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Ayanntég @ec / Ayartntol @ihoy,

Alaypovikd, wg Etatpela, otnplloupe Toug TEAATeG pag kabopt-
Covtag amd Kowou TI¢ eEEMEELC OTO XWPO TNG CUCKEUAOLAg TPo-
elpwv. Exovtag TAnpn yvwaon Tt ayopdg, Twy amattioewy TN
ETTOXNG KAL APOUYKPALOHEVOL TIG QVAYKEG TOUC, EXOUHE CUUBAA-
AEL KATOAUTIKG TN ONUEPLVE HOP@H TIOU £X0UV AABEL TIOMA Kat
YWWOTA Tipotdvta. Metafl autwy, 0L CUOKEUAGLEC TNG PETACG.

TO TIPOLOV TIOU EXEL XAPAKTNPLOTEL KAl WG «AEUKOC XPUOOG» yla
NV EAASQ, elvat éva amod ta onpavtikotepa eEQywyLUa TPO@LUA
NG XWPAG Kal éva amd Ta AoV avayvwplolpa oTov KOopo. Ma
€UAC, N ouokeuaota tng @etag, pall pe exelvn Tou ylaouptloy,
ammoTEAOUV TOUG SU0 BaclkOTEPOUC TIUAWVEC TNG TIAPaywyn¢ Hag,
oL oTtoloL PAC £X0LV KABLEPWOEL OTN oLVELSNON OAWV WC Etalpeia
Ny£tda atov KAAS0 Tne.

YTIC 0eAlSeC TTou akoAouBoUv Ba YWWPLOETE TIC KAVOTOUEG OU-
OKEVAOLEG TTOU OTO TIEPACHA TWV ETWV EXOUUE OXESLACEL, TTPOTEL-
VEL KAl SLaPOPPWOEL aTtd KOWOU LE TOUG TTEAATEG HAG, TIAPEYO-
VTQG 0Ta eEQLPETIKA TTPOlOVTA TOUC TNV TpootiBépevn agla Tou
Slvatal va TTPOoPEPEL pla TIOLOTIKY cuokeuaaota UPnAwy TTPosSL-
aypapwy.

Map@\\NAQ, 0ag CUCTAVOUE, OTIWG KAl O KABE TEVYOG, TOUG av-
Bpwrouc TN Etalpelac pag. e TpwTto TAAVO autr| Tn popy, ol
o8nyol pag Tou KabnuePLVA JETAPEPOLY Ta TIPOLOVTA PAg O OAN
v EAAGSa kat xapaktnptlovtay, OTwe Kat To 0UVOAO TWV EPYa-
Copévwy, arod 8laltepn apooiwon kat aydrnn mpog tnv Etatpela.
AvapeLopATnTa, N SUVaPLKN TIOPELa KAl KABLEPWOT) Hag OTOV KAG-
50 TNG TTAAOTIKAC cUoKeuaalag Tpoipwy, aAAG Kat tn Blopnya-
via eupUtepa, opeiletal ae peydho Babpod oTouc avBpwIToug Pag
TI0U BEWPOUHE TIWG EXOUV CUHBAMEL KATAAUTIKA TIPOG AUTH TNV
KatevBuvaon. Tautllopevol auBOPUNTA PE TNV ETALPLKT) KOUATOU-
pQ, TO Opapa Kat TL¢ a&leg TIou £xEL AR OEL WG TTAPAKATABNKN 0TN
VEOTEPN YeVLA O LSpUTHG Hag Kwvotavtivog Kotpwvng, kabnue-
pWA, KAaTaBAMOWY Ta PEYLoTa, OUPBAMOVTAG KATAAUTIKA oTnv
avartuglakn opeta tne Etatpetag.

KaAn avéayvwon!

editorial

Dear friends,

Our company has always supported our clients over time, by
changing the field of food packaging together with them. Having
a deep knowledge of the market and current demands and lis-
tening to our clients’ needs, we have contributed decisively to the
form many well-known products have today, among which feta
packaging.

The product that has been described as “white gold” for Greece
is one of the country’'s most important food exports, recognizable
worldwide. The packaging of feta, along with that of yogurt, are
the two main pillars of our production, which have established
our company as a leader in the industry.

In the following pages you will get to know the innovative packag-
ing we have designed, proposed and developed together with our
clients over the years, with high quality packaging bringing added
value to their excellent products.

At the same time, we are introducing our company people, just
like in every issue. Our drivers are brought to the foreground this
time, the people who carry our products to the whole of Greece
every day, with special dedication and love for the company, qual-
ities shared by all our employees.

Undoubtedly, our dynamic development and strong foothold in
the plastic packaging industry, as well as in the industry at large,
is largely due to our people, who have contributed significantly
in this direction. Spontaneously identifying with the corporate
culture, the vision and the values that constitute Mr. Konstanti-
nos Kotronis' legacy to the younger generation, our people make
maximum effort, making an invaluable contribution to the com-
pany’s growth.

Happy reading!

/

A% g

Giorgos K.Kotronis
President and CEQO “Kotronis Plastics”
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Me TLG TTPWTEG QVaPOoPEG aTNV EMNVLKY puBoloyla ottou ot Beot
Tou OAUUTIOU QE€povTal va TNV TIPOCPEPOLV OTOUC TUXEPOUC
Buntoug, oM kat tnv O8Uooela tou OurPou OTIOU 0 KUKAWTTAG
MoAUPNUOG eppavietal va elvatl o TTPWTOoG TTAPACKELATTAG TNG,
N @€ta anotelel arjpepa Baotkod otolyelo TG HECOYELAKNG SLATPO-
eNG Kat Lslattepa TG EMNVLKNAG.

Oewpeltar vPnARG aglag Tpowwo, xapaktnplletal WG «AeUKOG
XPUCOC» KAl £XOVTAG KATAKTATEL TNV KOPUPN OTIC EMNVIKEC €80
YWVYEG, OUPTTEPNAPBAVETAL 0T ALOTA TWV ONPAVTIKOTEPWY Kal St-
€BVWC avayvwpLopEvwy TIpolovTwy pag. ZUp@wva He tnv apdpo-
ypaopla, mapd tnv kplan, eatvetat otL Statnpel kat eviote eviayUet
Ta pepldLd TG oTLG ayopES Tou eEWTEPLKOU.

Me yvwpova TLG TIPOTLPACELG TWV KATAVOAWTWVY

MOMEC YWWOTEC EMNNVIKEG TUPOKOULKEC ETTILXELPIOELG avayVwpl{o-
vTal SLeBvwe KaBott SLaBEtouy Ta peyalUTEPA EUTIOPIKA ONPATa
OTNV TIAyKOOoULA ayopd ETAC. INUELWVETAL 8€ TIWE Ta TEAeuTala
Xpovia, n {ATNON QETAG OF TUTIOTIOLNHEVN HOP®N TIapouoLAleL,
o€ Taykooplo eminedo, Slattepn avgnon, KUPLaPXWVTAG OTLG
TIPOTLHACELG TWV KATAVAAWTWY. Baolkeg attieg yia autd elval n
ACPAAEL KAl N KOAUTEPN CUVTAPNGN TOU TIPOLOVTOE, ULAG KAl O
oUyXPOVOC KATAVOAWTNG eppaviZetal tSLlaltepa amattnuikog elsL-
KA WG TIpOG autd ta Svo {ntruata.

AavodpovTtag TiPWTOTIOPLAKOUG KWSELKOUG

Me 9 véoug kwSkoUg To 2017 Kal €XOVTAG £L0AYEL CUVOALKA 36
TIPWTOTIOPLAKEG OUOKEUAO(EG Tpo@ipwy, 100% aVAKUKAWOLHWY,
NV teheutata tetpaetia, wq Etapeia exoupe cuvteleéoel kabopt-
OTIKA OTOV TPOTIO E TOV OTIOL0 AQVOAPOVTAL OTNV EMNVLK Kal
Slebvr) ayopd Tpolovia OmweG N PETa, AAAA Kal TO yLaoUpTL Kal
0L 0ONATEG. H epmoToolvn ToU €TLSEKVUETAL OTLG premium ou-
OKEVAOLEG PAC, €XEL WG ATIOTEAEOPA OL TIEAATEG PaAG va SLEUPUVOUV
TNV YKAPA TOUG KAl Va eVIOYXUOUV ONUAVTIKA TLG TIWANTELG TOUG
EVTOG KAl EKTOC EANGSAC.

Feta's earliest references are found in Greek mythology, with
Olympian gods offering it to lucky mortals, while in Homer s Odys-
sey the cyclops Polyphemus is shown to be its first manufacturer.
Today feta cheese is a basic element of the Mediterranean diet,
and even more so of the Greek diet.

A high-value food characterized as “white gold”, feta cheese has
conquered first place in Greek exports and is included among our
most important and internationally recognized products. Despite
the crisis, it seems to have maintained and often increase its share
in foreign markets.

Catering for consumer preferences

Many well-known Greek cheese producers are internationally
recognized as the leading brands in the world feta market. It is
noteworthy that recent years have seen a marked increase in the
demand for feta in standardized packaging, which dominates con-
sumer preferences worldwide. The main reasons for this are in-
creased product safety and better product preservation, as mod-
ern consumers appear particularly demanding in terms of both
these issues.

Launching innovative products

With nine new product codes in 2017 added to the total of 36
innovative 100% recyclable food packages we produced over the
last four years, “Kotronis Plastics” has contributed significantly to
the way in which products such as feta, yogurt, and salads are
launched in the Greek and international markets. The confidence
shown in our premium packages has resulted in our customers
expanding their range and significantly boosting their sales both
in Greece and abroad.



Kalwvotopia otnv mpagn

MeTagl autwy Twv VEWV KWEKWY, N Vea
barrier ocuokeuaota yla tnv Crumbled Feta
DODONI to 2017, pe tnv ormola €wonyon
otV ayopd n Kawotopla Tou avasumw-
pevou mwpatog easy flip ou eEaopahilet
EUKOAOTEPN XPNON. TO OUYKEKPLUEVO TIPO-
OV paiota, Bploketat Nén ota pdela Twv
peyahUtepwy super markets Twv HVWpEVWY
MOALTELWY TNG ALEPLKAG.

«H Etaipeta pag unrp&e on-
uelo avagopdg yla anowaot-
OTLKEC AANQYEC»

Kottdlovtacg mtlow ato xpovo, n Etatpeia pag
uttp&e onuelo avapopag kat avapeLopnTn-
Ta attla va ouVTeAEaToUV KaBOPLOTIKEG aA-
Aayec otn ouokeuaota Twv Tpoglpwy. Eva
amod Ta XOPAKTNPLOTIKOTEPA TTapadetypata
elvat oL ouokevaoleg pe KOUPTIWHA AOPQ-
Aelag (tamperevident) yia tn @éta twv 400
ypappaplwy Kat Tou eVog KU, TLG OTToleg
oxeStdoape otig apyeg Sekagtiag Tou 2000,
YLO VA XWPOoUV 8AVIKA TOV ETILHEPLOUO TOU
TIPOLOVTOC,.

Ae otapatroape opwg ekel. To 2005 Tpo-
XWPNOAUe 0TO OXESLAOUO CUCKEUAOLWY E
BepuokdMnan (sealing) yla TG avtiotolyeg
TOOOTNTEC YETAG Twy 400 ypappaplwy Kat
TOU €voG KOV, Kat ol SU0 aUTEC TTEPUTTW-
OELG ApOpOUV OE KavoTopleg Tou dAagav
ta Sedopeva NG ayopdg kat kaboploav tn
LETETELTA TIAPAYWYr TNG CUCKEUAOLAC yLa
TNV EMNVIKN @ETa.

Avdhoyn Topela elyav kat ot kwdkol pag
yla tn ouokevaota @étag twv 200 ypappa-
plwv pe BeppokdMNoN, TIoU amoteAolV éva
AKPWG eTLTUXNHEVo Tpoldv Lslattepa otov
Topéa Twy efaywywyv. Meydheg etalpeteg
onwe n OLYMPOS kat n Roussas Dairy SA
epToTEVOVTAL TN HOVASIKY TTOLOTNTA pag
yla TNV Tpowdnon Twv TpotdvTwy ToUg GTo
€EWTEPLKO, KATL TTOU cupPBalvel Kal otnv TTe-
plrrtwon mpoldvtwy private labels dmwg twv
Lidl, Aldi, Edeca kat Usystem.

Ixedlddovtag tnv EMOPEVN pEPa
ylLa tn pEta

Me Stapkr) poTtr| TPOG TNV Kavotoptla Kat
TNV Tpwtottopla, n Etatpeta pag oxediadel,
0€ ouvepyaotla TAvta pPe Toug TIEAATEG TN,
TNV €MOPEVN LEPA OTN CUCKEUAOLA TNG QE-
Tac. Me otoxo va tibetat kébe popda udn-
AOTEPQ O TIXNG KAl va LKavoTolouvTal oL
ohogva Kat Tio auénuéveg embupleg kat
amaltroeLg TG ayopdg o EAASa kat egw-
TePKO, To €feldilkeupevo Tunpa pag R&D
eneepyddetal kat Bétel Tpo¢ ulotoinon
VEEC L6€€¢ TTou Ba kaBoploouv yla akdun pia
(POPA TG eEENEELC.

Innovation in practice

Among these new product codes, the new
barrier packaging for DODONI Crumbled
Feta in 2017, which introduced the innova-
tion of the foldable easy flip cap, ensuring
easier use. This product is already on the
shelves of the largest supermarkets in the
United States of America.

“Our company has been a
point of reference for major

changes”

Looking back, our company has been a point
of reference and undoubtedly the cause of
major changes in food packaging. One of
the most typical examples is tamper-evident
packaging for 400g and 1kg feta packages,
which we designed in the early 2000s, an
ideal fit for feta pieces.

But we did not stop there. In 2005, we de-
signed heat-sealed packaging for the corre-
sponding quantities of 400g and Tkg. Both of
these cases concern groundbreaking inno-
vations that shaped subsequent packaging
production for Greek feta cheese.

Similarly, our product codes for 200g heat-
sealed packaging were highly successful,
especially in the export sector. Large com-
panies such as OLYMPOS and Roussas Dairy
SA trust our unique quality when promoting
their products abroad, as is the case with
private labels such as Lidl, Aldi, Edeca and
Usystem.

Planning feta”s tomorrow

With an unfailing propensity for innovation
and leadership, “Kotronis Plastics” is plan-
ning the future of feta cheese packaging in
collaboration with its customers. Aiming to
set the bar higher every time and to meet the
ever-increasing market needs and demands
in Greece and abroad, our specialized R & D
Department is elaborating and putting into
practice new ideas, which will shape future
developments.

Kotronis Plastics SA - The Company
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2 UVOLLAWVTOC UE ToV AvarmAnpwn
[eviko AtevBuvtn tnc AQAQNH,
MuxaAn Mavaylwtdkn

Talking with Michalis Panagiotakis,
DODONI’s Deputy General Manager

EAgyxovtag to 10% Tng mayKOouLag mapaywyng eetag, To 90% tng
ayopdc peTag otnv AuatpaAta kat to 30% tng avtiotoyng ayopds
OTLG HVvwpEVeG MOALTELEG APEPLKNG, N YWWOTH yaAakToBlopnyavia
AQAQNH katdpepe va aMAgeL T Quoloyvwpla tTng tnv teheutala
TIEVTAETLa, EEMEPVWVTAG ONPAVTIKEG TIPOKANCELG. Ta atolxela ap-
KETA EVTUTIWOLAKA yla Tnv Etatpeta 1ou ofpepa aracyoiet 500
epyadopevoug Kal auvepyadetat pe 5.500 Tapaywyouc.

O AvamAnpwtnG Mevikog AteuBuvtng kKog Mixding Mavaywwta-
KNG, axohlalel Tnv Loxupn mapoucta tng AQAQNH otig Sebvelc
ayopeg, aMdA Kal ToV TIPooavaTtoAloud TNG O€ VEEG. Tautdypova,
LA yLa TN ouvepyaoia tne pe TNV «MAaoTkd Kotpwvne» SnAwvo-
VTQG TIWE «E(UAATTE (SLAUTEPWC UTIEPNPAVOL LIE TO AMTOTEAETUA TNC» KAl
Xapaktnpidovtag Toug avBpwIoug TNG WG «EmayyeALaTies».

Tnv tedevtaia meviaetia, n AQAQNH fpBe avtiyétwnn pe mpo-
kAnjoetg o moAdamAd enimeda. Mw¢ katapépate va Eemepdoete
TOUG OKOTIEAOUG TG PETABatikii§ pdaong amo tnv omola StjAbate
KaL TW¢ auto avtikatomtpifetal atn anuepLvy uotoyvwia tng
Etaipeiag;

H Stwtikortotnon tng AQAQNH ota téAn tou 2012 petd amno evav
avoLyTo SLEBVH SLaywVLopO, TIEVTE XpovLa PETE, amoSelKVUETAL OTL
dMage tn puoloyvwpia Tng Etatpetac.

TG00 0€ OPYAVWTLKO 00 KAl OLKOVOULKO eTt{TeS0 N eTatpela on-
pelwoe Beapatikd amoteréopata.

H AQAQONH armotelelto amd éva povo epyootdoto ota lwdawiva,
300 epyalopévoug, 5.000 cuvepyaldpevoug KTNvotpopoug, T¢ipo
80 ekaT. eUpw, EEaywWYEG Og TTO00ATO 23% eTtl Tou Tllpou Kat opL-
akr) kepdopopla.

Yfpepa n Etatpela StaBetel Tpla epyootdola Kal CUYKEKPLHEVA
WV lwavvivwy, TG Kumpou otou Tapdyet xaAoUpL Kat avapr| Ka,
NG ©nPag Tou Tapdyet T Bapeiiola @eta «Mapvacodcy kat AQ-
AQNH. ArtacyoAet 500 epyalopévoug, ouvepyddetal pe 5.500 Tta-
paywyoug, o T¢lpog 2017 Eemepaoe Ta 100 ekat. EUPW, OL EEAYWYEG
QVTLTTPOOWTTEVOULV TO 35% TOou KUKAOU gpyactwv Kat n AQAQONH
KOTaypAgeL HECOUG ETHOLOUG PUBLOUG avdrtuéng 5%-10% autn
TNV Tevtastia.

Controlling 10% of the world's feta production, 90% of the feta
market in Australia and 30% of the corresponding market in the
United States, DODONI's dairy industry has managed to change its
profile over the past five years, overcoming major challenges. The
figures are quite impressive for the company now employing 500
employees and working with 5,500 producers.

Deputy General Manager, Mr. Michalis Panagiotakis, comments
on DODONT's strong presence in international markets, as well as
its orientation towards new ones. At the same time, he talks about
DODONI's collaboration with Kotronis Plastics, saying, “we are par-
ticularly proud of its outcome" and characterizing our company peo-
ple as “professionals”.

Over the past five years, DODONI has faced multiple challenges.
How did you manage to overcome the hurdles of the transition
phase you have gone through and how is this reflected in the
company’s current profile?

DODONI's privatization at the end of 2012, following an open in-
ternational tender, has changed the company’s profile.

Both in organizational and financial terms, the company has
achieved spectacular results.

DODONI had a single factory in loannina, 300 employees, 5,000
collaborating breeders, a turnover of 80 million euros, exports of
23% of the turnover, and marginal profitability.

Today, the company has: three factories, in loannina, in Cyprus,
where it produces halloumi and anari, and one in Thebes, which
produces “Parnassos” and DODONI feta cheese. DODONI today
has 500 employees, cooperates with 5,500 producers, its turnover
in 2017 was over 100 million, its exports account for 35% of its
turnover, and the company has been recording average annual
growth rates of 5% -10% over the past five years.

It is remarkable that 10% of the world feta production today
bears DODONI's stamp. How did you do that?

Feta was and remains DODONI's flagship product, with a produc-
tion of 10,000 tons per year, 10% of world production. The Com-




«To KatadpEPALLE PE CWOTEG OUVE EPYOLC 1EC)
o0pBoAoyLko diktuo SLko pag, J,J_H PETLKN
ToLOTNTA Kall TtoLpoxn unnpso [* oVl
OLVWTEPOU ETUITESOL» |
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““We did it with good collaborat
our own rationalised network
quality, and first-class service”’

H
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Aloonueiwrto givat to yeyovdg 6t To 10% TG TaykéouLag mapa-
ywyns @étag aiuepa pépet t appayida AQAQNH. MMwg to éxete
KatagpépeL auto;

H p€ta rtav kat tapapiével n tpotlovtikr vauapyida tng AQAQNH,
n omota mapayet etnolwg 10.000 tévoug, to 10% TG TTayKOoHLAG
Tapaywyng. 2tnv AuctpaAta n Etatpeta eheyxet To 90% tng ayo-
pAg Kat otig HIMA to 30%. oAU peydAn apoucta €xeL kat otnv
Eupwn, aAAd Kal Og AOLATIKEG QYOPEG. Ta KATAPEPAHE PE OWOTEG
ouvepyaoteg, opBoloyilkd SikTtuo SIKO Hag, EEALPETIKY) TToLdTNTA
KQL TIAPOX T UTINPECLWY QVWTEPOU ETILTESOU.

H évtovn ewatpépela mou emidelkvietal, ta tedeutaia ypovia,
amo eAANVIKEG, aQuTaywVILOTIKEG TIPOG £0dC, TaLpeies elval KATL
mou gag Sivel emmAgov KivNTpa ot EMAOYES KAl TG KIVOTELS
0ag aTLg ayopég Tou eEWTEPLKOU;

Onw¢ oag elna, €xoupe NN augroel tnv mapoucia pag otig St-
eBvelc ayopég, pe véeg ouvepyaoteg, avolyovtag mapaMnAa kat
VEEG ayOpEC. Tpoxwproaue Ot €MeVSUCELS OTO UNYXAVOAOYLKO
€EOTTALOHO KAl OTN YPApUn TTapaywyng Kat SNULoUpYroaLe ELSIKN
ypapun Tapaywyng yla tn Snuloupyla @étag turmou crumbled yia
eEaywyeg otig HIMA. Opotd tne Sev uttapyel kabwg, otnv EAASa,

pany controls 90% of the Australian market and 30% in the US. It
has a very strong presence in Europe as well as in Asian markets.
We did it with good collaborations, our own rationalised network,
excellent quality and first-class service.

Does the fact that Greek companies, which are your competitors,
have become more export-oriented in recent years give you extra
motivation for your choices and moves in foreign markets?

As | said, we have already increased our presence in international
markets, with new partnerships, and have opened up new mar-
kets. We have invested in machinery and in production line equip-
ment and created a special production line to produce crumbled
feta for exports to the US. Crumbled feta is an unparalleled,
unique product in Greece, of high added value, and better than
any similar authentic or fake product.

DODONI restructures its portfolio either by re-launching products
or by launching new products into the market. Which product
category do you intend to give particular weight to in the coming
years?

We give weight to all our main products. In particular, we are
re-launching our yogurt in new markets, after upgrading the pro-



elvat éva povadikod mpoldv uhnAng pootiBepevng aglag kat pe
SLapopd KAAUTEPO aTtd OTIOLOSHTIOTE TIAPOHOLO AUBEVTLKO 1) «Ha-
{poU» TIpOLoV.

H AQAQNH avastapBpwver To mopTYOALo T eite emavalavod-
povtag mpoidvta ¢ £ite Aavadpovtag véa otnv ayopd. S€ mota
Katnyopia mpoidviwv okomeUeTe va Swaoete Staitepn Baputnta
ta mpooeyn £tn;

Alvoupe Baputnta oe 6Aa ta kuplapya mpoiévra pag. Mo ou-
YKEKPLUEVQ, ETTAVAAAVOAPOULE TO YLAOUPTL HAG OF VEEG QYOPEG,
HETA TNV 0AOKANPWON TNG avaBdabuiong otn ypapur mapaywyng
ota Mdvveva pe 100% eAANVLKO yAAa, OTiwG AAMwaOTE OAa pag ta
Tpotovta. Xtnv EMdASa elpaocte otn Seltepn B€an OTO EMWVULO
AEUKO yLAoUPTL, evw EEKVAOAE 0t Onfa TV Ttapaywyr| mwvu-
uNG Bapehiolag pétag AQAQNH kat Aavodpape tn @eta pe Ayo-
TEPO aAAT, TO TUpl TOU TOOT, T¢atliKL, Kitplva TupLd TPLHPEVa K.A.
TENOG, VA ONPEWWOW TIWE EMEVSUOAE AUTH TNV Tievtaetia 20 ekat.
€upw amo (Sla Kepdhala.

Xe ouvepyaoia pe TNV «lAaotikd Kotpwvne» ayedidoate kat uAo-
moujoate T ouokevaoia ywa Ty “Crumbled Feta DODONI” mou
e€dyetat otig HINA kat amote)el mpoidv pe peydAn Steioduon
otnv ev Abyw ayopd. Ti éyete amokopiosL amd autr agag Tt ou-
vepyaoia;

Epeic otn AQAQNH, wg market leader otnv eyywpla ayopd tng
PETag, aMd kat we pta Etatpeia mou e€dyet ta tpoidvia tng o€ 45
XWPEG avé Tov KOOWO, Exoupe SeoUEUTEL va eEEMOCOUATTE UOVL-
L eTEVSU0OVTAG O€ VEEC TEXVOAOYLEG Kal KAVOVTAG €pELVA QyOPAC,
e aTOx0 TN SNULOUPYLa KAWOTOHWY TIPOLOVIWY TTOU va Snuloup-
yoUv TipoaTIBépevn a&la oTov KAatavaAwTn.

Ye autd To mhalolo, lval cagég OTL yla TNV €MTeVEN Tou 0pa-
LaToC pag, elvat amapaltntn Kat n uttootrpLén ard Toug Tpoun-
Beutéc pag, ol omtolol Ba TpeTeL va cuppepilovtal To dpapd pag
auTto. ElacTe Mooy, (SLATEPWE UTTEPHPAVOL LIE TO ATTOTEAEOUA
TNC ouvepyaolag pag pe tnv «MAaotika Kotpwvng». 'Yotepa amnod
EKTEVN €DELVA KAL pla peyAAn TTéVEUON, TO TEAIKO ATIOTEAECHA SL-
Kalwoe TLG TPOOTIABELEC KAl TLG ETINOYEC pac. O oxedlaouog Kat n
uAottolnon g cuokeuaolag €yLve ATOKAELOTIKA yia UAC Atd TO
OUVEPYATN LAG, «MAQOTIKA KoTpwyngy, UTIO TN oLvexr kaBodnyn-
ony hag. O Kapmog authg Tng ouvepyaaotag rtav n Crumbled Feta,
EMNVLKI QETa o Bpuppatiopévn poper). Katapxdg, To mpolov
Bploketal péoa oe TIPOOTATEVHEVN aTpoopalpa, eEacpaiilovtag
KT auto Tov TPOTo Xpovo JwhG 6 Unvwv oTo pagl, xwplc tnv
UTtap&n AAUNG Kat xwplc T xprion ocuvtneNTKWy. MapdMnAa, n
Crumbled Feta poo@épetal atov KatavaAwtr o€ pia poviépva
Kal EAKUCTLKY) CUCKEUAOLa, QUNKY) TTPOG TO XPHOTN, HE VA KATTAKL
TIOU QVOLYEL Kal KAEVEL TIOAU EUKOAQ, ETILTPETIOVTAG GTOV KATAVA-
AWTA va XPNOLUOTIOWCEL TNV AKPLPR TTooOTNTA TIPOLOVTOC TIOU
emBupel oe k&Be meplotaaon.

Elvat yeyovoc OTL To ev Aoyw TIPOLOV €xel peyahn Steladuon otnv
ayopd Twv HIMA, kaBwg elvat elYpnoTo Katl TTpocapPOCUEVO GTOUG
puBuoUC Cwnc Tou alyxpovou avBpwrou. Aev arattel oUTe Xpo-
VO OUTE TIPOOTIABELQ Yia va evtayBel OTLG SLATPOPLKEG UV BELEg
QKON KL EKELVOU TOU KATAVOAWTN TOU EEWTEPLKOU, O OTtolog Sev
elvat eEolkelwPEVog e T @ETa Kal o omolog, mBavotata, S Ba
éumawve otn Stadikaota va ByAaAet Tn @ETa amod TNV AAUN Kal va
Bpuppatioet govog Tou.

our clients - our partners

duction line in loannina with 100% Greek milk, similarly to all our
products. In Greece, we hold the second place in branded white
yogurt, while we started the production of DODONI feta cheese
in Thebes and we launched feta with less salt, DODONI toutost,
tzatziki, grated yellow cheese and more. Finally, let me add that
we have invested over 20 years of equity in this five-year period.

In collaboration with “Kotronis Plastics”, you designed and
produced the packaging for DODONI Crumbled Feta that is
exported to the US, a product with high market penetration in
that country. What have you gained from your cooperation?

At DODONI, a market leader in the domestic feta cheese market
and a Company that exports its products to 45 countries around
the world, we are committed to constantly evolving by investing in
new technologies and by conducting market research to create
innovative products which produce added value for the consumer.

In this framework, it is clear that in order to achieve our vision, we
need the support of our suppliers, who should share our vision.
We are therefore particularly proud of the outcome of our cooper-
ation with “Kotronis Plastics”. After extensive research and a large
investment, the final result justified our efforts and choices. The
packaging design and manufacting was done exclusively for us by
our partner, “Kotronis Plastics”, under our constant guidance. The
fruit of this collaboration was Crumbled Feta, a Greek feta cheesein
crumbled form. First, the product is in a protective atmosphere,
thus ensuring a shelf life of 6 months, without the use of brine or
preservatives. At the same time, Crumbled Feta is offered to the
consumer in a fashionable and attractive, user-friendly package
with a lid that opens and closes very easily, allowing the consumer
to use the exact amount of product he desires at any occasion.

It is a fact that this product has a high market penetration in the
US as it is easy to use and adapted to modern lifestyle. It does
not require time or effort to fit into the eating habits of even the
foreign consumers who are unfamiliar with feta cheese and who
probably would not remove the cheese from the brine to crumble
it themselves.

What are the characteristics that make you trust “Kotronis
Plastics™?

Our cooperation with “Kotronis Plastics” has been excellent, which
is evidenced by the end result. Throughout our collaboration, from
conception to implementation, interaction with our supplier has
been flawless. First of all, the packaging design and manufactur-
ing by “Kotronis Plastics” was done with absolute respect to the
concept that we had in mind. An important innovation was incor-
porated into the cap with the dispenser, which was conceived and
implemented by our partners.

Also, the people of “ Kotronis Plastics” have been professional and
in keeping to the pressing timetables we had set, without any “dis-
count” on the quality of the packaging materials or the printing of
the design.

What is your primary goal for DODONI'’s future, Mr. Panagiotakis?
DODONI is the leading company in the production of feta PDO
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Mota eival ta yapaktnplotikd ekeiva mmou
0ag KAVouv va eUTILOTEVEDTE TNV «[TAaoTLKA
Kotpwvne»;

H ouvepyaota pag pe tnv «MAaoTkd Kotpw-
VNG UTpEE ayaotr). Auto elval kATl Tou
AMWOTE, emPBERALWVETAL Kal Ao TO TEAKO
amotéAeopa. Kad' oAn tn Slapkela tng ou-
vepyaolag pag, amo tn oUANYN Tng 8€ag
£WC TNV UAoTolNGON TNE Kawotopiag, n aln-
AemiSpaon pe tov mpounBeutn pag utrpge
agoyn. Katapxdg, o oxeSlaopog Kat n UAo-
Tolnon tnNg ouokeuaotag amoé TNV «MAQoTIKA
Kotpwvneg» €yve Pe amoAuto aefacud atnv
1&€q, 0TO concept TToU £lxaue aTO HUAAG UaAG.
Y€ QUTO TO ONUELO KABOPLOTIKN ATAV N KAwo-
Topia TTIOU EVOWHATWVETAL OTO KATIAKL [E TO
SOCOUETPNTH, EUTIVEUON KAl UAOTIONON TWV
OUVEPYATWVY HIAG.

Ertlong, ot avBpwrol NG «MAaoTikd Kotpw-
vNG» UTpEav emayyeluatiec kat oto oefa-
OpO TWV TILECTIKWY XPOVOSIaYPAUHATWY TTOU
elyape BEoel, xwplg va K&dvouv Kapla «EKTTw-
OnN» OTNV TIOLOTNTA TWV UALKWV OUCKEUAa(ag
| TNC EKTUTIWONG TOU ELKAOTIKOU HAG.

Mota givat Baciki) gag atoxevuan yia To PéA-
Aov ¢ AQAQNH, k.Mavaytwtdkn;

H AQAQNH elval n kopupata Etatpeta otnv
Tiapaywyn @etag MOr kat AAMwWY YaAaKToKo-
HIKWV Tipoldvtwy, xpnotuorolel &€ yla tnv
TIapaywyr] Toug POVo EMNVIKO yaAa.  Erit-
TIAEOV, EXEL TN peyalUTepn {wvn YEAAKToG pe
Tavw amnod 5.500 EMnveg tapaywyoug, TTpo-
pnBevetat yaAa akopn Kal amo td Tio Pikpd
KOl amopakpuopéva xwpld tng Hrelpou, ma-
payeL Tavw amod 80 Tpoldvta avwtepng TToL-
OTNTAG Kat yeuong, otnpllel Tov TTpwIoyevr
TOPEQ KAL TNV EMNVLKT KTNVOTpo®ia Kat autod
Ba ouveyloeL va KAVEL Kal Ta EMOPEVA XpovLa,
HE TTApAANAO OXESLAOHO YLA TTAPAYWYr VEWV
TIPOLOVTWY pE OEBACPO OTOV KATAVOAWTH KAl
TLG QTTALTAOELG TOU.

Térog, N AQAQNH ouveyilel va avartuooestat
Kal va egeAlooetal oe OAa ta emineda pe ato-
XO VA LOXUPOTIOLOEL AKOUN TIEPLOCOTEPO KAl
va eSpatwaoel tn B€on Tng oTNV ayopdy, Tipo-
O(PEPOVTAG AUBEVTIKA EMNVLKA TipoldvTa 0To
KATQVOAWTLKO KOWO.

EKTOC OpWE amod TV 0pyavikr) avartugn tg
AQAQNH e&eTdloupe Kal OTOXEUPEVEG £6ay0-
PEC, EQAPPOLOVTAC CUYKEKPLUEVO ETIEVEUTIKO
TIAAVO TTOU €X0UPE OXESLATEL.
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and other dairy products, using only Greek milk.
In addition, it has the largest milk zone with over
5,500 Greek producers, it gets milk even from
the smallest and most remote villages of Epirus,
produces over 80 products of superior quali-

ty and taste, and supports the primary sector

as well as Greek livestock farming. DODONI

will continue to do so in the following years,

while also planning to produce new prod-
ucts respecting the consumer and his
needs.

Finally, DODONI will continue to grow
and evolve at all levels to further
strengthen and consolidate its market
position by offering authentic Greek
products to the consumer.

Besides focusing on DODONI's
organic growth, we are also con-
sidering targeted acquisitions
by implementing a specific in-
vestment plan that we have
designed.
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We Un’wk {oge{ber

TL elvat branding kal TTw¢ va To armoyuyete!
What's branding and how to avoid it!

ToU AnpooBévn Mmipouoahn™
by Demosthenis Brousalis *

Ac TIoUHE Ta pdypata Eekdabapa: KABe TTpoldv ayopadeTal Tpwtn
(OPA LE Ta patia. Anhasdn kuplwe Adyw g £lKovag Tou, Tng ou-
okeuaolag Tou.

Mnv Ttape€nynbw, Sev UTIOTLHW TNV TTIOLOTNTA TOU TIEPLEXOHEVOU.
KaBe aMo. Autr) Tipemel va elvat 600 KaAUTepn UTtopeite Kat Tié-
VTOTE TLpLa OE OX€an HE TNV UTIOOXEDN TTOU SIVEL N €lKOVA AAAG Kt
HE TV Tn tou. Na cupBdMeL otn Oetikn epmelpla amod tn xprion
Tou TpoloVToC 0ag, eEaopaiilovtag TNV eMOPEVN ayopd Kal Tnv
TILOTOTNTA TOU KATAVAAWTH 0aG.

«H ouokevaota mapapevel To «kUPLo
OTIAO» 0AC OTOV AYPLO TIOAEUO PE TOV
QAVTAYWVLOHO»

‘Opwg, n eodva Tou TIPoloVTOG 0ag, N CUoKEUAota TIAPAPEVEL TO
«KUPLO OTIAO» 0QG OTOV AypLO TIOAEHO HE TOV QVTAYWVLOHO, OTO
PAPL. AEKASEG EPEVVEG TO ATIOSELKVUOUV. ANWOTE av, OTIWG eA-
Til{w, TUTTOTIOLELTE, AVAYKAOTIKA XPNOLHOTIOLELTE KATIOW OUOKEU-
aota.

‘Exete Aoutdv SU0 EMAOVEG: 1) va TNV QVTIHETWITLOETE WG ££050
TI0U BEAETE Va aTTOPUYETE, 1) WG Mevduan Tou BeAeTe va aglomot-
roete. Kat to branding, anmotéAeopa tou oTtotou elvat n etkdva tou
TPOLOVTOG 0aG, SlagpaAtlel Tnv amdoPean TG eMEVEUONG QUTHG,
YPryopa Kal aToTEAECHATIKA.

‘Opwg Tl elvat branding; Etvat n §tebvng pebodoAoyia mou ppovti-
(eLva ylVEL TO ETILXELPNPATLKO 0aG OpApa, EMWVUHN papka (brand),
Va PTTEL OTNV ayopd Kal va KAVeL ETILTUXNPEVN kaplepa kepdido-
VTQG KATAVAAWTEG, TIWANOELG Kal KEPSN yla TIoOMG xpovia. Kat i
vat €§l00U oNUAVTIKY PE Ta PNYavApata r TG TIPWTEG UAEG TIOU
XPNOLHOTIOLE(TE,

Ouotaotikd etvat to «epyaieio» Trou Ba oag Bonbrioel va amooe-
oete 6oa £oSeate yla va OTAOETE TNV eTyelpnor oag, xwplg xa-
HEVEG euKaLpleg Kal AOTOXEG EVEPYELEG TIOU KOOTL{OLV.
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«Otav 1o mpoidv oag éev elvat brand, elvat amAwg aAo éva eumdpeupar»
“If your business is not a brand, it's a commodity”

Donald Trump

Let's be clear: every product is first purchased with the eyes. That
is, because of its image, its packaging.

Don’t let me be misunderstood. | don”t underestimate content
quality. On the contrary. That must be as good as you can and
always faithful with regard to the promise given by the image and
its price. The content should contribute to the positive experience
of your product’s use, ensuring the next purchase and consumer
loyalty.

"The packaging remains your ‘main
weapon' in the tough war against the
competition”

But your product's image, the packaging, remains your “main
weapon” in the tough war against the competition on the shelf.
Dozens of studies prove it. Besides, if, as | hope, you standardize,
you are necessarily using some packaging.

So you have two choices: either treat it as an expense that you
want to avoid, or as an investment you want to take advantage
of. And branding, the result of which is your product”s image, en-
sures that this investment provides a quick and efficient return.

But what is branding? It is the international methodology that
makes sure that your business vision becomes a brand name,
enters the market, and has a successful career by winning over
consumers, sales and profits for many years. And it is just as im-
portant as the machines or raw materials you use.

It is basically the “tool” that will help you to recoup what you have

spent on setting up your business, without missed opportunities
and misguided actions that cost.



«To branding elvat 100% otpatnytkm»

To branding glvat 0 08IKOG XAPTNG TIOU 08Nyel HE aoPANELd TO
brand oag Kat €046, a6 TOV TILO CUVTOHO SPOHO OTLG AyOPEG TIOU
BENETE, OTaA PAPLA TOUG KAl 0TA OTHTLA TWV KATAVOAWTWY TIOU EXE-
Te 0plOEL WG KOWO-0TOXOG. Elval n Xtpatnylkn mou lvat anapat-
TNTN yLa tn otabepr), TIETUYNHEVN avoSLKr TTopeta oag. Matl, va to
Eekabaplooupe, To branding eivat 100% >tpatnytkr. AALWG, Sev
elvat branding.

YuVUTIOAOYLZEL OAA TA XAPAKTNPLOTIKA TNG ETILXELPNONG 0AG, TNV
otopla oag, TG Stadkaaleg apaywyrig, Tov TOTo Ao OToU TIPO-
€PYETAL, TO OPAPA 0aG KAl SnPLoUpyet TP Kat oayr) Tautdtnta
yLa 0, TLTTAPAYETE AMA KAL YLA TNV ETALPELQ 0AG TTOU TA UTIOYPAPEL.
EvtomiCel kat avaSetkvUeL O, TLKAVEL TO KAOE TIPOLOV 0aG HOVASIKO
(USP), poptilovtdg To pe ouvaloBnPatikeég agleg TTou KAVoLVY TV
Qy0pd TOU YONTEUTLKT).

ATQVTAEL OE ONPAVTIKA EpWTHAHATA TWV KATAVAAWTWY, OTIWG «yLaTl
Va TO ayopdow» / «TiwG HE OQEAEL N xprion Tou» / «Ttotd TIpORAN-
Ha poU AUVEL KATL Kal, EVOWHATWVEL T OUPTIEPAOPATA aUTd O
HNVUHATQ, ELKOVEG, KelpeVa, CUOKEUAOLEG, Site. ANpLoupyEL TO SIKO
0ag, povasdiko brand. AnAasdH, TNV AP £LKOVA TIOU TOO0 XPELd-
{eTal To POtV 0aG, yla Va ayopaoTel TV TTpwtn Yopa.

Kay, pnv Eexvarte, n apyn €lvat «Tto AULoU Tou Tavtdgy. Kar et
tuxla og 6GAoug!

We think together

“Branding is 100% Strategy”

Branding is the road map that safely leads you and your brand
to the markets you want, to their shelves and the homes of the
consumers that you've defined as a target audience, taking the
shortest route. It is the Strategy that is essential for your steady,
successful growth and development. Because, to make it clear,
branding is 100% Strategy. Otherwise, it's not branding.

It takes into account all the features of your business -your histo-
ry, production processes, where you come from, your vision- and
creates a complete and clear Identity for what you produce, but
also for your company. It locates and highlights what makes each
of your products unique (USP), charging it with emotional values
that make it an attractive purchase.

It answers important consumer questions, such as “why buy it" /
“how to use it" / "what problem does it solve” etc. and integrates
these conclusions into messages, images, texts, packaging, a site.
It creates your own, unique brand. That is, the full image that your
product needs so that it can be purchased for the first time.

And don "t forget, “well begun is half done”. Good luck to everyone!

H TArjpNng TautdTnTa Kat £Lkéva Tou
Kopupatag oldtnTag EAatoAaSou

“The Governor” amé tnv DASC Branding,
BpaBeutnke pe Gold Medal oto Aebvr

2 | Alaywviopo “Los Angeles International
.$$ GBVERJ‘PO extra virgin Olive oil Competition”.
& PRENIUN b ) ) }
m:"':-l"'l':. ! The full product identity and image of
Sl iy it s e DASC Branding's top quality olive oil
iy
Pt o e “The Governor” was awarded the Gold
Medal at the “Los Angeles International
— Extra virgin Olive Oil Competition”.
— —

*O AnpooBévng Mmpovoahng elvat TUpBoulog branding kat
emkowwviac. Elval Mevikog ALEUBUVTAG Kal LEPUTIKO PEAOG TNG
DASC branding. ATto to 1983, SnuLoupyel eTITUXNHEVEG EMNVIKEC
HAPKEG YLO PIKPEG KAl HEYANEG EMNVLKEG ETIYELPNOELG, KUPLWG HE
€EQYWYLKO TTPOOAVATOALOHO. YTTIOYPAPEL HEPLKEG ATIO TLG ONPAVTL-
KOTEPEG EEAYWYLKEG ETLTUY(EC TNG XWPAG Hag Ta TEAEUTAlA XpOvLa.

*Demosthenis Brousalis is a branding and communication consul-
tant. He is the General Manager and founder of DASC branding.
Since 1983, he has created successful Greek brands for small and
large, mainly export-oriented, Greek companies. His signature is
on some of our country’'s most important export successes in re-
cent years.
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Emeogees in the Syo{figb{




ATIOOTOANG Avtwvladng O8ucciag Mewpyako- Apostolis Antoniadis, Odysseas Georgako-

TouAog, ATtootéAng Pouvtlouiag, Nikog Kagu- poulos, Apostolis Fountzoulas, Nikos Kafyras,
pag, Adumpog FaAatoidag kat Mavaywwtng Ay- Lambros Galatsidas and Panagiotis Angelis are
YEARG lval ot GvBpwrtot Tng «MAactika Kotpwvng» the people of «Kotronis Plastics» who are respon-
TIOU aVOAQUBAVOUV [E CUVETIELA KAl AO@AAELA TN sible for transporting of products to their custom-
LETAPOPA TWV TIPOLOVTWY OTOUC TIEAATEC TNG. Kadn- ers safely and on time. Every day they transport
LEPWVA PETAPEPOLV TLG TTAAOTIKEG CUOKEUAOLEG TTOU the plastic packages selected by dozens of com-
ETTNEYOUV SEKASEC eTalpeleg, PJETAEU QUTWVY Kal Ol panies, including the most important ones in the
ONMAVTIKOTEPEG TOU KAASOU, yLa TNV Ttpootactia Kat sector, for the protection and promotion of their
TpowBnon Twv TPoP{HwV Toug o EANGSa Kal eEwTe- food in Greece and abroad. As the drivers them-
pKO. OTWG eTlonuatvouy ot tslot ot 0dnyol, emdlw- selves point out, they seek to perfect their work in
KOUV Va TEAELOTIOLOUV TNV £pyactia Toug og emiedo terms of quality and safety, and at the same time
TIOLOTNTAC KAl ACPAAELAG Kal TaUTOXpova va eeAlo- evolve professionally and personally.

OOVTAL SLAPKWE ETTAYYEAUATIKA, OAAG KAL TIPOCWTTLKA.

" Il!l NEENNY

_—- _hh-"‘--_

A

£) e
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Edv auykpivoupe to orjuepa tng Etatpeiag pe to otav mpwtofe-
Kvjoate va epyaleate o€ auti, ti ivat auto mou Exel aAddéet
TTEPLOTOTEPO KATA TN YVWHI OAG;

AT AVTWVLASNG: Avau@LoBrTnta n avamtugn Twy £ykaTtaotdoe-
wv ¢! Ta 24 ypovia ou Bplokopat otnv Etatpeta tnv elda va
eEeAMlooetal, va avamtyooeTal Kal va armoKTa OUYXPOVEG EYKATA-
OTACELG AVAAOYEG TWV PEYAAUTEPWY AVTIOTOLXWY ETALPELWY TOU
eEwtepikol. OoovV aPopd aplyws ato SIKO pag Koppaty, Ba ava-
(PEPBW OTO PETAPEPOHEVO OYKO TWV TIPOLOVIWY TToU alyoupa xeL
HeEYOAWOEL, aMdA Kat oto OTL oL TIAAOTLKEG CUOKEUAoteg tng Etat-
pelag pag ptdavouv TAgov oe SeKASEG HOVASEG TIOU TNV EPTILOTEV-
ovVTal yLa Tn oUoKeUaota, Tpoataocta Kat tpowdnan Twv TPopiHwy
Touc. Ol amattroeL elval caPeéoTata MEPLOOOTEPEG, AANA N TIOAU-
XPOVN EUTIELPLA KAL N OUCLAGTIK aydrtn yld auto TOU KAVOULE,
OAoL aveEaLPETWC, Alolknan kat epyaldpevol, Hag kablotd we pla
QaTTo TIC NYETLSEG €TALPELEC TOU KAGSOU.

N.KagUpag: Ao to 2000 mou &ekivnoa va epyalopal, 8a pro-
poloa va Tw TwG elvat atodntn n avodog Tou Katéypae n Etat-
pela og OAa ta emnimeda. Metagy GAwv, autod petagpadetat Kat
OTLC veeg B€oelg epyaatag Tou SnutoupynBnkav, aAAd Kat otnv
auvgnon Tou OyKou TNG SOUAELAG.

Avuth ) otyun ti meptdapBadvet o atoAog T Etatpeiag;

ATt AVTWVLASNG: AUTI TN OTLYHN O OTOAOG Hag TIEPNAPPBAVEL EEL
(opTNYA autokivnta, n metoPneia Twy omolwv elvat teheutatag

If we compare the Company today with when you first started
working here, what is it that has changed the most in your
opinion?

A. Antoniadis: Undoubtedly the development of its facilities!
During the 24 years | have been with the Company | have seen it
develop, grow and acquire modern facilities similar to the largest
corresponding companies abroad. As far as our own part is con-
cerned, I would mention that product volume has grown, but also
the fact that our Company's plastic packaging now reaches dozens
of customers that entrust it with the packaging, protection and
promotion of their food. The demands are clearly more, but the
long experience and the real love for what we do, everyone with-
out exception, both management and employees, make us one of
the leading companies in the industry.

N. Kafyras: Since 2000, when | started working, | could say that the
Company growth at all levels is noticeable. Among other things,
this translates into new jobs created, but also into an increase in
work volume.

What does the Company’s fleet currently include?

A. Antoniadis: At the moment our fleet includes six trucks, the
majority of which are of the latest anti-pollution technology (euro5
and euro6), and have the ability to transport a large volume of
goods like ours. In addition, we are six experienced professional
drivers working exclusively in transport. At this point, | would like




QVTLPUTIAVTIKAG TeXVoAaylag (euro5 kat eurob), Ta omola €ouv
TN SuVaTOTNTA VA HETAPEPOLV HEYEAO OYKO EUTTIOPEUPATWY OTIWG
Ta SWkd pag. EmmAgoy, epyalOpacTe, TMOKAELOTIKA OTO KOPPATL
NG HETAWOPAG, &L EuTteLpoL emayyeApatieg odnyol. >to onpeto
AUTO Va OYOALAOW TIWE Ta SIKA pag Ttpotdvta xapaktnpllovtal oxt
amo Bdpog, aMd amod Oyko Kal Ta poptnyd pag elval Kataokeu-
QOPEVA E TETOLO TPOTIO WOTE VA EEUTTNPETOUV aKPLRWE auTod TO
€l50¢ TNG PETAPOPAG, KATL TTOU ONUAlVEL TIWE EXOUHE KATAPEPEL
Va PELWOOUPE atoBntd to TepBAMOVTONOYIKO aroTUTIWHA TWY
HETAKWVAOEWVY AG.

«[potepaloTnTa Pag N aueon
£EUTINPETNON TWV TIEAQTWY PaG»

Moteg lvat ot SUGKOALES Kal oL TIPOKAITELS TTOU QVTIUETWTI(ETE
w¢ 06nyd¢ atnv kabnuepvotnta tng epyaciag oag;

ATt AVTWVLASNG: AVaQOpPLKA HE TLG TIPOKANOELG, QUTEG EXOUV VA
KAVOUV TIEPLOCOTEPO HE TNV ACQAAr Tapddoon Twv TPOLOVIWY
Kal TNV TPNon Twv xpovosdilaypaupdtwy. OUoLaoTkd TTPOKELTAL
yLa TO XPOVO avTamndkpLong tng Etatpelag ota artipata twy meha-
TWV PAG KAl TA QVTAVAKAQOTIKA TIOU €lELC eTLSELKVUOUE yLa TNV
AUEDN KAL CUVETTY EEUTINPETNON TOUC. SUPTIANPWHATIKA VA ava-
PEPW TIWG BACIKO PEANUE pag elval n Tpnon Twy wpaplwy, OTwg
auTa UTToSELKVUOVTAL ATt TO VOHO, EVW OTLG SUOKOALEC Ba aveépe-
PO TLG KALPLKEG OUVONKEG, AAAG KaL TNV EYKANHATIKOTNTA OTLG EBVL-
kéq OSoug. Q¢ obnyol Stakatexopaote amod augnpevn odnywKn
OUVELSNaN, YeyovdE TIOU ATTOSELKVUOUV Kal oL pndevikol Selkteg
atuynuatwv. Kwolpaote atoug §pdpoug pe oefacpud otov Kwbt-
Ka OS8KAC Kukhopoplag, ald kat Toug uttdAoLtoug 08nyoug Kat
(PUGLKA Toug TteoUG.

0. MewpyakoTouAoG: AeSopévou OTL TTPOTEPALOTNTA Yyld ThV
Etapela pag elvat n dueon €EUTNPETNON TWV TIEAQTWY PAC, VO-
pilw mwg Ba Tpogkpva TNV KaBnuepLVA TIPOKANGCN yLa TOV KOAU-
TEPO TIPOYPAPHATIONO TwV Spopoloylwy pag. ‘Ogov agopd oTig
SUOKOALEG, olyoupa N EMKVELVOTNTA TWV SPOHWV.

A. ®oUvtouAag: TOCO N TIPOCWTTLKY) A0PAAELD OCO0 KAl N AoQa-
A€l TwV TIPOLOVTWY Pag WOoTe autd va QTAVOUV OTOUG TTEATEG
HaG OTnVv Kataotaan Tou Ta mapaAdfape, slval pla kabnpepun
TPOKANON YLa ELIAC.

270 61KO 0ag TO KOPUATL, TG HETAPOPAS TWV TTPOolovTwy TG ETat-
pelag atoug meAdTe TG, TOU £0TLd{eTe TEPLOTOTEPO; [ToLog &i-
vat §nAadin o Baocikog oag aTéyog;

ATt AvTwviLasdng: OTwe avépepa kat vwpltepa, ot KUpLoL aTOXOL
Hag elvat va gTavouv Ta UTToPEVHATA OTNY WPA TOUG KAl OTNV Ka-
Tdotaon Tou optwonkav. Mnv Eexvape OTL TIPOKELTAL YLa TTIPOLO-
VTa oUoKeUaotag Tpo@lpwy, yeyovog TTou pag KaBlotd aUTopATWG
o utteLBUVOUG. Na Toviow, Twe we Etatpeta, Stvoupe (Slaitepn
€U(PaON € AUTO TO KOPUATL, KaBWE avTlpeTwTi{oupE Ta Tpotdvta
HAG WG TPOPLLIA TIPOG KATAVAAWAN.

A.Tahatoildag: Oa CUPTTANPWOW TNV KAAN KaTtdotaon atny orota
ppovtiCoupe va Bplokovtal Ta goptnyd Hag, aAAA Kat Tov TPATo
e Tov omolo avtipeTwrti{oupe Kat epelg, wg 08nyotl, Toug TIEAATEG
Tne Etalpelag pag.

M. AyyeAng: H auecotnTa Pe Toug TEAATEG PAG, N EMmkowwvia
padl Toug Kat YuaLka n KaAUTePn €6UTINPETNOT TOUG elval HEPLKA
amo ta Pactkd onpeta ota omola €0TLAlOUPE KAl £yw TIPOOWTILKA,
A Kat oL GUVAESEAPOL poU.

Employees in the Spotlight

to mention that our products are characterized not by weight, but
by volume and our trucks are constructed in such a way so as
to serve exactly this type of transport, which means that we have
managed to substantially reduce our environmental footprint.

What are the difficulties and challenges you face as a driver in
your daily routine?

A. Antoniadis: With regard to the challenges, these have to do
more with delivering products safely and keeping to timetables.
Essentially it is the time of the Company’s response to our custom-
ers' requests and the reflexes we demonstrate for their prompt
and consistent service. In addition, | would like to mention that our
main concern is the observance of timetables, as indicated by law,
while in the difficulties | would say weather conditions, as well as
highway crimes. As drivers we have increased driving awareness,
as evidenced by our zero accident record. We drive respecting the
highway code, but also the rest of the drivers and, of course, pe-
destrians.

O. Georgakopoulos: Given that our Company s priority is prompt
customer service, | think | would have highlighted the daily chal-
lenge for better scheduling. Concerning the difficulties, for sure
dangerous roads.

A. Fountzoulas: Both personal safety and product safety, so that
our products get to our customers in the condition they were in
when we picked up them is an everyday challenge for us.

What is your main focus as far as your own part is concerned,
transporting company products to your customers? In other
words, what is your main goal?

A. Antoniadis: As | said earlier, our main goals are for products to
arrive on time and in the same condition as when they were load-
ed. Do not forget that these are food packaging products, which
automatically makes us more responsible. Let me stress the fact
that, as a company, we place particular emphasis on this part, as
we treat our products like food for consumption.

G. Galatsidas: | would like to add that we focus on making sure
that our trucks are in good condition, but also on the way in which
we, as drivers, deal with our company’s customers.

P. Angelis: Good communication with our customers, and of
course prompt and better customer service are some of the key
points my colleagues and |, personally, focus on.

What makes «Kotronis Plastics» stand out in your opinion? What
is the company’s comparative advantage?

A. Antoniadis: I'd have to mention first quality assurance across
operations; secondly, product quality and, of course, prompt
response to customer demands, from the moment an order is
placed to the time of delivery; | should also add the company's
readiness to systematically invest in the development of its em-
ployees in order to improve their individual performance and, nat-
urally, its overall development.

N. Kafyras: As far as I'm concerned, | agree on the point of the
company’s prompt customer service.

And what is it that personally motivates your work?

A. Antoniades: | personally see the company as my home. | would
like to point out that the company, with its deeply people-centred
culture, treats employees in the best possible way. There is con-
sistency at all levels and, as it is easily understood, this makes us
all spontaneously identify with the company goals. Everyday, we
strive to perfect our work in terms of quality and safety and at
the same time develop professionally and personally. In addition,
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Ti elvat auto mou TLoTEVETE TWE KAVEL TNV «[TAadTikd Kotpwvne»
va &eywpilet; Moto SnAadi) eival To GUYKPLTIKG TTAEOVEKTNIA TG
Etaipeiag;

ATt AVvTwVLddng: Oa mpogkplva tn SLac@daALon tng moLdTtnTag oe
6A0 TO Ydopa Twy Sladkaolwy. EmumAéoy, Ba avagépw Tty ToL-
OTNTA ToU TIPOLOVTOG TTIOU TIPOOWEPOUE WG ETatpetla kat @UOLkda
TNV QUEON QVTATIOKPLON OTLG ATTALTHOELG TWV TIEAQTWY HAC, aTto
TN OTLyPn TNG TtapayyeAiag €wg tnv mapadoon. TUPTANPWHATIKA
avagépw tn BEANon TG Etatpelag va emevSUeL cuUOTNUATIKA OTNV
€EENEN TWV £pyalopévwy TNG HE OTOXO TN BEATIWON TNG ATOULKAG
ammoS00NG TOUG KAl (PUOLKA TN GUVOALKH) QVATTTUER TNG.

N. Kagipag: ©a cup@uwvrow Kal eyl amo Tnv TAEUPA HoU HE
TO KOPMATL TNG CUVETTELQG ATTO TNV TIAEUPA PAG QTEVAVTL OTOUG
TIENATEG PAG.

«H Etalpela pag dtakatexetal amno
BabLd avBpWTTOKEVTPLKT) KOUATOUPON»

Kat ti glvat auté mou mPoowikd £0d¢ oag Sivel kivntpo otnv
epyaoia oag;

ATt. Avtwviadng: Mpoowtikd BAemw tnv Etatpela oav to oritt
pou. Avtiotoxa, n Etaipela, n omola Stakatéxetal and Pabla
QVOPWTIOKEVTPLKT KOUATOUPQ, Ba BeAd va oNPELWOW TIWG AVTL-
peTwrtiel Ttoug epyaldpevols TNE e ToV KAAUTEPO Suvato TPo-
T10. YTAPYEL CUVETIELA OE OAA Ta eTiTeSa Kat OTwg yivetal eUKo-
Ad QuTIANTITO, TO Yeyovog autd BAdel OAOUG UAG QUTOMATWE O
Sladikaota va tautilopaote aubBopunTa He TG OToXEVOELS TNG.
KaBnuepva, ETSWWKOUE VA TEAELOTIOLOUKE TNV €pyacta pag o
enie&o MoLdTNTAC Kat AoPAAELQg KaL Tautdypova va eEeAlocopua-
OTE EMAayyEAHATIKA, OANA KL TIPOOWTTKA.  ETILTAEOV, va ava@epw
KL TLG OUVBNKEG LYLELVNAG TTOU ETILKPATOUV, OTLG oTtoteg n Etalpeta
5(8eL SLaltepn mpoooyn WOTE va avrarokpivovtal TARpWE ota
EUPWTIALKA KaL SLEBVI| TTPOTUTIA KAl TLG avTioToLXEG VOOBEDLEG.
0. MewpyakoTouAoG: H Etalpeia pag SLakatéxetal amo emayyei-
HOTLOPO KAl CUVETIEL, KATL TIOU EKTLUATAL ISLALTEPWE aTIO ELIAG
TOUG pyalopevVouC. a o Adyo autd BEhoupEe SLapkwe va Stvou-
HE TOoV KOAUTEPO pag €aUTO.

A. Tahatoisag: H alboyn cupTEepLPOPA Kal N PEPEYYLOTNTA TNG
Alolknong ipog GAOUG Hag.

Muwg §oSeuete Tov EAeUBepPO YpOVo gag;

AT, Avtwviladng: Mpoomnabw va BAémw 600 to Suvatov TEepLo-
0OTEPO TNV OLKOYEVELA HOU, ylatl Kal eyw Kal ot UVASEAPOL Hou
AelTmoupe Tidpa TTOMEC WPEC aTtod To OTtiTy, Adyw TG Epyaciag pag.
AKON, ouvnBilw va TepTaTdw OTNV TEPLOXT TOU KAOTPOU TNG
Nautdktou, Tou elval pla amo TG IO UTTEPOXEG TIEPLTTIATNTLKEG
SLaSPOpEG TToU pTTopel Kavelc va aroAavoel!

M. AyyeAnG: ETeLSr 0 eAeUBepOG xpOVOG TTou €xoupE otn Stabean
pag Sev glvat ToAUG, wpovti{w va tov aglomolw 600 To Suvatdv
KaAUTEpa. OToTE eméyw va abAoupal Kal va TEpVW XPOvo e
TNV OLKOYEVELA HOU.
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I'would like to mention the hygiene conditions, to which the com-
pany pays special attention, fully complying with European and
international standards and relevant legislation.

0. Georgakopoulos: Our company is characterised by profession-
alism and consistency, which employees really appreciate. That's
why we always want to do our best.

L. Galatsidas: The management's trustworthiness and flawless be-
haviour towards all of us.

How do you spend your free time?

A. Antoniadis: | try to see my family as much as possible because
my colleagues and | are away from home for long hours because
of our work. Also, | often go walking aroundNafpaktos castle, which
is one of the most wonderful hiking trails that one can enjoy!

P. Angelis: Because we don not have much free time at our dis-
posal is not much, I try to make the most of it. So | choose to do
sport and spend time with my family.




O 08LKOG XAPTNG TNG XWPAg
aAAage

210 X€pL pag n eukalpia

H 81ebvr|g epmetpla emBeRatwvel Twg KABE PopA TIOU OAOKANPW-
VETAL £VAG VEOG AUTOKLVNTOSPOHOG TA OYEAN YLa TNV ETILXELPNHA-
TKOTNTa elval TToMamd. 1Slaltepa OTovV TOpEA TWV HETAPOPWY,
arod TN OTLYHr) TTIOU Ol ATTOOTACELG HIKPAlvouV Kal oL SLaSPOEG
KaBloTavtal aopaAEOTEPEC, OL VEOL SPOUOL ATTOTEAOUV €va Xprot-
HO £pyaleio yla TNV TEPALTEPW AVATTTUER TOU.

Tautdypova, £XoVTag Ut 0PV OTL Ol PETAPOPEC ATIOTEAOUV VEU-
POAYLKO Kal Kplaluo onuelo ava@opdg ya pla okovopta, kabwg
OLPBAMOULY ATOPACLOTIKA OTNV EVEUVAPWON TNE AVTAYWVLOTL-

In Focus

The country’s road map
has changed

An opportunity in our hands

International experience confirms that every time a new highway
is completed, there are multiple benefits for entrepreneurship.
Particularly in the transport sector, when distances become short-
er and routes become safer, new roads constitute a useful tool for
further development.

At the same time, bearing in mind that transport is a crucial ref-
erence point for an economy, with a valuable contribution to en-
hancing international competitiveness, it is easy to understand
that Greece, given its strategic position on the world map, now




Kotronis Plastics SA

KOTNTAG NG ot SteBvég emimedo, EUKOAQ PTIOPOULE VA QVTAN-
@BoULPE WG N EMASA, SeS0pévnc Kal TNG OTPATNyLKAG TN B€ong
OTOV TIAYKOOLO XAPTN, EXEL A0V pita povadikr eukatpla. H mept-
(PEPELA TNG XWPAG PAlVETAL TTWG EVIOXUETAL KABOPLOTIKA HETa amod
TN XWPOTAELKI) 0PYAVWOT) TNG, ETILPEPOVTAG BETIKEC ETITTTWOELG OE
TIEPLOXEC, OL OTIOLEG PEXPL TIPOTLVOC Bewpouvtay, Kal €Tl TnG ouat-
ag ATav, aKOUN Kat aStKNUEVEC.

Néa emoyn) Kat yta tnv «MAaotikd Kotpwvng»

H €5pa g Etaipetag pag Bploketal otn Autiki) EMASa kat ou-
YKEKPLUEVA OTNV TIEPLOXT TwV MaAapdtwy, 10 YAy ard tnv ToAn
NG NQUTIAKTOU, 0UCLACTIKA OTO onpeto 0Ttou evwvovtal n lovia
Kat N OAupTia 080G, META Kat TNV 0AOKARPWON Twv SUO aUTWV
AUTOKWNTOSPOUWY, GAAA KAl TOU OUVOAOU TWV OSIKWY aEOVWY
TNG XWPAG, UTIAPXEL N SuvATOTNTA AKOWN TILO APEoNC TIPOaBaong
OTOUG TIEAATEG PAG KAl KAt EMEKTAON AKOUN KOAUTEPNG QvTaro-
KPLONG OTLG QVAYKEG KAL TLG ATIALTHOELG TOUG.

«H @p\ooopla pag otnptletat oto &l
TITUXO “just in time” kat “on demand”»

H @uooopta pag otnplletat oto Simtuyo “just in time” kat “on
demand”, kdtL Ttou Bplokel epappoyr| e Tn BorBeta tou ELdKTN-
TOU 0TOAOU (OPTNYWVY Tou Stabétoupe. Aueoa Kat Xwplg Kabu-
OTEPNOELC Ta TIpOLOVTA pag Bplokovtal otn SLABean Twy TTEAATWY
Hag lte £(0ouV TNV €5pa TOUG 0T BOPELA E(TE OTNV KEVIPLKT EMGE-
Sa. MapdMnAa, ot odnyol pag kwolvtal o avaBabplopéves kat
AOPANETTEPEG OSIKEG CUVSECTELG.

ME TNV KATAOKEUT TWV VEWV 0SIKWV a&dVwv, 0 XAPTNG TNG XWPAS
AMAEE Kal N YEWYPAPLKN Aropdvwan, otny orola elyav uttoxpe-
wOel yla SekaeTleg apkeTEG TTEPLOYEC, amoTeAel TTapeABdy. Inuela
avagopdag yLa TNV eMNVLKN yaiaktoflopnyxavia, omwg ta lwdvit-
va, N MpéRela, oL TEpPEC, Ta Koupahla, aAa kat o BoAog, n Adpt-
oa avaBabulotnkav onUavIika Kat TAEoV Kat ePels, we Etatpela,
€xoupe TaxUTEPN Kal aoPaAéCTEPN TTPOCPRACN O QUTEC. TauTo-
XPova, eVIoXUBNKe Kal n oUVEEON PETAEU TwV ALLAVLWY, OTIWG
auTWV TNG Autikig EAMAESag Kal ouykekpLugva Twy Matpwy, Tou
Acotakou Kat Tng Hyoupevitoag.

YTa QVWTEPW EPYETAL va TIPOaTeDel N UTtapEn Tou TeEXVOAOYLKOU
€MLTELYHATOC TNG lEpupag Plou-Avtipplou «Xapihaog Tpikou-
TING», XApN OTO OTIOl0 OL TIEPLPEPELAKES eVOTNTEC MEAOTIOWOOU,
AUTIKAC EMASag kat MakeSoviag rpbav o Kovtd, SIEUKOAUVO-
vTag Tautdypova tnv o8k oUVEECN TOU VOTIOU THRAKATOC TNG
XWPAG PE TNV uttdAoLrtn Eupwrn.

'Onw¢ eUkoAa pmopel va avtAn@Bel Kavelg, o VEOG 0SIKOC XAPTNG
NG XWPAC AELTOUPYEL EVIOYUTIKA 0Tn pLocogla tng Etalpetag
HOG yLa CUVETIELA Kal TTEVEUAN aTn SLapKr| EEEALEN, PE aTOX0 va
€€ao@alilel 0TouG TTEAATEG TNG pia OUVOALKT AUGN KATAOKEUNG,
TIapaywyng, amoBrKeuong KaL HETAPOPAG TIAQCTIKWY SOXELWV KAt
TIWHATWY yLa TPO@LUA.
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has a unique opportunity. The country's peripheral regions seem
to significantly benefit from its territorial organization, which has
a positive impact on areas that were previously considered, and
were, in fact, even disadvantaged.

New era for Kotronis Plastics

Our company is based in Western Greece, specifically in the area
of Malamata, 10 km from the city of Nafpaktos, essentially at the
point where lonia and Olympia Odos are joined. Following the
completion of both these motorways and all of the country’s major
roads, we have even better access to our customers and thus the
possibility of addresing their needs and demands.

"We employ just-in-time and on-
demand manufacturing processes”

We employ just-in-time and on-demand manufacturing processes,
which are implemented with the help of our own fleet of trucks.
Our products are readily available without delay, whether our cus-
tomers are based in northern or central Greece. At the same time,
our drivers are moving on improved and safer roads.

With the construction of the new motorways, the country’s map
has changed; the geographic isolation, to which many regions
had been condemned for several decades, is in the past. The
new roads have improved the standing of areas which serve as
reference points for the Greek dairy industry, such as loannina,
Preveza, Serres, Koufalia, Volos, and Larissa, and our company
has faster and safer access to them. At the same time, the new
motorways have enabled a better connection between the ports,
such as those of Western Greece, namely Patras, Astakos and Ig-
oumenitsa.

All of the above are complemented by the technological achieve-
ment of the Rio-Antirrio Bridge “Charilaos Trikoupis”, which has
brought the regional units of the Peloponnese, Western Greece
and Macedonia closer, facilitating the road link of the southern
part of the country with the rest of Europe.

It is easy to see that the country's new road map reinforces our
company’s philosophy of consistency and investment in continu-
ous development, which aims to provide customers with a com-
prehensive solution for the manufacture, production, storage and
transport of plastic food containers and lids.
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«ZTLG MEPEG YOG N CUVEPYAOLA TWV ETALPELWV

ME ta Mavemiotrpia elvat HovodSpopog»

Kwvatavtrg KouléAng

“Today, cooperation between companies
and Universities is the only way forward”

Konstantis Kouzelis

Me OTI0USG 0TO APLOTOTEAELD MAVETILOTHHLO0 OECOAAOVIKNG Kat
TN ouveyLon autwv ato Aalborg University tng Aaviag, o Kwvota-
vtng KouéAng, pe SLSaKTOPLKO TITAO OTOV TOpED TWV EEUTIVWV
NAEKTPIKWY SIKTUWY (Smart Grids), epyadetal orjuepa otnv EA-
Betla wg mpoypappatiotrg atnv Etatpeta NEPLAN AG, n omola
e€elSikeVeTaL OTNV TIAPAywyn AOYLOPLIKOU yLd Tnv Tipodopiolwaon
Kat avaiuon Siktuwv NAEKTpLopoy, agplou kat Beppotntag. Mépav
TWV TIPOYPAPPATLOTIKWY Tou Kabnkovtwy, elvat entong oupBou-
AOG O€ NAEKTPOAOYLKEG HEAETEG SIKTUWV XaUNANG Téong, evw St
€UBUVEL EpeLVNTIKG projects Tng Etalpelag Tou og cuvepyaaota pe
EABETIKA kal Eupwrtaikd Maverotrpia. To EToTNHOVIKO TOU eVSL-
apepov atnyv apouoda pdaon elvat aTpappEVo otn HovIeAoTIoinon
TNG OLVEPYLAG TWV SIKTUWV agplou Kat NAEKTPLOPOU.

T{ ftav auto mou o€ ékave va MIAEEELS va OUVEXIOELG TLG OTTOU-
6€¢ aou aTo §WTEPLKG;

Mptv cuvexiow TLg OTIOUSEC Hou oTn Aavia, utipEe éva Htkpo Sté-
OTNHA Katd To ottolo epydotnka otnv EARetia. Auto to Stdotnua
ATav WLatépws KoPPKO yla epéva, kabwg elda peow tng Etat-
pelag, atnv omola SoUAeuq, OTL TO MAVETILOTALLO KAl Ol ETALPELEC
€YOUV OTeVH ouvepyaota. Autr) n cuvepyaola elval omavia otnv
EMASa. To yeyovdg Aourtov, OTL To TaveroTrULlo O APKETEG XW-
PEC TOU €EWTEPLKOU EEELSIKEVEL TOV (POLTNTN OE TOWELG TNG ETIAO-
YNG TOU, 0EROPEVO TTAPAMNAA TG AVAYKEG TNG ayopdg, He 0dryn-
0€ Og QUTN TNV anégaan.

Metd 10 Mépag Twv akadnuaikwv oou omoudwy, N emayyeAua-
1K1} otadtoépopia ato EWTEPLKO NTaV yia déva HovoSpoLog;

Ae Bewpw OTL N gpyacia Yo OTo EEWTEPLKO NTav povoSpopod. H
ATOYACT) UOU VA £PYAOTW OE YEPUAVOPWVN XWPA NTAV «EANULIE-
VN» TIOAU TIPLV TEAELWOW TO OXOAEL0, KABWE amd oAU pikpr nAkia
elya ouYVEC oLVAVAOTPOWEC HE OUYYEVELC Kal QIAOUG TNG OLKO-
YEVELAC pou amd tn Meppavia. Mmopw va Tiw OTL 0 TPOTIOG OKE-
NG pou gg TIOMA ¢nTrpata ATav TTOAU KOVTVOG OTO SLKO TOUG,
UTTAPXE SNAASH JLla cupBaTOTNTA 0T VooTpoTHia pag. Akoun, ard
0ulNTACELC PE TOUC (Sloug avBpwrioug Stékplva évav evBouaota-
Opo yla tnv epyacta toug ekel. BAoeL Twv U0 AUTWV TIAPAPETPWY,
amoPACLOa VA SWOoW KATATAKTAPLEG EEETATELC yLa T MEPUAVLKN
Y¥0Ar| ©ecoalovikng. ATt TN OTLydr TTou TiEpaoa Kat Eexivnoa to
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With studies at the Aristotle University of Thessaloniki and Aalborg
University in Denmark, and a PhD in Smart Grids, Konstantis
Kouzelis currently works in Switzerland as a developer at NEPLAN
AG, which specializes in the production of software for the simula-
tion and analysis of electricity, gas, and heat networks. In addition
to his coding duties, he is also a consultant in low-voltage electrical
network studies, while he carries out research projects in cooper-
ation with Swiss and European Universities. His scientific interest
at this stage is focused on synergy modelling of gas and electricity
networks.

What made you choose to continue studying abroad?

Before continuing my studies in Denmark, there was a breif period
during which | worked in Switzerland. This was a particularly im-
portant time for me, as | saw, through the Company | was working
for, University and companies working closely together. This col-
laboration is rare in Greece. The fact that in several foreign coun-
tries the University gives students the opportunity to specialize in
their choice areas, while respecting the needs of the market, led
me to this decision.

After completing your academic studies, was your professional
career abroad the only alternative?

| do not think working abroad was the only alternative. My decision
to work in a German-speaking country had already been made
long before | finished school, since I often met with relatives and
family friends from Germany from a very young age. | can say that
my way of thinking on many issues was very close to theirs, we had
a similar mentality if you like. Furthermore, in conversations with
the same people, | discerned an enthusiasm for their work there.
Based on these two parameters, | decided to take an entrance
exam for the German School of Thessaloniki. From the moment
| succeeded and started secondary school there, working abroad
was only to be expected.

What are your scientific interests and how could you apply them
in Greece?

My scientific interests are directly related to the Company's inter-
ests. We are currently investigating, in cooperation with Swiss Uni-



FUPVACLO EKel, ATV QVAPEVOHEVO VA £pYAOTW apyOTEPA OTO 6W-
TEPLKO.

Mota givat ta emiatnuovikda oou evdlapépovta kat mwes Ba umo-
poUCES va ta epapudoels atnv EAAaSa;

Ta ETLOTNHOVIKA HOU EVSLAPEPOVTA VAL AUECA CUVUPACLIEVA LE
Ta evdlagépovta tne Etalpelac. Itnv mapouod pAacn epeUVOULE,
o€ ouvepyaota pe EABETKA Mavermotrpla, tn oUVSEon Kat Ko
Aettoupyla Twv Stktuwv agplou Kat NAEKTPLOPOU. AUTH N CUVEP-
yla Stvel peyaAUtepn eueMiEla otn petagopd evépyelag, tSlalte-
pa og akpaleg oUVONKEG, eVW Ot TIOAAEG TIEPUTTWOELG PTTOPEL va
LEWOEL TO HOKPOXPOVLO KOGTOC AELTOUPYLAC TWV SIKTUWY AUTWV.
MoTEVW OTL TO OUYKEKPLUEVO TIPOTLEKT elval éva TIapdselypa to
otolo Ba €lye TIPOOTITIKEG EappoynG otnv EMGSa.

Elvat ota dueoa axééia oou va emotpéPels otnv EAAaSa; Kat eav
vat, utto moteg polnmoBéacls Ba SpopoAoyoUass TNV EMLOTPOPN
oou autl);

H emotpowr) otnv EAMGSa Sev elval KATL TTOU OKEPTOPAL TWPA.
Elpat tkavoTtotnpevog amd TNV KOWWVLKT KAl ETTAYYEAUATLKT HOU
Cwn g8w. H xwpa eyyudtal Kaieg kat Sikateg ouvBrikeg epyactag
EVW, ETALPLKA, UTIAPXOUV TIPOOTITIKEG EEENENC. PUOLKA HOU Agl-
TIOUV 1N OLKOYEVELA OU KAl oL PIAOL IO, OWG OL LEV [IE ETILOKETTTO-
VTaL OUXVE, eVw oL 8¢ Bplokovtal TAEOV OTO EEWTEPLKO. TUVETIWG,
SV UTIAPXEL YLa EPEVA PEYAAO KIVNTPO ETILOTPOWNG otV Ttatpida
HOU TIPOG TO Ttapodv.

«H Naumaktog Ba TpemeL va ekuE-

TAMEeUTEL TN Yewypagkn Beon tnC

WOTE VA TIPOOEYYLOEL KEQPAAQLA aTTO
TO EOWTEPLKO N TO EEWTEPLKO»

Ti Ba jBeeg va Setg otnv moAn kataywyrjg oou, T Naumakto, To
omolio mioteVeLS OTL orjuepa amouatadel;

AUOKOAN £pwtnan, yatl uTtapxoLV TTIOAEC LE€€G TTou Ba pmopoU-
0QV VA PETATPEPOUV QUTH TNV LOTOPLKE, OHOPEN, AANA KAL TIAPAK-
padouoa TOAN O pLa TTOAN TIPOTUTIO. Oewpw OTL OL KATOLKOL TNG
NQUTIAKTOU Ba TIPETEL va 0LV pLa PeyaAUTEPN ElKOVA Ao autn
Tou BAEmouy orjpepa. ‘OTwe NéN avépepa, OTLG UEPEC LAg N OU-
vepyaola Twv etalpelwv pe ta Maverotrpia elvat JovoSpopoc.
Ol etalpeleg Sle€dyouv epeUVNTIKA TIPOYPAUHATA OTO MaVeETLoTH-
HLo AOYW TG e€elSlkeuonG KAl TOU XapnAoL KOOTOUG, eVW OF [e-
TETELTA OTASLO EVELAPEPOVTAL YLa TN YPHyopn Kal EELSIKEUHEVN
OTEAEXWOT) TouC. H NauUTaKtog €xel TIAEOV KaAr oUVSEon PE TO
081KO SIKTUO, EVW OF KoVTWV artdotacn Bploketal kat To Mavert-
OTALO MATpWV. JUVETIWG, N TIOAN Oa TTPETEL Va eKUETAAEUTEL TN
YEWYPAPLKY BEON TNC WOTE va TIpoaeyy(TeL Ke@AAaLa amo To E0W-
TEPLKO 1) TO €EWTEPLKO. EVEEXOUEVWC KAL OL TOTIKEC apXEC Ba pUTto-
poloav va SLEUKOAUVOLV [La TEToLa TIPOCTIABELQ, TTAPEXOVTAG OF
eVOLAPEPOPEVES ETALPELEG X PNOLHOTIONTOUG XWPOUG TG TIOANG,
BonBwvtag otnv atelelwtn ypagelokpatia r TiedovTag yla agpo-
TIOPLKY) oUVEEDN TNV TTEPLOXT TNG MATPAG. MOTEVW OTL pLa TETold
TipooTdBela Oa SLVe PLa ETILXELPNHATIKY WONoN oTov TOTo, Ba Ve-
ULe Ta Tapela Tou Afpou Kat EMopéVwG Ba orjuatve véeg Suvato-
TNTEG yla TNV avaBAaduLon TG mEPLOXNAC, TNV KaAUTEPN Aeltoupyla
NG TIOANG KAl TN OUVTAPNON TWV apXalwy eupnuAatwy.

Nafpaktos ...abroad

versities, the connection and joint operation of gas and electricity
networks. This synergy gives more flexibility in energy transfer,
especially in extreme conditions, and in many cases it can reduce
the long-term running costs of these networks. | believe that this
project is an example that could be implemented in Greece.

Do you plan to return to Greece soon? And if so, under what
conditions would you come back?

Returning to Greece is not something I'm thinking of at the mo-
ment. | am satisfied with my social and professional life here. Swit-
zerland guarantees good and fair working conditions while there
are prospects for development. Of course, | miss my family and
friends, but my family often visits while my friends currently live
abroad. Therefore, there is not much incentive for me to return to
my homeland for the time being.

“Nafpaktos should exploit its
geographic location to attract
domestic or foreign capital”

What would you like to see in Nafpaktos, which you think is
missing today?

That's a difficult question, because there are many ideas that could
transform this historic, beautiful, but declining town into a model
town. | think that the people living in Nafpaktos should see a big-
ger picture than the one they are seeing now. As | said before,
cooperation between companies and Universities is the only way
forward. Companies are conducting research programmes at the
University due to its specialization and low cost, while at a later
stage they are interested in fast and specialized staffing. Nafpak-
tos now has a good link to the road network, while the University
of Patras is also near. Consequently, the town should exploit its
geographic location to attract domestic or foreign capital. Local
authorities could also facilitate such an effort by providing unused
town areas to interested companies, helping with endless bu-
reaucracy or pushing for an airport in the area of Patras. | believe
that such an effort would give the town a business boost, bring in
municipal revenue, and therefore it would mean new possibilities
for improving the area, and the way the town operates, as well as
preserving ancient finds.
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f\}o«fyak{os: Troils of Culture

To Apyalo ©¢atpo tng MakUvelag péoa amo ta pdtia
NG ElpAvng EvayyeAdtou®...

Alya poOALG x\opetpa Sutikd tng Nautéktou, 0To TAATWHA TNG
aKPOTIOANG TG Apxatag MakUVeLag OTEKEL TO OPWVULO Apxalo
OEaTpo ToU SLacWIETAL OTO TIEPACHA TWV ALWVWY HEXPL OrUEPQ.
O €TOKETTNG amd autd akpLBWE TO ONUELD EXEL TO HOVASIKO TIPO-
vopLo va Baupdoet amd PnAd pla amapapMn Béa pe ta Bouva
NG Axatag akplBwe amévavty, tov Matpaikd KOATo ata Sutika
Kal Tov KoplvBLakd ota avatolkda. To TEXVOAOYIKO ETHTEUYHA TNG
répupac Plou-Avtipplou «Xapihaog TplkoUTiNg» amAWVETAL UTTPO-
oTd Tou Kat &€ Ba Arav uttepBoAr va TieL KAVE(g TiwG Og ToUTO ToV
TOTIO TO TIAPOV BPLOKETAL OE QVOLKTH GUVOUIALA HE TO TIAPEABOV.
Ynueto avapopdg To OEatpo amod apxaloTtdtwy Xpovwy, ouvex(lel
VA EPTIVEEL TOUG KATOLKOUG TNG TIEPLOXNAG, PLAG KAl ATTOTEAEL TOTIO
OUVAVTNONG yla BaTPIKEG TIAPACTACELG AMG Kal AoynG eKSNAW-
OELG TIOALTLOTIKOU EVSLAPEPOVTOG,.

To «Oeatpkd Epyaotripy» G Ewprivng Euay-
yeAdTou ota S¢ka xpovia Aeltoupylag tou, exeL
TIOPOUCLACEL OPKETEG TIAPACTACELS OTO Apyalo
©€atpo TG Makuvelag. Omwe pag JETAPEPEL N
{8la n ka. Euayyehdtou, «ot Wpeg mou EYoulE Tie-
pacget kel pa¢ Slvouv 1o Sikalwpa va 1 Bewpouye
anit pag, va to epovti{ous, va 1o ayardue. EKel
npwronaiéape ¢ «TPOAAES» Tou Euptrtién 1o 2012
Kaw auveyloaue pe T «AUaLaTPATN» TOU APLOTOPAVN
10 2013, ¢ «EYMENIAES» Tou Atlgyudou to 2015, TI¢
«Newéreg» Tou Aptatopavn to 2017. MapdMnia, 10
2012, 2013, 2014 opyavwoaye aptata 1o PeatBal
«>Ta Movornata twv MUBwv» L€ T GUULETOXT] TwV
Hadbntwv ano ta gyolela tou vopou, mou auveyieta
CIKéyf]».

Mota elval OpwG Ta cuvaloBRHATA TIOU KUPLAPXOULV TIPLV, KATA TN
SLAPKELQ KAL PETA a6 pila Beatplkr) Tapaotaon g €va XWpo Lepod,
OTWE To Apxalo O¢atpo tng Maklvelag H Elprivn Euayyehdtou
apnyelta...

«STOV apyatoAoyiko yWpo s Makovetag mpwta ar’ Aa eVtunwaotade-
gat aré v nouyla kat v yaArvn mou gou SnpLoupyel o xWpog. Xt
ouvéyela Baupdlelc Ta epelma mou Keltovial awves atny (Sta Bgan.
Mnatadovrag to Apyalo OLatpo IWBELC TNV EVEPYELd TOU va O KAAEL

Otav otékeoat kat KOTalels amod v opxatpa Tou OEATpouU mPog To
déeto koldov twv Beatwv, Baumwvesat arnd v akEYn, nwe avBpwrol
mou £(naav auves mpLY kabovrouaoav o€ autd ta eSwAla. [poanabelc
va SNULOUPYNTELG TNV ElKOVA TOU Bedtpou yeuato pe Beatéc mou €0n-
gav tov 50 1j tov 4o awwva tX.. Suykwveloal otav aviikpllelg ta Beuédia
TOU OKNVIKOU OLKOSOUNLIATOC TTOU UTINPYE KATIOTE kel kal pioéevolae
Tou¢ nBomoloUc, Ta OKNVIKA TOUG QVTIKE(UEVa, Ta KOaToUuLa, TG Ha-
OKEC Kal Ta {Wypaelatd OKNVIKA TwV Tapadtaoewy. H kopupwan Ep-
XETAL OTAV GUVELSNTOMIOLELC TIWG EKE( TTOU TTEKEDAL- OTNV 0PYNTTOA TOU
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The Ancient Theatre of Makyneia through the eyes of
Eirini Evangelatou® ...

Just a few kilometres west of Nafpaktos, on the plateau of the
acropolis of Ancient Makyneia, stands the Ancient Theatre of the
same name, which has survived through centuries to this day. This
very point offers the visitor the unique privilege of an unparalleled
view of the mountains of Achaia just across, the Gulf of Patras to
the west and the Corinthian Gulf to the east. The technological
achievement of Rio-Antirrion Bridge “Charilaos Trikoupis” lies in
front and it is no exaggeration to say that at this site past and
present converge.

The theatre has long been a reference point since ancient times
and continues to inspire the locals, as it is a meeting place for the-
atrical performances as well as various cultural events.

Eirini Evangelatou'’s “Theatrical Workshop” has given several per-
formances at the Ancient Theatre of Makyneia
in the last ten years. As Ms. Evangelatou herself
says, “the hours we have spent there give us the
right to consider it our home, to care for it, to love it.
That's where we presented the “The Trojan Women”
by Euripides for the first time (2012) and we contin-
ued with “Lysistrata” by Aristophanes (2013), “The
Eumenides” by Aeschylus (2015), and “ The Clouds”
by Aristophanes (2017). At the same time, in 2012,
2013, 2014, we successfully organized the Festival “In
the Trails of Myths” with the participation of pupils
from the schools of the prefecture, which is still going
on.”

What are the feelings one has before, during and
after a theatrical performance in a sanctuary,
such as the Ancient Theatre of Makyneia? Eirini
Evangelatou tells ...

“At the archaeological site of Makyneia you are, first and foremost, im-
pressed by the quietness and tranquillity the place inspires. Then you
admire the ruins that have lain at the same site for centuries. As you
approach the ancient theatre, you feel its energy calling you.

When you stand in the theatre orchestra and look to the empty koilon,
the part of the theatre where the spectators sit, you are dazzled by the
thought that people who lived centuries before sat in these seats. You
try to create the image of the theatre filled with spectators who lived in
the 5th or 4th century BC. You are moved when you see the founda-
tions of the skene that once existed there and hosted the hypokrites, the
actors, the props, the costumes, the masks, and the painted scenery
of the performances. The climax comes when you realise that where
you are standing - in the theatre orchestra - the Chorus stood, sang,
danced, and responded to the Hypokrites who were on the proskenion,
the stage. The thought makes you shiver.




5%

OU ETrOLOU «bu ©gdtpou»

EVLKH Ttapaxwpnon tng Eratpeiag.

H QwIoypapia, ano T AoTal
Tng FrEPYRAAE., art

Bedtpou- atekotay, TpayoudoUdE, YOpEUE 0 XopO¢ Kal amokpotay
aToug YmoKpITéG mou Bplakoviav ato mpoaknvio. Me autr) 0 akéyn
avatpiytdleL.

«NOWWBELC TNV eveEpyELa TOU XWPOU
TIOU O€ KUPLEVEL

‘Yotepa npoanabelg, ato Bpdiaua tou agpa, va akoudels Tov apyaio
Adyo mou Tipwv auveg avtnyoUude KaBaplog ae auto Tov yWpo. Autd
Ta ovvalaBriara SnpLoupyolvTal 8Tav arAd OTEKEdal Kat TapatnpeLc
10 Apyalo Ocatpo. Otav kakeloat va naiéelc éva apyalo Spdua ato
XWpo Tou yewnBnke auto, Snutoupyeltat pia mnbuwpa ouvatobnua-
Twv. NOWBELG TNV EVEPYELa TOU YWPOU TIOU OE KUPLEUEL Ayyilelg To
XWpa g opxratpag mou Enall{av AUVES TIPLY Ol UTIOKPLTEG ToU 4ou
awva X, Kweloat atov (510 ywWpo pe autous, VIWBELS Ti¢ (5Leg aywvi-

“You feel the energy of the space
that takes hold of you”

Then, in the rustling of the wind, you try to hear the ancient word that
centuries ago echoed clear in this place. These feelings are created
when you just stand and observe the ancient theatre. When you are
invited to play an ancient drama in the place where drama was born,
you are overwhelmed by emotion. You feel the energy of the space that
takes hold of you. You touch the soil of the orchestra, where centuries
before the hypokrites of the 4th century BC played, you move in the
same space as they did, you feel the same anxiety, fear and timidity
for the sanctity of the imposing site. You are wondering if the drama
that you are staging has ever been presented here. When you start the
rehearsals, days before the performance, in the sunlight - just as the
ancient Greeks did - you feel that you are overtaken, guided by the
energy of the theatre and the people who were here before.
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&G, T0 (POBO Kat T aUaToAr) yia TV LEpATNTA ToU EBANTIKOU XWPOU.
Avapwtiéoat av 516ay0nke T0 GUYKEKPLUEVO SpaLa TIOU KATArAveaal,
at0 YWpo autd. Otav Eekwvdg Ti¢ IPOPES, HEPES TTpLY TNV mapdataan,
Uné 1o (puw¢ Tou NAtou -0nw¢ akplug ématlay kat ot apyalot EAnveg-
aoBaveoat 0t ae auvernaipvel, ae kaBodnyel n evépyela Tou OATpou
Kat Twv avBpuinwy mou mpounripéav e auTo.

210 1é\o¢ kdbBe mpoBac éva yauoyero ata yeidn. O evBoualaaudc ata
LATIa Kat 1 EVEPYELa aTO AW, TPOSISOUV TNV «kABapaty» ou Tept-
ypapeL 0 APLOTOTEANC Kat auaBdveaat Tiur] ou aou §66nke n eukaipla
Va TN VOWITELG Kat £0U.

Tnv nuépa tn¢ mapdaatacnc 1o Apxaio Ocatpo yeuilel ye alyxpovousg
Ocatéc. MAéov Se PAETeLS Ta edwAta Tou Koilou, aMd avBpWioug, £Tat
UTTOPELC TTLO EUKOAQ va SNLOUPYNTELS TNV EKGVA TwV apyaiwv Beatwv.
Tpwv ekwvnaet n mapaataan apouykpaleaat ToV MaALd Tou Osdtpou
Kat o poPo¢ Tou ae KupleVel. Ao ™ otyun mou Ba Eexwriaet elvat
Ae¢ kat ge auvenalpvel n Suvaun tou, aa va e kabodnyel, aa va ae
auVTPOPEUEL 1 EVEPYELQ TOU Apyaiou OedTpou Kal Twv avBpwWnwy Tou.

Otav n napdatacn telewoel, 10 awpa oou elval HouSlaaugvo, eva
Tautdypova kaiel, yiatl Blwoeg 6, T kat oL apyaiot UTTOKPITEG TTPLY alw-
veg. Ot Beateg amoywpoUv kat eaU kaAeloat va palépelc oAa ta aknvikd
QUTIKE(LEVa, TA KOOTOULA, TIG ATKES. Ekel épyetat n tkavorolnan mou
&pepeg e1¢ mEpag To eyxelpnua, ald kat n akAnprj auveldnTonoinan
nw¢ autd nrav, &€ Ba rtag ato Apyalo Ocatpo yia mpdpa Ty enopevn
LEPa. ATIO exel kat Tépa KAELSWVELS GAa ta ouvatabhipata mou aou 6n-
ploupynae 1o Ocatpo Babld péoa atnv kapdld aou Kal KapTePELS TV
endpevn popd mou Ba aou 06sl autn n Eeywptatr] eukaipla.
Qelyovrac amd Tov YWpo pIYVELS pta TEAeuTala patid kat Volwees ari-
OTEUTA LIKPOC UTPOTTd OTO EYAAElD, TNV EVEPYELa KaL TNV LEpOTNTd
0U.

To «Oeatpiko Epyadtriply ata SEka xpovia AEToupylag Tou, Exel ma-
POUCLATEL APKETEG Mapaadtacel; ato Apyalo Ofatpo Makuvelag. Ot
WPEC TTOU EYOUE TEPATEL eKel pag Slvouv To Sikalwpa va To Bewpole
anit pag, va 1o epovti{oups, va to ayanaye. Ekel mpwronaiéape Tig
«TPQAAES» Tou Eupuiidn (2012) kat auveyloaue pe tn «A\uoLatpdin»
Tou Aptatopavn (2013), g «EYMENIAES» tou AwgyUdou (2015), Ti¢
«Newéleg» Tou Aptatopavn (2017).

MapaMnla, to 2012, 2013, 2014 opyavwaaue aptota 10 Geatfdl
«>ta Movoratia twv MUBwv» L€ TN OUULETOX!] TwV LaBntwv armod ta
gyoAela Tou vouou, ou auvey((etat akoun».

*H Etprjvn EuayyeAdtou elvat oknvoBeTLg kat nbototdg. Aatnpet
T0 «Qeatptkd Epyaotripk» otn NauTaKTo Kat €XEL OTO EVEPYNTLKO
TNG EEALPETIKEG TIAPACTACELG KAl EPHNVELEG.

At the end of each rehearsal, a smile on the lips. The excitement in the
eyes and the energy in the body betray the “katharsis” described by
Aristotle and you feel honoured to have been given the opportunity to
feel it yourself.

On the day of the performance, the Ancient Theatre is filled with pres-
ent-day spectators. Now you do not see the seats of the koilon, but
people, so you can more easily create the image of the ancient spec-
tators. Before the performance begins, you listen to the pulse of the
theatre and you are overtaken by fear. Once it begins, it is as if you
get carried away by the theatre’s strength, as if it guides you, as if you
are accompanied by the energy of the Ancient Theatre and its people.

When the performance is over, your body is numb and burning at the
same time, because you have experienced what the ancient hypocrites
experienced centuries ago. The spectators leave the Ancient Theatre
and you are invited to gather all props, costumes, masks. There comes
the satisfaction that you have accomplished the venture, and the harsh
awareness that that was it, you will not go to the Ancient Theatre for
rehearsal the next day. Thereafter, you lock down all the feelings that
the Theatre has created for you deep inside your heart and you yearn
for the next time you will be given this special opportunity.

Leaving the ancient theatre, you take a last look and you feel incredibly
small in front of the greatness, energy and sanctity of this site.

The “Theatrical Workshop” has given several performances at the An-
cient Theatre of Makyneia in the last ten years. The hours we have
spent there give us the right to consider it our home, to care for it
to love it. That's where we presented the “The Trojan Women” by Eu-
ripides for the first time (2012) and we continued with “Lysistrata” by
Aristophanes (2013), “The Eumenides” by Aeschylus (2015), and “ The
Clouds” by Aristophanes (2017).

At the same time, in 2012, 2013, 2014, we successfully organized the
Festival “In the Trails of Myths” with the participation of pupils from the
schools of the prefecture, which is still going on.”

i

* Eirini Evangelatou is a director and actor. She owns the “Theatri-
cal Workshop” in Nafpaktos and has staged and given exceptional
performances.

H Etatpela pag et oelpd eTwv otnpllel EPTIPAKTWE TIOALTL-
OTLKEC SPATELG TTOU AapBAVouV xwpa oto Apyalo O¢atpo
™NC MakUveLag.
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Our Company has actively supported cultural activities
taking place in Ancient Theatre of Makyneia for many
years.




Kat tn QeTIvr OXOALKr XPOoVLd, SEKASEC HaBNTEC ETILOKEPONKAVY TLG
EYKATAOTAOELG HAG, OTO TIAALOLO TOU EKTTIALSEUTIKOU HAG TTPOYPAL-
HATOC TIOU (PEPEL TNV ovopaota «AlaSpopeg Mapaywyrcy.

Ta teAeuTala xpovia UTtoSeXOHA0TE CUCTNHATIKA ETILOKETTTEG ATTO
EKTTALSEUTIKEG HOVASEG OAWV Twv Babutbwv, pe otdxo tnv evn-
HEPWON TOUG OXETIKA HE TOV TPOTIO Aeltoupylac kal Tnv Lotopla
NG BLopNXAVIKAG HAg pHovadag, aMd Kat TNV Tautoxpovn Emagr)
TOUG pE TN Stadlkaota mapaywync, amo Ty évapén €wg To TEAKO
QTOTEAEOA.

For one more school year, dozens of students visited our facilities,

as part of our educational programme called «Production Routes».
In recent years, we have been systematically welcoming visitors
from educational institutions of all levels, in order to inform them
about our industrial unit”s operation and history, and, at the same
time, bring them into contact with the production process, from
start to finish.
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Social Responsibilidy

H Kowwviki EuBUvn o€ Tipwto TTAGVo

Mawyvidl: H BaButepn agia kat Suvaplkn Tou

Me tn otplén tng Etalpelag pag Kat Tn CUPPETOXT Tou £pyoBe-
pameut) MuxdAn ABLtoldvn kat tne ayamnuevng «>Boupac»
Avtlug Kavtdou, yovelc kat tatdld cUpETElYaV OF éva EexwpL
OTO KAl AKPWE ETILHOPOWTIKG YaBBatokuptlako, otn Naumakto.
Kevtplko Béua to Tatyvisy, Twe autd cupBaMel atn {wr Kat Tty
QVATTTUEN TOU TTALSLOU KAl TIWE UTTOPEL va BEATIWOEL TG OXECELG
LETAEY TWV PEAWV TNG OLKOYEVELAG.

MEoa amod TO OTOXEUHEVO SLAHEPO CEULVAPLO, TO ATIOTEAECUA ATaV
ol yovelc va avayvwploouv t BaButepn afla kat SUVApLKr) Tou
TIALVLSLOU KAl 0T CUVEXELQ, EQapUOIoVTag TLG TIANPOPOPLEC TTOU
E\aBav, LE TN CUPKETOXN TWV TIALSLWY TOUGE, VA EVIOTILOOWY aTnV
TPAEN TNV apotBata weéAiun Staotaocr) Tou.

MLa yLoptr agpLepwpévn ota TaldLd

Meploodtepa amd 70 mawdld epyalopéevwy pag padl pe toug @l
Aoug toug, Atyo Tipwv uttodexBoupe To vEo €tog, SdBacav Ta-
papuBLa, artacyoAnBnkav Snuloupylkd Kat Slackedacav oe pta
YLOPTH TIOU MTAV ATTIOKAELOTIKA aPLlepwpevn ae autd!

Evioxvovtag tLg KovwvikEG AoPEG

Kat p£Tog evioyUOUHE TO ONUAVTKO €py0 TOU JUMOYoU ApeA
«ANKUOVN» CUPBAAMOVTAG 0TN SLaPHOPPWON KAl TOLHEVTOOTPWAN
ToU §pdpou TIpdoRacn( OtLg Zteyeq YrootnpLlopevng AtaBlwong.
MapdMnAa, ouvextloupe va OTEKOPAOTE OTO TIAEUPO Twv Koww-
VIKWV Aopwv Tou Afjpou Nauraktiag kat tng lepdg MnTpomoAews
Nautdktou kat Aylou Bhaatou.

210 TAEUPO TWV TTANPPUpoTIadwV TG Mdavspag

Me 8taltepn euatoBnota avtamokpBrkape oto KaAeopa tou Kot-
VwVLKoU latpetou-dappaketou Nautaktiag «OAot Madl» yia tn pe-
TAPOPd TWV LWV TIPWTNG AVAYKNG OTOUG TIANHHUPOTIABELG TG
MdvSpag ATTIKAG TTOU SOKLUACTNKAV €vTova.

O 06nyo¢ pag AtootoAng ®ouvt{ouAag CUpETElXE OTnV aro-
oToAr) BonBelag mapadidovtag ta eldn mou elyav ouykevtpwoel
OTOUG TIANYEVTEG.

Mpotepatdtnta otov abAnNTLoPO

Alvovtag TpotepaldtnTa otov abAnTOPO KAl OTLG LYLELG Sle-
£060ug TNG VEag yevldg, otnptloupe tnv opdda PTAoKeT MMAY
Nautdktou kat TG Akadnpieg Modoopalpou Tou NauTaKTLakoU
Aotépa Tou aplBpouv eplocdtepa amod 200 maldly, evw otabe-
pd BplokOpacTe 0To TAEUPO Tou Spopiéa Xpriotou Mamadoye-
WPYOU TIOU CUPPETEXEL OE ATIALTNTIKEG ABANTIKEG SLOPYAVWOELG
o€ OANn TNV EMASa, kaAuTtovtag Ta €£06a yLa TV 0AOKANpWHEVN
AYWVLOTLKN TOU TTpoEToLacta.

28




Social Responsibilityin the foreground

Play: its deeper value and dynamics

Our Company sponsored a special and highly educational week-
end in Nafpaktos, dedicated to parents and children, with the par-
ticipation of occupational therapist Michalis Livitsianis and our
beloved «Svoura», Angie Kantzou. The central theme was play,
how it contributes to the child's life and development and how it
can improve relationships between family members.

Through the focused two-day seminar, parents were able to rec-
ognise the deeper value and dynamics of play, and then, together
with their children, apply the information they received in order to
identify its mutually beneficial dimension in practice.

A celebration dedicated to children

Just before we welcomed the New Year, more than 70 of our em-
ployees’ children and their friends read stories, spent their time
creatively, and had fun at a celebration dedicated exclusively to
them!

Strengthening Social Structures

For yet another year we have supported the important work of
the Disabled People Association «Alkyoni», contributing to the con-
struction of the access road to the association’s Assisted Living
Accommodation. At the same time, we continue to stand by the
Social Structures of the Municipality of Nafpaktia and the Holy Me-
tropolis of Nafpaktos and Agios Vlasios.

Standing by the flood victims of Mandra

We were quick to respond to the call of the Social Clinic-Pharmacy
of Nafpaktia «All Together» for the transport of basic necessities to
the flood victims of Mandra, Attica, who were sorely tried.

Our driver, Apostolis Fountzoulas, participated in the help mis-
sion by delivering the items that had been collected to the victims.

Priority to sport

Giving priority to sport and healthy outlets for youth, we sponsor
the basketball team of Nafpaktos and its football academies with
more than 200 children, while we continue to stand by the runner
Christos Papadogeorgos, who participates in demanding sport-
ing events throughout Greece, by covering all his training expens-
es.
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Ze ouvepyaoia pe tnv EAAnvikn Etatpeia Atoikn-
ong EmuyeLprocwv

Tnv EMnVIkr Etatpeta Alotknong Emtiyelprioewy (EEAE) Tng MNdtpag
KOl TOUG OTIoUSAOTEG Tou Metarmtuytakol TpRHAtog Alotknong
Emtiyelprioswv kat twv Diplomas Sales kat Logistics Management
ETILOKEPONKE, QUTATIOKPLVOLEVN OE OXETLKT) TIPOOKANGN, OpAda K-
TIPOOWTTIWV HAG.

Metd amd pla ovvtopn mapoustaon tng pEXPL orpepa Topelag
NG Etatpelag amod to atéhexog tnG Okovopkig Ateubuvong, Ka.
Navtia AvayvwoTtotoUAou, 0 Okovopkog AleuBuvtr|g, kog Au-
youotivog Kotpwvng avertuée pla Slatépwg evdlagpepouaa
OU(TNON HE TOUG OTIOUSACTEG TOOO YLd TG OTPATNYLKEG 000 Kal
TLG TIPOOTTTLKEG KAl HEANOVTLKEG OTOXEVTELG TNG ETalpetag.

Emii tng ouciag SLdAoyog yLa ta Logistics otnv Me-
pLpEpELa

‘Exovtag utt oYV OTL To eTxeLpelv evdg Tomou amotelet onpeto
avagopdaE yLa TNV avarttugr tou, Hovo we evBappuvTikd Ba pro-
poUoav va XapaktnPLoToUV Ta AMOTEAECHATA TOU EMOLKOSOUNTL-
KoU kat et Tng ouaotag Stahdyou Tou avartuyBnke oto TEE Altw-
Aoakapvaviag kat otov orolo CUPETElE evepyd o TpdeSpog Kat
AteuBUVWY TUPBoVAOG TNG «MMAQOTIKA Kotpwvngy, Kog Mwpyog
Kotpwvng.

H oulrjtnon mpaypatomolBnke oto TAalolo tng Huepldag «Al-
TwAoakapvavia - Ta Logistics otnv Mepupgpeta: To Opapa Kat n
Mpd&ny, pe cuvSlopyavwTeg To Mepupepetakd Turpa tou TEE kat
TNV EMInVIkn Etatpeta Logistics (EEL).

Ol AltwAoakapvaveg tipnoav tnv «MAaotkda Ko-
TPWVNG»

I TNV ETIELPNHATLKE TNG SPACTNPLOTNTA KAL TNV TIOAUETH TIPO-
o@opd TNG 0TNV owkovopla tng AttwAoakapvaviag Bpafevtnke
n Etawpela pag amoé tnv MavartwAoakapvavikn Fuvopoaotovéia
(MAN.ZY.), oto TAalolo TG €TRoLag ekSHAWONG TIoU SLoPYAVWOE
oto ZevoSoyelo Divani Caravel, atnv ABrjva. Tnv Tipntkr) Stakplon
Tapedwoe atov Mpdedpo kat AleuBuvovta FUPBoUAo, Ko. Twp-
yo Kotpwvn, o Mpdedpog Tou Anpotikol YUPBoUAlou Tou Aruou
ABnvalwy, ko¢ Nwvtag AapTpakdakng.

«Epeig» pra peydhn owkoygvera!

EX0ovTag OTo ETTiKeVTPO TOUG avBpwtoug tng Etatpelag pag, mpay-
HOTOTIOOAHE KAl PETOC TNV ETHOLA EKSHAWOT HAG yLd TNV KOTIN
NG Mpwtoxpovidtikng Tiitag.  >to mAalolo autrg, THRBnKav
epyalOpEVOL Kal OTEAEXN PAG, TIOU TIAPA TO Yeyovog OTL Katdyo-
vTal amo SLawopa PPN TNG XWPAg, EMEAEEQV va cuveyloouv Tnv
EMAYYEAUATIKY TOuG otadlodpopta otnv Etatpela pag Kat mhéov
HEVOUV pOVLUA, Hadl JE TIG OLKOYEVELEC TOUC, oTnV NaUTIakTo.

Working with the Hellenic Management Association

A team of our representatives were invited to the Hellenic Man-
agement Association of Patras, where they met with students of
the Postgraduate Department of Business Administration and
Sales and Logistics Management Diplomas.

After Finance Executive Nadia Anagnostopoulou gave a brief
presentation of the company course so far, the Chief Financial
Officer, Mr. Augustinos Kotronis, had a particularly interesting
discussion with students about the company’s strategies, as well
as its prospects and future goals.

Substantial dialogue about Logistics in the Periphery

Considering that entrepreneurship constitutes a reference point
for an area's development, it is very encouraging that the Presi-
dent and Chief Executive Officer of “Kotronis Plastics”, Mr. Giorgos
Kotronis, engaged in constructive and substantial dialogue at the
Technological Educational Institute of Aitoloakarnania.

The discussion took place during the Conference “Aetoloakarnania
- Logistics in the Periphery: Vision and Practice”, which was co-or-
ganised by the Regional Department of the Technical Chamber of
Greece and the Hellenic Logistics Association.

The Aitoloakarnanians honored “Kotronis Plastics”
Our company was awarded a distinction for its business activity
and its lasting contribution to the economy of Aetoloakarnania by
the Panaitoloakarnanian Confederation, during the latter's annual
event at the Divani Caravel Hotel in Athens. The honorary distinc-
tion was presented to the President and CEO, Mr. Giorgos Kotro-
nis, by the President of the Municipal Council of the Municipality of
Athens, Mr. Nontas Lamprakakis.

Our big family!

Focusing on our company people, we also held this year's annual
New Year celebration. During the event, the company honoured
employees and executives who, despite coming from different
parts of the country, chose to continue their professional careers
at our company and now permanently reside with their families in
Nafpaktos.




| Joot- 55 |




=\ KOTRONIS
<) PLASTICS



