EEENEN, Tuvepyaota, Acpalela
Kat Mototnta.

«To Opapa Kat n kKouAtoupa tne «MAa-
OTIKA KoTpwvno» elval tooo toyupd
TIOU O€ TIAPACUPOLV OTO VA EETIEPVAC
TOV EQUTO 00U KaBnuePLVa»

Mota ivat ta peAdovtikd aag axésia;

M. Avtwvakdkng: H kawotopia etvat cuvugaopévn pe tnv etat-
PN Lag KoUAToUPa, OTIOTE OYEAOUE VA TIAPaKoAOUBOUUE TLG
€EeAEelc oTNV TEXVOAOYLA KAl VA TIC EVOWHATWYOULE HE TPATIO
A0POAr Kal TTapaywylkd. Ye cuvepyaotla pe to Tpnua Epeuvag
Kat AvAmtuéne tng Etapetag pag, Sev elvat Alyeg ol wopég Tou
€xoupe avartuEeL tpoldvta f SLaSkacle TTou €xouv 08Ny OEL TLG
eEeAl&elg otnv ayopd cuokeuaotag Stacpaiilovtag avta opaAn
petdBaon.

Exoupe TOMA Ttapadelypata AoV, TIOU Ol KAWOTOUEG AUTELG
HagG €X0UV SWOEL ONUAVTLKY WBNaN 08 TWANCELS KAl EEQYWYEC, OF
éva 1SLaltepa avtaywvioTko TEPLBAANOV, YEYOVOC TTOU LG YERLZEL
mepneGveLa aMda kat pag Stvet Kivntpo yla TNy emopevn emttuyia.

A. Zapwtng: O alpeTikeG oUVONKeG epyaatag, n eumLatoouvn,
T0 dpapa kat N Lodotia tng SLolknong UETATPETOLY TOUG £TAL-
PLKOUG OTOXOUC O€ TIPOOWTILKA KivnTpa. Etal, yvwpilovtag Ot n
(KQVOTIOLNON TOU TTEAATN €pXETAL OTAV EETIEPVAG TLG TIPOOSOKIEG
TOU, OTOX0G Hag elval va UTEPKAAUTITOUME TLG AVAYKEG TWV TTEAQ-
TWV pag pe kUpla emsiwén va elpacte o o a&lomiotog TPopn-
Beutng TToU €x0UV.

Enlong, mpotepatdtntd pag, amnoteel n evioyuon tng Beong pag
oTNV EMNVLKA ayopd KaBwe Kat N MEPALTEPW QVATTTUEN Uag otnv
EUPWTIALKN KaL TN SLEBvr) ayopa.

Ma to Aoyo autd, TapakoAouboUpe Stapkwg TG Stebvelg eke-
AEelg Twv véwv Tpotunwy Staxelplong ToLdTNTAg, ao@AAELAg
Tpopipwy, TeptBarovtiki Staxelplong kabwg kat Stayxelplong
NG Lyelag kal acpaAelag Twy epyalopévwy kat avaBabutloupe
ALIEDA TLG OXETIKEC SLaSKaoleC pe atdxo Tt Slapkr) BeAtiwon twv
SlEPYACLWY PAG Kal TNV Tapoxr Oxt HOVO KaoTOHWY aMA Kat
TIOLOTLKWY TIPOLOVTWV.

Employees in the Spotlight

“The vision and culture of “Kotronis
Plastics” are so powerful that they drive
you to outdo yourself every day”

What are your future plans?

M. Antonakakis: Innovation is inherent in our corporate culture,
so we have to keep track of developments in technology and inte-
grate them in a safe and productive way. In cooperation with our
Company’s Research and Development Department, there have
been several occasions on which we have developed products or
processes that have led to developments in the packaging market,
always ensuring a smooth transition.

We now have many instances of our innovative solutions having
resulted in a significant boost in sales and exports, in a highly com-
petitive environment, which fills us with pride and motivates us to
succeed.

L. Sarotis: Exceptional working conditions, trust, vision and am-
bition of management transform corporate goals into personal
motivation. Therefore, knowing that customer satisfaction comes
when you exceed customer expectations, we aim to go beyond
customer needs and be the most reliable supplier they have.

In addition, our priority is to strengthen our position in the Greek
market and further develop in the European and international
markets.

For this reason, we continuously monitor international develop-
ments of new standards of quality management, food safety, en-
vironmental management, as well as employee health and safety
management, and we immediately upgrade relevant procedures
with the aim of continuously improving our processes and provid-
ing not only innovative, but also quality products.
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AtacUvéeon tng akadnuaikng KowotTntag Pe tn Bropnyavia kat tnv ayopa
Linking the academic community with the industry and the market

Tou Ztapdtn Mdveon,

KaBnyntr tou Mavemotnuiou Natpwv
by Stamatis Manesis,

Professor, University of Patras

Tpetg wpeg pabnua atnv aibouaa i pia wpa emiokeyn atn Bio-
pnxavia «[MAactikd Kotpwvne»;

TO TILO TIAVW EPWTNHA, TO UTEEBAANT OTOUG (POLTNTEG TOU 4% £TOUG
HAekTpoAOYWY Mnyavikwv kat Texvoloylag YTMOAOyLoTWY Tou
Mavertiotnuiou Matpwyv Tou Stéackovtal To Pébnua twv Blopn-
XQVIKWY AUTOHATLOHWY, TPV aTTo TNV Tipaypatorotnon tng emt-
okedng, yla va BoAlSooKoT oW TNV TIpoBupia TOUG va CUPETE-
xouv. Opoloyw, OTL N alobnon Tou eixa amod TG AmavInoELg TwY
eoltnTwv cuvoiletal otnv Ppdaon «8ev elval Kakod va TAPE pLa
ekSpopovAa pexpL TNV NauTmaktor, xwplg Kamolo dAo agLtodoyo
OTOX0 €K UEPOUC TOUC.

H emlokepn mpaypatomnorBnke pe 25 QolTtnTEC oL omolot elyav
TNV €uKalpla, TEPAV TNG YEVLIKNG EVNLEPWONG Yld TLG Spaatnpl-
OTNTEC TNG €TALPELag, va SoLV TOUG QUTOMATIOHOUE OTnV TIpaAgn,
Va KPATAOOUV OTA XEPLA TOUG TO XELPLOTHPLO EVOC BLOUNXAVIKOU
POHTIOT KAL VA TO KWHOOUV EAAPPWG, VA S0UV TOUG EAEYKTEG TWV
extruders Kal Tn cUVSUACHEVN AELTOUPYLA QUTWV HE HETAPOPLKEG
Tawieg, va Souv Sekddeg aabnTrpeg «CwvTavoug» Kat OxL TNV €L
KOVQ TOUG O pLd Slagavela OTwe cupBatvel oto pabnua, Tov ai-
yOpLBUO AOYIKAC auTtopaTiopoy va Snuloupyel oTRASEC TwV TIa-
PAYOHEVWY TIANAOTIKWY SOXELWV Kal TTOAG AMa TIOU TOUG EKavav
va SWOOWV pLa VEQ, TEAELWG SLAWOPETIKY, ATTAVTNOn OTO apxLKO
€pWTNHA. Kal autr ATav TWE «val Jla emlokeyn puag wpag ntav
TIOAU TTLO ONPAVTLKY amo éva tplwpo pabruatogy. TouAdyLaToy,
QUTO POV EKPUOTNPEVUTNKAV 0TO OUVTOHO TAgLSL TNG ETILOTPOVNG.
H emtlokeyn BePata Sev ftav pta wpa, aMA TEooEPLG YEUATEG WPEG
Tou pe tnv aklémawvn mpobupia twv Kk. AAsovapdou kat K.Ma-
Towva épacav aBlacta, amoppoPWVTAG oL POLTNTEG TTOAUAPLD-
HEG UIKPEG OTLYHEG EUTIELPLAC KAL YWWONG, KAl YEQUPWVOVTAC OTO
HUGAG TOUC TO PEYAAO XAOHA TIOU UTIAPXEL avapeoa otn Bewpl-
a-pabnua kat TNV e@appoyr. 2tnv avtalayr andyewy akovoa
EVTUTIWOLACHEVOG TOUG QYOLTNTEC VA PWIOUV yla KOOTOC Tapa-
YWYNG TTPOLOVTOG, TIOLOTNTA TIPOLOVTOG, avArtugn BLopnyavikou
project, cuvBrkeg epyactag MnyavikoU kat TIoMdA dA\a Ttou arto-
SELKVUOUV OTL «eEVELAPEPOV» UTIAPXEL, OL «APOPHEG» YLA TNV LKAVO-
Trolnor Tou Aetmmouv.

OL poLTNTEG, auptlavol Mnyavikol, Oxt HOVO EVTUTTIWGOLACTNKAY ATtd
auta Tou (8av, aAA EViwaa ENKPLVA OTL KAl TO pdbnua CUVOAL-
KA avafabulotnke otnv eKTiPNGT) TOUG, KATL TTOU AVTAVAKAGTAL Kal
otov S18dokovTa. AUTO TIoU e oTevoXwpEL elval OTL TETOLEG vEp-
YELEG-TIpWTOROUALEC Sev Baallovtal ae pla ouoTnNUATLKY opyavw-
OnN TAKTIKWY ETILOKEPEWV 0t SLAPOPES BLopnyavieg amod TIAEUPAG
Tou Maverotnulou. E(Be oto peAoV KATL TETOLO va yivel Beapde.
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A three-hour lesson in the classroom or a one-hour visit to the
“Kotronis Plastics” facilities?

The above question was submitted to 4th year students of Electri-
cal and Computer Engineering at the University of Patras who are
attending the course of Industrial Automation. They were asked
the question before the visit to “Kotronis Plastics” in order to
sound out their willingness to participate. | admit that the feeling |
had from the students’ answers can be summed up in the phrase,
“there”s no harm in taking a short trip to Nafpaktos”, with no other
remarkable goal on their part.

The 25 students who participated in the visit had the opportunity,
in addition to getting general information about the company's ac-
tivities, to see automation in practice, hold the control of an indus-
trial robot and move it slightly, see the extruders” controllers and
their combined operation with conveyor belts, see dozens of “live”
sensors and not just their image on a slide as they do in class, ob-
serve the automated algorithm create layers of plastic containers,
and many more things, which gave them a new, completely differ-
ent, answer to the original question. And that answer was “yes, a
one-hour visit was much more important than a three-hour lesson.”
At least that is what they confided to me on the short journey back.

Of course, the visit did not only last one hour but four full hours,
which passed effortlessly thanks to the laudable willingness of Mr.
L. Leonardos and K. Patsonas, with students taking in many small
moments of experience and knowledge, and bridging the great
gap between theory-class and practice. During the discussion, |
heard impressed students asking about product cost, product
quality, industrial project development, an engineer’s working
conditions and many other things, which prove that “interest” ex-
ists, “opportunities” to spark it are missing.

The students, tomorrow's engineers, were not only impressed by
what they saw, but | honestly felt that their appreciation of the
course was enhanced, which also reflects on the professor. What
saddens me is that such actions-initiatives are not part of regular
visits to various industries systematically organised by the Univer-
sity. May this be the case in the future.




Atadpopeg Mapaywyng
Production Routes

JUVOANIKA 23 OYOAKEG HOVASEG, OAwv Twv Babuldwy, amd tnv
gupUTepn TEpLOXN tnG Nautaktlag, Ppebnkav katd tn Slapkela
TOU OYOAKkOU €toug 2016-2017 otnv Etalpela  «MAaotikd
Kotpwvng», oto mAalolo Tou eKTASEUTIKOU  TIPOYPAHHATOG
«Aladpopeg Mapaywyngy». Evw, 54 pottntég tou Mavemotnuiou
Matpwy, Twv TuNPAtwy HAEKTpoAdywv Mnyavikwy Kat ETotrpng
TWV YALKWV ETTLOKEPBNKAV TLG EYKATAOTATELG HAG.

ISlattepn Atav n emtoken mou SexBrikape amd 36 pabnteg
Tou Ivotitoutou Goethe TPOEPYOUEVWY QIO €WWEQ XWPEC TNG
KEVTPLKNG KAl QVATOALKT) EUpWTING, 0TO TIAQLOLO TOU EKTIALSEUTIKOU
Tpoypdaupatog «To Goethe Spa TPAGLVaX.

Atotal of 23 different-level schools from the wider region of Nafpa-
ktia came to “Kotronis Plastics” during the school year 2016-2017,
within the framework of theeducational programme “Production
Routes”. In addition, 54 students from the Departments of Electri-
cal Engineering and Materials Science of the University of Patras
visited the company facilities.

Kotronis Plastics SA

We also had the pleasure of receiving a special visit by 36 Goethe
Institute students from nine Central and Eastern European coun-
tries in the framework of the educational programme “Goethe
Goes Green”.

OL eKENAWOELG Pag
Our events

EE0XWG ETLTUXNMEVN N CUPPETOXN Hag otn Food Expo 2017

Meploodtepeg and 120 B2B ouvavtioelg éaaBav xwpa oto Tre-
plrrtepo NG «MAQoTIkA Kotpwvng», N CUPPETOXN TNG oTtolag otn
Food Expo 2017 kpiBnke wg eE0XWG rtuynueévn!

AEKASEC ATAV OL ETILOKETITEC PAC KATA T SLAPKELA TWV TPLWY NUE-
pWV tN¢ ExBeong. Metall autwy, o MpoeSpog TNG AELWHIATIKAG
AvTUToAlteuong KoG. KupLakog MnTootakng mou elye oAlyOAeTTTN
ouvopia e tov Mpoespo tng Etalpetag ko. MNwpyo Kotpwvn.

Mapd\\nAg, 0 Kog. Kotpwvng ATav O KeVTPKOG OPNNTAG OTO
workshop tn¢ Food Expo pe titho «EEaywyec: branding, mpowbn-
on, €pEuva ayopdcy, EVW CUUHETELXE OE kAT L&lav oUVAVTHOELG LE
ONPAlVoUCEC TIPOOWTTLKOTNTEG TOU ETILXELPNHATIKOU KAASOU.

Highly successful participation in Food Expo 2017

More than 120 B2B meetings took place at the stand of “Kotronis
Plastics”, whose participation at Food Expo 2017 was highly suc-
cessful. We welcomed dozens of visitors during the three days of
the exhibition. Among them, Mr. Kyriakos Mitsotakis, President
of the Major Opposition Party in Greece, who had a short conver-
sation with Mr. Giorgos Kotronis, President of “Kotronis Plastics”.

Furthermore, Mr. Kotronis was the main speaker at the Food Expo
workshop “Export: branding, promotion, market research” and
had private meetings with leading business figures.
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Me OTTIOUSEG OTNV APXLTEKTOVLK KAl OTN CUVEXELA HETATITUXLAKA
otnv MoAeoSopta kat t Xwpotatia oto EBvikd MetooBelo Mo-
AUTEXVELO Kal TNV Avwtdtn Kpatikr TXoAr) ApXLTEKTOVIKAG TNG La
Villette oto Mapial, o Avtwvng TOLALYLAVVNG TTOU EAKEL TNV KATA-
ywyn tou aro tn NauTakTo, eEELSIKEVETAL OTOV AOTIKO OYeSLATHO,
KQL TTILO OUYKEKPLHEVA 0T OXECN TWV HETAPOPLKWY UTIOSOHWY Kal
Tou Snpoctou xwpou KataypapovTag autr) tn otlyur pla agloon-
PELWTN EPELVNTIK KaL ETIAYYEAUATIKT SpactnpLotnta oto Mapiot.

AmotedoUoe avékabev emibLwén oag va otadloSpouoeTe ato
efwteptko;

ALapknG pou emSlwEn NTav, Kat elvat akoun, va SpactnpLotoLn-
Bw otnv EMdAsa. Qotdoo, BElovTag va emSIWEW TO EmayyeApa-
TIKO POU OVELPO KAl VA 0TASLOSPOUN0W OTOV TOPEN TOU AOTLIKOU
oxedlaopou, Bewpnoa avaykato, pe BAon Toug TapayovIEeG TIou
Slapopewvouy Ta Teheutata xpovia Tnv ayopd epyactag ald kat
TLG TIAYKOOHLEG OUVONKEG, VA YUYW OTO EEWTEPLKO.

Moo eAAnVIKG yapaktnplotiké oag Oswpeite 0TL oag ExeL fonbij-
OEL OTNV EMayyeAUQTLKI) 0ag mopela Ews oUEPQ;

H kavoTnTa pou va tpocapudlopdl o8 éva PEUCTO EPYACLAKO
m\aiolo, va Tapapévw amoSoTIKOG HEXPL KAl TNV TEAeuTala oTly-
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H ...eKTOG TWV cUVOPWV
Nauttaktog
Nafpaktos ...abroad

Zu{nTwvtag e Tov
ApxLtektova Msc Avtwvn TotAlylavvn

Chatting with

Architectural Engineer Antonis Tsiligiannis, Msc

«H duvatdtnta va umopEcwW va Tpo-
OWEPW OTOV TOTIO PO Eival TO Peyd-
AUtepo kivntpo ou Ba pe odnyoucs

va emLoTpeYPw ota pspr] Houw= —

-

”The a/o///ty to cpntr/but.uo W

With a degree in Architecture followed by postgraduate studies in
Urban and Regional Planning at the National Technical University
of Athens and the Ecole Nationale Supérieure d'Architecture of
Paris-La Villette, Antonis Tsiligiannis, who is originally from Naf-
paktos, specializes in urban planning, and more specifically in the
relationship between transport infrastructure and public space,
boasting remarkable research and professional activity in Paris.

Have you always wanted to pursue a career abroad?

My constant pursuit was, and still is, to be active in Greece. Howev-
er, in order to pursue my professional dream and to have a career
in urban planning, | felt it was necessary, taking into account the
factors that have shaped the labour market over the last few years,
as well as global conditions, to go abroad.

Which Greek characteristic do you think has helped you in your
career to date?

My ability to adapt to a fluid working environment, to remain effi-
cient until the last moment, and to always be honest and straight-
forward with my colleagues, regardless of rank. | think they are
the main Greek features that have helped me in my professional
career to date, and are valued in my workplace.



pn, kabwg kat va elpat avtote Tlpog KL euBUG PE TOUG OLVEP-
YATEG pou, avetaptrtwe Pabpidag, Bewpw OTL lval Ta KupLoTepa
EMNVLIKA XAPAKTNPLOTIKA TIOU PE £X0UV BonBroeL 0TV emayyeA-
HOTLKN pou TTopela €wg OrPEPQ, KAl Ta OTola EKTLHWVTAL OTOV £p-
yaolakd pou Xwpo.

AgSopévng tng e€elbikevorig oag oTov aoTIKO OYESLATUO Kal TG
oapoUg etkovag mou éxete yia tn Navmakto, Oa umopoloarte emt-
YPAUUATIKA va pag avapépete pia fj 500 aAdayég Tou TILOTEVETE
nw¢ Oa dAAadav mtpog To KAAUTEPO TNV aLoONTLKI TNG KaL ouva-
K6AouBa tnv KabnuepLvoTNTA TWV KATOIKWY TNG;

Motevw OTL N oNUavtkotepn aAhayr ou Ba purmopoUce va yivel
yta tn BeAtiwon tng eikovag tne Naumdktou Ba ntav o SpacTikog
TIEPLOPLOHOG TwV IX autokwTtwv. Exouv 1én yivel onpavtika pBr-
HaTa TPOG auTAV TNV KateuBuvon, aAd pe évav ouvsuaopo Tou
eopBoloylapoy TG atabueuong pe tn Snuloupyla TEpLpEPELa-
KWV TOU KEVTPOU XWPWV aTABHELONG, TNG HOVLKNG TTECOSPOHNONG
TOU TIAPAALGKOU HETWTTIOU Kal, TEAOG, TG dnutoupylag eviatou,
QAVELTIOSLOTOU KAl AELTOUPYLKOU SIKTUOU TToSNAATOSpOUWY, Bew-
PW OTL N ElKOVA TNG TIOANG Kat N TtoldTnTa (WG KATOKWY KL ETTL-
okemtwy Ba adalav dpdnv.

Mpdéopara, to Tunjua Apyttektovikrs tou lMavemiotnuiou Ma-
TpWV yvwatomoinoe ato eupu Kotvo, oto mAaiato EkBeong oto
detiyié T{api, Ta amoteAéopara g A’ pdong tou Epguvntikou
Mpoypdppatos eNAF, mapouatadovtag Ti§ TPELS TPOTACELS TOU
yta t sLtaudpewan tne SUtLkl¢ mUAnG taédou tn¢ Naurdktou.
Xt pia €€ autwy, ot mapepPdacis mpoPAémouv ayedov e§oAokA-
pou aAdayr) Tou TOTT{oU OTO OUYKEKPLUEVO aNpElo WOTE va yivetal
MANPwWS avTIANTTH 1) £l00650¢ TOU KATOIKOU KAl TOU ETILOKETTI O
pia kagtpoUmoAn. Mapdpoleg mapeuPdaels Eyouvv mpotabel kat
yta dAda onueia tng moAng. 16oo epIkTo lvat va mpoywprioovv
TéTOLOU £(60UG SpATTIKEG aAAayEg;

H Spaoctikiy aAayr) Tou tottiou TEPLE TOU PECALWVIKOU TELXOUG,
Sev elval oUTe pLla kawoupla, oUTE PLav avepLKtn L&Ea. Aev XpEL-
adetal va emektabuw Kav 0€ HECALWVLIKEG TTIOAELG OTIWG TO TOAESO
otnVv lomavia N n Ztéva otnv Itahia. Akéun kat otnv EMAsa, mo-
AELC OTIWG N ©€coaAoVikn, Ta Xavld Kat To HpAkKAELD, 5w Kat Xpo-
via SLeEdyouv amod PKpOTEPNG KALHAKAC €pya, HEXPL KAl HEYaAU-
TEPNG KALHAKAG APXLTEKTOVIKOUG SLayWVLOHOUG, TIPOKELHEVOU Va
avadel&ouv Ta Telyn TOUG Kal TOV HECALWVLKO TOUG Xapaktripa. H
NauTaktog €xel TV TUxn va Slatnpet To peyalUTePo TUAPA Twv
HECALWVIKWY TNG AelPdvwy g€ KaAr Katdotaan, Kabwg To Telyog
XPNOLLOTIOLELTO WE TNV UaTtepn Toupkokpatia. AUTO anpatvel ot
oL epyactec avadel&ng Sev xpelddetal kav va TepNABOLY eKTETA-
HEVEG QVAOTNAWOELG, AMA TEPLOCOTEPO EMEUPRATELS OTOV SNUo-
0l0 XWPO, HE KATIOLEG EVEEXOUEVEC ATTAMOTPLWOELG TTAPAKEIHEVWY
KTLOPATWY. To onuavtiko elvat Oxt HOVOo N TIPOCGEAKUGT TV TOUPL-
oTwv, aMdA n téta n ouveldnrormoinon Twv Naumaktiwy OTL KatoL-
KOUV OF pLa «KAGTPOUTIOAN».

Xe BaBog etwv, Tl Ba oag ékave va emLotpéPete povipa otnv ra-
Tpa 1) ) NaUmakto Wote va auveyioete 6w tn Spaotnplomoin-
01} 0ag OTOV TOUEQ TIOU EXETE EMAEEEL,

H Suvatdtnra va Pmopeow va TTPoaWepw OTOV TOTIO Hou elvat To
peyaAUtepo kivntpo Trou Ba pe 08nyouade va eMmoTpePw oTa Hepn
pou. AeSopévou otL Ba rBeha va SpactnplomotnBw aTov akasdn-
HAKO KL EPEUVNTIKO XWPO, EVa TETOLO eVSEXOUEVO Ba amattouas,
AOYLKG, TNV anacyoAnor| Lou ato Maverotrpto Matpwy f/kat tnv

Kotronis Plastics SA

Given your expertise in urban planning and the clear picture you
have about Nafpaktos, could you briefly tell us one or two chang-
es that you think would change its aesthetics and consequently
its residents ~ everyday life for the best?

| believe that the most important change that could be made to
improve the image of Nafpaktos would be the drastic restriction
of private cars. Significant steps have already been taken in this
direction, but with a combination of rationalizing parking spaces,
creating peripheral parking stations, permanently pedestrianizing
the coastal front and, finally, creating a single, unhindered and
functional bike path network, the image of the city and the quality
of life of its residents and visitors would change radically.

The Department of Architecture of the University of Patras has
recently publicized the results of Phase | of the Research Program
eNAF, presenting its three proposals for the western gate of
Nafpaktos. In one of these, the interventions involve almost a
complete change of landscape at that particular point so that
residents and visitors can become fully aware of entering a castle
town. Similar interventions have been proposed for other parts
of the town. How feasible is it to implement such drastic changes?

The drastic change of landscape around the medieval wall is nei-
ther a new idea nor an impossible one. I do not even have to men-
tion medieval cities as far as Toledo in Spain or Siena in Italy. Here

F ) 1
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Kotronis Plastics SA

TIAPAAMNAR pou §pactnpLdTNTa WG APXLTEKTWV-TIOAEOSOHOG OTNV
Tieploxr) tng MNdrpag kat tng Nauvrmaktiag.

Me Seopévn T axéan oag kat e tig §U0 MEPLOYES, TToLa OPEAN
evromi{ete eoeig o€ éva eupUTEPO oYeSLATUO TTOU TiEpLAauPBaveL
Matpa kat Naumakto kat katd mooo Pswpeite 6t Ta §Uo0 autd
aotikd kévipa Ba mpémel va avtipetwnidovtal w¢ eviaio§ aott-
K66 xwpog;

To PuButotikd Tx€slo Matpwy tou 2009, Tou avtipetwrile tov
XWPOo TwV Matpwy Kat TNG Naumaktiag wg eviato uNTpoToALTikd
XWPO, NTav éva Brjua mpog tn owatr kateuBuvan. H katapynor
ToU, padl pe autiv Twv UTIOAOTIWY pUBULOTIKWY oXeSIWY (TTANV
autol Twv ABnvwv), Ntav éva AabBog Tou TIpETeL va SlopBwbet
apeoa. Ta autovonta ogehn Tou Ba TrpokuPouy amod Tov evialo
oxeSLAOHO KAl CUVTOVIOHO OE UNTPOTIOALTIKO eTiedo yia {ntr-
HaTa PETaWopwy, ekmaldeuong, uyelag kat anaoyoAnong, xouv
WG BACN TOUG TO YeYOVOC OTL N XWPLKR OXEON PETAEL MATPaAg Kat
Naurmaktiag, Sev eivat amhd ermBupntr 1 &N UTTAPKT), AANG ap-
KETA LOXUPH OrPEPQ.

22

in Greece, cities such as Thessaloniki, Chania and Heraklion have
been conducting smaller-scale works to larger-scale architectural
competitions for years, in order to showcase their walls and their
medieval character. Nafpaktos is fortunate to have most of its me-
dieval remains in good condition, as the wall was used until the
Late Ottoman period. This means that the works do not even have
to involve extensive restorations, but more interventions in the
public space, with some possible expropriations of adjacent build-
ings. The important thing is not only to attract tourists, but to make
the residents of Nafpaktos aware that they live in a “castle town”.

In the long run, what would make you return permanently to
Patras or Nafpaktos to continue your activity here in your chosen
field?

The ability to contribute to my birthland is the biggest motivation
that would lead me to return. Since | would like to be active in the
academic and research fields, such a possibility would, logically,
require my employment at the University of Patras and/or my par-
allel activity as an architect-city planner in the region of Patras and
Nafpaktia.

Given your relationship with both regions, what benefits do you
find in wider planning that includes Patras and Nafpaktos and
to what extent do you think these two urban centers should be
treated as a single urban space?

The 2009 Patras Master Plan, which treated Patras and Nafpaktia
as a single metropolitan area, was a step in the right direction.
Repealing that and other master plans (except for that of Athens),
was an error that needs to be corrected immediately. The self-ev-
ident benefits of unified metropolitan planning and coordination
for transport, education, health and employment issues are based
on the fact that the spatial relationship between Patras and Naf-
paktia is not simply desirable or already existing, but quite strong
today.




Naumaktog: Movoratia MoAttiopou
Nafpaktos: Trails of Culture

Kotronis Plastics SA

«KUPEAN TIOALTLOTLKAG SnuLoupyilagy
n Mt Xopwdia Nautmdktou

«[MoATLoTIKG KUTTAPO TNG Kowwviag pag» xapaxktnpllel n Mpoe-
5poc tnc Avva Mamayswpyilou tn Mkt Xopwdla Naurdaktou
pwvtag oto INformag yia va mpoobeael mwg «amd to 1987 amo-
Tédege KUWEAN moALTLoTikrG Snptoupylag kat Katdpepe va Bdlet To
SLkO NG KAAALTEYVIKOG atlyla ota Spwyeva tn¢ Naumdktou. Tauto-
Xpova eumAoUTLoE To aUyxpovo TTOMTIOTIKO «ylyveoBat» Tn¢ moAng
Hag kat emaéla v ekmpoownnae ava tny EAAdSa kat 1o eEwTtepLko.
Xta 30 ypovia Asttoupyiag tng, ot yopwdol, avBpwmot Suvapikol
Kat akoUpaaTtol, Katdpepav oTo MEPACLA TOU XPOVOU, Va UETATPE-
ouv 0 PEPAKL Kal TNV aydmn TouG yla TV HOUGLKN OE SLaYPOVIKN
npoopopd! AméSeléav éumpakta, og melopa Twv Kalpwy, 0Tt LE TO
QuElwWTOo eVSLapéPoV TOUG, KaL TNV aydrn mou Toug SLakplveL, OTwe
emiong kat pe TV evotnTa, PITopolV va Katapepouv moAdd!»

ZupmAnpwvovtag 30 £Tn amno tnv iépuor tng

®étog, N Mkt Xopwdia Naumaktou cuptAfpwae 30 €Tn ouve-
XOUC TIapouaclag ota TOALTLOTIKA Spwpeva. Me apoppr) Tnv €ré-
TELO QUTH), PE TN otpLEN TG ETatpeiag «MAaotikd Kotpwvne» Kat
TN ouvSpopn Twv Ekrtatseutnplwv Mdavou Kat Tng MOUGLKAG ZX0-
G Kopkovtlehou, €6e800N pwToypaPko AUKWHA apLEPWHEVO
0TNV aELOONUELWTN HOUOLK TIOPELa TNC.

Nafpaktos Mixed Choir:
“A hub for cultural creation”

“A cultural cell of our society” is how Anna Papageorgiou, Pres-
ident of Nafpaktos Mixed Choir, describes the choir speaking to
INformag, and adds that “since 1987 it has been a hub for cultural
creation and has managed to put its artistic stamp on Nafpaktos
cultural events. At the same time, it has enriched contemporary cul-
tural affairs in our town, and has been its worthy representative in
Greece and abroad. In the choir’s 30 years of activity, the chorists,
dynamic and indefatigable, have succeeded in transforming their
love and love for music into lasting contribution! They have proved
in practice that, in spite of the times, with their unflagging interest
and profound love, as well as their unity, the chorists can achieve
very much!”

Celebrating a 30-year anniversary

This year, Nafpaktos Mixed Choir celebrates 30 years of continu-
ous presence in cultural affairs. A photo album dedicated to the
choir's remarkable musical journey was published on the occasion
of this anniversary, with the support of “Kotronis Plastics” and the
contribution of Panou Schools and Korkontzelou Music School.
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AvaAapBavovtag oucLACTLKO POAO GTNV TOTILKI) KOvwvia
Taking an essential role in the local community

z 'Ztripi(ov'tac, TLG KOLVWVLKEG SOPEG TOU TOTIOU pag

A ' TO ONUAVTLIKO €pY0 TOU ZUANOYOU ALIEA «AAKUOVI, TTIOU EXEL TNV

»/£6pa OV oTnV T[c")?\r] tn¢ Naumdktou, otnptletal Staxpovikd amo

fnv Etalpeta «MAaotikd Kotpwvnes. Tnv tpéxouaa meplodo qup-

g : Bd)\)\gpe kaeopLouKd ofr] SLapdPEWaOn Tou XWPoU TPAoRacnc

! -, Twv Zteywv Yrootnpi{dpevng AaBlwong. MapdMnAa, yia Seka-

“Tn ouvexn xpovid, otnplloupe tn SpAon Kal To CNUAVTIKO €pyo

ToU Kolvwvikou MavtomnwAeiov tou Afpou Naumaktiag Tou

amo TNV SpudH Tou €WC onuepa BonBa olkovopkd asUvapoug

OUUTTOALTEG pag Eméawuovroc Slattepo ogBagpo r[poq TO OU-
vavepwrro. !

Inextricably linked to the local community, “Kotronis Plastics”
dynamically participates in social, educational, humanitarian,
cultural and athletic events and activities, within the frame-
work of Corporate Social Responsibility.

Supporting our region’s social structures

The impartant work of “Alkyoni”, the Association of People with
Disabilities based in Nafpaktos, is continuously supported by
“Kotronis Plastics”. We have recently made a decisive contribution
to the access area of the association”s Assisted Living Accommo-
dation.

For the tenth consecutive year, we have been supporting the im-
portant work and activities of the Social Grocery of the Munic-
ipality of Nafpaktia, which since its foundation to date has been
helping financially weak citizens, having the utmost respect for the
fellow man.



Evw, Ta moAarmAd Beparmeutikd o@eAn tng uobeparelag eiyav
TNV eukatpla va armoAavoouv ot padntég tou ELSLkol ZxoAeiou
Naumdktou (EEEEK) pe agopur| tnv emioker) Toug oto Mapko
Avauxng «Irmokapnhoc» otnv Matpa. Onwg avépepav oL guvo-
Sol Toug «ATav pla Bavpdota pépar» Tooo yla ta masd 6oo Kat
Touc (Slouc!

To Mavemiotrplo Matpwv TpoteiveL... ENAF

Mia evSlagépouoa Tapouactacn tou Mpoypdppatog «Avayvwpl-
on, Tekunplwon kat Mpotdoelg yla tv Avadelgn kat Mpootaota
ToU lotopikou OKLopoU TNG NauTdktou» Pe tnv enwvupia “eNAF”
TpaypatoroOnke oto Petiyté Tapt. TdY0C autrg, N avarntugn
ToU SlaAdyou yia T BeAtiwon g KabnuepvoTNTAG Kat Tou TPo-
TIoU {WN\G TWV KATolkwy TNG EUPUTEPNG TIEPLOXNG.

To Mpdypappa eKTovABnKe amod To TUApA APYLTEKTOVWY Tou Ma-
verotnutou Matpwv, oto mhaioto Mpoypappatikig YVpBaong ue
T0 Afjpo Naumaktlag uttd tnv emtBAedn tou YIMOA.

PetiyLe T{api: Znpeio avapopdg yLa ta TIOALTLOTLKA SpwHEVA

Me Slattepn evatobnota kat oeBacpd OTo LOTOPLKNAG Aglag Kat Ho-
VaSLIKNG aLoBnTikhg pvnpelo tou Petiyte Taploy, edw Kat emta
xpovia n «MAaotikd Kotpwvne» o€ cuvepyacta pe tnv Epopela
Apxalotntwy AltwAoakapvaviag - Aeukdadag kat tn auvSpopr &n-
HOOLWV Kal LSLWTIKWY (POPEWV, TIAPOUCLALOLY OTO KOO EKBETELG
oNHAVTIKWY (wypa@wy Kal ELKAOTIKWY, QAN KAl EEALPETIKWY KOA-
ALTEXVWV TNG TOTILKAG KOWWvLAC.

DETOC, PLAOEEVNONKE N ELKAOTIKOC Mdpw MiyaAakdakou kat n Ek-
Bean «H cuvtputtikr uttepoxr| - Crushing excellence» oto hatoto
Tou heylepanto!

Apxaio ©¢atpo Makuverag: ‘Otav oL Bpadlég TANppUpifouv
KOAALTEXVLKO (PWG...

«Ne@EAec» Tou Aplotogdvn kat cuvauAila tng udtpwvou TCivag
dwrewomoulou ato Apxalo @€atpo tnG Makuvelag. Auo Bpadtég
ToU AuyoUGOTOU TIOU TIANHHUPLOAV KOAMLTEXVIKO Qg ... H Etat-
pela pag otrplEe Tg SU0 eKSNAWOELG 0TO TAALOLO TNG SlapKoUg
TipooTtaBelag va uttootnptletal Kat va evioxUETaL N KAMLTEXVLKD
KOUATOUPQ OTNV TOTILK) Kowwvia.

Social Responsibility

The students of Nafpaktos Special School enjoyed the multiple
healing benefits of hippotherapy during their visit to the Hippo-
kamilos Recreation Park in Patras. As their escorts said, “it was a
wonderful day” for both the children and themselves!

The University of Patras proposes ... ENAF

An interesting presentation of the Programme “Recognition, Doc-
umentation and Proposals for the Enhancement and Protection
of the Historical Town of Nafpaktos” under the name “eNAF” took
place in Fethiye Mosque. The aim of the exhibition was to develop
a dialogue about improving everyday life for the residents of the
wider region.

The Programme was developed by the Department of Architec-
ture of the University of Patras, within the context of a Program-
ming Agreement with the Municipality of Nafpaktia under the su-
pervision of the Greek Ministry of Culture and Sports.

Fethiye Mosque: Reference point for cultural events

For the past seven years, “Kotronis Plastics” has collaborated with
the Ephorate of Antiquities of Aitoloakarnania and Lefkada and,
with the help of public and private bodies, they have brought to
the public exhibitions of important painters and artists, including
exceptional local artists, with great sensitivity and respect for the
historic monument of the Fethiye Mosque.

This year, it hosted the artist Maro Michalakakos and the Exhibi-
tion “Crushing excellence” in the context of heylepanto!

Ancient Theatre of Makyneia: When the evenings are full of
artistic light ...

“The Clouds” by Aristophanes and the concert by soprano Gina
Fotinopoulou at the Ancient Theatre of Makyneia. Two August eve-
nings that were full of artistic light ... Our Company supported the
two events as part of an ongoing effort to support and strengthen
artistic culture in the local community.

“We consider “Kotronis Plastics” to be a partner in our com-
mon visions”

We have supported the events of the Social Cooperative Enter-
prise “Go Nafpaktia”. As a Company, we have backed all of its
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«Ogwpoupe tnv Etatpeia «MAactikd Kotpwvng» cuvosoLmod-
PO O0TA KOLVA pag opapata»

YTabnKape apwyol atig ekSNAWOELG TNG Kow.2.Em. «MpoBdMw
tn Nauraktia - Go Nafpaktia» otnpilovtag OAeC TG ekSNAW-
OELG-TIPWTOROUNEG TNG. XapaKTNPLOTIKA N Alolkouoa Emitportr
NG Kow.Z.Em. «poBdMw t Nauraktia» avepepe: «Oewpoupe
TNV Etatpela «MAaotikd Kotpwvng» evav TIoAUTIHO ouvoSouTopo
ota Kowd pag opapata yia tn Naumaktia Kat yia AN pua gopd
TNV EUXAPLOTOULE YLa TNV EPTILOTOOUVN TIou SelyVel OTLG SPAOELG
Hao.

Citius, Altius, Fortius!

Me pekdp CUPPETOXWY OL Apoptkol AyWwveg TTou AapBdvouv xwpa
otn NauTakTo yla tnv AEAEUBEpwan TG TTOANG oTLg 18 Attphiou
1829, «3° Lepanto Run 2017», aAAd Kat oL TapdMnAot padntikol
QYWVEG YLa TIALSLA SNUOTLKOY, TOuG oTtoloug Slopydvwae 0 TUA-
Aoyog Apopéwv kat MapaBwvodpopwy Nautdktou “Lepanto”,
oTEPBNKaV pEe amoAutn emituxial

Me melopa, BéAnon kat Stapkr| TpoaoTddeia, o Spopeag XprRotog
MNamadoyewpyog KATaktd ohogva kal UPNAOTEPEG kopuweg! H
Etatpela pag Bploketatl oto mAeupod tou otnpllovtdg Tov EUTpa-
KTQ OTLG ATALTNTIKEG ABANTIKEG SLOPYAVWOELG TIOU CUULIETEEL.

«H TOAN pou, x6gg Kat orjpepax»: Mia EkBeon twv Eudyyehou
kat Nétpou MNavaylwtidn

«H TTOAN pou, xBeg kat anpepar. Mua EkBean dwrtoypagiag Alyo St-
QAPOPETLKN ATIO TIC AMEC, KaBWG 0 «SIKOC Hagy Métpog Mavaylwti-
8N¢ o€ pla euTuy KAl CUYKLVNTIKA cuyKupla ouvavtrBNKe PWTO-
YPAPLKA JE TOV TTatépa Tou Eudyyelo Mavaylwtidn, oto xwpo Tou
Kévtpou MoAttiopoU Kat Téxvng - Ktrjpto Towvn, otn Naumakto.

«MaBaivw tnv AN pou mtaifovrag!»

Me pwtoBouAia tng Etatpelag kat Tn cuvepyaota tng kag Avtdug
Kavtlou (XBoupa), meplocodtepa amd 350 matdld cUPPETElYaV Ot
O£lpd SPACEWV SNULOUPYLKAG AmacxdAnong Tou Otoxo £lxe va
TQ PEPEL OE EMAWN PE TNV LoTopla TG TIOANG Toug. Ot SpdoeLg pe
Tltho «Mabaivw tnv TOAN pou matlovrag» eaBav xwpa, pe tsat-
Tepn emtuyla, katd TN Stdpkela Tou louAlou Kat Tou AuyoUcoTou
og Slawopa onpela tng Nautdktou, 6Twe To MNapko OepPAVTES,
10 PeTiyLé Tlapt, To TTevomdlapo, TO LTOPLKO PONOL «Xepapelu»
kat n MAad.

events-initiatives. The Executive Committee of the Social Coopera-
tive “Go Nafpaktia” said: “We consider “Kotronis Plastics” a valuable
partner in our common visions for Nafpaktia and once again we
thank them for the confidence they show in our actions.”

Citius, Altius, Fortius!

The 3rd Lepanto Run 2017, and the school races for primary
school children, organized by “Lepanto Runners”, saw record
participation this year. The races, which take place every year in
the context of the celebrations for the Liberation of Nafpaktos on
18 April 1829 were a great success!

With tenacity, will and continuous effort, runner Christos Papa-
dogeorgos conquers ever-higher peaks! Our Company stands by
his side, actively supporting him in the demanding sports compe-
titions he participates in.

“My town, yesterday and today”: An Exhibition by Evangelos
and Petros Panagiotidis

“My town, yesterday and today.” A slightly different Photography
Exhibition, as “our” Petros Panagiotidis photographically met with
his father Evangelos Panagiotidis on a happy and emotional oc-
casion at the Center of Culture and Art - Tsonis Building, in Naf-
paktos.

“l learn my town by playing!”

At the initiative of the Company and in collaboration with Ms. Angie
Kantzou (Svoura), more than 350 children participated in a series
of creative activities aimed at putting them in touch with the his-
tory of their town. The activities “I learn my town by playing!” were

successfully organized during July and August in various places in
Nafpaktos, such as Cervantes Park, Fethiye Mosque, Stenopazaro,
the historic Clock “Serafeim”, and Psani beach .
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