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Ayamnntég @ieg / Ayartntol @iloy,

EWoLeG OTWG N «KUKALKR Otkovopiar kat n “New Plastics Economy”
Bplokovtatl otnv Kopur| TNE atlévtag Tou Snudactlou SLahdyou o
SleBveg emtimeso kat oL ASka. H petdBaon oe pila o amoTeAe-
OHIATLKY) KUKALKT OlKovop(a amTOTEAEL TNV KEVIPLKN L&€A TNG «ZTPa-
TNYLWKAG TNG Eupwraikn¢ Evwong yia ta TAQoTIKA» TIoU yKpLBNKe
OTLG APYEG TOU £TOUG. H £pappoyr| TG Kat n cUvVeTakoAoudn pe-
TABaoN 0Ta TTAQOTIKA TOU PEAMOVTOC TIPOBAETIOUY, PHETAEY GAAWVY,
TO OYeSLACUO KAl TNV TTAPAYWYr VAWV TTIOU UTTINPETOUV TIANPWC
TNV aQvdykn TNE EMAVaypnNOLUOTIolnanG, EMLOKEUNG Kal AVAKUKAW-
ONG TOUC. ATTIWTEPOG OTOXOG N 100% avakUKAWON OAWV TwV TIAC-
OTIKWV.

A&(ZeL va eTonpavBel OtL yla tnv Eupwrtaikr Emitport «H Blopn-
¥avia TAaoTKWY VAWV StadpapatiZet oAU onuavtikd poAo atnv
gupwaikn okovopia kat n av&énon tng BUWoLPOTNTAG TNG KTtopet
VA TIPOOWEPEL VEEC EUKALPLEC YLa TNV KAWVOTOWLA, TNV avTaywvl-
OTIKOTNTA Kal T Snploupyta véwv Becewv epyaatag, cup@wva e
TOUG 0TOX0UC TOUC OTIOlOUG ETILELWKEL N QVAVEWHEVN OTPATNYLKN
yLa TN BLOPNYAVLKT) TIOALTLKN TNG EE».

H eupwrtaikr) Blopnyavia kaheltat va otabel oto VLPoC TwWv TEPL-
otdoswv kat va otnpl&el amod tn pla tv kawotopta Kat amoé tnv
AN 0UCLAOTIKEG SPATELG 0pBNG XProng KAl avakUKAWGNG Tou
TIAQOTLIKOU.

ISlattepa atov KAAS0 TNG TTAAOTIKAG oUoKeuaaotag Tpo@ipwy Aap-
Bavoupe W 5eS0pEVO ATL TO TIAAOTIKO EVIOYUEL, TIEPLOCOTEPO ATIO
KaBe &M Tpoldy, TNV aoPalela Tou TPOPIHOU Kal ToV TEPLopL-
OpO TNG OTtatdANG tou. EEattiag &€ Tou yeyovoTog OTL oL TTAaoTL-
KEG OUOKEVQO(EG ATOTEAOUV TO EAAPPUTEPO UALKO, EE0LKOVOPE(TAL
ONHAVTLKNA EVEPYELQ KAL OTO KOPPATL TWV HETAPOPWV.

Mou evtotiletat Aourdv n Sikr pag TePALTéPW oUPPBOAR; Katap-
X4G OTOo OTL Ba TIPETEL va oUPPBAAOUPE ot pelwon Tng omatdAng
TWV UALKWV, augavovtag anpavilkd TV avakUKAWon HEoW TNG
BeAtiwong twv uttoSopwy Kat Stacpaiilovtag tautdxpova ot
0 TEAKOC OKOTIOG OAWV TWV GUOKELAGLWY TTOU XpnotyoTtotobvTal
Ba cuMexBouv kat Ba odnynBouv ce avakUkAwon. MapdMnAa,
otnV evBAppLVAN Kal UTTOOTAPLEN OXESLAOHOU VEWV TTPOLIOVTWY
HE amoS0TIKOTEPN AELTOUPYLA OTNV QVAKUKAWGON Kal XpnotpoTtot-
Non TwV AQVAKUKAWHEVWY UALKWV OE VEQ TTpolovTa.

Mépav WoTO00 TWV CUMNOYLKWY, TTEPLPEPELAKWY, EOVIKWY Spa-
OEWV KAl EVEPYELWV TIOU SpopoloyolvTal o€ eupUTEPO eTiTESO,
N KAMEPYELQ KIVATPWY yla eviaoxuon TNG TEPLRAAOVTOAOYLKG
KOUATOUPQG Kal ouveldnong ot KaBnpePLVEG ATOPLKEG HAG OU-
HTIEPLPOPEG ATTOTEAEL TIPOSNAN KAl ETILTAKTLKY TAEOV avdykn. a-
Tl pdvo ToTE N avakUkhwon Kat n 0pdn xprion Tou TAaotkou Ba
QTTOKTACOUV aKOUN OUCLACTIKOTEPN agla.

Muwpyog K.Kotpwvng
MpoeSpog «MAAOTIKE KoTpwvngy

Dear friends,

Concepts such as ‘Circular Economy’ and ‘New Plastics Economy’
are at the top of the public debate agenda at European level, and
not without reason. The move to a more efficient circular economy
is the central idea of the European strategy for plastics adopted
earlier this year. Its implementation and the resulting transition to
the plastics of the future include, among other things, the design
and production of materials that fully cater to the need for their
re-use, repair and recycling. The ultimate goal is 100% recycling of
all plastics.

It is worth noting that for the European Commission, The
plastics industry is very important to the European economy,
and increasing its sustainability can bring new opportunities for
innovation, competitiveness and job creation, in line with the
objectives pursued by the renewed EU Industrial Policy Strategy.

The European industry is called upon to rise to the occasion and
to support, on the one hand, innovation, and, on the other hand,
essential actions for proper use and recycling of plastic.

Especially in the plastic packaging industry, we take it for granted
that plastic increases food safety and reduces food waste more
than any other product. Due to the fact that plastic packaging
is the lightest material, considerable energy is also saved during
transport.

So where should our further contribution focus on? First of all,
we should contribute to reducing plastic waste by significantly
increasing recycling through improved infrastructure, and by
ensuring that all packaging used is collected and recycled. At the
same time, we should encourage and support the design of new,
more recyclable products, and the use of recycled materials in
new products.

In addition to the collective, regional, national actions, as well
as actions undertaken at a wider level, providing incentives to
strengthen environmental culture and awareness in our daily
individual behaviour is a clear and imperative need. Only then will
recycling and p/r/zj'per use of plastic become even more valuable.

Ao

Giorgos K.Kotronis

President “Kotronis Plastics”
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«KUKALKR] OLKovopuia»
Entavanpoodlopidovtag to HEAAOV TOU TTAACTLKOU

‘Circular Economy’
Redefining the future of plastic

QG pBNVO, eEAaPpUL Kat £60XWE EVEAIKTO, TO TIAAOTLIKO avap@Lofn-
NTa arotehel Kuplapyo Kal amapaltnTo UALKS yla Tn ouyxpovn
olkovopla. MMolog elval OpwE 0 POAOG TOU O Jla Kowwvia Tou
peTaoynpatidetal BETovtag wg mPoTeEPALOTNTA TN HETGBaon amnod
TO YPAHHLKO HOVTEAO oKovoptag ato KUKALKS; Tt etvat n «KUKALKN
Owovopia» Kat TToLog 0 pPOAOG TNE Blopnyaviag MAACTKWY;
ALleBVWG, N ouZATNON €XEL OTPEWPEL TO EVELAPEPOV TNG OTLG OUYKE-
KPLHEVEC €WOLEG TTIPOCRAETIOVTAG OXL HOVO OE Amavinoels, aMd
KOl OF OUOLACTIKEG AUCELG OTO PEtlov TTEPLBAMOVTONOYIKO TIPO-
BANUa TOU avapévetal va emSelvwhel plag kat cUPEwva P TLG
TPORAEYELC, €wg To 2050 To TMAACTIKO, 0e Bdpog, Ba kuplapyet
EVaVTL TwV Paplwv oToug WKeavoUg.

Apkel va avtneBoUpe Twe autn T oTlyur), HOALC To 14% tou
OUVOAOU TWV TIAAOTIKWY CUANEYETAL JETA TN XPHON TOU UE OKOTIO
TNV QVOKUKAWAN, HE QMOTEAECHA VA TIAPAPEVEL WG UALKO OTO TiE-
pLBAMov, odnywvtag Tautdypova otnv anwAela 80 €wg 120 81
SoAaplwv etnotwg.

H @pW\ocoyia

OETOVTaC 0€ AKPWC PECALOTIKY BAcn ta emepxopeva Suoolw-
Va amoTeAEoPATa TNG €MmKPAtouoas YPApHLIKNG @Aocoplag Tou
«@TLEXVW, XPNOLHOTIOW, armopplitwy, n Stebvrg Kowvotnta mpo-
BAnuatiletat kat Betel oTOX0UC. METAEU auTwy, N EQapUoyn atnv
TIPGEN TOU 0PAPATOC TNG «KUKALKAC OKOVORLAGH TTIOU ETILELWKEL
TQ TIAQOTIKA Va TTapapelvouy evtdg okovopiag kat paAota atov
Tuprva g, aMd ektog meptBdMovtog. Mwg Ba cupBet autd;
Kpatwvtag Toug opoug o Xprion 600 To Suvatov TIEPLOGOTEPO,
eEaopahifovtag To maximum tng aglag amd Tt xprion Toug Kat
QAVAYEWWVTAC TIPOLOVTA KAl UALKA OTO TEAOG TNG CWNG TOUG.

O poAog tng EE

Eykplvovtag otig 16 lavouapiou 2018 tn «ZTpatnyikn ywa ta
TAAOTIKG» N Eupwrtdikr) ETitpottr) TipowBel pLlikég aA\ayEC aTov
TPOTO oxedlaong, mapaywyns, XProng Kal avakUKAWONG Twv
Tpolovtwy. ‘Etol, €wg to 2030 Ba StatiBevral Aoy povo ava-
KUKAWOLHEG TIAAOTIKEG OUOKeUaoteg otnv ayopd TnG Eupwmaikng
Fvwong, N katavdAwaon TAQCTIKWY TIPoloVIWY plag xpriong Ba
HEWOEL, evw Ba TIEPLOPLOTEL N XPrion PLKPOTIAACTIKWY.

Tautdypova, O TIPWTO TTAAVO pTtailvel n euatobntorotnon Twv Ka-

TQVOAWTWY Kal N KAALEPYeLa TIEPLBAANOVTOAOYLKNG cuveldnong
Kal UTTELBLVNG KATAVOAWTLKAC KOUATOUPAC.

Cheap, light and extremely flexible, plastic is undoubtedly a dom-
inant and indispensable material for the modern economy. But
what is its role in a transforming society that is prioritizing the
transition from a linear to a circular economic model? What is the
‘Circular Economy’ and what role does it occupy in the plastics in-
dustry?

The aforementioned concepts are being discussed internationally,
not only looking for answers, but also aspiring to substantial solu-
tions to a major environmental problem that is expected to deteri-
orate; it is predicted that by 2050 ocean plastic will outweigh fish.
Suffice it to say that at the moment, only 14% of used plastics is
collected for recycling. The rest remain in the natural environment,
leading at the same time to a loss of $80 to $120 billion a year.

Philosophy

Realistically assessing the upcoming ominous results of the pre-
vailing linear philosophy of ‘making, using, rejecting, the interna-
tional community is concerned and sets goals. Among them, the
practical implementation of the vision of the ‘Circular Economy’,
which aims to keep plastics in the economy, even in its core, but
outside the natural environment. How will this happen? Keeping
resources in use as much as possible, ensuring maximum value
from their use and regenerating products and materials at the end
of their lives.

The role of the EU

By adopting the 'Plastics Strategy on 16 January 2018, the Europe-
an Commission is pushing for radical changes in how products are
designed, produced, used, and recycled. Thus, by 2030 only recy-
clable plastic packaging will be available on the European Union
market, reducing the consumption of disposable plastic products,
and restricting the use of microplastics.

At the same time, raising consumer and environmental awareness
and promoting a responsible consumer culture are becoming a
priority.

The role of the plastics industry

The role of the plastics industry is extremely crucial because it is
called to build a dynamic management system. Recyclable plastic
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O poAog tng Blopnyaviag MAaoctikwy

O pdAo¢ NG Blopnyaviag MAAoTKWY KpIVETAL WG EEALPETIKA Ka-
TAAUTIKOG Kal auto ylatt KaAeltal va oltkoSoproeL eva SUVAULKO
oVotnua Staxelplong. Mia MAaoTikr) cuokeuaota, Qv Kat EpOooV
elvat avakukAwaotpn, propet kKdALota va emavaypnaotporoln el ry
VA QVaKUKAWOEL aprivovtag PKpoTeEPO TIEPLBAANOVTOAOYLKO aTTo-
TUTIWHA KAl TIPOCWEPOVTAG OLKOVOULKOTEPEG AUCELG OF ETILXELPN-
O€LG KAl KATAVAAWTEG. ETIUTAE0V, N KavoTopla 0Ta aVaKUKAWGLUA
TIAQOTIKA PTTOPEL Va AELTOUPYNOEL KATAAUTIKA OTO TIPOWBOUHEVO
HOVTEAO TNG «KUKALKAG Olkovoplac» TIpoopEPOVTAG KaAUTEPN St-
atrpnon Twv TPoeHwy, BEATIWVOVTAG TN SLVATOTNTA AVAKUKAW-
ong N HEWVOVTAG TO BAPOG TWV VAWV TTIOU XPNOLUOTIOLoUVTaAl O
oxnuara.

«H Blounyavia g E.E. umopel va amoktrioeL nyetikn Bgan atg teyvo-
Aoyleg mou anattouvrat yia Ty mapaywyr o EUKoAQ QUaKUKAWAIWY
maaotikWv Kat ™ Snutoupyla Véwv mpoidviwy, ta omola Ba ypnatuo-
molo0V MAQATIKA aoppluLata we mpwtn UAN. Autr n petaBaan elvat
EPIKTN UOVO LIE TN OUULETOXT] AWV TwV TapayovIwv O€ TayKOauLo,
EOVIKO KaL TOTIKG EMITESO. OL EMLYEPITELS LIE TG TTPATNYIKEG KAl ETTL-
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1. Hunting and fishing
2. Can take both post-harvest and post-consumer waste as an input

Source: Ellen MacArthur Foundation, SUN, and McKinsey Center for
Business and Environment; Drawing from Braungart & McDonough,
Cradle to Cradle (C2C)

packaging can be reused or recycled, leaving a smaller environ-
mental footprint and offering more economical solutions to busi-
nesses and consumers. In addition, innovation in recyclable plas-
tics can be critical in the ‘circular’ economic model, offering better
food preservation, improving recyclability or reducing the weight
of materials used in vehicles.

Karmenu Vella, European Commissioner for the Environment,
Maritime Affairs and Fisheries, and Elzbieta Bienkowska, Euro-
pean Commissioner for Single Market, Industry, Entrepreneurship
and SMEs, comment in an article published in the Greek newspa-
per ‘Kathimerini": ‘The EU industry can become a leader in the technol-
ogies needed to produce more easily recyclable plastics and create new
products that will use plastic waste as a raw material. This transition is
only possible with the involvement of all players at a global, national
and local level. Enterprises with their strategic and business decisions
are a key success factor, as are citizens with their choices and their
overall behaviour. Together, we can make sure that plastic will evolve
into a truly amazing material.’
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XELPNUQATIKEC AmOPATELS TOUG aToTEAOUV Badtkd mapdyovta emtuyiac,
OMwe Kat ot TOAITEG LIE TIG ETMAOYES KaL TNV €V YEVEL OUUTIEPLPOPT TOUG.
OAot padl umopouue va Staapalicoupe 0Tt To TAaatikd Ba eEehiyBel ae
éva mpayuatika kat @’ 6AnG t¢ UANG EKTANKTIKO UALKG», oyoAlaoav
o ApBpo Toug otnv «Kabnuepwr» oL emitporot MepBaiovtog,
Oahaoolag MoALTkrc kat AAlelag Karmenu Vella kat Ecwteptkng
Ayopdg, Blopnyaviag, Emiyelpnuatikotntag kat Mikpopeoaiwy
Emyelprioswv Elzbieta Biernkkowska.

Eridelkvoovtag avgnpevn mepLBarlovioloyLkn
gualcOnoia

H emopevn nuépa Bplokel tv Etatpeia pag mapovoa otn ouln-
TNON Kal Tov eUpUTEPO TIPORANUATIONO. ATTOppOoLa TNG 8W Kat
Xpovia avgnuévng eptBaMovtoloyikng euatobnaolag mou pag St-
QKATEXEL, ATIOTEAOUV N TIAPAywyr) ArmoKAELOTIKA 100% avakukAw-
OLHWV GUOKEUQOLWY, N UTIOKATAOTAON TNG XEPTLVNG HE TNV TTpW-
ToTopLakn IML ETIKETA TTOU CUVASEL ATTOAUTA HE T YLhocogla Tng
«KuKAKr¢ Otkovopiacy, kaBott pmopel va avakukhwBel padl pe
TNV TAAOTIKA CUOKELAO(a, Kal n eEEALKTIKY TIOPEla TNG TTapayw-
YNG Hag TTou pag 0dryynae otadlakd e Katd 20% Tio AETITOTOLXEG
OUOKEUQOLEC.

ETiumAéov, evepyoUE TTIpOC TNV KAtewBuvon eAaXLOTOTIONINONG TG
KATAVAAWOoNE TIOPWVY KAl EKTTOUTINC pUTIWY SLOEELS{ou Tou avBpa-
Ka. To TeAeutalag texvoloylag ouotnua agpLopoU/KAUATLOHOU
TWV XWPWV TIAPAYWYNG EKUETAMEUETAL ETAPKWE TIG TIEPLRAANO-
VTOAOYIKEG OUVONKEG WOTE va TEPLOPLZETal OnpAavIKA n Kata-
vAAWwaon, evw PEow TG eAeyxopevng Beppokpactag kat uypaotag
eEaoalifovtal cuvBKeg kaBapoy XWPou.

Exovtag we Baotkn emsiwén tnv eEotkovopnon Topwv HE TIApaA-
ANAN pelwaon Tou evepyelakou TNG AmoTUTIWHATOG, To 2016 Tipo-
XWPNOAUE 0TNV KATAOKEUT YewBepULKoU TIdpkou, To omolo armo-
TeAel padl pe Tnv KABetn yewBepula, Tou Asttoupyet amod to 2017,
pla amo TG To KaoTOPES YeWBEPULKEG EYKATAOTATELG TNG XWPAG
egaoalifovrag tnv PUEN TwV PNXaAVWVY HE EAAXLOTN KATAVAAWon
EVEPYELAG. AVTIKATAOTHOAUE TO CUHBATIKO GWTLOHO HE YWTLOHO
Texvoloylag LED ato oUvoAo TnG PBLOHNXAVIKAG £yKATACTAONG
Kal, € ATTOKAELOTLKY) XPron ALTTavTKoU £E0LKOVOUINGNG EVEPYELAC,
€XOUUE PELWOEL ONUAVTIKA TNV KATAVAAWON TWV UNYavwy Tapa-
ywyNG. TEAOG, EVOWPATWVOVTAG TN PL\0coPia TNG avakUKAWOoNG
OTNV ETALPLKA PAG KOUATOUPQ, OTO 0UVOAO TwV THNHATWY HAG,
elte mpodkettal yua ta TuApata Mapaywyng Mnyavoupyetou n
AToBrkng elte yla to Tpnpa Alotknong, &ev umdpyouv aréBAnta
f un Staxepllopeva UAIKA.

Showing increased environmental awareness

The next day finds our company present in the discussion and
wider reflection. Our long-standing heightened environmental
awareness has led to the production of exclusively 100% recycla-
ble packaging, the substitution of paper labels with the innovative
IML label, in line with the ‘circular economy’ philosophy, as IML
labels can be recycled along with plastic packaging, and the use of
20% thinner packaging.

In addition, we are working towards minimizing resource con-
sumption and carbon dioxide emissions. The state-of-the-art ven-
tilation and air-conditioning system of the production areas takes
advantage of environmental conditions to greatly reduce energy
consumption, while controlled temperature and humidity ensure
clean room conditions.

With the aim of saving resources while reducing our energy foot-
print, in 2016 we constructed a geothermal field, which together
with a vertical geothermal heating and cooling, operating since
2017, constitutes one of the most innovative geothermal instal-
lations in the country, cooling machines with minimal energy con-
sumption. We have replaced conventional lighting with LED tech-
nology throughout the industrial plant and, with the exclusive use
of energy-saving lubricants, we have significantly reduced energy
consumption of production machines. Finally, incorporating the
recycling philosophy into our corporate culture means that no de-
partment, be it Production, Machine Shop, Warehouse, or the Ad-
ministration Department, has any waste or unmanaged materials.
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KatL mapanavw amo pia amAr cuckevaoia More than simple packaging

Ta poidvta o€ TTAACTLK CUCKEVAoia: Products in plastic packaging are:

MNpootatevovtat and PAABEC KaTd TN SLAPKELA TNG PETAPO-
PAG TOUG, amd aMOLWOELG KAl ETILHOAUVOELG TIOU TTIPOKAAOUV
n uypaota, o agpag, To PWC, Ta EVTopa, N okovn Kat Stépopot
Ulkpoopyaviopol, Teplopilovtag tnv emBdapuvan Tou TepL-
B&Movtog

Tuvtnpouvtat yla PeyaAUTEPO XPOoVIKO Staatnua, Stvovtag
pEYOAUTEPO TIEPLBWPLO YLd TNV KATAVAAWOT TOUG, Yeyovoq
Tou BonBd otn pelwon Tou ByKou Twv amoRANTWY

KaBtotavral Stabéatpa kat os TeploSouc eKTOG ETTOXNAG, WoLal-
TEPA TA PPOUTA KAl TA AAYAVIKA

Atatnpouvtat o€ eviala popen £xovtag eadyLotn mbavotnta
Slappowv

XpnoLpgoTmoLlovvTal 1o EUKOAA ATt TOV KATAVAAWTH

Metagépovtal To EUKOAA KAl ETOL UTTOPOUE VA EXOUME TNV
eMmAOYr €UPUTEPNG YKAHAG TIPOLOVTWY, aTnv oTtola TepNap-
Bdvovtal Kat Ta pn ToTikA

AratiBevtal pie oNPAVTIKEG TTANPOWYOPLEG, OTIWG elval Ta ou-
OTATIKA TOUG, TA SLATPOPLIKA TOUC OTOLXEL, N NHEPOPNVIA AR-
&NG, WOLALTEPWG ONUAVTIKEG KAl yLa TiBaveg aMepyleg Tou ev
SUVAEL KATAVAAWTT) TOUG

To TIAaOTIKO WG UALKO ouokevuaotiag pmopet va sivat:

Protected from damage during transport and from deteriora-
tion and contamination caused by humidity, air, light, insects,
dust and various microorganisms, limiting their environmental
impact

Preserved for longer, allowing more time for their consump-
tion, which helps to reduce waste

Made available out of season, especially fruits and vegetables
Kept fresh in standard format with minimal potential leakage
Easier to use

Transported more easily, allowing for a wider choice of prod-
ucts, including non-local ones

Labelled with important information, such as their ingredi-
ents, their nutritional information, the expiry date, particularly
important for potential consumer allergies

Plastic as packaging material can be:

Ehagpu » Lightweight
AVBEKTIKO » Durable
OLKOVOULKO » Economical
AZLoTLoTo » Reliable
AVAKUKAWOLHO » Recyclable
Entiong: It also:

Metagépetal eUKoAa
KatahapBavel pikpd amoBnKeuTko xwpo
EBLwvel o€ akpateg ouvOrkeg TiepLBAMOVTOC

MPOCPEPEL ATELPEG ALOONTIKA, XPWHATIKA KAl OXNHATIKA ETTL-
AOVEC

KatavaAwvel Tn AlyoTepn EVEPYELA yLa TNV TTAPAYwWYr) TOU

4

Easy to transport

Takes up little storage space

Survives in extreme environmental conditions
Offers infinite aesthetic, colour and shape options

Requires less energy to produce
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Our cfiew{s = Qur Far{wers

Navvng MTtiAANG: «ALABETOUHME OAA AUTA TA GUCTATLKA TNG ETIL-

TUXLAG KAL ELHACTE £TOLMOL YLA TO HEYAAO AAHA EKTOG CUVOPWV!»
Giannis Billis: “We have all these elements of success and we are ready for the big leap adroad!”

MpopnBeviovtag ahuotdeg uttepayopwy Omwe n Tesco, n Waitrose
Katn Morrisons otnv AyyAla, n Rewe otnv Auotpla kat tnv leppa-
vig, n Lidl kat ToAég akopn, n “Charambides Christis” pmopet va
UTIEPNPQVEVETAL OTL ElVaL KATEXEL TA TIPWTELA TWV EEAYWYWV TNG
KUTTPLAKAG QyOPpAG. AUTH TN OTLyUr), SUVOALKA 31 xwpeg o€ Eupw-
T, Apeptkr), Qkeavia, Aala, aMd Kat Ywpeg Tng Méong Kat Arw
Avatolnc StaBétouv Tpoldvta TG, YEYOVOG TTIOU ONUatlVel TTwG JE
otabepd PBripata Propet va ouvex (el va emeVEUEL Kal va ateviZel
TO pEMOV P alolodokla.

O Tevikog AteuBuving tou Epyootaciou, Fiavvng MTiAAng,
H\WVTAG yla TNV Lotopla, To orjpepa Kat TV €MOpeVn HEPA TNG
Etatpelag, kavel 6laltepn avagopd otnv 1po Stetiag amdeacn
yla aMayn otnv €lKova Twy yLlaouptlwy ¢ Etatpeiag tou xa-
paktNpllovTdc TN WG éva onUAvIIKO Brpa Kat Tautdypova mpo-
OWTTLKO OTolYNHA, TTOU SIKAWONKE. ANAWVEL §€ XOPAKTNPLOTIKA
TIWG, HE AQOPLN TN OUYKEKPLUEVN cuvepyacia pe TNV «MAQoTIKA
Kotpwvney, TAéov elval «amoAuta BERatog otL potpaldPacte we

‘Charambides Christis’ boasts the leading position in Cypriot ex-
ports, supplying supermarket chains such as Tesco, Waitrose and
Morrisons in the UK, Rewe in Austria and Germany, Lidl, and many
more. Its products are currently present in a total of 31 countries
in Europe, America, Oceania, Asia, as well as in the Middle and Far
East, which means that the company can continue to invest and
look to the future with optimism.

Giannis Billis, Factory General Manager, speaks about the past,
the present and the future of the company, making special ref-
erence to the decision taken two years ago to change the image
of the company yogurt; an important step and at the same time
a personal gamble, which paid off. He states that, after this par-
ticular collaboration with ‘’KOTRONIS PLASTICS), he is now ‘abso-
lutely confident that our companies share the same values and
the same noble goals’, not failing to stress its people’s ‘sincerity,
directness and efficiency’.



Etatpeleg TI¢ (8leg afleg Kat Toug (SLouC EUYEVELC OTOXOUCY, NV
TIAPAAE(TTOVTAG Va TOVIOEL TNV «ENKPLVELQ, TNV AUECOTNTA KAl TNV
QTTOTEAEGPATIKOTNTAY TWV AVOPWTIWV TNG.

IMotot eivat ot onuavtikétepot atabuol tng péxpt orjuepa mopei-
ag tn¢ “Charalambides Christis”;

H“Charalambides Christis” Snutoupyn8nke aré tnv cuvévwon SUo
LOTOPKWVY YaAaKTORLopNXaviwy tng Kutpou. Tnv “Charalambides
Dairies”, n omola &pubnke Tto 1945 kat Atav n TpwTn €tapeia
TIOU AQVOQPE PPECKO  TIAOTEPLWHEVO yAAa otnv KUTpo kat Tnv
“Christies Dairies”, n omota t5pubnke to 1965, Aavodpovtag otnv
ayopd PPECKO TIACTEPLWHEVO YAAQ, yLaoUpTL Kat ahouut. To 2002
N yahaktoBlopnyavia «AEATA» eEayopalel tnv  “Charalambides
Dairies”, evw to 2007 e€ayopadletat kat n “Christis Dairies”, omote
Snutoupyeltal n “Vivartia (Cyprus) Ltd”. To 2071 ot kUpLot ANEENG
Xapahapmiéng kat Mevéhaog J1akoAAg HE TOUC OUVEPYATEC TOU
eEayopalouv to 90% tng etatpelag (akohoubel kal To umdAouo
10% 1o 2014), Snuioupywvtag tnv “Charalambides Christis Ltd”,
N peyaAUtepn yoAaktofBlopnyavia tng Kimpou kat pta amo Tig
HeYaAUTEPEG eTaLpeleg TPOPIHWY TOU vnatou.

Oewpw OTL N KABe Xpovld, Ta Teheutala €Tn, amotelel kat évav
EeXWPLOTO 0TABPO 0TV LoTopla TNG VEag eTalpetag, agou Aavod-
PAE PE amoAUTN eTTLTUX (A TO (PPEOTKO YAAA O PTIOUKAAL HDPE e
XEPOUAL, LETAWEPAE OAEG TG CUOKEUAOLEG YLAOUPTIOU OE EKTU-
nwon IML evw TTapaMnAa Kalvotoproape TomofeTwyTag snap on
lid otig ouokeuaoteg 200 kat 300 gr Tou ytaouptiov. Elodyape otn
dwn) kat Tnv opydvwon pag tnv Etatpikn) Kowvwvikr EuBuvn, otou,
HETAEY TWV AWV, BEATLVOULE TO eTimeS0 (WG APKETWY KOWW-
VIKWV OPESWY Kat cuvavBpwmwy Hag. MNpocpEéPOUlE UYLEWVA TIPO-
yeupata o€ pabntég ota oxoAela oAdkANPNG tng Kutpou, péow
TOU TIPOYPAUKATOG «TUPHETOX», EVW TIAPAMNAQ SNULoLpYHoapE
TNV SIKA Hag TMAATEOPUA EVNHEPWONG, HECW TOU TIPOYPAULIATOG
emBpdpeuong ‘myMilk”.

Elval ToAMdG kat TToAUTAEUpa Ta ETILTELYHATA TWY TEAEUTAlWY ETWV
Kal TipoRAETOVTAL TIOAU TTEPLOCOTEPA OTO €yYUC UEAOV.

«Elpaote pla oAU peydAn kat aplota dopnue-
VN KUTIpLaKN €Tatpeta tpo@ipwy, pe 70 xpovia
TIapAdoonc Kal TpwTtoToptac, TTou Yag ETMITPE-
TIOUV VA KOLTAWE PE Q0PAAELa KAl AlOLod0ELa TO
HEAMOV pag, OxL povo otnv KUTtpo aA\d Kat oTLg
AyOPEG TOU EEWTEPLKOU»

MoU eotidete MepLOTOTEPO TO VSLapépov oag we Etatpeia;

Mpotepatdtnrd pag, we Etatpeta, elvat n kavorolnon twy katava-
AWTWY, TWV TIEEAQTWY, TOU TIPOOWTILKOU KAL TWV TIPOHNBEUTWY HaG,
E OTOXO TN SlaTrpnon TNG NYETKAG pag Béong otnv ayopd Kat
OTLG KAPSLEC OAWVY, OXL HOVO WC N TTPWTOTIOPOG yaAakToBlopnya-
via tne Kimpou, aMd we n KaAUTEPN KAL TILO KAWOTOPOG KUTIPLAKD

out clients - our partners

What are the most important milestones ‘Charalambides Chris-
tis’ has reached so far?

‘Charalambides Christis’ was created by the merger of two historic
dairies in Cyprus: ‘Charalambides Dairies', founded in 1945, which
was the first company to launch fresh pasteurized milk in Cyprus,
and ‘Christies Dairies’, which was founded in 1965, launching fresh
pasteurized milk, yogurt and halloumi into the market. In 2002,
DELTA acquired ‘Charalambides Dairies’, while ‘Christis Dairies’ was
acquired in 2007, creating Vivartia (Cyprus) Ltd'. In 2011, Alexis
Charalambides and Menelaos Siakolas with his associates acquire
90% of the company (followed by the remaining 10% in 2014),
creating ‘Charalambides Christis Ltd', the largest dairy company in
Cyprus and one of the largest food companies of the island.

| believe that in recent years every year is also a special milestone
in the history of the new company; we successfully launched the
fresh milk in a HDPE bottle with a handle, we adopted IML printing
on all yogurt packages, and we innovated by using snap on lid on
200 and 300 gr yogurt packages. We introduced Corporate So-
cial Responsibility into our life and organization, improving, among
other things, the standard of living for several social groups and
fellow citizens. We offer healthy breakfasts to schoolchildren
across Cyprus through the “Participation” programme, while at
the same time we have created our own information platform
through the "myMilk” award programme.

There have been numerous multifaceted achievements in recent
years and many more are expected in the near future.

What is the main company focus?

The company priority is to satisfy consumers, customers, staff, and
suppliers in order to maintain our leading position in the market
and in everyone's hearts, not only as the leading dairy in Cyprus,
but as the best and most innovative Cypriot food company. Do not
forget that we have the biggest market share in the large catego-
ries: 69% of fresh pasteurized milk, 64% of chocolate milk (the only
fresh chocolate milk on the market without any additives), 36% of
long-life cream, 38% of plain yogurt, 37% of functional yogurt, 22%
of yogurt desserts, 25% of traditional halloumi. We hold similar
positions in the products we import and distribute in Cyprus: 27%
of frozen vegetables (Barba Stathis), 37% of frozen dough (Golden
Dough), and 63% in refrigerated juices (DELTA).

‘We are a very large and well-structured Cypri-
ot food company, with 70 years of tradition and
leadership, which allow us to look to our future
with security and optimism, not only in Cyprus
but also in foreign markets'

So you see that preserving these achievements in such a wide
range of activities requires a serious and focused daily effort guid-
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etalpela Tpoeipwy. Mnv Eeyvate dtL Statnpoupe TV pwtn Béon
ota pepldla ayopdc oTIC PEYANEC KATnyopleg: 69% OTO (PPETKO
TIAOTEPLWHEVO YAAQ, 64% OTO COKOAATOUXO YAAd (TO HOVO @pé-
OKO 00KOAQTOUYO0 YAAa TNG ayopdg, xwplc kavéva poabeto), 36%
OTNV KPEUa Pakpdc SLAPKELag, 38% oTo AeUKO yLaoUpty, 37% ota
AELTOUPYLKA yLaoUpTia, 22% ota eTdopTiLa ylaouptioy, 25% oto
mapadootakd xaAoUpL. AVTIOTOLKEG TIPWTLEC SlatnpoUpe Kal ota
TIPOLOVTA TIOU €L0AYOUKE KAl SlavéUoupe otnv Kumpo: 27% ota
kateuypéva Aayavikd (Mméppura STébng), 37% otig KatePuype-
VEG CUPEG (Xpuar| ZUpN) Kat 63% otoug xupoug Yuyelou (AEATA).

KatahaBatvete Aoumtov OtL n SLatr)pnon autwy Twy EMTEVYHATWY,
0€ €va TOOO €UPL PAcHa §pactnELloTrTwy, anattel kabnuepwa
ooPBapr) Kat egtiacpévn pooTddela kaBodnyoupevn amo apyeg,
oTOX0UG Kal opapa. Mapapévoupe TioTol OTIC apyEC TNG aube-
VTIKOTNTAG Kal TNG TTOLOTNTAG, TNG CUVEXOUG KALVOTOpLAG KAt TNG
€EEALENG, TNG OLVEXOUEVNG KAl ApEISPOPNG EMKOWWVLAG PE TOUG
KOTAVOAWTEG Pag KAl TO €UPUTEPO TIEPLRAMOV, eV TIapdMnAa
QELOTTIOLOUKE TN CUCWPEVLIEVN EUTIELPLA KAL ETTLOTAUOVLKN YWWaon
TIoU SLABETOUPE, OTO XWPEO TWV TPOPLHWV.

Elpaote pla oAU peydAn kat dplota SopnPevn  KUTIPLOKT €TaL-
peta Tpopipwy, pe 70 xpdvia mapadoong kat pwrtonoplag, Tou
QG ETILTPETIOVY VA KOLTAUE PE AO®ANELA KAL aLOLoS0ELa TO HEAOV
hag, OxL povo atnv KUtpo ald Kal OTLG ayopeg TOU EEWTEPLKOU.

Avuth T otwyun eédyete ta mpoidvta aag o€ 31 ywpeg og Eupwmn,
Aueptkn, Qkeavia, Aoia, aAAd kat og ywpes tng Méong kat Anw
Avatolijg, amotedwvtag tn peyaiutepn eéaywyikn etatpeia tng
Kumpou. [1W¢ To €YeTe KatapépeL auto;

To 30% tou cuvoAikoU tlipou tng Etalpelag pag mpogpyetat amnod
TG eEaywyEC SU0 POVO KATNyopLWV TIPOLOVTWY: XAAOUHL(TE OAOUG
TOUG TUTTOUG) KAl KPEPA YAAQKTOG HAKPAG SLAPKELAG, {aXapOoTiAa-
OTLKNG KAL HAYELPLKAG. H TTOAUETNAG Ttapouaia pag o€ eKBETELG Kal
QYOPEC TOU EEWTEPLKOU, EXEL BONBATEL CNUAVTIKA OTNV QVayVwpL-
OlpOTNTA TWV TTPOLOVTWY PAG TTAYKOOHIWG. ATIO TNV GAAN TAEUPd,
VEQ KALVOTOHA KAl dpLoTnG TIoLoTNTag potdvta avia kepStlouv
TNV EUTILOTOCUVN TWV KATAVAAWTWY Kal AUEAVOUV KON TIEPLO-
OOTEPO TNV AVAYVWPLOLHOTNTA OU. ZNHAVILKOTATO POAO O OAN
autr TNV eEEALEN €xeL N eTLAOYN, N SUVAULKY KAl N 0pyavWon Twv
OUVEPYATWV Pag oto eEWTEPIKO. Elval ol Sikol pag avlpwrol, e
TOUG oTtoloug polpaldpacte TL¢ (SLeg apyEg Kal otoxouc. MNwpl-
CouV TLG AVAYKEG Kal TLG LOLATEPOTNTEG TWV AyOPWY TOUG KAl HAG
KaTeuBUVOUV OTNn XApagn OTPATNYLKNG, HE TéTola emtuyia wote
auTr TNV OTLypn va mpopnBeVoupe aAUGISEG UTIEPAYOPWY OTIWG
n Tesco, n Waitrose kat n Morrisons otnv AyyAlg, N Rewe otnv
Auotpla kat tnv leppavia, n Lidl kAT

TENOG, VA ONUEWWOW OTL EUACTE OL TTPWTOL KAl HOVASIKOL €wG TIPO-
O(pATA TIOU TTIAPAYOULE Kal EGYOUHE OPYAVIKO XQAOUL, XahoUpL
Kal pulnBpa lactose free. Huaote ot TIPWTOL TTOU, TIOAAA Xpovia
TP, Aavodpape XahoUpL Gg op@r) burger. AUTEC OL TIPWTLEC ava-
yvwpldovtal amod Toug TIEAATEG KAl auTd €xeL avekTipntn agla.

Mw¢ avTiueTwmi{eTe TI¢ MPOKANTELS TNG AYopds, OMWS AUTES St-
auop@uwvovtal To TaykoouLotmoLnuévo meptBdAAov, Kat TToLEG
elvat ot eméueves aTo)EUTELS 0AG;

ed by principles, goals and vision. We remain faithful to the princi-
ples of authenticity and quality, continuous innovation and devel-
opment, as well as continuous and two-way communication with
our consumers and the wider environment, while using our accu-
mulated experience and scientific knowledge in the food sector.

We are a very large and well-structured Cypriot food company with
70 years of tradition and leadership, which allow us to look to our
future with security and optimism, not only in Cyprus but also in
foreign markets.

At present, your products are exported to 31 countries in Eu-
rope, America, Oceania, Asia, but also in the Middle and Far East,
making you the largest export company in Cyprus. How did you
achieve that?

30% of our total turnover comes from exports of only two cate-
gories of products: halloumi (all types) and long-life whipping and
light cream. Our long-established presence in foreign exhibitions
and markets has significantly helped worldwide recognition of our
products. On the other hand, new innovative and top-quality prod-
ucts always win consumer confidence and increase recognition
even more. An important role in this development is the selection,
dynamics and organization of our associates abroad. They are our
people, who we share the same principles and goals with. They
are aware of the needs and peculiarities of their markets and are
guiding us into strategy-making so successfully that we are cur-
rently supplying supermarket chains such as Tesco, Waitrose and
Morrisons in the UK, Rewe in Austria and Germany, Lidl, etc.

Finally, let me add that we were the first - and until recently the
only ones - to produce and export organic halloumi, lactose free
halloumi and lactose free mizithra. We were also the first to launch
halloumi in burger form many years ago. Those firsts are appreci-
ated by customers and that is priceless.

How do you handle market challenges in a globalized setting and
what are your next goals?

‘Charalambides Christis’ has always designed its strategy taking into
account changing consumer needs and market conditions. This
is achieved through multi-faceted research on market trends and
modern consumer needs. There are markets thirsty for added val-
ue products, while others are looking for value for money. You will
understand that we must be able to fully satisfy all these diverse
needs. Further use of technology and constant development with
innovative flavour suggestions and ideas are also key tools to ad-
dress market challenges. Continuous communication, very close
cooperation and joint strategic plans with our customers, always
aiming at anticipating and meeting the needs of consumers, are
essential tactics for us to always be ahead of the curve, to detect
challenges and constantly anticipate any changes. Therefore, by ap-
plying these methods, having our associates close together and our
eyes open in all directions, we are ready to face any challenge.

Very big steps or leaps require excellent knowledge, very good
preparation and boldness. At ‘Charalambides Christis’ we have all
these elements of success and we are ready for the big leap adroad!



H “Charalambides Christis” oxe&lalel SLlaxpovika T OTpatnyLkn
NG PE dEova TIg HETABAMOPEVEG QVAYKES TWV KATAVOAWTWY KAl
TWV CUVONKWY TIOU SLALIOPQPWVOVTAL OTLG AYOPEC. AUTO ETILTUY-
XAQVeTal HEOW TWV TIOAUTTAEUPA SOUNUEVWY EPEUVWV, OXETIKA HE
TG TATELG TWV AyOpWV KAl TLG GUYXPOVEG KATAVOAWTLKEG QVAYKEG.
YTiapxouv ayopég Ttou Supolv yia added value tpotlovta, evw Ta-
PAMNAQ UTTAPYOLV GANEC TToU emiidntoly To value for money. Ka-
TahaBalvete OTL EPELG TIPETTEL VA E(LIAOTE OE BEON VA LKAVOTIOLOUE
TIANPWG OAEG QUTEG TLG SLAYOPOTIOLNHEVEG AVAYKEG. H TiEpalTépw
XPron TNG TEXVOAOYLAC Kal N OUVEXNG AVAVEWON HE TIPWTOTIOPL-
QKEC YEUOTIKEG TIPOTACELG KAl LSEEC aMMOTEAOUV €Tlong, Baotkd
epyaiela yla TNV QUTLHETWTILON TWV TIPOKACEWY TNG ayopas. H
OUVEXNC €TIKOWWVIA, N TIOAU oTevr) cuvepyaota kat n abvaln
KOWWV OTPATNYKWY OXeSLWV HE TOUG TIEAATEG HAG, HE OTOXO TId-
VTa TNV TIPORAEYN Kat KAAUPN TWV avayKwy Twy KATAVOAWTWY,
elval yla epdc anapaltnteg TAKTIKEC £TOL WOTE Va BPLOKOPAOTE TTd-
VIQ PUTIPOOTA amod Ta yeyovotq, va eviotii{OUPE £ykalpd TLG TIPO-
KAMOELG  Kal va TIPORAETIOUE SLAPKWG TLG OTIOLEG EEENLEELC. YUVE-
TIWG, EQAPHOLOVTAG AUTEG TLG HEBOS0UC, £X0VTAG TOUG OUVEPYATEG
KOVTA KAl Ta PATLA avoL(Td TIPOG OAEG TLG KAteuBUVOELG elpaote
ETOLUOL VA QVTLHETWTILOOUHE ETILTUXWE OTIOLASATIOTE TIPOKANDN.

Ta oAU peyaha Bripata ry GApata amattolv apLotn ywwarn, oAU
KA TipogTolpaota kat toAun. Q¢ “Charalambides Christis” Staf¢-
TOUPE OAQ AUTA TA CUOTATIKA TNG eMiTtuxiag Kat eluaocte €ToLuot
YLQ TO PEYANO AAUA EKTOG CUVOPWV!

out clients - our partners

‘My colleagues and | are really impressed with the
sincerity, immediacy and efficiency characterising
everyone we communicate with at Kotronis Plas-
tics’

How would you characterise your cooperation with ‘Kotronis
Plastics’ and what salient feature makes you trust it with your
product packaging?

The decision to change the image of our yogurt on the shelf was
an important step and a seemingly big risk for our company. For
me personally it was a gamble that | was sure we would win after
my visit to the facilities in Nafpaktos and the talks with Mr. Giorgos
Kotronis.

After two years of collaboration with 'KOTRONIS PLASTICS', | am
absolutely confident that our companies share the same values
and the same noble goals. My colleagues and | are really im-
pressed with the sincerity, immediacy and efficiency characteris-
ing everyone we communicate with at 'KOTRONIS PLASTICS'. All
the people we talk to know everything about the progress of our
business with our company and that gives us great satisfaction
and confidence.

I
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«Elpaote mpaypatika evtuiwoLacpevol, oL CUVEP-
YATEC UOU KAl £YW, HE TNV EKPLVELQ, TNV auETO-
TNTA KAl TNV ATIOTEAECUATIKOTNTA TIOU XAPAKTN-
pldeL OGAOUC TOUC aAVOPWTTOUC HE TOUC OTToloug
ETIKOLVWVOUPE 0TV «MAQoTIka Kotpwvnom

Mwg Ba yapaktnpiate tn ouvepyaaia oag e tnv «MAaotikd Ko-
TPWVNG» KaL TIOLO OTOLYELO EYETE avayvwploeL TTOU 0a¢ KAVEL va
TNV EUTILOTEVETTE yLA TI) OUOKEUAOLA TwV TTPOlOVTwY oag;

Htav éva onuavtikd Briga Kat @awvopeVIKa éva PeyaAo ploko yla
TNV Etalpeta pag, étav anogactoape va aMAE&goupe Tty elkéva
TWV YLAOUPTIWV HAG OTO pA®L Ma gUéva TIPOOWTIKA ATaV éva
otolynua to ormolo, PeTd TNV €MloKePr| HOU OTLG EYKATACTACELG
otnv Naumakto kat TG culNTACELC WE Tov K. Twpyo Kotpwvn,
Auouv olyoupog OtL Ba To KEPSICOULE.

Metd amo Suo xpdvia ouvepyaolag pe TNV etatpela «MAAoTKd
Kkotpwvng», elpal amoiuta BeRatog ot potpaldpacte we Etat-
pelec Tig (8leg akleg kal Toug (Sloug euyevelc atoyouc. Elpaote
TIPQAYLATIKA EVIUTIWOLACHEVOL, Ol GUVEPYATEG OU KAl yw, LE TNV
EKPLVELQ, TNV QPECOTNTA KAL TNV ATIOTEAECHATIKOTATA TTOU Xa-
paktnpilet GAOUG TOUC AVBPWTIOUG HE TOUG OTIOLOUG ETILKOLVWVOU-
pE atnV «MAAZTIKA KOTPONHZ». OAot, Je 6ooug HAGRE, ywwpl-
{ouV TA TIAVTA yla TNV TIOPELa TV £pyactwy Pe TV Etatpela pag
KaL QUTO pag SIVeL TEpATTLA LKavOTIolnan Kat olyoupLd.

Alboyn ouvepyaotal Aptotn ToldtnTa, povasikr egutnpétnon! Eva
HeyAAo euxapLoTw oe OAa ta Ttatdtd Kat otov k. Mwpyo Kotpwvn.

H Charalambides Cristis pe pLa patia
= 580 - 630 epyaldpevol (avahoya Tnv €moxn)
2> KUKAoG epyactwy 108 ek

= ATTOKAELOTIKN ouvepyaota pe 30 apaywyoug ayeAadvou ya-
AQKTOG Kat 175 Tapaywyoug Katolkiolou Kat TipoREelou yaAa-
KTOG

= MpopnBeta ayeAadlvol yaAakTog amod 2 avetdptnTeg OpASEG
ayehasotpopwv

= Kabnuepuvr) tapaiaBry 240-280 tévwy oupBatikol ayehasdt-
voU), TIPORELOU Kal KATalkiolou ydAaktog kat 10 tovwy Blolo-
YIKOU YEAQKTOG yLd TNV TIApaywyn QPECKOU TIAOTEPLWHEVOU
AEUKOU, EUTIANOUTIOPEVWV KAl APWHATIOHEVWY YAAATWY, yLa-
OUPTLOU, TUPOKOULKWY TIPOLOVTWY Kal TTpolovTwy UHT

= 3.500 onpela mwAnong (2.500 kaBnuepvad)
= 1816KTNTOG 0TOAOG 120 (PoPTNYWY SLavoung

= SO 22000, BRC, IFS, SQMS (McDonald's Quality Management
System), HALAL kat Mwotoroinon yia tnv mapaywyr| Bloloyt-
KWV TIpOLOVTWY

Excellent cooperation! Excellent quality, unique service! A great
thank you to everyone and to Mr. Giorgos Kotronis in particular.

Charalambides Cristis at a glance
= 580 - 630 employees (depending on the season)
=>» 108 million turnover

=> Exclusive collaboration with 30 cow milk producers and 175
goat and sheep milk producers

= Cow milk supply from 2 independent groups of cattle farmers

=> Daily pick-up of 240-280 tonnes of conventional cow, sheep
and goat milk and 10 tonnes of organic milk for the production
of fresh pasteurized plain, enriched and flavoured milk, yogurt,
cheese and UHT products

= 3,500 points of sale (2,500 daily)
= Company-owned fleet of 120 delivery trucks

= SO 22000, BRC, IFS, SQMS (McDonald's Quality Management
System), HALAL and Certification for organic production
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KYKAIKH OIKONOMIA KAI AIAXEIPIZH / ANAKYKAQZzZH

...VaG SPOHOG TIPOG TNV PELWON TNG EEAPTNONG ATIO TLG TIPWTEG UAEG KAL TNV EVEPYELA

CIRCULAR ECONOMY AND MANAGEMENT / RECYCLING

... a way to reduce dependence on raw materials and energy

Fewpylog N. AyyeA6Ttoulog

Evepyelag & Aetpoplag»

Georgios N. Angelopoulos

H avamtuén mou akoAoubnaoe tnv Blopnyavikn emavactaon Ra-
olotnke 0To TPATUTIO TNG YPAPHLKAG ) OELPLAKNG OlKovoutag: Tng
ATTOKTNONG TWV TIPWTWVY UAWY, TNG PETATIONONG TOUG TTPOG WPEAL-
Ha yla tTnv kowwvia poldvta, atn Xprion Twv TPOLOVTWY Kat TEAL-
KA 0TNV amoBeoT| TOUG, KUPLWG 08 XWPOUG TAPNAG ) ATTOTEPPWONG.
H ypappkn olkovopia opwg odriynoe o adlé€odo kabwg kabe
TPWTN UAN KAl TO TIapayopevo armod authy TPolov avamo@eukta
KOATAArYEL OTO TEAOG TNG WPEALUNG (wng Tou. MapdAnAa pe tnv
Tileon Tou ohogva Kat augavopevou TANBUCHIOU KAl KATA CUVETTELA
avgnon TG ¢ATNonG Twv UAWY, TO HOVTEAO TNG YPAUMLKAG OLKO-
voptlag Sev amotehel TIAEOV aeLpopo emhoyr), aAd avtiBeta pla
Sladikaota i pla emmioyr) ge LPNAS TEPLRBAMOVTIKO amoTUTIWA.

H petdBaon o€ éva evaMAKTIKO HOVTEAO olkovoplag elvat TAgov
avaykata. Irpepa €xel axedov TANpwg uloBetnBel n drodn ot
n eykabidpuon evog KUKALKOU TIpoTUTIOU yia TNV Blopnyavikn
avdrtugn amotelel Baotkd epyalelo yia tnv emitevén tng Plwot-
HNG 1) aewpdpou avdmtugng, n omota optletat wg «n avamtugn
TIOU LKAVOTIOLEL TLG AVAYKEG TOU TtApPOVTOG XWpPLg va Slaku-
BeveL TNV LKAVOTNTA TWV PEANOVTLKWVY YEVEWV va KaAUPouv
TLG SLKEG TOUG AVAYKEG». TO TIapamavw HOVTENO kaAeltat ofpepa
KUKALKN otkovop(a.

YApEpa elval amo8ektr) N apadoyr OtL oL TtoPoL lvat povo TIpo-
OWPWA PEPOG EVOC TIPOLOVTOG. STO TEAOG TNG {WNE N TO TEAOC TNG
XProNG ToU TTPOLAVTOC, oL TIOpOoL Ba TIPETTEL va elval StaBéatuot kat
TIAAL LA TNV €K VEOU XPron O€ VEa eEVAMaKTIKE Tipolovta. Etotl oto-
XOG lvat va SnuoupynBolv ayabd e Xprion UKPOTEPWY TTIOCOTH-
TWV aTTO TIPWTEG UAEC Kal XAUNAOTEPN KATAVAAWGT EVEQYELAG.

H petaBaon oe pla KUKAKY okovopia amattel pta Stagopetikn
TIPOGEYYLO OOOV aopd atn XPron, oTtnV enavaypnaluoroinan
Kal otov SLapolpacpo TpolovIwy. AMaltel TNV allayr] vootpo-
Tac Tou KOWWVIKOU ouVOAOU, TN S€0EUON Kal T cuvepyaota
TIOMWY  SLAPOPETIKWY OpASWY avBpwrwy: Toug uTeLBUVOUC
XAPAENG TIOALTIKAG, TOV ETIXELPNHATIKO KOOUO, TOUG KATAVAAW-

Avarmnpwtrc Mputavng Maveratnuiou Matpwv «PoLtnTikhg MEpLUvVag &YToSopwy,

KaBnyntng tHARATog Xnukwyv Mnyavikwy Maverotnuiou Matpwy,
YrieUBuvog epeuvnTIKNG uTtoSopNG INVALOR
AteuBuvtrg epyactnpiou YAKKWY Kat MetaMoupylag

Vice Rector of Infrastructure & Sustainability, University of Patras
Professor, Department of Chemical Engineering, University of Patras,
Director of research infrastructure INVALOR

Director of Materials and Metallurgy Laboratory

The development that followed the industrial revolution was
based on the model of the linear or serial economy: the acquisi-
tion of raw materials, their processing to become useful products
for society, product use and ultimately their disposal, mainly in
landfills or incineration. The linear economy, however, has led to a
stalemate as each raw material and the product it produces inev-
itably comes to the end of its useful life. Along with pressure from
the growing population and consequently increasing demand for
materials, of the linear economy model is no longer a sustainable
option, but rather a process or choice with a high environmental
footprint.

Moving to an alternative economic model is now necessary. To-
day, it is almost fully endorsed that establishing a circular model
for industrial development is a key tool for achieving sustainable
development, defined as ‘the development that meets present
needs without compromising the ability of future genera-
tions to meet their own needs’. The above model is now called
circular economy.

Today it is accepted that resources are only part of a product tem-
porarily. At the end of a product’s life or use, the resources should
be available again for reuse in new alternative products. Thus, the
goal is to create goods using smaller quantities of raw materials
and lower energy consumption.

The transition to a circular economy requires a different approach
to product use, reuse and distribution. It requires a change in the
mindset of society, as well as the commitment and co-operation
of many different groups of people: policy-makers, the business
world, consumers/citizens, and the scientific community. That
means it is necessary to allow the circular economy to create new
markets that will respond to consumption’s move away from the
traditional linear production model. Acceptance of the above is
believed to contribute positively to increasing and improving em-
ployment.
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we think together

TEC/TIOAITEG, TNV ETLOTNHOVLKY kowotnta. Anhadr aratteltal va
50600V ol SuVATOTNTEG OTN KUKALKM olkovopia va Snutoupynoet
VEEC ayOopEC TIou Ba avtarokplvovtal aTnv armoudkpuvon TG Ka-
TaVAAWONG amo To Tapadoolakd HOVTEAD YPAHHLKNG TTApaywWynG.
H amosoxr Twv Tapandvw Bewpeitat 6t 6a cupBael Betikd otnv
avgnon kat otnv ReAtiwon tng anacyoAnong.

To €tog¢ 2017 BewpriBnke WG To €T0¢ TNG KUKAKAG Otkovoptag
yla tTnv Eupwraikr) Evwon. To 6papa yla TNV KUKALKE olkovopla
€0TLACEL EKTOG TWV GAWY OTOV avacXeSLACHO TWV TIPOLOVTWY €TOL
WoTe autd va elvat o avBeKTIKG, Va KAaTaokeualovTal EUKOAO-
TEPA KAl VA SLEUKOAUVETAL N QVAKUKAWON TOUG. 2TO TIApamdavw
TAALOLO OL TIPOTATELC TTOU £X0LV SN eyKpLBel ammod To EupwTalko
KowoBoUAlo Tov Mdptio tou 2018, TeEpAapBAavouV Kavoveg o
enimedo EE yla tv euBlvn tou Tapaywyoy, uPnAdTeEpPOUC aTo-
XOUG QVAKUKAWONG, ATTOTEAECHATIKOTEPN CUAOYT TwV SLaPOpwY
POWV ATIORANTWY, VEOUG auaTnpOTEPOUG GTOXOUG yla TNV TIPOo-
€Tolaola Kal TNV EMavVaypnoLUoToinon Twy QoTIKWY OTEPEWV
ATORANTWY, TWV UYPWV ATTORANTWY CUPTIEPAAHBAVOHEVWY TWV
BloamoBAfTwy kabwe Kat oToxouc TPOANPNG Snuloupylag aro-
BANTwV €wg to 2030.

‘Ooov apopd ota MAACTIKE, AUTA Yapaktnptdovtat amo to XapnAd
TOUG KOOTOG, TNV €UKOALA KATEPYAOLAG TOUG KaBWGE KAl TLG HNyavt-
KEG KAl (PUOLKOXNULKEC LSLOTNTEC, XAPAKTNPLOTIKA TIOU TA KAVOUV
KATAMNAQ yla éva onpavtiko pAcpa EQAppoywy Kat TTpolovTwy.
Elval onuavtikd emopévwe autd va dtatnpnbolv otov TexVoAo-
YLKO/TIAPAYWYLIKO KUKAO. ATIWTEPOG 0TOXOC €lval va eEaa@alotel
OTL PEXPL To 2030, OAEG OL TTAACTIKEG cuokeuaateg ou Ba Siati-
Bevtal otnv ayopd tn¢ EE Ba elvat emavaypnolpomonoeg ) 6a
HTTOpOUV EUKOAQ VA QVAKUKAWBOUV.

H otpatnywkr Tng Eupwmaiknc Evwong yla ta MAAoTka eykplon-
Ke oTLG 16 lavouaptou Tou 2018. ZUVOTTTIKA QUTH ETILKEVTPWVETAL
o¢ Té00epa PBaotka onpeta: tn BeAtiwon g owovopiag Kat Tng
TIOLOTNTAG TNG AVAKUKAWONG TWwV TIAAOTIKWY, TN pelwon amoBAn-
TWV-ATTOPPLUUATWY amd autd, Ty avénon ¢ kawotouiag Kat
TWV ETTEVOUOEWV.

210 Thalolo TNE avATTuUENC TNG KUKALKNG OLKovouiag Kat Tng uto-
OTHPLENG TTEPLBAMOVTIKWY BEPATWY €XEL avaTttuyBel peuVNTLKN
urtoSopr| e tnv ovopaactia «VNALOR», oTtnv omola cUPUETEXOUY
€€l maverotnpLa (Maverotrpo Matpwy, EBVIKS kat Karodlotpt-
aKo MaveTLotrpLo ABNVWY, APLOTOTEAELD MAQVETILOTH L0 Oe00ao-
vikng, Mewtoviko Maverotrpio ABnvwy, MoAutexvelo Kpritng Kat
Anpokpltelo Maverotrpto ©pakng) Kat éva LoTLtouTo (lvotttou-
T0 ETotnpwy Xnpikhg Mnxaviknc). To dpapa tou INVALOR etvat
VA CUPBGEMEL OTN 0TASLAKT HETATPOTIH TWV UPLOTAUEVWY SLEPYQ-
ouwV TIoU epappolovtatl atic Blopnyavieg, oe Stepyaoteg xapnhou
TEPLRAMOVTIKOU aMOTUTIWHATOG HEOW TWV apXWV TNG TIPACVNG
XNUelag kat Tng KUKALKAG olkovoplag. Baotkr apyr) tTng UTtoSoUng
elvat otL Ta mapampolovIa Twy PLOPNXAVIKWY §pactnploTrTwy
KaBwg Kat Ta kabeautou TIPOLdVTA PETA TNV TEALKT) TOUG XPrion
Sev amotehoVV «amoRANTa» AN ETTEEEPYACHEVES TIPWTEC UAEC KAl
Suvntikoug EBVikoUg/Eupwraikoug Mopouc. Avapeoa oTLg TIpo-
TEPALOTNTEC TNG UTTOSOUNG elval n evnuépwon Kal n ekmatseuon
TWV TIOATWV KAl VEWV ETILOTNHOVWY 0TNV €WvoLd TNG KUKALKNAG OL-
Kovoplag, aTa 0@EAN TNE Kal 0TNV ATTOTEAECHIATLKY) EQAPHOYT) TNC.

The year 2017 was considered the year of the Circular Economy
for the European Union. The vision for the circular economy focus-
es, among others, on redesigning products so that they are more
durable, easier to manufacture and easier to recycle. In the above
context, the proposals already adopted by the European Parlia-
ment in March 2018 include EU-level rules on producer responsi-
bility, higher recycling targets, more efficient collection of different
waste streams, new stricter targets for the preparation and reuse
of urban solid waste, liquid waste including bio-waste, as well as
waste prevention targets by 2030.

As far as plastics are concerned, they are characterized by low
cost, easy processing as well as mechanical and physicochemical
properties, which make them suitable for a wide range of applica-
tions and products. It is therefore important to keep them in the
technological/productive cycle. The goal is to ensure that by 2030
all plastic packaging available in the EU market is reusable or easily
recyclable.

The European Union's strategy for plastics was adopted on 16
January 2018. In summary, it focuses on four key points: improv-
ing the economy and quality of plastic recycling, reducing plastic
waste, increasing innovation and investment.

As part of the development of the circular economy and environ-
mental support, a research infrastructure called IVNALOR' has
been developed, involving six universities (University of Patras,
National and Kapodistrian University of Athens, Aristotle Univer-
sity of Thessaloniki, Agricultural University of Athens, Technical
University of Crete, and Democritus University of Thrace) and an
institute (Institute of Chemical Engineering Sciences). INVALOR's
vision is to contribute to the gradual transformation of existing
processes applied in industries to low environmental footprint
processes through the principles of green chemistry and the cir-
cular economy. The basic principle is that the by-products of in-
dustrial activities and the products themselves after their end-use
are not ‘waste’ but processed raw materials and potential national/
European resources. Among the infrastructure priorities is to in-
form and educate citizens and young scientists on the concept
of circular economy, its benefits and its effective implementation.
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Mdvvng Tgipac: -~ ()¢ Etaipeia diakpivépaote anéd
OLKOAOYLKN guoguveldnoia

Yiannis Tzifas: At our Company we have a special
ecological awareness
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Kotronis Plastics SA

ATIOSELKVVOVTAC OTNV TIPAEN TNV «Ttpactvny avtiAnyr) tng n Etac-
pelag pag pe ta 100% avakukAWoLla TTpolovTa Hag Kat tn xwplg
amoRANTa mapaywyr), Toxwenoe atnv bAototnon opLlovTLag Kat
KABeTNG yewBepplag, pe amotéAeopa onpepa va SLaBETeL éva amod
Ta A0V HEYaAUTEPQA YEWBEPHLKA TTAPKA TNG XWPAG.

O Mnyavikég Epeuvag kat Avamtugng, AmmAwpatouyxog Mnyavo-
AoyoG Mnxavikog Fuavvng Tipag Enyel Toug Adyoug Tou eve-
Tveuoav TNV Etalpeia va mpoxwpnoeL oty eKPETAANEUCN TNG
VEWOEPHLKNG EVEPYELAG TOU UTIESAPOUG KaL TOUG TPOTIOUG HE TOUG
otoloug auto emeTeuyon.

Motot givat ot Aéyot mou odrjynoav tnv Etatpeia otnv Kataokeun
yewBepuikoU ouatiuarog Yoéng

APXIKA va ETILONHAVW TWE WG Etalpeia Stakatexopaote amo (St
attepn owkoloykn eucuveldnaola. >to TAatolo TG TapaywyLkng
Sladikaotag Alyeg elvat ol evépyeteg ou Ba propovoav va yivouv
WOTE VA PELWBEL akdun TEPLOGOTEPO TO OLKOAOYLKO ATIOTUTIWUA
TNG. EToLAoumdy, n pelwon tng katavéAwaong peUPATOG ATTETEAETE
TOV Bactkd OKOTIO AUTOU TOU EYXELPAPATOC. Y€ AUTO TO TAQLOLO
AELTOUPYNAOAPE KAl KATA TNV TIPOCPATN ETIEKTACN TWV EYKATAOTA-
OEWV pag, OTou éva armod Ta Pactkd {ntApata mou BeAnoape va
QVTIPETWITlOoUKE NTav N uPNAR Katavahwon pevpatog Twy Yu-
KTLKWV JNXQVNUATWY.

OEWPOULE TIWC N PeyGAN 1&8€a pbe tnv katédAnAn otuyur). Mo
OUYKEKPLUEVQ, QUTO OLVERN OTav NPACTAV aKoun otd BepéALa Tou
VEOU KTNPLOU OTIOTE Kal amo@actoape va TTPOXWPrO0UKE OTNV Ka-
Taokeur) KAstatou Kukhwpatog Optlévriag Mewbeppiag pe tnv to-
TIOOETNAN TPLWV KUKAWHATWY CWANVWOEWY KATW aTo TO KTAPLO,
GUVOALKOU pnkoug Tepimmou 9.000 LETpwY. XTOXOC PAC NTAV N €K-
HETAMEUON TNG oTabepng Beppokpaactag tou e5apouc. Méow Twv
TPLWV KUKAWPAETWY, To (e0TO VEPO KUKAOPOPEL OTO UTESAPOC, TO
ottolo Ue T oeLpd Tou amayel tn BepudTNTA ToU VEPOU KaL TO VEPO
ETILOTPEPETAL OE XapNAOTEPN TAéoV Beppiokpacta. Me tn Asttoup-
yla autoU TOU CUOTAPATOC KATAWEPQUE VA ETILTUYOUUE WElWON
€WGE Kal 14% oTn CUVOALKN| KATAVAAWGN PEVHATOG TWV PUKTIKWY.

10LEG GAAEG EVEPYELEG EYOUV TTPOXWPITEL TTIPOG TNV KateUBuvan
¢ e§oLkovounang evépyetag;

To OUVEXWG aVAOUXO Tveupa Twv avBpwnwv tng Etalpeiag, to
QVOLKTO PUCAG TNG AlolKNaNG O€ VEEC TEXVOAOYLEC Kal PUOLKA N
evatobnota amévavtt oto TepLPAMoV 08rynoav otV KATAOKEUT
EVOC SEUTEPOU YEWBEPULKOU CUOTAHATOG WOTE VA ETULTEVYOEL aKo-
un peyaAUutepn eEotkovopnan evépyelas. O OTOXOG TTIAPELELVE O
(8lo¢: N pelwaon TNG KatavaAwong PEVHATOG TwV YUKTIKWY Hnxa-
VNUATWY. TUPPaYOG PaAg o€ autr| TNV TepITTwan oTABnKe o ToU-
0l0G USPOPOPOG 0pilovtag Tou UTESAPYOUC aTo anuelo omou Bpl-
OKOVTAL OL EpYOCTACLAKES PAG EYKATAOTATELC.

H otaBepd xapnAr| Beppokpacta Twy uTtdyelwy USATWY Kal O JE-
YAAOG OYKOG VEPOU ATIOTEAOUV pLA TTIPAYHATIKA QVEEAVTANTN TINYN
EVEPYELAG, N oTTola lval EMAPKAC WOTE N KATAVAAWGCN TwY PUKTL-
KWV LINXQVNUATWY, cUPEWVA TIAVTA HE T OXETIKN PEAETN, VA PEL-
WVETAL €WE Kat 50%.

Demonstrating in practice our Company’s “green” awareness with
100% recyclable products and waste-free production, we have
also implemented horizontal and vertical geothermal systems,
with one of the largest geothermal fields in the country today.

Research and Development Engineer Yiannis Tzifas, Mechanical
Engineer, MEng, explains the reasons that inspired the Company
to exploit the ground's geothermal energy and the ways in which
it was achieved.

What are the reasons that led the Company to construct a
geothermal cooling system?

First of all I would like to point out that at our Company we share
a special ecological awareness. Within the production process,
there is little that could be done to further reduce its ecological
footprint. Thus, reducing power consumption has been the main
purpose of this undertaking. This was the frame within we operat-
ed during the recent expansion of our facilities as well, where one
of the key issues we wanted to address was chillers' high energy
consumption.

We think the great idea came at the right time. More specifically,
when we were still at the foundations of the new building, we de-
cided to proceed with the construction of a closed-loop horizon-
tal geothermal system by placing three loops of pipes under the
building, totaling 9,000 metres in length. Our goal was to exploit
the constant ground temperature. Through the three loops, warm
water circulates underground, which makes it cool and return ata
lower temperature. With this system, we have managed to achieve
a reduction of up to 14% energy consumption used for cooling.

What other actions have been taken towards saving energy?

The constantly restless spirit of the Company people, the man-
agement's open mind for new technologies and, of course, envi-
ronmental awareness have led to the construction of a second
geothermal system to achieve even greater energy savings. The
goal remained the same: to reduce chillers’ energy consumption.
Our ally in this case was the rich aquifer of the subsoil at the point
where our factory facilities are located.

The constantly low groundwater temperature and large volumes
of water are a truly inexhaustible source of energy, which is suffi-
cient to reduce the consumption of chillers by up to 50%, accord-
ing to the relevant study.




Muwg Aettoupyel 10 Avolkto KukAwpa Katakopupns MewBeppiag
pe Fewtproetg;

Amattouvtal TouAdyLlotov SU0 YeEWTProelS. Mia Ttou elval ama-
paltntn yla tv GutAnon Twv UTOYelwY USATWY Kat pla Seutepn
TIOU XPELAZETAL yLa TNV EMAVELCAyWYr| TOU VEPOU OTO UTIESAPOG.
To vepod Katd TNV GVTANGH ToU TIEPVAEL HEOA ATt €vav eVOANG-
Ktn Beppotntag. O evaAAAKTNG amoteAsital amd SUo KukAwPata.
AT TO TIPWTEVOV KUKAWA TOU EVAAAKTN SIEPXETAL TO VEPO TOU
KuK\wpatog YUENG, evw amod to Seutepeliov SLEPYETAL TO VEPO
AVTANONG TNG YeWTPNaonG. 'EToL Aouov, HEOA OToV eVAANAKTN V(-
VETAL N araywyn Beppdtntag, xwplg va épyovtal os enagr) ta SUo
vepa.

employees in the spotlight

How does the open-loop vertical geothermal system with wells
work?

At least two wells are required. One that is necessary for the
pumping of groundwater and a second one needed to return the
water into the ground. The pumped water circulates to the heat
exchanger, which consists of two circuits. The hot side water circu-
lates to the exchanger’s primary circuit, while the ground water cir-
culates the secondary circuit. So, heat is discharged into the heat
exchanger without the two waters coming into contact.
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“Produc{iow Rou{es"

H a&la Twv EKTTALSEVTLKWYV EMLOKEYPEWV
«Ailvovtag xpwHa TNV EUTIAAGTN TIPOGWTILKOTITA TOU TTaLSLoU»

The value of educational visits
“Adding colour to the child’s pliable personality”

EkmatSeutikog, AleuBuvtrig AnpotikoU XxoAelou «ExmatSeutnplwy Mavous

Educator, Headteacher of Panou Primary School

OL eKTIALSEUTIKEG ETILOKEWPELG ATIOTEAOUV €Va EUXAPLOTO SLAAELY-
pa otn poutiva Tou oyoAelou, TO00 yla Toug HabnTtég 6o Kat yla
TOUG EKTTALSEUTLKOUG. Map’ OAO TIOU 0 OKOTIOG elVaL EKTIALSEUTLKOG,
EUTIEPLEXOLV TO OTOLXELO TNG Puxaywylac, HE CUVETIELA VA ATIOTE-
AOUV €UXAPLOTEG QVAPVITELG OTO TIEPAoHA Tou Xpovou, Stvovtag
XPWHA 0TNV EUTIAQOTN TIPOCWTTLKOTNTA TOU TIALSLoU.

OL eTtlokéPeLc opldovtal amod Tt vopoloyla Katl wg Tipog Tov apLb-
HO aAAA Kal WG TIPOG TOV OKOTIO TIOU TIPETTEL VA ETILTEAOLY, EVIOYU-
ovtag tn Stdackahia yUpw amod éva Bépa rou oulntrBnke otnv
TGEN. Ta maldld pEoa arm’ auTég €XOouV Tn SuVATOTNTA VA ETILOKE-
(PTOUV €Va VEO PEPOC KAl va eKTeBOUV ae KavoUpLeC TTpoohapBd-
VOUOEG KOTAOTACELG. MVwpllouv VEOUC TOTIOUC, OEUVETAL N TIEPL-
€PYELA TOUC, TTapatnEouy Kat {ouv TPWTOYWWEA TTPAYHATA KAl
YEVIKA €pYOVTaL OE €TTapn He SeS0pEVQ, TIOU (0WE va PNV €xouv
TV TUxN va EavagpBouv.

Exouv TN SuVATOTNTA VA ETOKEPTOUV ETILOTNHOVIKOUC, LOTOPL-
KoUC, BpnNOKEUTIKOUE, TTIOALTLOTIKOUG Kal TEPLRAANOVTIKOUG YW-
pouc. Na Souv armod Kovtd HovASEG Tiapaywyng OTwe yLa Tapd-
Selypa To £pyo0Tdolo «MAQOTIKA KOTpwyng», OTIOU N TIapaywyrn
elvat ouvEeSepévn e TNV ayopd KAl O ETILOKETTTNG Habntrg BAETEL
aTo KOVTA TNV OAN Sladikaota oAOKARpwWanG Tou TIPolovTog, Hou-
OELaKOUG XWPOUG, BLBALOBNKECS, oUyxpoveg aBANTIKEG eykaTaoTA-
OELG KATT.

Me TIG emokeelg auteg Stvetal otov pabntr pla Bavpdola gu-
Kalpla va Tépet yla Alyo pla amootacn and tnv kabnuepwn
atpooealpa TnG Tagng kat va Bpebel pe Ttoug ocuppabnTeg tou o
€Va VEO TIEPLRANOV, TIOU LETATPETIETAL OE EVA ATUTIO TIEPLRAAOV

Nwpyog Ztaddtog

George Stathatos

Educational visits are a pleasant break from the school’s routine
for both students and teachers. Although their purpose is edu-
cational, they incorporate an element of entertainment, and, as
a result, they become pleasant memories in the passage of time,
adding colour to the child's pliable personality.

Visits are stipulated by law, both in terms of their number as well
as their purpose, to enhance learning of a topic discussed in the
classroom. They give children the opportunity to visit a new place
and to experience new situations. Children learn about new plac-
es, their curiosity is sharpened, they observe and experience un-
usual things, and generally they come into contact with input they
may not be fortunate enough to come across again.

Students have the opportunity to visit scientific, historical, reli-
gious, cultural, and environmental sites. To see production plants
such as the ‘Kotronis Plastics’ factory, where production is con-
nected to the market and the visitor student sees the whole pro-
cess of the making of a product up close, as well as museums,
libraries, modern sports facilities, etc.

These visits give the student a wonderful opportunity to take some
distance from the classroom'’s daily atmosphere and to be with his
classmates in a new environment, which transforms into an infor-
mal learning environment, providing valuable educational oppor-
tunities - experiences, without the use of books and other 'tools’
used in the classroom. Outside the classroom structure, the visit
allows the student to acquire a new perspective of the world, and
to better understand his place in society.



HABNoNG, TTapéxovTag TTOAUTLLEG EKTIALSEUTIKEG EUKALPLEG — EUTTEL-
plec, xwplc ™ xprion BPRAWY Kkat AMwv «epyalelwv» TTou Xpn-
olporolouvtal otnv alBouoa. Xwplg TV opyavwon g Tééng o
HaBbNTAC péoa amod TtV emloKePn AMOKTA HLa VEQ TIPOOTITIKNA yid
TOV KOOPO, KaTavoel KaAUTEPa T B€0N Tou atnV Kovwvia.

«Elval onuavtiko to oxoAelo va evBappuvel
TNV 0PYAVWON KAl SLEEQYWYI EKTIALSEUTIKWVY
ETLOKEPEWV»

Emtopévwg elval onpavtiko To oxoAelo va evBappUveL TNV opya-
VWOonN Kat T SLeEaywyr) eKTTALSEUTIKWV ETILOKEYEWY, HE TNV TIPO-
OmoBeon va elval peBoSIkA 0pyaVWHEVEG KAl UE CUYKEKPLUEVOUG
otoxouq. Matt elvat pavepd ot to maist pabatvel oe éva averd-
onpo TEPLRAA0Y, OTaV KateuBUVETAL OWOTA, ATO KATAPTLOHEVO
TIPOCWTILKO, TIOU UTINPETEL GTOV XWPO ETTLOKEYNC,

Ta EkmatSeutripla Mavou €xouv emtiyvwon To TOo0 TIOAUTIEG yila
Ta TIALSLA €lval Ol EKTTIALSEUTLKEG ETILOKEWELG, yLa TOUTO OTO TEAOG
KABE OYOALKNG XPOVLAG TIpOypappatiouV TLG ETILOKEWELG Kal TLG
EKSPOEG YLa TO ETTOPEVO TXOALKO £TOG, KATAYPAPOVTAG TO OKOTIO
KaL TOUC aTOX0UC TNG KABe plac. AapBavetal umoyn To ekmatseu-
TIKO KOUHATL, TO PUXQYWYLKO KAl QUOLKA N ouvagela pe tn Stda-
OKOPEVN UAN. AUTOG O TIPOYPAMHATIONOC O Kapld mepimtwon
Sev elval AkapTTtog, apou av XPEeLaoTel, ylatl ol TTEPLOTATELG TO
emBaMoUy, ylvovtal PHETATPOTIEG HE HOVASIKO OKOTIO TO OQEAOG
TWVY TIALSLWV.

production routes

“It is important for the school to encourage
educational visits”

It is therefore important for the school to encourage educational
visits, provided they are methodically organized and have specific
objectives. Because it is obvious that the child learns in an informal
environment, when properly directed by trained staff at the visit
grounds.

Panos Schools are aware of how valuable educational visits are
for children, so at the end of each school year they plan visits and
excursions for the next school year, recording the aims and objec-
tives of each one. Consideration is given to both the educational
and recreational aspect of the visits, and, of course, to relevance
to the subject matter. This programme is by no means rigid, since,
if necessary, when circumstances require it, it is amended for the
sole benefit of children.
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KaAUrtovtag éva eupu (pAoHa EVEPYELWV TIOU OKOUPTIA OF TEQOE-
PLC TTIVAWVEG KAl CUYKEKPLUEVA OTNV Kowvwvia, To TeEpRAMoVY, Tov
TIOALTLOHO Kal Tov aBANTopd €0TLAlouUpE TO eVSLAYEPOV UAG O
(POPELC KAL KOWWVLKEG SOUEG TIOU TIAPAYOULV KAl TIPOTPEPOLV OU-
OlaoTLKO €pyo. I8laltepa anpavTikod yia epag etvat To yeyovog ot
ol AvBpwrtot TG Etatpelag pag CUPHETEXOLY eVEPYA OTLG SPATELG
TIOU EVLOXUOULE. ETILTAEOV, A\ApBAVOULE SIKEG HaG TTPWTOBOUALEG
KLUNTOTIOLWVTAG TO EVEPYO KOPUATL TNE TOTIKAC KOWWVLAG.

Kowwvia

BEATLWOAPE TLG UTTOSOWEG TNG TITEpUYag Twv Ektaktwy MNeplota-
TIKWV Tou Kévtpou Yyelag NaumdkTou, TTou amoTeAet tn Hovadikn
Hovada uyelag atnv eupUTeEPN TIEPLOXN

MdaBape tnv TIOAN pag ...maifovtag! Ma 2n xpovid UAOTIOLOALE TO
ETILTUXNHEVO EKTTALEEUTLKO TIPOYPAppa

Moptacape to Kahokaipt kat yvwploape tn Autiki MUAN tou Ka-
otpou TNG NAUTIAKTOU  PE TLG «MavisoloToplec!y, éva TpLipEPO
SNULOUPYLKWV £pYACTNPLWY KAl TIAPACTACEWV YLa TIaLSLd!
MNapadwoape 0to «Xaudyeho Tou Matslou» pouya Kat mayvisia
TIOU OUYKEVTPWOQV HE SIK TOUG TIpWToRouAla ol epyalouevot
Hag

TU{NTACAPE PE TOUC YOVELG YLA TO TIOTE KAl TIWG PAGHE 0T Tal-
5LA Kal Toug €@rBoug yLa To sex
SuvdpapapetomoAUTIHoEpyoTnGEMNVIKAGETalplac Mpootastag
& Amtokataotdoswg Avarrpwy Mpoowrwv (EAEMAM) Aypviou

NepLtBariov

SupBaMape otn Snuloupyla VEWV HOVOTIATIWY OTNV OPELVN
Nauraktia yia eoTtopLKES Kal TIOSNAATIKEG SLASPOUES
«Apdoape Tpdovar e To lvatitouto Goethe otnv Opewvr) Nau-
maktlal

E€epeuvnoape TG eUBPAUOTEG OVTOTNTEG TwV AlpvoBalacowy
HEOW TNG ELKAOTLKAG EkBeang oto detiyte T¢apl kat Twv Tapdi-
ANAWV EVNHEPWTIKWY Spdoswv atnv Naumakto Kat To MecoAdyyL

By covering a wide range of actions that lean on four pillars, name-
ly society, the environment, culture, and sport, we focus our atten-
tion on organizations that produce and deliver substantial work.
Particularly important for us is the fact that our company people
are actively involved in the actions we support. In addition, we take
our own initiatives, mobilising the active part of the local commu-
nity.

Society

We improved the Emergency Department infrastructure of the
Nafpaktos Health Center, which is the only healthcare unit in the
wider area.

We learned about our town ... through play, organising the suc-
cessful educational programme for the second consecutive year!
We celebrated summer and got to know the Western Gate of the
Castle of Nafpaktos with “Game stories”, a three-day event of crea-
tive workshops and performances for children!

We delivered clothes and toys that our employees collected at
their own initiative to Patras' The Smile of the Child".

We discussed with parents when and how we talk to children and
adolescents about sex.

We assisted the valuable work of the Hellenic Society for the Pro-
tection & Rehabilitation of the Disabled (ELEPAP) of Agrinio.

Environment
We contributed to the creation of new footpaths for hiking and
cycling routes in Mountainous Nafpaktia.

We ‘went green’ with the Goethe Institute in Mountainous Naf-
paktial

We explored the fragile entities of lagoons through the art exhi-
bition at the Fethiye Mosque and parallel information activities in
Nafpaktos and Missolonghi.




OoAttiopég

«Ta&lséPape» e TN payela TG {wypagikng TEXVNE tou Métpou
ZOUHTIOUACKN... OL TTVAKEG TOU pag TIPOOKAAECQV Og cuvaloBnpa-
TIKEG avalnTroeLg

Stnpl&ape Kal YETOG TN CUPPETOXN Tou «Qeatplkol Epyaotnpl-
ou» TNG Elprivnc Euayyehdtou oto AleBveg GeatiBaA Néwv Apxal-
0U APAPATOC OTLG YUPAKOUOEC HE TG «NEPEAECH TOU ApLaTOPAVN
XopéPape otoug pubpoug Tou “Lepanto Folk Festival 2018” kat
Tou “Step to A Dream”!

ABANTLONOG
Tpé&ape e Tov Xprioto Mamadoyswpyo o€ 6An tnv EAAGSal

MNai&ape volley oto International Volleyball Tournament Nafpaktos
Cup!

STadnKape oto Meupo Twv Akadnuwv MoSoapaipou tou Nav-
TIAKTLAKOU ACTEPQ

social responsibility

Culture

We ‘travelled’ with the magic of Peter Zoumpoulakis’ art ... His
paintings invited us into emotional quests.

We supported this year again the participation of Eirini Evange-
latou’s ‘Theatrical Workshop' in the International Youth Festival of
Ancient Drama in Syracuse with Aristophanes’ The Clouds.

We danced to the rhythm of ‘Lepanto Folk Festival 2018 and ‘Step
to a Dream’!

Sport

We ran with Christos Papadogeorgos all over Greece!

We played volleyball at the International Volleyball Tournament
Nafpaktos Cup!

We stood by the Football Academies of Nafpaktiakos Asteras.
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NZWSEQ{{QI’

Me e§woTPEWPN TIPOCAVATOALOHO

Négg TIpOTAOCELG CUOKEUATiag TTAPOUCLACaE oTn PeyaAUtepn Ek-
Beon Tpoplpwy kat Motwv tng NotloavatoAknc Eupwnng Food
Expo 2018, Tov Mdptio atnv ABrjva. Evw, oto mhatoto tou efw-
OTPEPOUG TTIPOCAVATOALTHOU TIou xapaktnpilet tnv Etatpeta pag,
ouppeTelyape otnv EkBeon tou KAadou cuokeuaotac Pack Expo,
TOV MAlo 0to BOUKOUPEDTL.

Ol B2B ouvaVTACELG TWV OTEAEXWY HAG OUVETEAECQV ONUAVTIKA
otV evioxuon Tou eUPOUG TWV TIEAQTWY HAG KAl OTNV TIEPALTEPW
QVATTTUEN TWV RSN UTIAPY0UCWY CUVEPYACLWY HAG.

\
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Mia akOpn GnUAavTLKr TLeToToinon

H Etalpeta pag ehafe pla akopn onpavtikr motorolnon Kat ou-
YKEKPLEVA TNV Katd IMS/FDA Foreign Manufacturers of Single
Service Containers and Closures for Milk and Milk Products amné
TNV apposla unnpeota FDA (Food and Drug Administration) Ttou
elvat o avtiotolyog EGET kat EO® twv HIMA. MAgov ta mpoldvta
Hag propouv va xpnotporotnBolv yla Tn cuokeudota TPolovTwY
YAAOKTOG Kal TNV e€aywyr) Toug o€ OAeg TG MoAtteleg TG Apept-
KNG. AppoSiol tou FDA tpaypatomotnoay ektevr) emBewpnon ato
£PYOOTACLO Pag, VW N SLatripnon TG Totomoinang IMS TtpoRAE-
TIEL TNV O€ £T1)0LA AN SLEVEPYELD TAKTIKWY EAEYXWV OTA TTPOLO-
VTA KAL TLG EYKATAOTAOELG PG,

Me 18Laltepn mpooHAwaCn OTLG TIOALTIKEG TTOLOTNTAG TIOU UTIayOo-
pevouv ta Stebvr) TPoOTUTIQ, £EEALCCOUACTE SLAPKWE WOTE Va Tia-
PEXOUPE OTOUG OUVEPYATEG HAG KAl KAT' ETIEKTACN OTOUG KaTtava-
AWTEC pag, tpotdvta LPNANG TIOLOTIKAC aglag.

Export-oriented

Our company presented new packaging proposals at FOOD EXPO
2018, the leading food and beverage trade show in Southeast Eu-
rope, held in Athens in March. Being an export-oriented company,
we also participated in Pack Expo, a packaging exhibition, in Bu-
charest in May.

B2B meetings of our executives have contributed significantly to
increasing our customer base and further developing our existing
partnerships.

Another important certification

Kotronis Plastics has received another important certification,
namely the IMS / FDA Foreign Manufacturers of Single Service
Containers and Closures for Milk and Milk Products from the
FDA (US Food and Drug Administration). Now our products can
be used to pack milk products and export them to the US. FDA
officers conducted a comprehensive factory inspection, while
maintaining IMS certification requires an annual inspection of our
products and facilities.

Particularly committed to the quality policies dictated by interna-
tional standards, we are constantly evolving to provide our part-
ners and consumers with high quality products.



‘Acknon yta tnv MN.Y. Navtaktou otnv «MAactikd Kotpwvng»

Aoknon etolpotntag tne MupooBeotikig Yrnpeolag Naumdktou
TIPQYLATOTIOW)ONKE OTLG EYKATAOTATELG HAG. 2TOXOG N ekmtatSeu-
on, n BeAtlwon tng katdptiong kat n Slarttotwon tou Babpou
ETOLHOTNTAG TOU avBpWTTILVOU SLVARLKOU TOO00 TNG YTnpeolag 6oo
Kal Tou Epyootaoctou pag, aAa Kat n eEakpiBwan tuxov eMele-
WV, aSUVAPLWY Kal SUCAELTOUPYLWY TTou UTtopel va mtpokUpouv
oTNV TEPUTTTWON EVOG TIPAYHATIKOU OUHBAVTOG,.

newsletter

Fire drill with the Nafpaktos Fire Brigade at “Kotronis Plas-
tics”

A fire drill was carried out at our premises by the Nafpaktos Fire
Brigade. The aim of the drill was to educate, improve training and
determine the degree of personnel preparedness of the Fire Bri-
gade as well as the factory, but also to identify any deficiencies,
weaknesses and malfunctions that may arise in the event of a real
fire.
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f\}o\fpo\k{os: Trails of Culture

Movoratia MoALtiopou: lepa Movi Bapvakopag
Trails of culture : Varnakova Monastery

Mpototapevn Egopetag Apyatotrtwv PwkiSog

Head of the Ephorate of Antiquities of Fokida

H Movr tng BapvakoBag aglepwpevn otnv Kotpnon tng ©goto-
Kou evrtorti{etal BopeloavatoAikd tng NaumdkTou Kat eivat ard
Ta apxXALOTEPA Povaotrpla TNG 2teped EANGSaG. Elvat ktiopévn
0€ €Va PIKPO AOYO 0TI TTApUPEC Twv Bapdouatwv oe uopeTpo
750-800 Tepltou PETPWY, HEOA OE TIUKVO SAC0C amd SpUEC Kal
QyPLOKAOTAVIEG. TO XapaKTtnELOTKO TNG ovopa «BapvakoBa» ()
«BepvikoBa, | «BepvikwBar), mbavwe pogpyetal amnod moAaldte-
PO GAABLKO TOTIWVUHLO Tou 100U atwva. Katd aAn ekSoxr n elko-
va tne Mavaylag €xel EABeL amd tv oA Bdpva tng Boulyaplag,
€€ oU Kal n ovopaota tne.

I5pUBNKe Kata To €tog 1077, amd tov Ooto Apaevio Tov Bapvako-
Bitn enl autokpdropog MixanA Z" AoUka tou Maparmvakn, OTwg
QAVAQEPEL N KTNTOPLKN €TTLypar), n omola BplokeTal evtolylopévn
OTO E0WTEPLKO TOU KABOALKOU.

Katd tnv meplodo tng autokpatoptag tou AAEElou A Kopvn-
vou (1081-1118) ayloypa@nBnke o apylkdg vaog (1084) kat
ONOKANPWONKE N KATAOKEUN TOU HOVAOTIKOU OUYKPOTHHATOG.
O ANEELOG Kopvnvog TiepleBARBN To HOoVayKo oxrpa pe To Ovo-
HO «AKAKLOG» Kal €TA@n peoa oto Naod tng Mavaylag, omwe Kat
o Eppavoun\ Mopgupoyévwvntog. Tnv meploSo ekelvn n Movrn
KOTELXE QPKETA PETOXLA OTN YUpW TEPLOXT, KUPLWE AQLEPWOELG
Twv Kopvnvwy. 2TLG apxéc tou 13ou atwva {ovoav otn Bapvako-
Ba evevrvta €EL LepopdvayoL Kat SLAKoVOL, eVw N TiepLouaia tou
Movaotnplou frav peydAn. Metd tnv AAwon tng Kwvotavtivou-
TIOANG amod Toug ZTaupo@opoug, To 1204, To MovaoTript TeBnKe
UTTO TNV €TTOTTTELA TOU AgaTToTdToU TG Htelpou (1204-1359). To
1831 10 KaBoAwko tng Movr|g, 0 vadg nAadr, Tou avatdaydnke
amod toug Toupkoug aTLg 26 Matou 1826, Katd TNV TEAKN (don
NG ToALopkiag tng Movnc, Eavaytiotnke pe Samavn Tou TpWIoU
KuBepvntn tng EMAS0G, lwavvn Kamodlotpla, oUpgwva He Thv
KTNTOPLKN ETILYPAQH) TTAVW aATtd TO TTapdBupo Tou Llepol otny e6w-
TEPLKN TIAEUPA TOU VaOU.

A&loonpeilwto efvat To yeyovog OTL ota gyypa@a OXETIKA HE TNV
QVOLKOSOHNOT TOU eVTOTILLETAL CUPPWVNTIKO TWV TIATEPWY TNG
MOVNG € TOUG HAOTOPOUG, OL OTIOlOL TIPOEPXOVTAL ATTO SLAPOPES
TIEPLOXEC TNV Kovitla, Ta MpeRevd kat tnv AvaceAitla. To oupgw-

ABavaciag WaAtn

Athanasia Psalti

The monastery of Varnakova, dedicated to the Dormition of the
Mother of God, is located northeast of Nafpaktos and is one of the
oldest monasteries in Central Greece. It is built on a small hill on
the outskirts of Vardoussia, at an altitude of 750-800 meters, in a
dense forest of oak and wild chestnuts. Its characteristic name,
"Varnakova' (or 'Vernikova'), probably originates from an older
Slavic toponym of the 10th century. An alternative explanation has
the icon of the Virgin Mary coming from the city of Varna, Bulgaria,
hence its name.

The monastery was founded in 1077 by Saint Arsenios Varnakovitis
during the reign of Emperor Michael IV Doukas Parapinakes, as is
written in the donor inscription, embedded inside the katholikon
(monastery church).

During the reign of Emperor Alexios | Komnenos (1081-1118), the
original church was painted (1084) and the construction of the
monastic complex was completed. Alexios Komnenos donned the
monastic habit under the name ‘Akakios’ and was buried in the
church of Our Lady, like Emmanuel Porphyrogenetos. At that time
the monastery possessed quite some farmland in the surrounding
area, mainly from donations by the Komnenoi. At the beginning
of the 13th century there were ninety six monks and deacons in
Varnakova, while the estate of the Monastery was great. After the
Fall of Constantinople to the Crusaders in 1204, the Monastery
was placed under the supervision of the Despotate of Epirus
(1204-1359). The Monastery katholikon, i.e. the main church,
which had been blown up by the Turks on 26 May 1826, during the
final phase of the siege of the Monastery, was rebuilt in 1831, at
the expense of the first Governor of Greece, loannis Kapodistrias,
according to the donor inscription above the sanctuary window on
the outside of the church.

Itisworth mentioning that the documents relating to the monastery
reconstruction reveal an agreement between the fathers of the
Monastery and the craftsmen, who come from different regions
of Konitsa, Grevena and Anaselitsa. This agreement, dated 24
April 1831, is signed by the monks Kosmas, Parthenios, Anatolios,
Chrysanthos, Kallistratos, and Diakos, in addition to the three



VNTIKO aUTO pE npepopnvia uttoypaeng 24 Ampihlou 1831 utto-
yPa@oUly, EKTOG ard TOUG TPELG HAOTOPOUC, oL povayol Kooudg,
MapBéviog, Avatolioc, XpuoavBog, KaAlotpatog kat Aldkog. ATtd
LOTOPLKAG KAl Aoypa@Lkig amopews To eyypago autod slvat on-
HAVTIKO SLOTL amoTeAEl TEKUNPLO TNG TIPAKTLKAG TNG ETTOXNG YLa JE-
Takivnan TexVLTWY amod YWwaoTd JaotopoxwpLd 0 AMEG TIEPLOXES,
WOTE VA £pYACTOUV KAL VA JETAPEPOUV TNV TEXVN KAL TG YWWOELG
TOUG,.

O VEWTEPOG VAOE, 0 OTI0(0G EMOTAPEVWG HEAETHBNKE ATt TOV ap-
Xtéktova Avaotdaolo OpAdvdo, avrikel oTov TUTIO TG BACALKAG
HE TPOLAO, e Kloveg 0 SUO OELPEE, TIOU SLALpOUV TO E0WTEPLKO
Tou ot Tpla KATN Kat akohoubnae tnv kdtoyn tou Bulavtivou
vaou. AtaBgtel emlong vépOnka kat eEwvapBnka. To §amedo tou
HE Ta OTTAvLag TEXVNG HAPHapOBETAPATA e TTAPACTATELG {WWV,
TITNVWVY KAl YEWHETPLKG GXESLA AVIKEL OTO vao tou 110U awwva
Kal SLaoWONKE £WG TLG NUEPEC HAG.

Y1a SeELd Tng €L06Sou Tou KaBoAkou éxel aveyepBel S(AoBo kw-
Swvoaotdalo, oe oxedlo tou Avdpea Idomapn Kdhavspou, uteu-
BUVOU TNG AVAKATACKEUNC Tou 1831, emMnpeacpévo amod tnv ap-
XLUTEKTOVLKN Twv ETtavrowv. Mdvw amnd tnv TuAn arnoé tnv omola
ETILKOWVWVEL 0 VAPBNKAG HE TOV KUPLWE vad EKTOC ard TNV KTn-

trails of culture

craftsmen. From a historical and folkloric point of view, this
document is important because it is evidence of the practice of the
time, with craftsmen moving from well-known craftsmen villages
to other areas to work and transfer their art and knowledge.

The most recent church, carefully studied by the architect
Anastasios Orlandos, is a domed basilica with columns in two
rows, which divided its interior into three aisles. The church
follows the plan of a Byzantine church. It also has a narthex and
an exonarthex. Its floor, boasting rare artistic marble opus sectile
with animal, bird and geometric representations, belongs to the
11th century church and has survived to our day.

To the right of the entrance of the Katholikon, a double-bell
tower was constructed, which was designed by Andreas Gasparis
Kalandros, responsible for the reconstruction of 1831, and
influenced by the architecture of the lonian Islands. Above the
gate through which the narthex communicates with the main
church, besides the donor inscription of the Byzantine church,
there is a fresco of the iconographic type of the Virgin Hodegetria,
which, according to Orlandos, dates back to a time before the Fall
of Constantinople.
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TOPLKN €TLypapr) Tou Bulavtvol vaol owletal Toyoypagia tou
€lKOVOoypagLkoy tutou Tng Mavaylag OSnyrTeLac, mou Katd Tov
OpAavéo avdyetal oe emoxn TPV TNV AAwaon tng Kwvatavtivou-
TTIOANG.

ATO TN Sekaetia Tou 1990 kat evw n Movr| elxe eykatahelpOel,
gykataotddnke kovotnta Movaywv. Tov lavoudpto tou 2017 to
HOVAOTIKO CLYKPOTNHA ETANYN ATIO TIUPKAYLA LE ATTIOTEAECHA Va
KOTAOTPAPOUV OAOCYEPWG TA KEALL, EVW EUTUXWG EPELVE QVETIAPO
10 KaBoAko xdpn otnv cuvtoviopévn Tipootadeia tng MNupoope-
OTIKAG Yrinpeotag NauTaktou.

H Mepupépeta Stepedg EMASAE oe ouvepyaola pe TG utnpeoteg
Tou Ymoupyetou MoAltiopoU kat ABANTIopoU Kat TNV E@opeta Ap-
Yalotrtwy AwkIS0¢ avéAaBe NéN TNV UTIOXPEWON TNG OAOKAN PW-
ONG TWV AMALTOVPEVWY HEAETWY YLa TNV QVACTAAWGON TWVY KEALWV
Kat tou KaboAwkou.
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Since the 1990s and while the monastery had been abandoned,
a community of monks has been established. In January 2017,
the monastic complex was hit by a fire, resulting in the complete
destruction of the cells, but fortunately the Katholikon remained
intact, thanks to the coordinated effort of the Nafpaktos Fire
Brigade.

The Region of Central Greece, in collaboration with the Ministry of
Culture and Sports and the Ephorate of Antiquities of Fokida has
already undertaken the completion of the required studies for the
restoration of the cells and the Katholikon.
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