march 2019

FRM.
novation

KOTRONIS PLASTICS

-. g

Kotronis Plastics — The Company
Me nipooavatoMopd otig diebveic
ayopEg

Geared towards international
markets page 4

Employees in the spotlight

Metahapnadetoviag epmelpia

Kat yvaon

Passing on experience
and knowledge

page 8

Nafpaktos ...abroad
ZuvopAwvtag

e tov lwdvvn Apdoo

Talking
to loannis Drosos

page 34



Kotronis K. Plastics SA

li K.Kotronis Plastics
m Kotronis K. Plastics SA

Editorial

Kotronis Plastics - The Company
Geared towards international markets

Employees in the spotlight
Passing on experience and knowledge

Our Clients — Our partners

2019 Calendar of Events

Imprint
Issue 5
March, 2019

Magazine of “Kotronis Plastics SA” The publication is distributed free of charge to “Kotronis Plastics SA” customers, partners

and members of staff.Reprint only permitted when the source is quoted.

Overall Responsibility: Emy I. Papadoula
Translation: Hara Papadokostaki

Photos: Nikos Siamos, Panagiotis Tsousis, Dimitris Papadoulas, Dimitris Chatzakis, Dimitrios loannou, Nina Fragopoulou

Print-run: 1000
Published: March and September

“K.Kotronis Plastics SA”,

Production Routes

Social Responsibility

Newsletter

Nafpaktos ...abroad
Talking to loannis Drosos

Nafpaktos:
Trails of Culture

Malamata Fokidos, 33056 Efpalio t:+302634 0 71550 f: +302634 0 71570

w: kotronis-plastics.gr, e: info@kotronis-plastics.gr

Ayarintég pieg / Ayarmrol @iAol,

ZNToUlEVO VIa TIC OUYXPOVES ETalpeleg aTToTeAEl 1 evi-
OXUON NS €EWOTPEPELS TOUG e KUPIO OTOXO TN ouva-
kéAoubn evioxuon NG apaywylkdmag. MNpokelpévou
OuwS va ertiteuxfel autd arartovvial oplopéva Sopl-
K& UAIKG, peidovog onuaciag, pe Bacikdtepo €€ autwv
mv UTtapén avtiotoixng kouAtoupag. Edv udAiota oty
KoUAToUpa autd TIpooteBel Kal 10 OTOIXE(D TS POTING
TIPOC TNV Kalvotop(a téte 10 amotéAeopa Tou Ba eTtéA-
Bel Ba efval Kal 10 TTPOCSOKWIEVO.

v «[MAaotikd Kotpivng» tautiCoupe v Uttapén mge
Ewolag NG KouAToUpag Kalvotopiag HeE 1o epyaciakd
ekelvo TrepIREAoV TToU TTpodyel Tn cuvepyacia og dAa
10 emimeda kal TpowBel v texvoyvwaoia. Tautdxpova,
OToXeUOUWE O VEEC PeBddoUS TTapaywyng, véa Tolo-
TIKATEPQ TTPOIOVIA, MG Kal oTnv ouclacTiky BeATiwon
TWV O UTIAPXOVIWY.

Mia olyxpovn etaipefa, édTwg n dikr| pag, emBupel kal
TIPETIEL Va BETEl 0€ TTpoTEPAIdTNTA TN Slapkr) avaditnon
cUKAIPIWY VIOC Kal kTG EAAGSOG. Mpog autr| TNV Ka-
1eUBUvon epyddetal 1o Eeldikeupévo Turjua pag R&D,
ouvtov((oviag 1o GUVOAO TV aTTAITOULEVWY EVEQYEIWDY
yIQ TNV IKAVOTTOMNOT Twv TIEAQTAY KAl TNV €vioxuon g
QAVIAYWVIOTIKOTNTAS pag.

Mapyog K. Kotpwvng
Mpdedpog «[MAaotikd K. Kotpivng»

Dear friends,

The main challenge for modermn companies is to be-
come more outward-looking with a view to increasing
productivity. In order to accomplish this goal, how-
ever, certain essential building blocks are of major
importance, the key one being an outward-looking
mentality. If we also add the element of innovation
to the mix, then we can achieve the expected result.
At ‘Kotronis Plastics’ we identify the concept of a
culture for innovation with a work environment that
promotes cooperation and expertise at all levels. At
the same time, we aim at developing new production
methods and new, better-quality products, while sub-
stantially improving existing ones.

A modern company like ours needs to prioritize the
continuous search for opportunities inside and out-
side Greece. Our specialized R&D department works
to this end, coordinating all actions required to satisfy
our customers and strengthen our competitiveness.

\ -

Giorgos K. Kotronis
President ‘Kotronis K. Plastics’
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Me npocavatoAiopo
oI 01€dVeig ayopeg

Geared towards

international markets

Y& éva dlapkiS petaBaArdpevo SIEBVES TiepIBAAAOV

LE KUPIQ XAPAKTNPIOTIKE TV TIAYKOOHIOTIOMGN Kal Ty
EVIOVN QVIayWVIOTIKATNTA TwV ayopwy, KAESI yia T pa-
KPORIATNTC TWV ETTIXEIPNOEWY ATIOTEAE( 1) EWOTPEPELQ.

Mépa amd myv andkmon diebvous epmelpiag, pia e&w-
OTPEENG ETTIXE(PNON OToXEUEl TIPWTIOTWS OTNV auénon
MG ¢ATNONS TOU TTPOIAVIOS NG, OTNV TIPOCEAKUCT VEWV
OUVEQYAOIOV Kal, Tautdxpova, ot BEATIwON TG eTTIXEL-
PNOICaKIS TS EIKAVAC.

AvapploRrinta, oy eToxr| g TIHongS Twv SlEbvwv
OUVOPWVY YIa TA EUTTOPEVLATA, TA KEPAAQLX KAl TOUG
epyaldpeVoUG, N UIOBETNON EWOTPEPOUS TTPOCAVATO-
AlopoU aTtoteAe! HoVOBPOLO YIa TIG ETTIXEIPHOELS TTOU
ETMBUHOUY va TTPWTAYWVIOTOUV OTIG eEEAEELS.

In an ever-changing international environment, the
main features of which are globalization and intense
market competitiveness, openness is the key to cor-
porate longevity.

In addition to gaining international experience, an
outward-looking company primarily aims at increas-
ing product demand, attracting new collaborations
and, at the same time, improving its business image.

Undoubtedly, at the time of the removal of global
borders for commodities, capital and people, the
adoption of an outward orientation is the only option
for companies wanting to spearhead developments.
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O1 ouokeuaaies pas, andAUTa EVAPUOVIOUEVES OTIS GUYXPOVES
anaitnoels tou katavahwtn, eivar 100% avakukAWoIES

To otoixeio ¢ Kawvotopiag

H eEwotpgpela wotdoo prtopsl va avolyel dpduoug o€
VEEC KAl ONUAVTIKES ayopég yla pia emixelpnon kal 10
TTpoldv ¢, TV Bla otyur] OUWwS TV AVIITIApadETel e
10 81€6vY] aviaywviopd. K4t ou onpalvel o1l 1o ev Adyw
TIp0(dv dev pttopel va elval TIAéov amAd eEAKUOTIKS yid Tov
ev duvdpel TTeAdTn, aAAd eAKUCTIKATEQO aTIO Lia eupUtepn
avIaywvIoTIKOTNIa.

‘Exoviag aviiAngBel m onuaocia g kawvotopiag, n Etal-
pela pag emevdlel, Tépa amd my avdadelEn, TTpowbnaon,
TIpootacia Kal eUkoAn dlakivnon twv Tpo{uwy TIou Qé-
POUV TI§ CUOKEUAGIES g, OV TIOIOTIKY] SlagopoTionaon
Le TTpoidvia uPnAng TipootiBépevng aglag. Ot ouokeuaol-
€C Lag, ATTOAUTA EVAPUOVIOHEVES OTIC OUYXPOVES aTIalTY-
o€l Tou Katavarwty, fval 100% avakuKADCILES.

The element of innovation

Openness can pave the way to new and important mar-
kets for a company and its products, but at the same
time it exposes the company to the rigors of internation-
al competition. This means that it is no longer enough
for a product to be simply attractive to a potential cus-
tomer, but it must become more attractive than a wider
competition.

Being aware of the importance of innovation, apart from
promoting and facilitating the handling of food products
using our packaging, Kotronis Plastics also invests in
qualitative diversification with products of high added
value. Our packaging, perfectly matching modern con-
sumer requirements, is 100% recyclable.

#TheCompany

Our packaging, perfectly matching modern consumer requirements,
is 100% recyclable

Te eEwotpe@n] tpoxid

Q¢ Etalpela emektelvopaote, 1a teAeutala xpdvia, os vEeS
ayopéc, OTwe autr ¢ Iltailag, kataypdgoviag v Bla
wpa onuavtky dleloduon otug ayopés twv HITA kal ing
Poupaviag.

Mo ouykekplpéva, otig HITA, ol ouvePYaoieg TIOU EXOULE
avartuéel otov Topéa twv delicatessen/finefood avapéve-
Tl VA ATIOKTHo0UV TNV TTANEN €KTAOY] TOUS HEXPL TO TEAOG
Tou a’ e€aprivou tou 2019. Avtiotoixa, ot 1jdn uttdpxou-
0€G OUHQwVies otnv ayopd ¢ Poupaviag pag divouv mv
KATAAMNAN wOnon yla Tepaltépw dleUpuvon Twv eKEl ou-
VEPYAOLOV A,

H edpalwpévn mapoucia pag os ayopes, OTwsS aut g
Kittpou, Ttou petagpddetal oe cuvepyacieg pe 10 ouvo-
Ao Twv peyaAUTEpwY  etalpeldy, Omws Charalambides
Christis, Petrou Bros Dairy Products, Kouroushis Dairies
Kal Zita Dairies, xapakmmpiZetal wg 181altépws dUVAuIKN.
AmtotéAeopa autig tng Topelag elval n kataypaer piag
01abepd audntiknc Tdons otig eEaywyeg pag my teAeutala
TTEVIQETIa.

Q¢ &Kk ToUTOU, UTTOPOULE va UTIEPN(PAvVEUSUAOTE ATl aTTo-
TeAoUpE pia atd TI¢ onpavikOtePES Blopnxavieg otov KAG-
80 ouokeuaoiag Tpo@iuwy MG XWEag Tou HE 10 PAEUUa
OTPAUMEVO OTIC AYOPES ToU €EWTEPIKOU, BIAPKWG 10XUPO-
TIOIOUMAOTE.

Luotnpaukn napouaia oe dicbveis EkOEaelS

Aelypa e eEwotpe@ols KOUATOUPAS LAS aTTOTEAE( Kal 1
OUOTNUATIKY TTAEOV TTapousia pag os diebvelc ekBETEIS.

TeAeutalog otabudg yia v Oudda Mpowbnong MwArnoewy g

Etalpeiac pag 10 2018, vjtav n Fach Pack g NupeuBépyng. Ekel dtou,
Teploodtepol attd 45.000 eTIOKETIES Kal 1.640 CUULETEXOVIES EKOETEG EOw-
oav 1o Tapwv. H at¢évia tou 2019 meplAapBAvel TPEIG BACIKEG OUUUETOXES
pag omyv (taAikry CibusTec, omn poupavikr PackExpo kal, evidge EAAGSOG,
otnv e&eldikeupevn FoodTech, Tou Ba AdBel xwpa oTov eKBECIAKSO XWPO TOU

Metropolitan Expo otnv Abrjva.

Continuous presence in international exhibitions

Export orientation

In recent years we have expanded to new markets, such
as ltaly, with a significant penetration in the American
and Romanian markets at the same time.

In particular, in the USA the partnerships we have de-
veloped in the delicatessen / fine foods sector are ex-
pected to become fully established by the first half of
2019. Correspondingly, the existing agreements in the
Romanian market give us the right impetus to further
expand our partnerships there.

Our established presence in markets such as Cyprus,
which translates into partnerships with all major com-
panies, such as Charalambides Christis, Petrou Bros.
Dairy Products, Kouroushis Dairies and Zita Dairies,
continues being particularly dynamic.

As a result, we have recorded a steady export growth
over the last five years.

Therefore, we can pride ourselves in being one of the
most important companies in the Greek food packaging
industry; with our eyes set on foreign markets, we are

constantly becoming stronger.
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Our continuous presence in international exhibitions is clear evidence of our export-oriented mentality.

Nuremberg Fach Pack, an exhibition with more than 45,000 visitors and 1,640 participating exhibitors, was our
Sales Promotion Team’s last stop in 2018. The 2019 agenda includes three main exhibitions: the Italian Cibus
Tec, the Romanian Pack Expo and, within Greece, the specialized Food Tech, to be held at the Metropolitan Expo

in Athens.
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20 years - 6 months

ZUUTIANpwvVOVIas 26 xpdvia gpyaoiag,

0 UTTEUBUVOS CUVINPNONG
LINXQVWOV-KAAOUTTIWY KAl POUTIOT

Xpriotog EuBupudémoudog sival orjuepa o
TTaAatétepog epyaldpeves pag. O Blog pIAd
yla v ToAuet Topefa me Etalpelag pag
OUVKpPIVOVIaG TO OAHEPA UE TO XBES, TIG
KABNLEPIVES TIPOKAT|OEIG Kal TOUS OUVEQRYATES
Tou. Mad{ tou évag amd Toug TTO VEOUS
MnxavoAdyoug-Mnxavikoug

ToU Trpatog Texvikav Mapaywyrg,

0 Avt@dvng Mrmipdtong, Tou UETPd HOAIS

6 UNVES OTO EVEPYNTIKO NG OpddaAS LAG.

After 26 years with the company, Christos
Efthymiopoulos, responsible for maintenance
of casting moulds and robotic equipment, is
our longest-serving employee. He talks about
our company’s multi-annual course compar-

: . : | - '
i e | onoToc Eudupionouiog
Antonis Biratsis, one of our newest mechan- 2 . : . ! p

=% ' Avrovne Mnipdarong

E

ical engineers at the Production Techniques
Department, who has been in our team
for just 6 months.




Kottddovtag miow oto xpdvo umdpxouv otiypéG mou &e-
xwpilelg katd mv €€€MEn ¢ Etaipeiag;

Kolitddoviag Ttiow o1o Xpdvo dev Umopd apd va otabw o1o
yeyovag Ot oty apxr] 0 OyKog NG SOUAEIAS Kal ol aral-
TMOEIG NIav 0apws HIKPOTEPEG CUYKPITIKG e orjuepa. Asv
UTIopW TIapd va aloBdvopal utteprjgavog yia v dvodo mg
Etalpefag kat 11¢ eTmituxieg mou onueldvoups. Autd Tou Ba
BeAa wotdoo va toviow eival wg étav Eekivnoe 1 Etalpeia
mv Topela g, amoteAoUos Uia pIKEY] OIKOYEVEIQKN ETTL-
xelpnon, Ye aydrmn yia 1ous avepwtioug Tou doUAsuav oe
auth Kal onuepa, mapd my 1600 PeydAn dvodo, eEakoAou-
Bel va dlampel autd 10 xapakImPIoTIKO.

Moleg €ival ol SUTKOAIEG Kal oL TIPOKANOELG TIOU AVIIHETW-
nicelg kadnuepvd;

2& kaBnpuepvr) Bdon avilpetwti(oupe TIOAAES TIPOKANOELS.
BOa Tpokplivwy wg KUpla, Toug XPAvoug TIoU TIPETIEL KABE
1600 va TipoAaBalvoupe dtav karoUuacte va eTAUCOULE
1eXvIkd TTpoRAfata Trou Ttapouctddovial. Baoikr| pag mpo-
1epaidinta efval n Etalpeia va mapauével oUveTIrc Kal agl-
OTILOTN aTtévavil otoug TTeAdTes mS. Autd efval dAAWOTE Kal
10 BAOIKO LAS TTAEOVEKTNUAL.

T eival autdé mou gntdg neplogdtepo amo Toug ocuvepyd-
1€G 0ag;

ATIé T0UC OUVEPYATES Hou Be (NTw TUTTOTE TIEPIOOGTEPO ATIO
ouvepyaola, karavonon, utteubuvaotnta kal opadikd Tveu-
pa. Efual tuxepdg, yiatl Bplokopal os pia Etalpeia mou 1a
1€00epa autd otoixefa Slakatéxouv 10 oUvoro twv epyalo-
LEVWV.

Molog €ival o Baoikdg gou aT6X0G;
Na alobdvopal étl cupBdAw oty Tpdodo Kat Ty avdartu-
&n g Etalpelag.

Nwg eivat n ouvepyaocia cou pe tov Aviwvn Mmipdion
Kat T motevelg yia tov ido;

Eival éva véo mtaidl mou TtpocTiabel e Ao va aviarokpl-
Bel otg amalmoelg kat 1ov dyko G douAelds. ‘Exel dpetn
Kal BewPNTIKEG YVWOEIG TIOU evioxUovial ard v Kadnue-
pwr) 1p1PN e 1o aviikelpevo. H mopeia tou omv Etalpeia
mmotelw ot Ba elval avodikr. Eival xapd pou va ouvepyd-
dopal pE vEous avBpwTIoug Ttou €xouv didBeon va udbouv
Kal PEPAKL.

#employeesinthespotlight

Looking back in time, are there any moments that stand
out during the company’s development?

Looking back in time, | should comment on the fact that,
in the beginning, the volume of work and the requirements
were clearly lower compared to what they are today. | can
only feel proud of the company’s growth and the success
achieved. What | would like to point out, however, is that
when the company started out, it was a small family-
run business, with love for the people that worked there;
today, despite its remarkable growth, it still retains this
characteristic.

What are the difficulties and challenges you face every day?
We face a lot of challenges on a daily basis. | believe
that the most important ones are the deadlines we need
to observe when we are called upon to solve technical
problems that come up. Our main priority is that the
company should remain consistent and reliable to its
customers. This is also our main asset.

What do you ask for most from your colleagues?

From my colleagues | ask nothing more than cooperation,
understanding, responsibility and team spirit. I'm lucky,
because I'm at a company where all employees share
these four values.

What is your main goal?
To feel that | contribute to company development and
growth.

What is your collaboration with Antonis Biratsis like
and what do you think of him?

He is a young man who tries hard to meet the work
requirements and volume. He is eager, with a theoretical
background consolidated by his daily work in the sector.
| believe that he will move up in the company. It is my
pleasure to work with young people who are keen and
willing to learn.

Our main priority is that the company
should remain consistent and reliablet
customers.

11
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Nw¢ Ba nepléypageg v gUMnelpia oou Toug 6 TIPWTOUG
urveg mou epyddeocat omv Etaipeia;

Elval pla eurmelpla Tou dev uropeic amAd va my meplypd-
el av dev m Qoelg. Oswpw TIOAU oNUAVIIKO 10 Yeyovos
41t ol dvBpwTIo!l TIOU aTIapTiCouV TV ETTIXENON €XxoUv 8-
LIoUpyroel éva KApa olkoyevelakd, Uéoa oTo OTTolo UTTo-
pelc va mpooapuoctelc yprjyopa. KabBapd emayyeApatikd,
yia éva Mnxavordyo Mnxaviké 6a m xapakmnplow wg éva
1Baviké TEPIBAANOY TIOU 00U TIPOOQPEPEL TV euKalpia va
e€eAMXOelG, kabwe amd droyn texvoyvwoiag Pploketal o
TIOAU uPMAS ettimedo.

Moleg Ba MPo€KpIveg WG KABNUEPLVES TIPOKAOELG;

H emiomun v TTAQCTIKWOY Kal Tou injection moulding amd
Lovn MG aroteAel peydAn mpdkAnon. Miow amd my ma-
paywyr) evog HIKpoU KUTIEAAOU ylaouptioU kpURetal pia
TEXVOYVWOIa Kal éva oUVOAO TTIOAATIAGWY TIapayovIwyY TIoU
TIPETIEL va Ang@BoUv UTt SV TIPOKEIUEVOU va AdBoupE 1O
TEAEI0 TTPOIOV. 2 TTPOoWTTIKG £TT(TTESD, WS KUPIA TIPOKANON
Ba TIPOEKPIVA TV AVTIUETMTTION TWV TTPORANUATWY TIOU UTTO-
pel va TTpokUouy Katd ) SidpKela NG TTapaywyns Kal v
emiluon autwv. OTTolodNTIOTE UIKPO 1) peydAo TTPARANUA,
TIoU KA pépa eTTIAUETAL, Uag @EPVEL Eva Rripa eyyUtepa
otV Katavonon mg €MOTHNG Tou injection moulding Kal
TWV TPOTIWV BEATiwoNg autg e TEAIKG OKoTIO TV TTapayw-
V1] AKOUN TTOIOTIKOTEPWY TTPOIOVIWV.

Molo €ival 10 KUPLO TIPOGWTIIKG GPENOG TIOU ATIOKOWICELG
ané v epyacia gou;

BOewp TIOAU onuavtikd dtav epydadeoal og KATIola ETTIXE(PN-
on va VInBELG Tt xelg T duvatdtnta va eeAiooeaal Ox1 Lévo
TeEXVOAOVIKG aAAG Kal wg dvBpwTtog. To KAlpa omv Etaipsia
efval Tétolo TTou evBappUvel T SnUIoUPYIKATNTIA Kal TV e&&-
AIEN Tou KdBe epyaddpevou oto Babud Tou o Blog eBUpEl.

|t'is very important that during the
Creek crisis there are companies like
‘Kotronis Plastics’ that invest so much
in human capital.

How would you describe your experience during the first
6 months of working at the company?

It's an experience you cannot just describe if you do not
actually live it. I think it is very important that the people who
make up the company have created a family environment,
within  which you can quickly adapt. Professionally
speaking, for a mechanical engineer like myself, it as an
ideal environment, which offers you the opportunity to
develop, as it requires a high level of expertise.

What would you say your day-to-day challenges are?

The science of plastics and injection moulding in itself is
a great challenge. Behind the production of a small yogurt
cup there is know-how and a set of multiple factors that
must be taken into account in order to get the perfect
product. On a personal level, dealing with the problems
that may arise during production and solving them is a
major challenge. Any small or big problem solved every
day brings us a step closer to understanding the science
of injection moulding and the ways to improve it, with the
ultimate goal of producing even better-quality products.

How do you personally benefit from your job?

When you work in a company, | believe it is essential to
feel that you have the potential to develop not only in terms
of acquiring expertise, but also on a personal level. The
company working environment encourages creativity and
the personal development of each employee.

In your opinion, what is the main comparative advantage
of ‘Kotronis Plastics’?

It is very important that in the Greek crisis there are
companies like ‘Kotronis Plastics’ that invest so much in
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Moo Bewpeic WG PACIKO CUYKPITIKG TIAEOVEKINHA NG
«MAaotikd Kotpadvng»;

Efval oAU onuaviikd oy EAAGSa Ing Kplong va uttdpxouy
Etalpeieg oav mv «[MAaotikd Kotpwvng» Tou €mevoUouv
1600 TIOAU otov Trapdyovia dvBpwtto. Aidetal peydAn onua-
ola oy exmaideuon 1ou avBpWTIIVOU SUVALIKOU, AAAG Kal T
ouvexr) BeAtiwon tou epyactakou TepIBdAroviog. AapRdvo-
VIaS Ut OPLv Kal TNV ouvexr] eTIEVOUCT) O VEEG TeXVoAoy(eg
Kal EOTTAMIOUG VOUICw TS TIPOKUTTIEL TO 1BaVIKG Uiyua yia
v eTTTuxia.

Mg eivat n ouvepyacia oou pe tov K. EuBupiénoulo
Kal i motevelg yia tov S1o;

O K. EuBupudmouAog rrav armd 1oUg TTPWIOUS avBpwTToug
L€ TOUG oTTolouS ouvavaotpd@nka oty eTIxelpnon. Av-
OpwTTOUS Le 160N euTtelpla Kal yvwon Tdvw otn Blopnxavia
T0UG ouvavidg omdvia Kal Urmopelc pdvo va kepdioelg amd
autoug! H peta&u pag ouvepyaoia eival eEalpetikr, Kabwe
elval Trdvia S1abgoipog Kal Tpdouog va o€ CUUBOUAEUOEL

Kal va 0ou 8Woel AUon 0 OTIOIOdTTIO BANLA eV,
mapdMnAa oe Bonbd va avartuEelg TIKY] OKEWN
OTNV QVTILETWTTION TWV KABNUEQIVAY TTP EWV.

human capital. The company attaches considerable
importance to training its employees and to continuously
improving the working environment. Taking into account
the steady investment in new technologies and equipment,
I think we have the ideal mix for success.

What is your collaboration with Mr Efthymiopoulos like
and what do you think of him?

Mr. Efthymiopoulos was one of the first people | worked
with at the company. People with such experience and
knowledge of the industry are difficult to come across
and you can only gain from collaborating with them!
The cooperation between us is excellent, as he is always
available and willing to advise you and offer a solution to
any problem, while helping you to develop critical thinking
in dealing with everyday challenges.

103
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Helen Keller

TFTAANAKTOIIQAEIO

1T€PYI0G | Avtavia
[ patoavns Aoupou

H otpor] Tou katavaAwtikoU KolvoU TTpog TIapadooiakd
TIpOIdVIa 08 cUVBUAOUS LIE TN ONUavIiky B€on Tou
KATEXOUV Ta YAAQKTIOKOUIKA 0T UECOVELAKT] Slatpowr],
€xouv 0dnyroel oty evioxuon g Tapousiag twv
LIKPOTEQWY TIAPAYWYIKWOY LOVASWY TS Xwpas oty ayopd.

Me 8paotnpidta TTou avamtUoostal oty eupUtepn
Treploxr) ¢ Nauttaktiag kal g Awpidag, duo
TTapaywyol potpddovial mn SIKr) Toug 1oTopia Kal
Koltddouv 10 pEMoV e alolodoa. Kat ot 8Uo eTtiAéyouv
yla T cuokeuaoia twv Tpoidviwy Toug Ty «[AacTikd
Kotpwvng» onpelwvoviag ot éxouv BPeL Tov KatdAAnAo
ouvepydTn TIOU e CUVETIEIQ QVIATIOKPIVETal OTIG
amnaitmroelg Kat TIg avdykes Toug.

A consumer shift towards traditional products coupled
with the important position dairy products have in
the Mediterranean diet have led to a stronger market
presence of smaller production units in the country.

With activity in the wider region of Nafpaktia and
Dorida, two producers share their own story and look
ahead with optimism. Both of them choose to pack-
age their products with ‘Kotronis Plastics’, stressing
that they have found the right partnerm who consis-
tently meets their needs and requirements.
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ATEPYIOG
[ patoavns

Stergios Gratsanis

«Eluaote n €apm yevid twpokduwy. Me kataywyri ard o
Matoouki lwawivwy, or mammoudes Lou Eekivnoav mv ol-
KOYEVEIQKT] SpaammpIoTnia v orrola aveAaBe ot ouvexsla
0 TIATENQC Lou. 21LEPQ, Exoviac v €5pa Lag oto Kaotpdk!
QwKIS0G, TIEpa aTTé T YaAAAKTOKOUIKY Kal TUPOKOUIKN LiO-
vdda Siabgtoupie pyaotripio tapadooiakdv (UUAPIKDY Kal
Toia 1S10KkNTa Kataotripara Alavikris dAnongs o Naumako

kat Abriva, rpostoiudloviag Eva akoun 1E1apto kardotnua»,
Has petagépel o Xrépytog Mpatadvng mou autr tn oty
€xel avardRel Ta nvia g OIKOYEVEIaKT|S ETTIXE(PNONG.

KaBnuepivéc npokArjoeic
Ol KaONHEPIVES TIPOKANOELG, oUppwva LE Tov (Blo, efval

TIOMEG: «Oa avapepw apxikd m ppiiva yia mv mpdm
UAN, 10 @péoko eEAMnVIKG vidTTio ydAa, mv mapackeun Kat
M SIOXETEUON TwV TIPOIOVIWY Hag otV ayopd yia va Tpo-
060w 10 LeydNo aviaywvioud mou uridpxel». H Siapkiic
enagn wotdoo Le TouC TMEAIES «uag Sivel KateuBuvripies
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‘We are fourth generation cheesemakers. Originally from
Matsouki of loannina, my grandparents started the family
business that my father later took over. Nowadays, we are
based in Kastraki, Fokida. We have a dairy and cheese pro-
duction unit, a traditional pasta workshop, as well as three
privately-owned retail outlets in Nafpaktos and Athens, and
we are preparing a fourth shop,” informs Stergios Gratsanis,
who has taken the reins of the family business.

Everyday challenges

Everyday challenges, he says, are many: ‘I should first men-
tion the concern for raw materials, fresh Greek local milk,
the preparation and marketing of our products, to add the
great competition that exists.” But constant contact with
customers ‘gives us guidelines not just for product presen-

1000 yia v rapouaclaon twv Poidviwy Uag, 6oo kai yia my
Ty, mv roiomnia, 1 véeg yedoeis, aMd kai 6,1 apopd os
Osuarta vyeiag. Mnv Eexvdpe tov kdopo mou dev pmopel va.

KaravaAwoet Aimapd».
ATtaviaviag oo €pWInpa oe TIola Trpoidvia delxvouv ol
KATAVOAWTES PEYAAUTEQN TIPOTIUNON, N QEIa @ailvetal Twg

ano mv napadoolakri Toug Hoper o ouvduacud Siapdo-
PWV UTTAXAPIKWY, Karmviotd, Kpaodia kai kautepd. Etiong,

glyeoto, evw 1a edsouard pag toaiaoutt, 1Cardiki, TUpo-

kautepn kat &vouudiopa, kKepdilouv SIAPKWS £6aPog OTIG
MTEOTILINOELS, OTIWS QUOIKA Kail T0 EIVAYalo, ol KPELES (TTAE-

dibility, design and support
are'the elements that established
our cooperation
with Kotronis Plastics

© tation, but also for the price, quality, new flavours, as well
Bploketal otis TpwieS B€oelg, «wotdoo 1a Kitpiva tpld uag
lvat évag mieipaouos yevoswy. AatiBevial omyv ayopd KOS

as health issues. Let us not forget the people that cannot
consume fat.’

- As for which products consumers prefer, feta seems to take
- first place, *however, our yellow cheeses are a flavour temp-
10 ylaouptl pag ivar rapadooiakd kal tautoxpova 1dlaitepa
al form, but also combined with various spices, smoked,

tation. They are available on the market in their tradition-

wine-infused and hot. Our yogurt is not only traditional, but
also particularly tasty, while our delicacies tsalafouti, tzatzi-
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ov Kai Le otefia), 10 puldyalo Kai 1a yiaouptoyAukd Uag.
Oa kAgiow pe 10 ydAa (Katoikiolo kal mpdBeio) mou Siakpl-
veral yia v rAodola yedon kat 1a apduard tou».

«Efuaote unieprigavolt yia tv moAuetij ouvepyaoia pac»

Me €upaacn otnv TIOAUET cuvepyaoia Kal 1a oTolxela ekelva
TI0U N BepeAiwoav, OTiwg 1 agloTTioTia, o TIOIOTIKAG EAEYXOG,
10 design Kkal 1 UTIooTrPIEN, O ZTEPYIOS AVAPEPETAlL OV
«[MAaoTIkd Kotpvng» AEyoviag Tiwg «HUOUV QPKETA UIKPOS
orav &Kvrioaue va ouvepyalopaote arAd oxi 1000 Wote va
unv Buuduat twe n «Aaotikd Kotpwvne» 010 mépaoua twv
ET0V SIapKWS avamTuoootay [E QTTOTEAEOLIA ONLIERA VA KU-
plapxel otov KAAS0 ¢ TIAQOTIKIG OUOKEUQOIAG TPOQILWV».

Hhaflomiortia, to design kai n unootnpién
anoteholv ctoixeia nou Bepehiwoav
TN OUVEPYATIa Pas pe tnv
[M\actika Kotpwvns

H npow6non twv npoioviwv evrog kat ektoc EAAddac

Ta Tpoidvia G Tupokouikric Mdpvou TipowBouvial ot
Owkida, mv AwAoakapvavia, myv Mdpa kat supltepa
oty Axdia. Me Bdon 1o 181éKmNT0 Katdomua otV TEPIO-
X1} Zwypdgou, oty ABrjva, n TANENG yKAUa Twv TTROoIOVILY
dloxeteletal oty ayopd e ATIKAG Kal TtapdAAnAa Tipay-
parottolovvial e€aywyeg oy MoAwvia, m Mepuavia kat my
OMavdia.

Néa ykdua npoioviwv Kal EMEKTAcN O VEEG AyopEC

O Z1épylog BETEL TOUC ETTOEVOUS OTOXOUG NG OIKOYEVEIAKNC
eTiIxelpnong He BAoIkATEPO AUTWY «KdBs OTIfTl va YWwpilEl
1a rrpoidvia Ipatodvng-Tupokopikd Mdpvou evidooovids ta
omv Kabnuepivdmid tou». Tautdxpova o {810¢ TTIPOORAETIEL
ot dnpuloupyia Teploodtepwy KATaotNUdtwy MAvIKAG TIo-
Anong oe Sldpopes TIOAEIC NG XWPAS, OV ETIEKIACN OF
ETITTAEOV AYOPES ToU €EWIEPIKOU, aAAG Kal otn dnploupyia
vEQG YKALAS TTPOIOVIWY, OTIWS TO TIaywId, TTou efval Kal oTIg
dpeoeg BAEYEIS ToU.
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ki, spicy cheese dip and xynomyzithra, are steadily becom-
ing more popular, as are of course the buttermilk, creams
(also with stevia), rice pudding and yogurt desserts. Last but
not least, milk (goat and sheep milk), which stands out for
its rich flavour and aromas.’

‘We are proud of our long-standing cooperation’
Emphasizing the long-standing collaboration and the ele-
ments that established it, such as credibility, quality control,
design and support, Stergios refers to ‘Kotronis Plastics’ say-
ing: ‘I was quite young when we started collaborating, but
not so young to not remember that ‘Kotronis Plastics’ has
been constantly developing over the years, thereby dominat-
ing the plastic packaging industry today.’

The promotion of products inside and outside Greece
The products of Creamery Gratsanis of Mornos are sold in
Fokida, Aitoloakarnania, Patras and in the wider Achaia
region. The creamery’s own shop in Zografou, Athens,
supplies the Attica market with the full range of products,
while the company also exports to Poland, Germany and
the Netherlands.

New range of products and expansion into new markets
Stergios sets the next goals of the family business, the most
important of which being that ‘for every home to know the
products of Creamery Gratsanis of Mornos by making them
part of their everyday life.” At the same time, he looks for-
ward to creating more retail outlets in several towns in the
country, expanding to additional foreign markets, and cre-
ating a new range of products such as ice cream, which is
also in his immediate aspirations.

fraiiammi

:_lii@ijii;?f_ :

Aviovia

Aoupou

Antonia Dourou
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H Aviwvia AoUpou padf e tous U0 yloug Ing, MNdvvn kat
Mavayidm, dpactnplotmoletal amd 10 2012 otov Touéa
MG TIApaywyng Kal AlAVIKNG TIWANCNG TUPOKOULKWDY Kal
YAAQKTOKOUIKWOV E18WY, LETAEU autwy To yliaoUptl TTPOREIO,
10 pUCOYaAO Kal 1 KPEUA TIOU PEPOUV OUOKeUAo(eg «MAa-
OTIKG Kotpwvng». IMapd 1o yeyovds 6t n 8An mpoomidBela
Eekivnoe ev UEOW OIKOVOUIKNC Kplong, N olkoyévela Aou-
pou katdeepe va edpalwdeikal va avarttuxBel Tepaltépw,
HIag Kat ta mpoidvia e Bplokouv 1dlaltépws BTk avia-
TIOKPION aTId TO KATAVAAWTIKG Kove. KataAuTikh o€ autr
MV avdrtu€n otdonke 1 @oltnon 1ou peyaAUteQOU yIoU
MG 0IKOVEVELQG, IMdvvn, oTn MAACKTIOKOMIKY 2X0AN lwavvi-
vV, OTIOU aTToKTWVIag adAn TNV amattoUpeyn yvmor Tpo-
X(HPNOE OV TTapaywyr] TPoIdvIwy TIou xapakinpidovial
amnd dlarpo@Ikn ToldIa Kat yeuorn.

Onwe onuelwvel o MNdvvng 1o TIO amaitnTukd KOUUATL TG
Kadnuepvémntag elval n mapaywyr] Tou ylaouptiold, Ka-
BWe «mmpdkeital yia pia Siadikaoia mmou xpeldletal apKeTr
rpooTidOsia kai pepdki, Wote va TPOKUWEL T0 KaAUTEPO
buvard amotédeoua yia toug TTEATES Hag».

«Karavoouue kaAutepa TIC avdyKeG TV MEAQTWV HEOW
¢ Kabnuepiviic enapric»
H Avtwvia Sev mapale(Tel va oxoAldoel 10 TG N dple-
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It'ss,a pleasure to work together
with Kotronis Plastics.

Antonia Dourou, with her two sons, Giannis and Panag-
jotis, has been active since 2012 in the production and
retailing of cheese and dairy products, including sheep
milk yogurt, rice pudding and cream with ‘Kotronis Plas-
tics’ packaging. Even though the whole effort started in the
midst of the economic crisis, the Douros family managed
to consolidate and develop further, as its products have
been getting a particularly positive response from consum-
ers. Instrumental to this development was the fact that the
eldest son, Giannis, attended the Dairy School of loannina,
where he acquired all the necessary knowledge to manu-
facture products characterized by nutritional quality and
taste.

As Giannis notes, the most demanding part of everyday life
is the production of yogurt, as ‘it is a process that takes a
lot of effort and care to get the best result for our custom-

’

ers.

‘We better understand customer needs through day-
to-day contact’

Antonia does not fail to comment on how direct and daily
contact with customers acts as a key factor in getting a
better picture of their reactions and a more complete un-
derstanding of customer needs. ‘The important thing is that
our client can make their comments directly to us, which
we will immediately process and improve. This is our daily
goal, constant improvement.’

Sheep yogurt and rice pudding high in preferences
Consumers have a particular preference for sheep yogurt
and rice pudding, but all of the products have won over
their own audience. Collaboration with "Kotronis Plastics’
is ‘seamless, a pleasure to work together,” according to Gi-
annis.

on Kal KaBnuepivr) emtagn e 1oug TTIEAATEG Asltoupyel WG
BaoIKOS TIaPAyovIag ATIOKINONS KAAUTEENS ELKOVAG TWV
avTIdpAoEWwY Kal TTIo 0AOKANPWHEVNS Katavonong twy ava-
VKWV T0UG. «To onuavtko elval ot o §ikdg uag meAdmne
UTTopEl va kdvel anieubelag os sudc m Sikr tou mapatripn-
on, mv onola 6a gpovrioouus dusoa va eneéepyactovis
Kal va BeAtidoouus. Autdg ival dAAwoTe kai 0 KaBnuepi-
vdc pac otoxoc, n Slapkrig BeAtiwon».

TpdBeto yiaoupti kat puldyaio YnAd otiC MPOTIUOEIC
Ol katavaAwtég delxvouv 1laitepn TEoTipunon o1o TIPORELD
ylaoUptl kal 10 puldyaro Kpéua, wotdoo T0 OUVOAO TwV
TTpoldvIwy €xel kepdioel 1o S1kd Tou Kolvd. H ouvepyaoia
pe mv «MAaotikd Kotpwvng» elval «dwyoyn, xaipduaote va
ouvepyalouaote», ouu@wva pe tov MNdvvn.

Xaipopaote va ouvepyalopacte
e tnv [Mhaotikd Kotpawvns.

lpooPAEnovrag atnv avénon tn¢ xovepIKIiC Kal o€ VEEC
NMPOTATEIC MPOIOVIWV

Autd Tn otlyur] 1a Tpoidvia NG olkoyévelags AoUpou ptto-
pel kdmolog va ta mpounBeutel efte ota dUO Kataotipata
Tou Bplokovtal oy Naumakio efte oe dAa onuela Tw-
Anong oty Treploxr} tng Nauttdktou kal tou EuttaAfou. Ot
ETIOUEVEG OTOXEUOEIC NG OIKOVEVELQS elval «va Eekivrioou-
LE 110 Suvapikd ) xovopikri TwAnon, aAAd tautdxpova va
auérioouE Kal TOUS KwdIKoUS Lag. Kupiwg Hag eVOIQQEPE!
va EMEKTQOOULE OTNV Katnyopia Tou ylaoupTioU LE VEES
YeUOEIG Kal TTPOTAOEIS».

P -

Looking to increasing wholesale and to new product
suggestions

At present, the products of the Douros family can be bought
either in the two stores located in Nafpaktos or at other sale
points in the area of Nafpaktos and Efpalio. The next family
targets are ‘to start selling wholesale more dynamically, but
at the same time to increase our products. We are mainly
interested in expanding into yogurt with new flavours and
suggestions.’
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2019 Calendar
of Events
Yupperéyoupe / We participate

12 - 14 Oxtwppiov/October FOODTECH%

AGn’va /Athens FOOD PROCESSING & PACKAGING EXHIBITION

22 - 25 Oktwppiov/ October ‘
Mdppa / Parma

= O
R The e
o T W
:.I‘

KOTRONIS
e 30 Oktwppiov / October -
3 NoepPpiov / November

Bouxoupéott / Bucharest
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‘Evvoleg OTIWG ETTIXEIPNLATIKATNTA, €PEUVA KAl
avaruén (R&D), aopdAsia Kal UyIEV, ETTl-
XEIPNHATIK NOIKT], KOWWVIKY] UTteubuvotta,
TIEPIBAMOV, avakUKAWOT Kal avavenoleS TIn-
VEG evépyelag, avaAlovial katd tn SldpKela Twv
EKTIAIOEUTIKWY  ETTIOKEPEWY TIOU  CUOTNLATIKA
TIpaypuatotoloUvial omyv Etaipefa pag ta teAsu-
Taia xpdvia uttd tov Ttho «Aladpopég Mapayw-
VG». 2xoAsla dAwv Twv Babuidwy amd my eu-
pUtepn TIEPIOXT| Eevayouvial OTIS EyYKATAOTAOELS
LLAG KAl OUVOUIAOUV [IE OTEAEXT) AG. .
I8laitepns avagopds xpridouv ol otabepol diau- ; = o

Aol ETTIKOVWV(AG TIOU €XOUPE aVaTTIUEEL e aKa- o o \ 5‘ )
dnuaikd Tprpata Kat epyactripla Tou Mavertiotn- s

piou Matpwyv Kat 1dlaltepa e 10 TUAMa XnLUKwy
Mnxavik@v kat 10 Turjua MnxavoAdywy kal Ae-
POVAUTINYWY Mnxavikdyv G MOAUTEXVIKAG 2X0-
MG. H SlacUvdeon kal n aAAnAeTTi®paon PeTagy

e b 7o ety - 1=

XaVIK&v / Department of Che

T TulaXnukdvm o

mical Engineering  “=

Concepts such as entrepreneurship, research and development (R&D), safety and hygiene, business ethics, social

S AKAdNUAIKAG KovATNTag Kal g Blopnxavi-
ag, artoteholv €vvoleg TTou Bplokovial otabepd
Kl LIE OUVETTIELQ OTO ETT(KEVIPO TNG ETALPIKIG LAG

responsibility, environment, recycling and renewable energy are the focus of the educational visits ‘Production Routes’,

which have been systematically organised at our company. Schools of all levels from the wider region are given a tour
of our facilities and talk to our executives.

KoUATOUPac. It is important to mention the stable communication channels that we have developed with the academic departments
and laboratories of the University of Patras - especially with the Department of Chemical Engineering and the Department
of Mechanical and Aeronautics of the School of Engineering. Academia and industry cooperation and interaction are
concepts that lie firmly and consistently at the heart of our corporate culture.

Turpa MnxavoAdywv Kal AgpovauTmy@dv Mnxavikov
hanical and Aeronautics of the School of Engineering y

_— e ey

S| 1 | -
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H téxvn ouvdvinoe mv smomijpn oto ApxaioAoyiké Mouacsio Matpiv

O uddtivog @uolkég TTAoUTog kal n Tnyr Cwng, 1o
TIAQYKIOV, €ylvav Ta EpYaAs(a EUTTVEUONS YIA CUVOAL-
KA ELKOOITTEVTE €EAIPETIKOUG KaAAITEXveS. H ExkBeon
«To mAayktdv: ‘Evag Baupactds uddtvog KOoHOG»
TIoOU @IA0EeV|OnNKe o10 ApxaloAoyikd Mouoeslo Ma-
TPWV, TPpo@odadmoe pia evdlapgpouoa CUVOUIAla pe-
1Ay 1€xvng Kal eoTUNG. O TTAPAAANAES NUEPIBES
€0eoav 010 ETTKEVIPO TNV TIpootacia tou TEPIREAAD-
VIOG TIPOOEAKUOVTAG TO EVAIAPEPOV TOU aKadnpaikoU
KOGLIOU.

Art meets science at the Archaeological Museum
of Patras

Aquatic natural wealth and the source of life, plankton, be-
came inspirational tools for a total of twenty-five outstand-
ing artists. The exhibition ‘Plankton: A Wonderful Aquatic
World’, hosted at the Archaeological Museum of Patras, fu-
elled an interesting conversation between art and science.
Parallel workshops focusing on protecting the environment
attracted the interest of the academic world.

ETTIXEIPNOEWY, otnpléape ws Bacikdg xopnyds 1o 210
Forum Avdrtuéng Matpyv, pe KeVIpIKO TiTAo: «O SIKAG
LaS avarrpooavatoMopos».

21st Development Forum of Patras

Welcoming collective participation and substantive dia-
logue between institutions, organisations and businesses,
we were the main sponsor of the 21st Development Fo-
rum of Patras, having the main title: ‘Our reorientation’.
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210 TTAaiol0 Tou goptacpoy Tou Eupwrta-
ikoU "Etoug lMoAmotkng KAnpovopidg, n
Epopeia Apxalotitwv AsAQwv Tipaypa-
tottoinoe mv Huepida «Apxalo ©€atpo
AeAQOV: ATIO TNV avddelén tou pvnuei-
oU OTnV avdrtuén Mg pviung» He v
uttootrpi&n tou YTroupyeiou TMoAlTiopoU
kal ABAntiopoy, mg MNeplpépelag Xiepe-
dg EAAGSOG, Tou Arjuou AsA@wyv Kal S
Etalpelag pag.

‘Ancient Theatre

of Delphi:

From study

to restoration’

In the context of the
celebration of the Eu-
ropean Year of Cultural
Heritage, the Ephorate of
Antiquities of Delphi held
the one-day conference
‘Delphi Ancient Theatre:
From Monument En-
hancement to Developing Memory’ with the support of the Ministry
of Culture and Sport, the Region of Central Greece, the Municipali-
ty of Delphi and of our company.

#socialresponsibility

. «Avlpanwv Mvijuec:

Maprupicc Naunaktiowv»

KdBe 10110¢ €lval ol dvBpwTiol Tou kal péoa
amé TIC 0eABeC TOU OUYKEKPILEVOU BIRAOU
elxape ™ povadikn eukalpla va yvwplooupe
avBpWTIoug Tou dIkoU pag TATIouU, Ol OTTof-
ol polpdomnkav Le tn Onuocloypdpo Zwn
Aevdpapn kal tov Aleubuvtr) ing MNarmaxapa-
Aautiefou Anudolag Kevipikrc BiBAI0OY KNG
Nauttdktou Tdvvn XaAdton otypég arod
Lia dAn kabnueptvamnia, TIEPACUEVT Kal
dyvwaotn yla Toug TIEPIOOOTEPOUS atd eudg.
Q¢ e&0xw¢ onuavIikr Ba TTEETTEL va Kataypa-
(PE 1 ETTIUEAEIA TWV TEAIKWV KEILEVWY TOU BI-
BAlou arté 1o eiAdAoyo Mwpyo Aaoupdékn.

‘People’s Memories: Nafpaktian

Testimonies’

Every place is its people and through the pag-
es of this particular book we had the unique
opportunity to meet people of our town, who
shared moments from a past everyday life,
unknown to most of us, with the journalist
Zoi Dedrami and the Director of the Papacha-
ralampeios Central Public Library of Nafpa-
ktos loannis Chalatsis. It is especially im-
portant to note that the book was edited by
philologist Giorgos Laourdekis.
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Me onuaviikég TIapoucies amd tov la-
TPIKG KAGBO €Aafe xwpa oty NauTta-
Ko N Huepda «Mntpikdg OnAaopdg:
Oewpla kat TPdEN» pe TPWIOROUAL
10U Kévipou Yyelag NauTtdkIou Kal g
6ng Yyelovoulkng [Mepipépeiag, my
ottola ompl&ape pe peydAn pag xapd!

‘Breastfeeding: Theory and Practice’

The presence of important health professionals graced the one-day confer-
ence ‘Breastfeeding: Theory and Practice’, which took place in Nafpaktos
- an initiative of the Health Centre of Nafpaktos and the 6th Health District,

which we supported with great pleasure!

Auvapikn Topeia kataypdgel n opudda karaboopaipiong twv epyalopé-
vav uag “Jugoplastika” oto epacitexvikd TTpwtdbAnua “Basketaki Patra’s

League”!

‘Jugoplastica’ basketball team!

Our company basketball team ‘Jugoplastika’ is putting in an impressive
performance at the amateur basketball championship ‘Basketaki Patra’s

League’!
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‘Hucaote UTIo0TNPIKTES TOU «[1pOKPLLATIKOU
Alaywviopol Poumotikriic WRO g [Mepl-
pepelakris Evémrag  AntwAoakapvaviag»
e Beuatikr «ApximméAayog Alyalo: H te-
xvoAoyia Bon6d va avarttuxfolv ta vnold»
TIOU OLEENXON |UE CULIUETOXES padnTtwyv [u-
Lvao{wv Kal AuKelwv oTIC eyKATaoTdoE(S
1wV Ekmtaideutnpiwy lNdvou, oty Nadta-
Kto. [la Ttpwtn @opd Ut P& TIIAOTIKY Ka-
myopla kat yia ta taldid tou Nnrtaywyel-
ouU e Bua «Mia BoAta otV TOAN Hou».

We invest in the young generation,
innovation and robotics!

We sponsored the ‘WRO Robot Qualifying
Competition of the Regional Unit of Aitoloa-
karnania’. ‘The Aegean Archipelago: Tech-
nology Helps to Develop the Islands’ was
the theme of this year's competition, which
took place with the participation of lower
and upper secondary school students at Pa-
nou Schools in Nafpaktos. For the first time
there was a pilot category for kindergarten
children, ‘A walk in my city’.

#socialresponsibility

Me og1pd lonyrioewy TTou KAAUTTTE éva eupU
@dopa Bepatikwy evotitwy Kal agldAoyoug
OHIANTES, OAOKANPWONKav ol epyacieg Tou B’
MavauttaktakoU Xuvedplou, pe TIpwiofou-
Ala ¢ QuooTiovdiag ZuAAdywv Nautakti-
ag. 2& TIPWIO TTIAAVO T€ONKe 1 avdrtuén g
€upUTEPNG TTEPIOXNC, UEOA ATIO OUYKEKPLUE-
VOUG OXeSIaoUoUG Kal TIPAKTIKES.

Local development

in the foreground

A series of contributions covering a wide range
of thematic units and remarkable speakers
marked the 2nd Pan-Nafpaktian Conference, which was organised at the initiative of
the Federation of Nafpaktia Associations. The conference foregrounded the develop-
ment of the wider region, through specific plans and practices.

B’ MNavvaunaktiaké
Avantulakd ZuvEbpio

2t povadikol kdAAoug KolAdda tou
Ayparudokdumou NauTtiaktiag 81egnxon
10 MaveMnvio MpwtdOAnua  Opelviig
ModnAaciac Enduro pe TePIOOBTEPES
amé 200 CUUUETOXES EAANAVWV Kal EEVWY
aywVIOLEVDV.

Mountain biking

in Agrapidokampos Valley
Agrapidokamos Valley in Nafpaktia - an
area of unique natural beauty was where
the Pan-Hellenic Enduro Mountain Bik-
ing Championship was held, with more
than 200 entries of Greek and foreign
competitors.
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GrowthDriver avadsixOnke yia 2n ouvexr| xpo-
vid n Etalpela pag mou mpokpibnke om B’
@don agloAdynong twv Growth Awards! Yuvo-
AKG 206 eTtIxelprjoelg Eexwploay HETAEU Twv
8.000 110U KpBNKav Bdoel Tou poviéAou afl-
oAéynong Financial Growth/Health Matrix g

Grand Thornton, 10 ottolo xpNoIUOTIOIEl E18IKEG AVAAUOEIS BACIKWDY XPNLATOOIKOVOLL-
KOV LEYEOWDV Kal SEIKTWY, KABWS Kal CUYKEKPIUEVWY TTOIOTIKWY XAPAKTNPIOTIKWOV.

"m‘“ﬂmmmm

iy s Tihrrns rguivy

«O poéAoG G TTAQOTIKAG CuoKeuaoiag ot Ploun-
xavia tpo@luwv. H eumelpia mg «IMAaotikd Ko-
TPWVNG»» NTAV O KEVIPIKAS TTAOG TWV EI0TVTOEWV
TI0U TIpayuatortomoav oto Maverotulo Matpwy
ta oeréxn pas Adlapog Zaportng, Quality
Assurance Manager kai Eon Melékn, QC Raw
Material Analyst, petd amé mpdokAnon twv utteuBuivwy Tou Turuatog

XNUKWY Mnxavikav.

Méoa armd TG ToToBeoeIg TOUS SOONKE N APOopPUN yia TNV avdartuén piag egalpe-
TIKA evolapepouoag oudiInong e TouS POITNTEG, TIou, Katd kUplo Adyo, eotiaoe
OTIG TIPOKANOEIC Kal TIC TIPOOTITIKEG €EEAIENG evAg XNnuikoU Mnxavikol, arAd kal
ot10 TIapdVv Kal 10 PEAAOV TNG TTAQOTIKNAG GUOKeuaaoiag Tpo@iuwy.
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Growth Driver for

2nd consecutive year

Our company was named
Growth Driver for the 2nd
consecutive year, qualifying
to the 2nd round of Growth
Awards. A total of 206 busi-
nesses stood out among the
8,000 evaluated against Grand
Thornton’s Financial Growth/
Health Matrix model, which
uses special analyses of key
financial ratios and indices,
as well as specific qualitative
features.

Kotronis plastics executives
guest speakers at the
University of Patras

‘The role of plastic packaging in
the food industry. The experience
of “Kotronis Plastics™, was the
main title of the presentations
given by our executives, Lazaros
Sarotis, Quality Assurance Man-
ager, and Evi Peleki, QC Raw
Material Analyst, at the University
of Patras, following an invitation
by the Chemical Engineering
Department.

Their presentations sparked an
extremely interesting discussion
with students, which focused
mainly on the career prospects
and challenges facing a Chemical
Engineer, but also on the present
and future of plastic food pack-

aging.

Madl pe TIC OIKOVEVEIES Uag elxale TNV euKalpia va yIopTACoUE Kal
VA AVIGAAGEOULIE EUXES YIA TO VEO €10G OTNV KaBIEPWHEVN TTAEOV €T~
ola exkdriAwon g Etalpelag, mou TpayuatoToménke mapouocia tou
2eBaouiwrdrou MntpottoAitou Nauttidkiou kal Ayiou BAaoiou K.k.
lepoBéou.

210 oUvIopo xalpetoud tou o MMpdedpog Mwpyog Kotpwvng ava-
E€pBnKe otV avatttu€laxr opeia g Etalpeiag, arAd katl otnyv evo-
mta 1ou Slakpivel Toug epyaldopévous, XAPAKINPIOTIKO TIOU ATTOTEAE(
BaoIKG exEyYUO VIA TNV TIEPAITEPW EEEAIET TNG.

Management and employees exchanged wishes for the New Year
Together with our families, management and employees celebrated and
exchanged wishes for the New Year at the established annual company
event, which was graced by the presence of His Eminence Hierotheos,
Metropolitan of Nafpaktos and St. Vlasios.

In his brief address, President Giorgos Kotronis referred to the compa-
ny’s growth, but also to the unity that characterises employees, a key
guarantee for further company development.

Surprises for the children of employees

and their friends!

Fairy tales, face painting, gifts, surprises and endless play
abounded for the children of our employees and their friends
at the ‘Balloon’ Playground of Panou Schools, where the an-
nual Christmas event for children took place!

This year's children’s message was helping others and for
this reason they collected food that was give to the Metrop-
olis of Nafpaktos and Agios Vlasios to be later distributed by
the church charities.

#ourevents

Mapapubla, face painting, dwpa, eKTTANEEIG Kal ateAs{wTo TTaxvidl tepluevay ta Ttaidid
Twv £pyadopévawy Uag Kal 1oug @iAoug Toug otov Maiddtoro “Balloon” twv Exmaldeutn)-
plwv Mdvou, d1oU TTpayHAToTIOmBNKE N Mola TTAISIKY] XPIOTOUYEVWIATIKN ekdrAwon!
To @etvd prjvupa Twy TTadlay fTav n poo@opd oto cuvdvBpwTIo Kal yia 1o Adyo autd
OUVKEVTPWOaV TPOIUa TTou dlatébnkav o MntpdtioAn Nauttdktou kal Ay{ou BAaclou
Wote va dlaveunbolv otn cuvéxela armod Toug 2UvOETHIoUG AydTing.
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Moto eivar 1o akpiféc aviikeipevo evoc Senior Wealth
Relationship Manager (Top Tier Segment) o pia ano ¢
HEYAAUTEPEC TpdNeeC maykooiw, onwe n HSBC;

To avikelpevd pou oxetiCetal pe ) dlaxelplon xaptoguAa-
Klou ealpetikd edmopwv 1Blwtdv (Ultra High Net Worth
Individuals - UHNWI). Ouclaotikd autd Tou kdvoupe éool
AOX0AOUPAOTE JUE TO CUYKEKPILEVO TOpEQ Elval va eTTIBIOKOU-
LE TV avdTTiuén twv Ke@aAaiwy (assets) Tov 1I51wTwv-TIeAa-
TV Pag pEow eTTEVOUOEWY O XPNUATOTTIOTWIIKA LEoa.

..kaBopiotika otoixeia yia va
oTadIodpOpPNCEl ENITUXWS KAMOIOS
OTO EEWTEPIKO, ANOTEAOUV N EEWOTPEPEIQ
Kal n duvatotnta NPOCAPHOYNS OIS VEES
KOUATOUPES, VW €EicOU onpavuko eival
10 OTOIXEIO TOU OEBAcHOU NPOS AUTES.

Moo eukoAo 1j 8uokoAo eival yia évav ‘EAAnva va otaébi-
obpouriosl emMIUXA¢ oTo £EWTEPIKG Kal 1dlaitepa o pia
Xwpa LE apKeTd S1apopeTiKr] KouAtoupa ano ) Sikij pagc,
onwc¢ ta Hvwuéva Apafikd Epupdra;

H amdpaor] pou, Tiplv armd kdrmola xpdvia, va otadlodpo-
LAoW eTtayyeAUaTikd og pla xdpa étws 1a Hvwuéva Apa-
Bikd Eplpdta vtav mpoidv wpiung okéPng. Téoo Adyw g
Kplong og Eupwrm kal HIMA 600 kal Adyw TOU QVTIKEILE-
VOU HOoU, TO oTtolo pou divel m duvatdnta va oxnuaticw
OAOKANPWHEVT KAl PECAICTIKY] €IKOVA YIA TNV OLKOVOUIKT
TTpaypatikdma, arogdoloa Otl, TTapapévoviag otov To-
AUEBVIKG opyaviopd, Tou epyaldpouy Tote otnv Abriva,
Ba propovoa va otadlodpouriow eTayyeALATIKE o pia
Teploxr] Tou Kataypdgel Betikdtepoug delkieg avdrtu-
&nc. ‘Etol kal éyive. To XapaKImMPIOTIKO TS EEWOTPEPEIAS
vou{lw ot avékaBev dladpaudtile Bacikd pdAo OTIG ETTL-
AOVEC Hou. To {810 ouvERN Kal otnv TIEPITIIWOoN NG ETTI-
AoynC Twv OTIoudwv. Mo CUYKEKPILEVA, apoU OAOKAN-
pwoa 10 MBA Algbvayv 2xéoswv omv AZ20E otnv Abrjva,
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What does the job of a Senior Wealth Relationship Man-
ager (Top Tier Segment) in one of the world’s largest
banks, such as HSBC, entail?

My job entails managing portfolios for Ultra High Net Worth
Individuals (UHNWI). In essence, what we do in this area
is develop our private clients’ assets through investment in
financial instruments.

How easy or difficult is it for a Greek to successfully
study abroad, especially in a country such as the United
Arab Emirates, with quite a different culture from ours?
The decision | made some years ago to pursue a professional
career in a country like the United Arab Emirates was the
product of mature thinking. The crisis in Europe and the Unit-
ed States and my subject of studies, which enables me to
form a complete and realistic picture of the economic reali-
ty, made me decide to stay in the multinational organization
where | was working in Athens then, but to continue my
career in a region which records more positive growth indi-
cators. And that's what happened. | think that extroversion
has always played a key role in my choices. The same thing
happened in the case of my choice of studies. More specifi-
cally, after completing an MBA for International Relations at
ASUS in Athens, | continued to study for a BA in the USA
and specifically at Rutgers (The State University of New Jer-
sey-Newark), with a purely economic focus.

So what | can say in answer to your question is that extro-
version and adaptability, as well as respect to new cultures
are crucial elements for anyone wishing to be successful
abroad. Also, | should not fail to mention that a positive
reaction to change in our lives, whether in the social or
professional field, is very important too.

..extroversion and adaptability, as well
as respect to new cultures are crucial
elements for anyone wishing to be
successful abroad.

Me ottoudeg ota OIKOVOLIKG Kal TIG AlEBVEIS 2xE0ElG,
0 vauttdktiog lmdvvng Apdaog, Letd ard pia
ETITUXNUEVN TTopEla onv EANGSa, amopdoloe va
oTadlodpoUnoel ETayyeAUATIKE apxikd oto Dubai
Kal otn ouvexela oto AbuDhabi, Twv Hvwugvov
ApaBikav Eulpdtwy, g evav dkpws ammalmnTiko
TopEq, kabwg epyddetal wg SeniorWealth Relation-
ship Manager (Top Tier Segment) yia mv HSBC Re-
tail Bankingand Wealth Management. H amdgaot
TOU AUt rjtav amdpeola CUVEISNTOTIOINUEVNS
OKEWNG TTOU TEAIKWG Slkalwbnke. O (B10¢ pdc pAd
yla Vv aydrmn tou yia v EAAGSa kal mv TéAn 1ou,
mv NadTakto, oy ortola eVIoTICEl ONUAVIIKES
QVATTTUEIOKES BUVATATNTES, 1B1alTepa OToV TOLEA TOU
TOUPIOUOU BEGOLEVOU TOU QUOIKOU KAAOUS Kal TwV
OUYKPITIKWY TTAEOVEKTNUATWY TNG.

Ap

#nafpaktosabroad

Y UVOUIAQVTAS LIE TOV...

Joavy

000

Talking to loannis Drosos

After his studies in Economics and International
Relations and a successful career in Greece, the Naf-
paktian leannis Drosos decided to continue his pro-
fessional career in Dubai and then in Abu Dhabi, the
United Arab Emirates, in a highly demanding field,
working as Senior Wealth Relationship Manager (Top
Tier Segment) for HSBC Retail Banking and Wealth
Management. It was a well thought-out decision that
eventually paid off. He talks about his love for Greece
and his hometown, Nafpaktos, where he sees signifi-
cant development opportunities, especially in the
field of tourism, given the town’s natural beauty and
comparative advantages.
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ouvéxioa yia BA ot HIMTA kal ouykekpluéva oto Rutgers
(The State University of New Jersey-Newark), e kateuuvon
KaBapd OIKOVOULKT.

Omdte autd TIou UTToPW va Tiw attd Vv TTAEUPA LIOU, OXE-
TIKG pe 10 epwnud oag, eival TIwg KaboploTIKG OToIXela yia
va OTadlodPOUNCEL ETIITUXWS KATIOIOG OTO €EWTEPIKO, ATIO-
TEAOUV 1 EEWOTPEPEIT Kal 1 SUVATATNTA TIPOCAPHOYTIS OTIG
VEEC KOUATOUPES, evad e€(00U onuavtikd efval To OTOIXED Tou
ogfaopol TIpog autég. Ertlong, Ba nrav mapdAswpm va pny
avagépw Twe KataAuTikd Asttoupyel n Betikr aviidpaon otig
AMQVES TTOU TTEPXOVIAL OTN (i) HAS £(TE OTOV KOWVWVIKO &fTe
OTOV ETTAYYEALATIKG TOLEQ.

...enipovn, niotn kai neiBapxia.
Ta xapaktnpiotikd autd pnopw va nw
O pe éxouv BonBnoel 1diaitepa otnv
enayyeAuaukn pou tENEN. Meoa and
autd enépxetal kai n enippdpeuon.

Mota sival Ta xapakmplotikd ekeiva mou kdvouv touc EA-
Anvec va éianpémnouv Kat mola ano autd Bewpeic ot ane-
TEAETQV £@POSIO YIa E0Eva NMPOOWITIKA;

Kal yia 1a 8Uo okéAn g epIong n artdvinon Ba sivat n
(Gla: etpovry, Tiom kat TelBapxia. Ta xapakmplotikd autd
UTTOPM Va TIw OTL e €xouv BonBrjoel 1blaitepa oy eTTAVYEA-
LIOTIKY pou €EEAIEN. MEoa artd autd eTtEpxeTal Kat n miRpd-
Beuon. Otav eloal agoolwpévog 010 OTOX0 00U UTTOPE(G va
ETITUXEIG TTOAAG. YTTdpXEL pia ppdon TTou eUTTEPIKAELEL auTtd
TIOU 0a¢ TTEPLYPAPW, N oTTola AL TIWS Ol TIPOKAIOEIG UTTApP-
Xouv TIévia, 1o va efval kdmolog kaves Spws va TIC avTIpE-
TwTT{Cel efval autd Tou Tov KaBlotd emtituxnuévo (“challenges
always exist, being able to pursue them is what makes an
individual successful”).

Ti Ba o€ €kave va emotpEYeic otnv EAAdéa;

TN x@pa pou v ayarw Kal TIapakoAoubw otevd TG eEEAEEIS
1000 O UIKPO Kal Hakpo eTTTedo 00 Kal O TIOAITIKO €TTi-
1ed0. Me evllapépel N TIatpida Hou va Exel Blwolun Topeia
Kal avdrrtugn, Oxt UOVO OIKOVOUIKA, aAAG Kal KOWWVIKA. Zw
010 €EWTEPIKD KAl TIPOOTIABW va uTteVBUUiCw oToug avipw-
TIOUG TTOU ouvavacTpégopal Ty 1dlaltepn KouAtoUpa Uag,
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What are the characteristics that make Greeks excel
and which of them do you consider a personal asset?
For both parts of the question the answer will be the same:
perseverance, faith and discipline. | can say that these
features have helped me very much in my professional
career. Through them, reward comes too. When you are
committed to your goal, you can achieve a lot. There is
a phrase that encompasses what | am describing to you:
‘Challenges always exist; being able to pursue them is
what makes an individual successful.’

What would make you return to Greece?

I love my country and | closely follow developments at
both the micro and macro level, as well as the political
level. I am interested in my country’s sustainable develop-
ment and growth, not only financially but also socially. |
live abroad and | try to remind people of our special cul-
ture, our very important history, and the benefits that one
can gain by visiting the country. When someone comes
to Greece with their family, they can find themselves in an
ideal holiday environment that they will not easily meet
anywhere else. Now, when it comes to when | could come
back to Greece, this relates more to the moment | feel that
I have acquired enough experiences in order to come here
and make a significant contribution to my birthplace.

Given your subject and the contact you have with your
hometown, Nafpaktos, do you believe that our region
can attract investment funds from Greece or abroad?
And if so, where would you find the greatest interest?
Indeed, | have close contact with my town, Nafpaktos. |
often learn news of what happens here and besides my
family, I've got a lot of friends too. It is a pleasure for me
and my wife to visit our hometown. Nafpaktos is an ideal
destination for both summer and winter holidays. It offers
infinite choices, the cost of living is low, the quality high,
and it is remarkable that people are bilingual and most of
them speak English extremely well.

What | would like to see is investment to improve infra-
structure, especially in increasing available bed places. At

N ONUAavTIKOTIAT 1oTopia pag kat ta BeTkd Tou prtopel va
QTTOKOUI(OEL Kavelg eTTiokeTTiOpevog T xwpda. Otav KATTolog
€pxetal omv EAAASa, UTtopel Kal autdg Kal n OlKoyEVELd Tou
va Bpebolv oe éva 1davikd TepIBEAoV dlakotidyv TTou de Ba
ouvavtrjoouv UkoAa kdrou arrou. Twpa, doov agopd oTo
Téte Ba propovoa va eMIoTPEYPW oty EAAGSaA, autd oxe-
T{Cetal TTePIOOOTEPO PE TN OTyur| TTou Ba volwow oOtl elual
TIAYPNG EUTIEIPIAY, WOTE Va 00w 5W Kal Va TIPOOPEPW OU-
OlAoTIKA OToV TOTIO LIoU.

Aegbougvou Tou aviikellEvou gou aAAd Kal ¢ enagric mou
élarnpeic pe tov 10M0 Karaywyrjc oou, tmv Naunakto, -
OTEUEIC OTI 1] TTEPIOXI] LAC UTTOPE( va TIPOTEAKUTEL EMTEVSU-
TIKd KedAata gite and v EAAdéa site ano 1o EwTEPIKO;
Kat gdv vai, mou 6a eviomdec 1o HeYaAUTEPO evEIAPEPOV;
Mpdypuatt, dlampw otevr| eTagr] pe v TOAN pou, mv Nau-
TIaKT0. Evnuepwvopal cuxvd yia ta éoa cupPaivouy €8 Kal,
TIépa amod v OIKovEVeld Loy, Exw Kal apketoug gidoug. Ef-
val xapd yia gpéva kal m oUduyd Uou va ETTIOKETTIOUAOTE
Tov 10110 pag. H Nadraktog efval idavikdg Tpooplopds 1000
V10 BEPIVES OO0 KAl XEIUEPIVES BIAKOTIES. [1000PEPEL ATTEIPES
ETIIAOYES, TO KOOTOG (wirig elval xapnAd, n moldnta UPnAY
Kal agloonueiwto eivarl 1o yeyovds 6t o kdopog efval diyAwo-
00G, Ol TIEPIOOBTEPOL YWwPICOUV TV ayyAIKY YADOoa Kal n
HIAOUV HdAIoTa EEAIPETIKA.

Ekelvo 10U 6a nBeAa va dw eival emevoloelg yia m PeAt-
WoN Twv UTToSoUWY, 1Blaltepa oto KopUdTt TS avénong twv
KAlVAY.  AUTH TN OTlyr}, T0 08IKO BIKTUO EXEL KATAOTHOEL TNV
TIEPIOXT) WE &vav aTd Toug TTlo eUkoAa TTPOORACIIOUS, aTtd
droyn xpdvou, Ttpooplopols. H amdotaon ard my Adrva
elval Ealpetikd UKo, TIou onuaivel ot 6ool SIAUEVOUV el
pTopoUv va Bpebolv g évav UTTEPOXO Kal HIOVASIKAG OUOP-
@Idg 16110 péoa o HOAS 2 wpeg! Q¢ ek ToUTou, autd TTou Ba
TIPETIEL Va e€etdooupe cofapd eival To TG Ba PTTopEoou-
LE Va EEUTINEETOOULE Evav AuEnpEVO OYKO ETTIOKETTIWV Kal
TIWG 6 TOU TTIPOCPEPOULE TIOIOTIKY| EEUTTNPETNON Kal (PIACEE-
via, avid&la v TTIPoCdOKIWMY TOU.

Me m BeAtiwon twv uttodouwy, Ta opeAn uetappddovial
autopdtwg os eTITIAoV BE0EIC epyaoiag, o eEwoTPEPEla
Kal 0 QvATTIuEn onpavikwy dlavAwy ertikovwviag. Otéte
edv L€ pwIdte, val, 1 TIEPLOXT| Ba UTTopoUos va TIPOCEAKU-
O€l ETIEVOUTIKG KepdAala oTov Topéa Tou Touplopol, KATl 10
ottolo BERaia TIPOUTIONETEL SNUOCIOVOUIKT] KAl XN HATOTTI-
OTWTIKY] 01aBepdMTag O XWPA €V VEVEL.

#nafpaktosabroad

...faith and discipline. | can say that
these features have helped me very
much in my professional career.
Through them, reward comes too.

the moment, the road network has turned the area into
one of the most easily accessible destinations time-wise.
The distance from Athens is extremely small, which means
that people livng there can find themselves in a wonderful
and unique in beautiful spot in just 2 hours! Therefore,
what we should seriously consider is how we can attend
to an increased number of visitors and how we will offer
them high-quality service and hospitality that meet their
expectations.

Improved infrastructure automatically translates into extra
jobs, extroversion and the development of important com-
munication channels. So if you ask me, yes, the region
could attract investment funds in the tourism sector, which
of course implies fiscal and financial stability in the coun-
try as a whole.
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Nafpaktos: Trails of Culture
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Papacharalampeios Public Central Library
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#trailsofculture

Tou Midvvn XaAdron, AicuBuvth ManaxapaAapneiou
Anpdoiag Kevipikng BipAiobrikng Naundkrtou

by loannis Chalatsis, Director, Papaharampeios
Public Central Library of Nafpaktos

Me 84.700 1tépoug BIBAlwY TIoU KaAUTITOUV GAOUS TOUG ETTI-
OTNHOVIKOUC KAGdoUG Kal dAa ta &(dn tou ypartod Adyou, UE
289 1{tAoug TTEPIOBIKWY Kal 266 T{TAouS epnuepdwy, N TTOAN
m¢ Nauttdktou umopel va uttepngaveletal ot Slabgtel éva
TIVEUUATIKG KOopnpa, ™ BiBAI0ON KN TS.

O euepyémg Anunitprog MamaxapaAdpmoug, e Kataywyn
amd 10 xwpld Xoéuopn g opewvns Naumaktiag dwpenoe 10
Kmplo oto Ymoupyelo Madeiag kal Opnokeupdiwy OTIoU 10
1957 16pubnke n Mamaxapardutelog Anpdola Kevipikr Bi-
BAI0Br KN NauTtdktou. 2npepa ammoteAsl T povadikr Anudola
BIRA0OrkN otnv AltwAoakapvavia.

With 84,700 volumes of books covering all disciplines and all
kinds of writing, with 289 magazine titles and 266 newspaper
titles, the city of Nafpaktos boasts a spiritual gem, its Library.

The benefactor Dimitrios Papacharalambous, from the village
of Homeris of Nafpaktia mountain, donated the building to the
Ministry of Education and Religious Affairs where in 1957 Pa-
pacharalampeios Public Public Library of Nafpaktos was found-
ed. Today it is the only Public Library in Aitoloakarnania.
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To moAuroikiAo €pyo

To €pyo MG BIBAOOrKNG TTOAUTIOIKIAO.
Ye aut éxel dnploupynBel apxelo epn-
Lepidwv, OeAtiwv Kal TIEPIOBIKWY TTOU
ekdidovtav 1 ouvexiCouv va exdidovtal og
Atwloakapvavia kal Pwkida. H ouyke-
VIQWON Kal 1 UACEN twv eviiTiwv fval
UTIOXPEWON Hag, S0t n UAN Toug aro-
TeAel oTtoudaldtato Kkal avaviikardotaro
TIANPOWOPICKS UAIKO yia TV TIEPIOXN
Lo,

[la TV TTapaywyr] VEou TIVEUUATIKOU UAL-
KoU, n BIBAI0ON KN ekdidel avd dlaotrua-
10 EVOIAPEPOUOEG EQYAO(ES, TO KOOTOG
WV oTtolwv KaAUTITETal Katd KUplo Adyo
armd xopnyles avBpmwy Tou ayarmouv
10 KaAS BIBAl0 Kal etiBupoly va ompl-
{OUV TNV TOTTIKY| TIVEULATIKY] TTAQAYWYT).

K
B
E

Mveupatikd onpeio avagopdg

Mépa amd 10 davelopd Kal Ty emomia
LEAETN TOU TIVEULATIKOU €QYOU OF EViU-
Tm Kal Ynelakr popery, Tou aroteAoly
TG ONHAVTIKES 0TaBEPES, TO TTPACWTIO NG
BiBA06rikng ta teAeutala xpdvia ardadel.
AmoteAe( éva BlapkiS eEeAloodpEvo (-
VIQVO 0pYaVIOUO TIOU TIAPEXEL ONUAVTIKES
B1e€ddoUG OV TOTIIKY Kolvwvia OTwg
ospvépla, pabrpata yia v amokmon
deClottwy, AEoxn avdyvmong, OICAEEEIS
Kal oudnmoels Tdvw o TtokiAa B€ua-
10, EKTIAISEUTIKG TTPOYPAUUaTa yia Tial-
S1d TIPOOXOAIKIG Kal OXOAIKNG NALKIag,
SpaompIdTES yia AUEA, ETTIOKEYEIS O
oxoAela pe mv Kivnm BiBAI0Brkn, ouva-
VINOEIG LIE CUYYQAPE(S Kal KAAAITEXVES Kal
TTIOMG akoun.

The diverse work

The work of the Library is diverse. It
includes an archive of newspapers, news-
letters and magazines that were issued

or continue to be published in Aitoloakar-
nania and Fokida. Collecting and storing
the publications is our obligation because
they contain important and irreplaceable
information for our region.

As for the production of new intellectual
work, the Library often publishes interest-
ing studies, the cost of which is mainly
covered by sponsors who love good books
and wish to support local intellectual
production.

Intellectual reference point

Besides offering the important services of
lending and in-house study of intellectual
works in print and digital form, the Library
has been changing in recent years. It is

a constantly evolving living organization
that provides important activities for the
local community, such as seminars,
skills courses, reading clubs, lectures and
discussions on a variety of topics, edu-
cational programmes for preschool and
school age children, activities for disabled
people, Vvisits to schools with the Mobile
Library, meetings with writers and artists
and much more.

A. Kolwvn 7, Navmaktog
A. Kozoni 7, Nafpaktos
t. 2634 027388
e: mail@vivl-nafpakt.aitsch.gr
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